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A.N*  A*  to  Divide  Control  With  Four- A,  Media  Sharing  in  Specific  Studies — 
Fight  Urged  on  Business  Restrictions — Dyke  Chairman,  West  President 


By  ROBERT  S.  MANN 


iTLW’TIC  city,  N.  J.,  0:t.  30.— 

rx  .\ttacking  rising  costs  of  distribu¬ 
tion  as  a  tirst  step  in  what  is  con¬ 
caved  to  be  a  unified  long-term  program 
oi  justifying  and  defending  advertising, 
the  .Association  of  National  Advertisers, 
m  convention  here  this  week,  moved  for 
greatly  expanded  research  to  increase 
the  efficiency  of  advertising  and  elimi¬ 
nate  advertising  wastes. 

By  action  of  the  newly  elected  board 
oi  .\.X.A.  directors,  the  control  of  the 
association’s  year-old  Advertising  Re¬ 
search  Foundation  will  be  shared  equally 
with  the  American  Association  of  Ad¬ 
vertising  AgeiKies,  whose  board  of  di¬ 
rectors  took  similar  action  some  time 
ago.  On  specific  projects,  various  ad¬ 
vertising  media  will  be  invited  both  to 
share  in  the  control  and  to  contribute  to 
the  costs— the  publications’  financing  of 
the  .Audit  Bureau  of  Circulations  being 
cited  as  a  parallel  in  this  regard. 

Officers  of  the  A.N.A.  stressed  the 
importance  they  attached  to  this  action. 
It  was  announced  after  the  association 
had  been  warned  by  President  Effie  I. 
Raitt  of  the  American  Home  Economics 
Association  that  the  country  is  "thor¬ 
oughly  consumer-conscious,”  that  new 
pressure  groups  are  being  formed  every 
week,  ^  that  the  times  demand  action 
by  business  to  gain  the  public  confi¬ 
dence.  Retiring  President  Allyn  B.  Mc- 
Intire  linked  his  announcement  of  the 
directors’  action  with  a  speech  in  which 
Prof.  Malcolm  P.  McNair  of  the  Har¬ 
vard  business  school  said  that  ‘‘the  right 
to  advertise”  is  menaced,  that  advertis¬ 
ing  must  justify  itself  and  recognize 
more  fully  its  social  obligations. 

^th  Professor  McNair  and  Malcolm 
i  Muir,  president  of  the  McGraw-Hill 
Publishing  Company,  between  pointed 
and  warmly  applauded  thrusts  at  theor¬ 
ists  in  govenunent,  called  for  united 
Ktion  by  business  interests  to  halt  fur¬ 
ther  governmental  restrictions  on  busi¬ 
ness.  While  the  latter  especially  be- 
sooght  support  of  the  advertisers,  he 
I  niade  plain  later  that  no  big  cooperative 
I  ompaign  is  contemplated. 

/tutMd,  it  is  likely  that  individual 
ndvmisers  will  be  asked  to  devote  part 
^^r  space  to  arguing  the  cause  of 
bosmess.  Taxes  resulting  from  the  gov- 
“jn^t’s  spending  program  undoubt¬ 
edly  will  l^m  large  in  any  such  pro- 
?e>m,  possibly  causing  the  widespread 
w  m  copy  in  which  the  advertiser 
explain  what  share  of  the  retail 
prw  went  for  taxes, 

Mr.  Muir,  a  former  deputy  adminis- 
of  the  NRA,  said  he  had  reluct- 
J^y  come  to  the  conclusion  that  the 
American  system”  was  menaced  under 
conditions,  that  the  idea  of  part- 
between  business  and  govern- 
had  definitely  collapsed,  and  that 
^tnne  had  come  for  business  to  speak 
*^one  voice  in  its  own  defense. 

R/Zi  ®cnton,  of  Benton  & 

^les.  New  York,  secretary  of  the 
ow-A,  substituting  for  Raymond  Ru- 
"C*®,  chairman  of  the  Four- A  board, 
T*^ced  the  approval  of  the  Four-A 
for  joint  control  of  the  re- 
foundation,  although  not  mini- 
the  difficulties  involved. 


The  open  sessions  AV'^ednesday  fol¬ 
lowed  two  days  of  secret  sessions,  of 
the  association  as  a  whole  and  of  vari¬ 
ous  groups  within  it.  Much  time  was 
given  to  closed  meetings  devoted  to 
newspapers  and  magazines,  about  which 
.\.N..A.  officers  refused  to  say  anything. 


So  far  as  newspapers  are  concerned,  it 
is  understood  that  discussion  took  two 
angles,  to  some  extent  confifeting  with 
each  other.  On  the  one  hand  much 
alarm  was  expressed  over  rising  trends 
in  advertising  rates,  together  with  the 
usual  complaints  about  local-national 
rate  differentials. 


One  speaker  presented  arguments  to 
show  that  when  rates  exceed  certain 
levels  determined  by  experience,  adver¬ 
tisers  can  no  longer  use  space  profitably. 

On  the  other  hand,  discussion  of  trad¬ 
ing  areas  and  their  accurate  determina¬ 
tion  brought  injunctions  for  careful 


study  of  markets  backed  up  by  flexible 
control  of  advertising  to  match  the  po¬ 
tentialities  of  each  community.  This 
obviously  involves  use  of  local  adver¬ 
tising  media,  particularly  newspapers. 

This  question  of  flexible  use  of  ad¬ 
vertising  to  meet  the  needs  of  individual 
trading  areas  was  also  touched  on 


by  H.  A.  Haring,  widely  known 
writer  on  advertising,  at  Wednesday’s 
open  session.  Mr.  Haring,  offering  “a 
yardstick  to  take  the  guess  out  of  mar¬ 
keting,”  placed  stress  on  the  study  of 
trading  areas,  use  of  indexes  of  buying 
power,  and  classification  of  dealers  ac¬ 
cording  to  their  value  to  the  manufac¬ 
turer.  He  cited  figures  from  a  study 
he  made  of  81  national  manufacturers 
to  show  that  practically  every  one  that 
made  profits  in  the  depression  years  of 
1932  and  1933  was  managing  selling 
and  advertising  by  this  three-fold  plan. 

The  trading  area  and  the  index  of 
potential  sales,  the  speaker  said,  assume 
importance  in  the  scheduling  of  adver¬ 
tising  as  well  as  in  other  sales  effort. 

“In  scheduling  your  advertising,  for 
that  local  tie-up  to  supplement  your 
national  coverage,”  said  Mr.  Haring, 
“you  ought  to  have  some  measure  of 
what  each  market,  or  each  trading  area, 
can  buy  of  your  goods.  You  need  to 
know,  not  guess,  what  that  area  bought 
last  year,  or  over  an  average  of  five 
years,  or  will  buy  in  1936. 

“The  trading  area  is  the  zone  where 
people  buy  g(X)ds — your  goods.  Trade 
goes  where  people  choose  to  buy,  if  your 
company  expects  to  sell  its  goods,  and 
advertise  them  and  do  so  at  a  profit, 
those  goods  must  be  displayed  and  your 
advertisements  must  be  circulated  where 
the  people  want  to  go.  The  trading 
area  map  tells  you.  Unless  you  observe 
this  sometimes  weird  mapping,  you  are 
wasting  money  for  your  company. 

“The  index  of  potential  sales  shows 
unerringly,  within  a  fractional  percent¬ 
age,  what  quantity  of  goods  an  area  will 
consume.  Each  trading  area  ought  to 
yield  a  given  amount  of  volume.  If  it 
does  not,  you  have  located  a  blind  spot 
in  your  selling  or  your  advertising. 
Then  you  know  where  to  shoot.  By 
showing  you  the  potential  sales  in  a 
market,  the  index  marks  the  spot  that 
should  respond  most  quickly  to  adver¬ 
tising  effort." 

In  regard  to  dealers,  Mr.  Haring 
pointed  out  that  one-third  of  the  outlets 
sell  60  per  cent  of  the  volume. 

Unless  there  is  a  check  of  the  com¬ 
parative  worth  of  dealers,  selling  and 
display  money  will  be  partly  wasted  be¬ 
cause  the  salesman  finds  it  easiest  to 
place  display  material  with  the  poorest 
dealers,  where  the  effect  on  consumers 
is  least. 

The  association  voted  at  a  business 
session  Tuesday  to  change  the  by-laws 
so  as  to  permit  elevation  of  Paul  B. 
West,  managing  director,  to  the  presi¬ 
dency,  making  this  a  full-time  paid  posi¬ 
tion.  Mr.  West  was  then  elected  presi¬ 
dent,  succeeding  Allyn  B.  Meintire. 

Ken  R.  Dyke,  general  advertising 
manager  of  Colgate-Palmolive-Peet, 
Jersey  City,  was  elected  chairman  of 
the  board,  this  being  now  the  highest 
office  held  by  an  advertiser  member. 
He  succeeds  Stuart  Peabody,  of  the  Bor¬ 
den  Company,  New  York. 

In  place  of  vice-presidents,  the  new 
set-up  provides  for  three  vice-chairmen 
of  the  board.  They  are: 

Turner  Jones,  vice-president  in 
change  of  marketing,  Coca-Cola  Corn- 


Left  to  right:  Allyn  B.  Meintire,  Pepperell  Mfg.  Co.,  retiring  president  of 
A.N.A.;  and  Robert  J.  Flood,  National  Biscuit  Company,  chairman  of  A.N.A. 
Newspaper  Committee.  Both  were  elected  AJfA.  directors  at  this  meeting. 


Have  a  cigar?  Bernard  Lichtenberg,  trustee  of  the  Advertising  Research 
Foundation  offers  one  of  his  oversize  perfectos  to  Chester  H.  Lang,  General 
Electric  Company  and  president.  Advertising  Federation  of  America  at  A.NA. 
convention  in  Atlantic  City  this  week.  Others  in  the  picture  are  (1.  to  r.) : 
D.  P.  Smelser,  Procter  &  Gamble;  John  W.  Scoville,  Chrysler  Corporation; 
David  M.  Davies,  Seagram-Distillers  Corporation. 
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Left  to  right:  J.  H.  Platt,  Kraft-Phenix  Cheese  Corp.;  Joseph  M.  Kraus,  Paris 
Garter  Co.;  Walter  Scott  Rowe,  Estate  Stove  Co.;  Hamilton,  Ohio. 


pany,  Wilmington,  Del.;  Ralph  Leav¬ 
enworth,  general  advertising  manager, 
Westinghouse  Electric  &  Manufactur¬ 
ing  Company,  Pittsburgh;  Wilmot  P. 
Rogers,  advertising  manager,  Califor¬ 
nia  Packing  Corporation,  San  Fran¬ 
cisco. 

Allan  T.  Preyer,  vice-president,  Vick 
Chemical  Company,  New  York,  was 
named  treasurer.  The  secretary  will 
be  appointed. 

The  following  directors  were  elected : 
Allyn  B.  Mclntire,  vice-president. 
Pepperell  Manufacturing  Comj^y, 
Boston ;  G.  C  Congdon.  advertising 
manager,  Jones  &  Laughlin  Steel  Cor¬ 
poration,  Pittsburgh;  Robert  J.  Flood, 
advertising  manager.  National  Biscuit 
Company,  New  York,  (re-elected)  ;  W. 
W.  Tomlinson,  advertising  manager, 
Scott  Paper  Company,  Chester,  Pa.; 
Dr.  D.  P.  Smelser,  Procter  &  Gamble 
Company,  Cincinnati. 

I.  W.  Digges,  counsel  to  the  A.N..\., 
gave  a  warning  of  the  legal  dangers 
confronting  advertisers  in  a  speech  en¬ 
titled  “Whose  Idea  Was  That?”  The 
paper  was  read  by  W.  L.  Leahy,  ad¬ 
vertising  manager  Dennison  Mfg.  Co., 
in  Mr.  Digges’  enforced  absence. 

Mr.  Digges  cited  judgments  obtained 
against  the  Century  Brewing  Associa¬ 
tion  for  $7,500  and  the  Liggett  & 
Myers  Tobacco  Company  for  $9,000  by 
advertising  men  who  proved  that  they 
had  submitted  ideas  similar  to  some 
later  used  in  the  defendants’  advertising. 

“Every  national  advertiser  is  the 
target  of  people  with  advertising  ideas 
or  material  to  sell,”  said  Mr.  Digges. 
“Mere  examination  of  the  material 
submitted  may  expose  the  advertiser  or 
his  agent  to  legal  consequences  that 
may  prove  serious.  What  the  adver¬ 
tiser  has  to  contend  with  is  very  differ¬ 
ent  from  the  rights  enforceable  under 
copyright  statute.” 

The  attorney  gave  two  suggestions 
how  an  advertiser  might  safeguard  his 
position.  One  would  be  to  refuse  to 
hear  volunteered  proposals,  referring 
them  to  the  advertising  agency.  The 
advertiser  might  provide  in  his  contract 
with  the  agenty  some  form  of  protec¬ 
tion  against  being  bound  by  the  agency’s 
acts. 

The  second  suggestion  was  that  the 
advertiser  might  set  up  a  file  in  which 
all  submitted  plans  would  be  carefully 
recorded.  This  file  would  be  consulted 
before  release  of  any  advertising. 

Bernard  Lichtenberg,  recently  of 
,\lexander  Hamilton  Institute,  reported 
as  chairman  of  the  Advertising  Re¬ 
search  Foundation’s  committee  in  charge 
of  advertising  budget  studies,  also 
studies  of  organization  and  operation 
of  typical  advertising  departments. 

The  budget  studies,  to  be  published 
before  the  close  of  the  year,  are  based 
on  nearly  300  statements  from  advertis¬ 
ers  estimated  to  spend  some  $70,000,000 
in  advertising  this  year.  Of  these 


firms,  tho.se  advertising  consumer  goods 
are  spending  9.13  per  cent  of  their  net 
sales  for  advertising,  against  8.90  per 
cent  in  1934,  and  against  9.63  per  cent 
in  1933. 

Industrial  advertisers  in  the  study 
si)ent  2.10  per  cent  on  advertising  in 
1935,  against  1.82  per  cent  in  1934  and 
against  2.90  per  cent  in  1933. 

This  year’s  percentages  for  some 
fields  were :  Proprietary  medicines, 
37.80  per  cent ;  drugs  and  toilet  goods, 
25.87  per  cent;  soft  drinks,  15.56  per 
cent;  jewelry,  silverware  and  clocks, 
8.85  per  cent;  jiaint  and  varnish,  8.77 
per  cent ;  grocery  products,  8.47  per 


Paul  B.  West 


cent ;  petroleum  products,  7.70  per 
cent. 

Other  research  projects  came  in  for 
discussion  at  closed  sessions,  and  later 
were  reported  on  by  President  Mclntire 
at  the  open  meeting.  Beside  those  men¬ 
tioned,  he  listed  a  study  of  all  known 
methods  of  copy  testing,  already  under 
way :  a  study  of  window  display  cir¬ 
culation,  for  which  a  fund  of  ^7,000  is 
being  sought  from  display  interests:  and 
a  radio  listener  audit  being  planned  in 
cooperation  with  the  four-A  and  broad¬ 
casters. 

President  Mclntire  also  announced 
a  study  of  the  technique  of  determining 
traditig^  areas  by  the  “watershed 
method”  of  analyzing  traffic  currents. 
Aid  from  the  federal  government  is 
making  possible  this  study,  which  Mr. 
Mclntire  said  would  otherwise  cost  half 
a  million  dollars. 

The  A.  N.  A.  resolutions  enlarging 
the  scoj^  of  the  Advertising  Research 
Foundation  included  the  followinsr  state¬ 
ment  of  principles. 

“(1)  The  Advertising  Research 
Foundation  has  as  its  objects: 


“A.  The  furtherance,  through  re¬ 
search,  of  the  science  of  advertising  and 
marketing ; 

“B.  The  elimination  of  waste  and  in¬ 
efficiency  in  the  process  of  distributing 
goods,  wares  and  merchandise,  and 

“C.  The  safeguarding  of  the  essential 
values  in  advertising  as  an  instrument 
fur  inducitig  sales. 

“(2)  To  attain  the  objects  of  the 
foundation,  its  board  of  governors  will, 
from  time  to  time,  recommend,  suggest, 
siK)nsor  or  approve  advertising  research 
projects,  of  common  interest  to  adver¬ 
tisers,  advertising  agents  and  advertising 
mediums. 

“(3)  S^jch  research  projects,  when 
undertaken,  will  lie  carried  out  in  such 
a  manner  as  to  insure,  insofar  as  i»s- 
sible,  a  completely  impartial  and  objec¬ 
tive  approach,  with  a  frank  and  full 
disclosure  of  the  resulting  facts.” 

Miss  Raitt  named  a  few  trade  marks 
and  many  types  of  goods,  principally 
drugs,  in  her  criticism  of  business  prac¬ 
tices.  She  gave  credit  to  business,  how¬ 
ever,  for  initiating  such  movements  as 
those  for  truth  in  advertising,  better 
business  bureaus,  establishment  of 
standards  through  trade  agreements, 
slow  but  sure  spread  of  informative  ad¬ 
vertising,  and  a  l)eginning  in  use  of 
exact  and  informative  lal)els. 

“The  wisest  move  business  could  make 
now,”  she  said,  “would  be  to  initiate 
stringent  legislation  for  the  protection  of 
the  consumer.” 

She  urged  informative  advertising,  giv¬ 
ing  for  instaiKe  such  data  as  this :  “The 
fiber  content  of  cloth,  its  exact  composi¬ 
tion.  the  grade  of  wool,  quality  of  cot¬ 
ton,  kind  of  silk,  type  of  artificial  fiber, 
color  fastness,  shrinkage,  amount  of 
weighting  and  filling  if  present :  for 
durable  goods  thread  count,  tensile 
strength,  durability  of  nap,  weight  per 
pound  when  applicable,  heat  transmis¬ 
sion  value  of  blankets,  safe  methods  of 
cleaning,  etcetera.  The  style,  thread 


Ken  R.  Dyke 

count,  gauge  and  elasticity  of  hosiery. 
Conformity  to  standard  size  in  ready- 
to-wear  goods,  and  facts  about  con¬ 
structive  processes  including  seams  and 
finishes.  This  information  should  be 
carried  on  the  label  in  cases  where  it 
will  give  a  better  basis  for  judgment.” 

Later  she  said :  “When  competition 
became  intense  advertisers  resorted  to 
arousing  the  deep-seated  emotion  of 
fear.  Fear  of  social  disapnroval,  fear  of 
lack  of  one  or  another  of  the  vitamins 
or  of  iron  or  of  calcium  or  later  of 
copper.  Fear  of  failing  in  conversation, 
fear  of  infection,  in  short,  fear  of  every 
conceivable  disaster,  physical  and  spi¬ 
ritual. 

“This  was  a  great  blunder  on  the 
part  of  the  advertisers.  Fear  psychol¬ 
ogy  is  an  extremely  unwholesome  state 
of  mind.  Where  it  is  present,  a  feeling 
of  confidence  cannot  be  established.  To¬ 
day  a  great  fear  complex  exists.  This 
mass  consciousness  of  lurking  dangers, 
advertisers  have  been  in  large  part  re- 
snonsible  for  arousing.  Certain  groups 
with  widely  varying  motives  seized  the 
opportunity,  took  advantage  of  the  state 
of  mind  to  serve  their  own  nefarious 


Albert  E.  Haase  (left),  advenitiat 
consultant,  and  Dr.  Miller  MrClinti^  - 
head  of  the  Traffic  Audit  Bureau,  ph*. 
tographed  on  Atlantic  City  boardwalk. 

ends.  They  came  to  the  attack  fmai 
several  angles. 

“First,  the  frauds  and  cheats  out  to 
make  a  dollar.  They  are  always  prestm 
and  masters  of  psychology.  Almost  all 
advertising  by  this  group  is  an  appeal 
to  fear.  Second,  the  competitor  who  br 
subtle  suggestion  or  more  blatant  m- 
sinuation  throws  suspicion  upon  goods 
simdar  to  his  own,  but  under  another 
brand.  Through  toasting,  dating  use 
of  a  secret  formula,  this  acid  or  that,  he 
claims  for  his  commodity  all  the  virtues 
denied  to  others. 

“Third,  the  reformer  type  who  is  out  i 
to  save  the  world.  Propaga^  is  i 
satisfactory  activity  to  a  certain  type 
of  individuals,  weak  in  intellect,  but 
strong  in  emotion.  The  one  thing  we 
can  always  1^  sure  of  is  that  they  wfll 
w  enlisted  in  a  cause  until  they  die. 
Just  at  present  many  are  saving  tie 
world  from  predatory  business  with  itt 
super-salesmanship,  high-powered  ad¬ 
vertising,  arsenic  in  food,  shoddy  in 
clothing,  grit  in  toothpaste,  and  high 
costs  everywhere.  Some  of  these  warn¬ 
ings  are  authentic,  some  are  not  sub¬ 
stantiated  by  facts,  but  they  have  caught 
the  ready  ear  of  a  people  made  fearful 
of  they  hardly  know  what. 

“Fourth,  another  group  with  intense 
and  unswerving  purpose  are  those 
whose  intent  is  to  change  the  social 
order  fundamentally.  According  to 
them  the  profit  motive  must  go.  Cap¬ 
italism  is  doomed.  Anything  that  dh- 
credits  business  is  grist  to  their  null 
At  the  moment  they  realize  that  one  of 
their  most  effective  weapons  is  foster¬ 
ing  fear  and  suspicion  that  has  already 
been  aroused  in  the  minds  of  consumers 
by  mistaken  advertising. 

“The  American  Home  Economcs 
Association  is  the  professiotul  organia- 
tion  that  represents  consumer  interest 
We  and  you  must  look  to  intelliw* 
buyers  as  the  solution  for  the  proWen. 
Our  aim  is  to  develop  a  basis  for  jndg- 
rnent;  each  the  requisite  terms,  thor 
significance,  and  foster  a  fair-minded 
attitude." 

Professor  McNair  told  the  oonw 
tion  that  both  economic  and  politid 
reasons  demand  a  reduction  in  cost  of 
distribution,  now  estimated  to  take  hilf 
the  consumers’  dollars  in  many  cases. 
He  condemned  advertising  abuses  and 
said  that  advertisers  have  failed  to  tfr 
derstand  the  social  consequences  of 
their  activities.  He  added: 

“Not  only  is  this  social  force  we  tall 
advertising  important  to  stability,  h  “ 
vital  to  progress.  On  every  hand  thfl* 
are  gloomy  forebodings  as  to  how  *o 
are  going  to  re-absorb  into  the  ro®® 
of  industry  the  10,000,000  men  who  art 
now  unemployed.  It  has  been  repeat* 
edly  point^  out  to  us  that  the  techoo* 
logical  improvements  of  the  last 
years  have  been  such  as  to 
possible  for  industry  to  achieve  •* 
same  output  as  in  1929  with  a  subsl*’ 
{Continued  on  page  40) 
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CAN  A  RADIO  ADVERTISER  SUCCEED? 

(Vrt^ly,  Says  Student  of  Media  and  Copy,  If  the  Producer  Recognizes  and  AttempU  to  Surmount 

Peculiarities  of  Broadcasting  Appeal 


a  radio  advertiser  succeed? 

(j  artainly,  a  radio  advertiser  can  be 

*'*^statement  that  no  advertiser  can 
use  radio  is  unsupported  in 
Crv  and  has  been  refuted  in  practice. 

Hs  just  as  absurd  to  say  that  no  ad- 

S^mnlhouldrun^orpubi^^^  ceued  in  19()8  when  they  were  over- 

™ust  as  possible  for  an  advertiser  whelmingly  deleated. 


Study  Prepared  by  Ge<wrge  A.  McDevitt  Co. 


The  introduction  of  the  third  poli¬ 
tical  party  in  1912  merely  resulted  in 
a  three-way  division  of  a  vote  that  had 
previously  been  divided  two  ways.  The 
Democratic  party  won  the  election  in 
1912  with  fewer  votes  than  they  re- 


rnmeet  with  success  on  the  air  as  it  is 
ior  a  political  candidate  to  be  successful 

‘‘l^nmy^respects,  the  advertiser,  seek- 

public  attention  on  the  air,  and  the  ties, 
wlitial  candidate,  seeking  public  votes 
at  the  polls,  are  contesting  under  condi¬ 
tions  that  arc  identical.  In  the  one  case 
»e  have  the  number  of  radio  owners 
and  in  the  other  case  the  number  of 
eligible  voters.  In  a  national  election, 
millions  of  citizens  do  not  exercise  their 
iranchise  and  vote.  Likewise,  at  any 
particular  hour,  millions  of  radio  owners 
do  not  use  their  radios  and  listen  in. 

In  any  national  election,  comiieting 
candidates  must  divide  between  them- 
jelves  the  voters  who  exercise  their 
iranchise,  and  at  a  particular  hour, 
radio  advertisers  must  divide  among 
themselves  those  radio  owners  who  are 


In  1908  there  were  six  candidates  not 
affiliated  with  either  of  the  big  parties. 
In  1912  there  were  three  candidates 
not  affiliated  with  the  main  iiolitical  par- 
Tlie  independent  candidates  of 
1908  secured  5.4%  of  the  total  vote. 
The  three  independent  candidates  of 
1912  secured  7.0%  of  the  total  vote. 

Now,  on  the  radio,  we  have  three 
major  networks  and  hundreds  of  inde¬ 
pendent  stations  not  associated  with  the 
three  major  networks.  Some  of  these 
independent  stations  have  networked 
themselves  into  chains,  but  for  purposes 
of  subtraction  and  division,  radio  offers 
hundreds  of  candidates  for  public  atten¬ 
tion  as  cc.mpared  with  a  national 
election  in  which  the  candidates,  seeking 
the  votes  of  the  iieople,  can  normally  be 
counted  on  the  fingers  of  one  hand. 

One  of  the  large  broadcasting  net- 


operating  their  sets  and  listening  in  at  works  has  issued  a  folder,  telling  of  the 
that  particular  hour.  ^  ‘  '  ‘ 

We  likewise  know  that  the  degree  of 
success  achieved  by  the  successful  can¬ 
didate  is  the  measure  of  success  or  the 
lack  of  success  of  all  competing  can¬ 
didates.  On  radio,  the  greater  the  suc¬ 
cess  attained  by  the  most  successful 


success  of  one  of  its  advertisers.  It 
makes  the  admission  that  there  were 
lifteen  million  people  who  listened  to  one 
program  broadcast  on  that  network  on 
July  12th.  This  fact  was  discovered  as 
a  result  of  a  survey  representing  “the 
largest  study  ever  made  of  audience 


program  the  more  devastating  the  effect  size  for  a  single  broadcast.”  The  state 
on  the  fortunes  of  all  competing  pro-  •  •  •  <  ■■  -■  • 

grams. 

Radio,  as  an  advertising  medium,  is 
unique  in  this  one  respect.  listener 
cannot  distribute  his  interest  over  the 
different  programs  broadcast  at  the  same 
mne.  The  voter  cannot  distribute  his 
votes  among  competing  candidates  for 
the  same  political  office.  At  the  polls, 
the  voter  is  offered  a  choice.  On  radio, 
the  listener  is  offered  a  choice.  If  the 
voter  does  not  exercise  his  franchise 
and  thereby  register  his  choice  on  the 
day  of  election,  he  never  can  register 
that  choice.  If  the  listener  does  not 
tune  in  his  set  and  register  his  choice 
among  the  programs  broadcast  at  a 
given  hour,  he  never  can  register  his 
choice. 

So,  while  it  is  true  that  the  opportun¬ 
ity  for  success  on  radio  is  as  great  as 
the  opportunity  of  meeting  success  at  the 
polls,  it  is  also  true  that  the  very  suc¬ 
cess  of  a  candidate  at  the  polls  or  a 
program  on  the  air  has  a  direct  sub¬ 
tractive  influence  on  the  success  of  all 
competing  candidates  at  the  polls  and  of 
tU  competing  advertisers  on  the  air. 

We  have  two  major  political  parties 
jw  three  major  networks  on  radio.  It 
tsp^ed,  however,  that  in  one  national 
Jjettion  we  had  three  major  parties. 

Tm  introduction  of  that  third  major 
political  party  emphasized  the  result 
»hich  follows  the  multiplication  of  of- 
«  seekers  appealing  to  an  electorate 
“It  does  not  increase  with  the  increased 
ni^r  of  candidates. 

In  1908  there  were  14,088,112  votes 
^for  President.  The  Republican  and 
JjTOocratic  parties  divided  between 
“pelves  94.6%  of  the  vote. 
nl912  Progressive  party,  with 
“^ore  Roosevelt  as  its  candidate, 

’Poted  with  the  Republicans  and  the 
for  a  share  of  15,031,169 
‘^st.  The  three  poli- 
divided  between 
“pelves  92.4%  of  the  total  vote. 

‘■'suits  were  as  follows : 

1908 

ffWican  .  7,679.006 

^“‘^'Pendent  .  799,481 


ment  further  admits  that  fifteen  million 
people  listened  to  that  one  program,  “al¬ 
though  the  particular  program  checked 
was  broadcast  on  an  evening  when 
thunderstorms  prevailed  in  many  sec¬ 
tions,  and  the  percentage  of  sets  in  op¬ 
eration  was  less  than  normal.” 

The  particular  program  which  met 
with  such  devastating  success  used  80 
of  the  538  stations  broadcasting  at  that 
particular  tim.e.  The  question  of  ut¬ 
most  significance  is — how  did  the  adver¬ 
tisers  on  the  remaining  458  stations 
fare? 

-After  all,  there  is  a  limit  to  the  num- 
lier  of  people  in  the  United  States. 
There  is  a  limit  to  the  number  of  those 
who  have  radio  sets.  There  is  a  limit 
to  the  number  of  those  having  radio 
sets  who  listened  in  at  that  particular 
hour. 

The  network  which  has  made  this  ad¬ 
mission  likewise  announces  that  there 
are  in  the  48  states  and  two  provinces 
of  Canada  21,970,691  radio  homes.  No 
one,  of  course,  dares  support  the  state¬ 
ment  that  21,970,691  sets  are  in  opera¬ 
tion  at  any  one  time.  .Authoritative  sur¬ 
veys  have  developed  the  fact  that  at  the 


but  that  it  is  the  low  month  of  the  year. 

If  this  broadcast  had  been  on  an  hour 
in  the  peak  month,  instead  of  an  hour 
in  the  low  month,  if  it  had  been  on  at 
a  time  when  the  number  of  listening  sets 
was  normal  instead  of  “less  than  nor¬ 
mal,”  a  very  generous  estimate  of  the 
number  of  sets  tuned  in  would  have  been 
nine  million.  The  network  that  makes 
this  admission  likewise  states,  as  a  re¬ 
sult  of  exhaustive  survey,  that  the  num¬ 
ber  of  people  per  family  over  five  years 
of  age  is  3.6.  Multiplying  the  sets  in 
operation  by  3.6,  we  have  approximately 
thirty-two  million  listeners,  of  which 
one  network  corralled  fifteen  million. 

This  means  that  15%  of  the  stations 
drew  nearly  50%  of  the  audience,  and 
the  remaining  85%  of  the  stations  were 
forced  to  divide  the  balance  between 
them. 

This  condition  can  and  should  be  re¬ 
duced  to  its  dollar  and  cents  import.  Ac¬ 
cording  to  published  rates,  the  time  of  all 
broadcasting  stations  combined  for  one 
evening  hour  is  approximately  $68,000. 
The  particular  program  which  was  so 
successful  bought  $16,000  worth  of  time 
of  that  network.  The  time  on  the  re¬ 
maining  stations  was  valued  at  $52,000. 
If  $16,000  worth  of  time  reached  fifteen 
million  listeners  and  $52,000  worth  of 
time  reached  seventeen  million  listeners, 
we  are  forced  to  the  conclusion  that 
while  the  successful  advertiser  was 
greatly  decreasing  his  cost  per  listener 
reached,  he  was,  by  so  doing,  greatly 
increasing  the  cost  per  listener  reached 
of  the  other  programs  on  the  air  at  that 
time. 

Advertisers  on  radio  are  dealing  with 
a  listening  audience  that  does  not  ex- 


of  the  successful  program,  unless  he 
measures  his  chances  in  the  light  of 
what  that  successful  program,  through 
its  use  of  the  air,  did  to  all  competing 
programs  in  their  use  of  the  air. 

Radio,  in  its  many  fundamentals,  is 
a  different  medium.  Not  merely  is  it 
self-competing,  but  what  is  of  equal  im- 
ixjrtance,  it  leaves  in  the  hands  of  the 
consumer  a  requisite  which  the  other 
media  place  m  the  hands  of  the  adver- 
tiser. 

Media  selection,  as  we  know  it,  is 
the  science  of  assembling  an  audience 
to  which  the  advertiser  is  to  direct  his 
message,  it  is  clear  that  the  selection 
of  that  audience  should  be  in  the  hands 
of  the  advertiser  or  his  agent.  Ad¬ 
vertisers,  with  a  message  for  women, 
will  choose  publications  that  presumably 
have  a  woman’s  audience.  Advertisers, 
with  a  product  whose  price  range  must 
seek  an  audience  in  the  upper  brackets, 
will  select  a  medium  whose  circulation 
is  among  people  of  higher  incomes. 

Really,  the  only  excuse  for  the  exis¬ 
tence  of  men  trained  in  the  science  of 
media  selection  is  the  fact  that  there 
should  be  media  selection.  Those  stu¬ 
dents  of  media,  who  have  carried  the 
misnomer  of  space  buyers,  are  really 
individuals  skilled  in  the  selection  of 
audience.  To  them  the  geographical 
distribution  of  an  audience  is  but  one 
of  many  factors  for  study.  Just  as 
every  product  his  agency  will  advertise 
has  a  selective  audience  to  which  it 
will  appeal,  so  every  medium  he  must 
choose  has  selective  values  which  he 
must  study.  His  client  expects  that  he 
will  exercise  that  selectivity  which, 
through  his  study  and  experience,  will 
result  in  an  audience  that  from  a  stand¬ 
point  of  sex,  age,  income  or  place  of 


pand  and  contract  as  the  number  of  sta-  habitation  will  offer  the  most  potential 


tions  increases  or  decreases.  The  field 
of  opportunity  practically  remains  con¬ 
stant,  with  the  result  that  when  one  pro¬ 
gram  increases  its  percentage  of  the 
field,  the  competing  programs  inevitably 
decrease  their  percentage  of  the  field. 

The  success  of  Hoover  in  1928  was 
the  measure  of  Smith’s  failure,  just  as 
the  success  of  Roosevelt  in  1932  was  the 
measure  of  Hoover’s  failure,  and  no 
amount  of  enthusiasm  has  any  influence 
upon  the  inexorable  mathematics  that 
are  at  work  both  at  the  polls  and  on 
the  radio. 

-A  citizen  who  is  politically  ambitious 
should  not  allow  his  ambition  to  be  fired 
by  the  fact  that  31  men  in  history  have 
met  with  success  in  their  candidacy  for 
the  Presidency.  His  ambition  should  be 
tempered  by  the  knowledge  that  more 
candidates  have  failed  than  succeeded, 
and  the  failure  of  those  who  did  fail 
could  be  measured  by  the  success  of 
those  who  did  succeed. 


buyers  within  the  limits  of  the  appro¬ 
priation. 

The  selectivity  of  radio,  however,  is 
in  the  hands  of  the  consumer.  The  ad¬ 
vertiser  does  not  and  cannot  select  his 
audience,  for  it  is  the  audience  that  se¬ 
lects  its  programs.  The  advertiser  ad¬ 
dresses  his  message  to  the  air,  and  it 
is  the  listener  who  picks  from  the  air 
the  program  he  desires  to  hear. 

Audibility  of  programs  on  radio  and 
visibility  of  copy  in  publications  is  of 
major  concern  to  the  advertiser.  His 
publication  visibility  is  in  his  own  hands. 
His  radio  audibility  is  in  the  hands  of 
the  public. 

The  space  buyer  of  publications  se¬ 
lects  the  audience  when  he  buys  his 
space.  The  time  buyer  of  radio  may 
select  between  stations,  but  his  good  in¬ 
tent  may  be  frustrated  by  the  fact  that 
the  listener  likewise  selects  between 
stations.  No  radio  station  has  yet 
claimed  in  theory  or  demonstrated  in 
fact  that  it  has  a  composite  audience 


,  ,  ,  ,  ,  ,  _ _ _  ,  So  likewise,  the  venturesome  adver-  i,„ji  ,i 

iwak  hour  of  the  peak  month,  of  tiser,  seeking  public  attention  through  that  differs  in  any  respects  from  the 
the  radios  are  tuned.  Surveys  likewise  the  medium  of  the  air,  should  not  allow  composite  audience  of  other  stations  ex¬ 
show  that  July  IS  not  the  peak  month  his  enthusiasm  to  be  fired  by  the  success  cept  perhaps  geographically.  T^e’  ad 

therefore,  is  faced  with 


CLOCK  TELLS  HOUR  IN  ETHIOPIA 


1912 

3,483,922 

6.286,214 

4,126,020 

1,135,013 


Total  Vote .  14,088,112  15,031,169 


The  day  after  Italo-Ethiopian  hosti¬ 
lities  began,  the  Oregon  Jottrtial, 

Portland,  had  altered  its  familiar  clock  .  -  -  _ _ _ _ 

sign  to  tell  what  time  it  is  in  Ethiopia  than  has  been  developed  heretofore. 


and  emphasize  to  its  readers  that  the 
Journal  is  “Hours  Ahead”  in  war  news. 

A  new  dial  was  placed  in  the  sign, 
which  also  gives  the  hour  in  London. 
New  York,  Chicago  and  Portland. 
The  Ethiopian  dial  is  outlined  in  green 
neon,  to  distinguish  it  from  the  blue 
around  the  other  clocks. 

A  news  story  accompanying  the 
change  pointed  out  that  when  it  is 
lunch  time  in  Portland  it  is  night  in 
the  realm  of  Haile  Selassie,  the  differ¬ 
ence  being  11  hours.  The  Journal’s 
first  edition  therefore  carries  the  full 
report  of  a  complete  day’s  fighting,  it 
was  said,  actually  “hours  ahead.” 


vertiser,  therefore,  is  faced  with  the 
double  hazard  of  being  unable  to  control 
either  the  size  or  the  kind  of  audience  he 
is  to  reach  with  his  program. 

Much  more  study  must  be  given  to 
radio  and  much  more  information  is  to 
be  developed  that  is  much  more  factual 

We 


have  had  many  surveys  which  have 
rated  radio  advertisers  in  relation  to  the 
size  of  audience  each  advertiser  has  at¬ 
tracted.  It  is  of  vital  significance,  how¬ 
ever,  that  no  survey  has  yet  shown  that 
two  or  more  of  the  top  audience  pro¬ 
grams  have  been  on  the  air  at  the  same 
time  in  competition  with  each  other. 

In  all  advertising  there  is  a  double 
competition.  First,  the  competition  for 
the  consumer’s  attention  and  second  the 
competition  for  the  consumer’s  dollar. 
In  all  other  media,  advertisers  may  share 
the  consumer’s  attention  in  their  com¬ 
petition  for  his  dollar.  On  radio,  ad- 
{Continued  on  page  42) 
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12  NEWS  EXECUTIVES  RESIGN  FROM 
DAILY  IN  BUSINESS  OFFICE  CLASH 

Wa&hingtoa  Post  Men  Charge  Interference — New  Managing  Edi¬ 
tor  Is  Appointed  But  Other  Resignations  Are 
Not  Acted  On 

By  JAMES  J.  BUTLER 
Editor  &.  Publicher  Correspondent 

WASHINGTON,  D.  C.  Oct.  30 —  appreciate  my  wish  that  there  be  the 
ProtestiiiR  “business  office  inter-  minimum  of  confusion. 


ference  with  tlie  news  departments,” 
virtually  every 


EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  3-4 — Texas  Cirrulation 
Managers’  Assn.,  eonvention. 
Gunter  Hotel,  San  Antonio. 

Nov.  5 — New  England  Newspa¬ 
per  Advertising  Executives  .Assn., 
meeting,  Boston. 

Nov.  8 — Florida  State  Press 
Assn.,  aniiuai  convention.  Se- 
bring,  Fla. 

N<»v.  15-17 — Sigma  Delta  Chi, 
annual  convention.  IJrbana-Lin- 
coln  Hotel,  Urbana.  111. 


ws  departments,”  •  William  Haggaru.’  v’rbana.  111. 

virtually  every  This  was  followed  at  intervals  dur-  _ _ _ 

emiiloye  holding  a  ing  the  next  two  days  by  the  resigna- 

ke\  position  on  tions  of  other  members  of  the  Post  run  it  as  an  ajKistle  of  a  “new  joumal- 

t  h  e  IVashington  staff.  On  Oct.  25  Mr.  Haggard  sent  to  ism,"  In  speeches  throughout  the  coun- 

F  o  St’ s  editorial  Mr.  Meyer  the  following  memorandum;  trv  he  outlined  his  concepts  of  how  a 

1 _ 1 _ I  •*  •M*.  .  _  1.  u  t  _ 1.1 


staff  handed  in 
resignations  this 
week. 


My  Dear  Mr.  Meyer: 


modem  newspaper  should  lie  conducted. 


“•1  have  received  resignations  from  and  publishers  have  watched  the  devel- 


week,  the  following  persons,  effective  Nov.  ,>pment  of  his  ideas  with  interest. 

Quitting  notices  24;  .  ..  Washington  newspapers  estimate  that 

were  piled  on  the  ‘  "Luther  A.  Huston,  ctty  editor  and  jqq  editorial  employes,  including  man- 
desk  of  Eugene  assistant  managing  editor  during  the  -jging  editors,  city  editors.  Sunday  ed- 

M  eyer,  banker,  day;  John  Denson,  news  editor  and  as-  jtors,  copy  desk  workers,  and  reporters, 

turned  publisher,  sistant  managing  editor  at  night;  S.  A.  i,ave  gone  in,  and  then  out.  in  the  two 

after  Managing  Roogow,  night  editor;  David  Lidman,  years  period.  Most  of  the  shifts  came 

Editor  William  makeup  editor ;  Thomas  A.  Daffron,  Jr.,  m  the  earlv  days  of  Meyer  ownership. 

.A.  F.  Jones  Haggard  was  ig-  telegraph  editor;  William  Taylor,  head  By-lines  long  identified  with  the  Post 

nored  in  his  com-  of  the  copy  desk ;  Hugh  Branneii,  relief  in  the  days  of  McLean  management 

plaint  against  operating  changes  made  editor;  John  Fitzgerald,  picture  editor;  have  disappeared  from  the  columns, 

effective  by  George  Frye,  efficiency  ex-  P^ul  W.  Ferris,  sports  editor  Baura  others  have  appeared,  and  several  corps 

jiert  brought  to  Washington  by  Mr.  V itray,  Sunday  editor;  bredric  G.  Pitts,  of  newcomers  have  bloomed  and  then 
Meyer.  day  editor;  John  Randolph,  reporter.  disappeared. 

First  submitted  was  that  of  Hac-  I  have  not  acted  on  these  resigna-  vj-  Mever.  fiO  vears  nlH  Thiirsdav. 


Meyer.  day  editor;  John  Randolph,  reporter.  disappeared. 

First  submitted  was  that  of  Hag-  ^  have  not  acted  on  these  resigna-  Meyer,  60  years  old  Thursday, 

gard,  who  gave  notice,  on  Oct.  23,  of  ti*>ns.  I  leave  them  to  my  siKcessor.  spent  more  than  a  decade  in 

his  intention  to  leave  in  30  days.  He  ^  have  advised  against  them.  The  re-  government  offices,  dating  liack  to 
was  paid  off  and  released  Oct.  25.  Next  action  from  each  man  simply  was  t^at  World  War  days  and  continuing  up  to 
to  resign  was  City  Editor  Luther  A.  ”C  was  acting  as  an  individual,  and,  in  advent  of  the  Roosevelt  administra- 
Huston,  and  then  followed  John  Den-  that  it  was  none  ot  my  business.  when  he  resigned  as  governor  of 

son,  news  editor  and  assistant  manag-  •^1‘  pointed  out  that  the  notice  given  the  Federal  Reserve  Board. 


gard,  who  gave  notice,  on  Oct.  23.  of  I  leave  them  to  my  successor, 

his  intention  to  leave  in  30  days.  He  I  have  advised  against  them.  The  re- 


to  resign  was  City  Editor  Luther  A. 
Huston,  and  then  followed  John  Den- 
.son,  news  editor  and  assistant  manag¬ 


ing  editor  at  night ;  S.  A.  Roogow.  was  twice  the  usual  amount  required, 
night  editor ;  David  Lidman,  make-up  ^  thought  you  should  know  about 


editor;  Thomas  A.  Daffron,  Jr.,  tele¬ 
graph  editor;  William  Taylor,  head  of 


Wcti  iwicc  me  u^ual  aiiiuuiu  icv|uiicai.  xu  r»  a. 

“T  thought  you  should  know  about  .  ‘^e  Meyer  regime,  the  Post 

the  resignations.  That  is  why  I  am  '^proved  m  ap^arance  and  in  coverage, 
writing  you  at  your  home  instead  of  J?  Supreme 

waiting  rM.irn  to  thp  ^0“^  of  the  United  States,  the  man- 


the'^^py  desk  Hugh  Bfminei  relief  waiting  until  you  return  to  the  office,  ^g^ment  m"iT  a  Sle  Sr^ 

■-tiitnr-  John  R  pHltnr  ■  I  Want  you  to  Understand  that  not  any  f ^  no^  yiciory  ana  re 


vditor;  John  Fitzgerald,  picture  editor;  ^  unaersiana  inai 

Paul  W.  Ferris,  sports  editor;  Fredric  encouraged  by  me. 


tj.  Pitts,  day  editor ;  John  Randolph,  re¬ 
porter. 

Laura  Vitray,  Sunday  editor,  also 


them  was  encouraged  by  me.  comic  strips  and  features  which. 

“‘With  kindest  personal  regards.  ^ 

‘Wiiliam  Haggard’  IVashington  Herald.  Meanwhile,  cir- 

“During  the  evening  of  Oct.  25,  Mr.  linage  ha^^  followed  a 

oimmonwl  Mr  Hainrard  and  in-  ''.‘eady  upward  cur^e.  _  Physical  addi- 


•I:  vnray  ouiiuay  eunor,  a.so  Meyer  summoned  Mr.  Haggard  and  in- 
resigned,  but  withdrew  her  nonce  after  ^  despite  his  30  days’  ‘'“"s  to  plant  include  a  building  addition 

a  conference  with  Publisher  Meyer.  •  -  resienation  he  would  be  re-  almost  doubling  the  size  of  the  original 

structure,  and  a  complete  press  room. 

noimced  that  Alpander  F  Jones  city  ^im  a  Haggard  had  been  with  the  Washing- 

editor  of  the  Minneapolis  Journal,  had  1^^^.  salary  due  to  date  of  resigna-  ton  Post  since  the  latter  part  of  1933, 

been  named  managing  editor  of  the  when  he  came  to  Washington  as  assist- 

Post,  succeeding  Haggard.  “Tlipr«»aftpr  Mr  Mever  talked  indi-  ant  to  the  then  managing  editor,  Ralph 


been  named  managing  editor  of  the  ■'  when  he  came  to  Washington  as  assist- 

Post,  succeeding  Haggard.  “Thereafter  Mr.  Meyer  talked  indi-  ant  to  the  then  managing  editor,  Ralph 

The  employes  declared  there  was  no  vidually  with  a  majority  of  those  who  Renaud.  When  Renaud  left.  Haggard 
effort  on  their  part  to  produce  mass  had  resigned,  but  the  only  one  who  became  acting  managing  editor,  and 
resignation.  They  say  no  associate  was  rescinded  the  resignation  was  Laura  iMer  was  promoted  to  the  full  time  posi- 
given  the  slightest  hint  that  his  with-  Vitray,  Sunday  editor.  August,  1934. 

drawal  from  the  company’s  employ  “The  resignations  were  not  the  result  Haggard’s  newspaper  experience  in- 


tion,  in  August,  1934. 

Haggard’s  newspaper  experience  in- 


should  follow  as  a  matter  of  course  of  any  mass  movement  or  any  joint  eluded  work  on  the  Philadelphia  Bul- 
when  his  immediate  superior  was  over-  action  of  any  sort  on  the  part  of  those  letin,  the  Nashville  Banner,  and  the 
ruled,  but  that,  on  the  contrary,  effort  involved.  They  were  the  spontaneous  New  York  IVorld,  where  he  was  on 
was  made  to  persuade  them  that  such  individual  actions  of  men  who  felt  that  the  copy  desk.  He  came  to  the  Post 
a  move  was  wholly  unnecessary.  principles  were  involved  which  were  from  the  International  News  Service. 

No  question  of  wages,  hours,  working  bigger  than  their  jobs.  In  all  cases  the  Huston  broke  in  on  the  Bellingham 
conditions  or  American  Newspa^r  notice  given  was  twice  as  much  as  the  (Wash.)  Herald,  switching  to  the 
Guild  demands  is  involved,  those  in-  men  would  have  been  given  had  they  Seattle  Times,  where  he  served  as  a 
volved  declared.  Also,  they  stated  none  been  discharged.”  reporter,  assistant  city  editor  and  sport- 

of  the  quitting  notices  was  made  con-  xiie  movement,  which  is  probably  ing  editor.  He  joined  International 
ditional  upon  dismissal  of  the  efficiency  without  parallel  in  metropolitan  journal-  News  Service  in  1917  and  remained 
man,  rejection  of  his  recommendations,  ism,  writes  another  chapter  into  the  with  that  organization  until  picked  for 
or  reinstatement  of  Haggard.  They  stoiy  of  Eugene  Meyer  in  the  field  of  the  Post  city  desk  13  months  ago. 
agree  that  their  attitude  may  be  de-  publishing.  Little  more  than  two  years  The  other  resigning  newspapermen 
scribed  as  “idealistic”  in  a  sense,  but  ago,  he  purchased  the  tottering  Wash-  have  been  with  the  Post  for  varying 
contend  they  could  not  be  true  to  the  ington  Post  at  auction  and  proceeded  to  periods,  but  most  of  them  came  to  that 
first  principles  of  newspaperdom  and  ■  "  1 


carry  on  under  the  limitations  imposed 
upon  them  by  Efficiency  Expert  Frye. 

A  statement  covering  the  employe’s  ac¬ 
tion  was  issued  by  City  Editor  Huston, 
in  behalf  of  himself  and  his  associates, 
as  follows: 

“On  Oct.  23,  William  Haggard  ten¬ 
dered  his  resignation  as  managing  editor 
of  the  Washington  Post  to  Eugene 
Meyer,  publisher.  The  resignation  was 
the  result  of  a  disagreement  on  matters 
involving  fundamental  principles. 

“On  Oct  24,  Mr.  Haggard  posted  the 
following  notice  on  the  bulletin  board 
in  the  editorial  room  of  the  Post : 

**  ‘To  THE  Staff  : 

“  ‘I  have  resigned  effective  30  days 
from  yesterday. 

“  ‘It  is  my  sincere  desire  that  no  one’s 
peace  of  mind  be  disturbed  by  this 
move.  No  jobs  necessarily  are  m  jeo¬ 
pardy. 

“  ‘You  are  all  newspapermen  and  can 
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newspaper  since  Haggard  took  over  tb.  ^ 
iiianagiiig  editorship. 

.■\le.\aiider  F.  Jones,  the  new  nn. 
aging  editor,  was  in  the  class  of  19n 
at  the  University  ot  W  isconsia  ”  I 
large  portion  of  his  newspaper  lifr  ' 
has  lieen  siieiit  with  the  .\linneai»k 
Journal  and  the  Minneapolis  LnW 
He  has  served  as  city  editor  of  the  f* 
iiier  paper  for  the  past  three  years. 

After  serving  overseas  in  the  World 
War  and  in  Germany  with  the  Arsn 
of  Occupation,  Mr.  Jones  returned  to 
the  United  btates  in  1919  to  join  tl* 
staff  of  the  United  Press  in  New  York. 
Later  he  went  to  the  Chicago  office  oi 
tlie  United  Press  as  night  manager. 

In  1923,  he  returned  to  Minnea;iolij 
and  joined  the  suff  of  the  JounaL 
Later,  he  was  city  editor  and  tlwn  sales 
and  promotion  manager  of  the  Tribuit 
Publisher  Meyer  has  maintaaed 
throughout  that  the  resignations  vm 
submitted  without  knowledge  of  the  tnt 
situation,  and  lias  held  Haggard’s  id. 
lowers  blameless,  although  ill  advised. 
.As  to  Haggard,  his  attitude  is  diSti. 
ent.  The  retired  managing  editor,  Mr, 
Meyer  said,  delivered  an  ultimatum  oi 
which  he  demanded  increased  coopo. 
sation  and  operating  changes,  and  li. 
reeled  tliat  an  immediate  answer  be 
given.  I 

“I  told  him  I  do  not  take  ultimatums,  i 
I  gave  him  his  answer,  and  it  ms, 
‘No’,”  said  the  publisher.  j 

Talking  with  individual  employts 
whose  resignations  were  before  him,  Mr. 
Meyer  assured  that  no  one’s  job  was  k 
jeopardy ;  that  the  new  managing  editor 
would  not  bring  staff  inemben  wik 
him,  and  that  they  had  the  privilege  oi 
withdrawing  their  quitting  notices,  or 
forgetting  about  them.  He  expects,  he 
said,  that  many  of  them  will  adopt  tk 
alternative  of  continuing  at  their  desks. 
But.  if  they  do  not,  he  added,  “we  wffl 
continue  to  publish  a  newspaper.  It 
cannot  hurt  the  Post  or  hurt  me,  per¬ 
sonally.  I  am  afraid  some  of  these  ma 
will  do  themselves  great  harm,  bn-  > 
ever.”  t 

Had  he  accepted  what  he  describes  as  I 
the  “Haggard  ultimatum,”  the  employes 
would  have  had  real  reason  to  suboit 
their  resignations,  he  commented,  mean¬ 
while  characterizing  the  comphmt 
against  Efficiency  Expert  Frye,  at 
“merely  scenery  dragged  into  the  pic¬ 
ture — nothing  more.” 

The  publisher  intimated  that  he  was 
in  accord  with  the  proposals  made  by 
Mr.  Frye.  He  pointed  out  that  there 
are  many  things  in  relation  to  oevs- 
paper  publication  that  are  esseotkliy 
the  same  as  the  problems  that  aiix 
in  other  lines  of  business;  therefore, 
that  it  is  not  necessary  that  a  person  be 
an  experienced  newspaperman  to  U 
and  correct  error.  One  of  the  objec¬ 
tions  raised  by  the  employes  ag^ 
Frye  was  an  alleged  lack  of  acquaint¬ 
ance  with  newspaper  enterprises. 

Further  than  to  consult  with  tbeoa 
individually  and  assure  them  that  thdr 
jobs  would  not  be  taken  away  “so  losg 
as  they  proved  themselves  entitled  k 
them  on  their  merits,”  the  manageaei 
indicated  nothing  will  be  done  to  indnee 
any  of  the  resigning  dozen  to  rennit 
with  the  newspaper.  Probably  beiai* 
the  publisher  still  holds  to  the  bw 
that  few  other  than  Haggard  ^  ^ 
draw,  none  of  the  jobs  are  being  bW 
.Appointment  of  a  new  managing  edi¬ 
tor  was  announced  in  a  first  pageb® 
in  Monday  morning’s  edition.  No  in* 
tion  was  made  of  the  circumstMcei  * 
der  which  the  vacancy  to  vvhich  J*® 
was  appointed  came  into  existence 

NEW  WEITZMAN  TRIAL 

The  Illinois  Supreme  Court  late  W 
week  granted  a  new  trial  to  Iw 
Weitzman,  Chicago  baking  company* 
ficial  sentenced  by  the  Cook  coffl? 
court  to  life  imprisonment  for  the 
ing  of  Eli  M.  Daiches,  former  prof* 
of  the  Thomas  M.  Bowers  Advert* 
Agency,  Chicago.  The  court 
at  least  one  instruction  to  the  jury 
convicted  Weitzman  in  an  insurano^ 
was  in  part  erroneous  and  the  asw* 
state’s  attorney  prosecuting  the 
overstepped  the  bounds  of  fact  to* 
fluence  the  jury.  , 
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WHY  NEWSPAPER  IS  DOMINANT  MEDIUM 

Its  Advertising  Catches  “Buying”  Mood,  Causes  N  o  Exasperation  by  Its  Presence,  Reaches  Reader 
at  His  Convenience — Influence  on  Dealer  Is  Also  Important 

WHAT  about  l)uying  ideas?  How  LJ ERHll’lTII  is  the  third  and  fuial  installment  of  the  ncrvspapcr  presentation  not  a  matter  of  asking  him  to  try  to 
etfective  is  the  newspaper  in  this  s.  1  prepared  by  the  Chicago  Tribune’s  adz'ertisiug  department  as  a  statement  visualize  iiiirteen  t)roadcasts  or  a  full 

esoect?  Scores  of  pages  might  be  of  the  case  for  all  newspapers — not  as  a  competith'e  argument  for  any  otte  ttews-  showing  of  billboards.  No.  You  put 

TitCT  ott  subject  without  doing  paper.  Having  analysed  the  fiezospaper’s  hold  on  its  readers  inj  the  first  two  in-  into  his  iiands  the  actual  copy  of  the 
inll  justice  to  it,  but  one  example  may  stallments,  the  presentation  goes  on  in  the  present  issue  to  show  what  this  means  newspai)er  advertising. .  .“in  the  flesh'’ 

.mt  to  suggest  the  magnitude  of  the  to  the  advertiser.  so  to  speak,  as  it  will  appear.  You  sub- 

jpjper  in  this  respect.  — - -  ;,(ivtrtising  program  to  him  in 

In  every  large  city  of  the  United  i)er  cent  more  space  to  the  “home  arts”  .X ewspapers  Saturate  Real  Markets  terms  of  something  he  knows  and  un- 
sutes,  whether  it  be  on  the  west  coast,  than  does  the  magazine.)  Newspapers  are,  in  the  main,  the  voice  derstands.  I'nrthermore,  through  the 

Ubntic  Seaboard,  or  in  the  middle  In  the  newspaper,  advertising  is  “in  urban  community.  They  circu-  newspaper  jou  are  able  to  localize  your 

test,  there  are  certain  establishments  place,”  in  "goo<l  taste.”  It  carries  with  flourish  in  those  points  where  campaign  for  him.  Your  are  able  to 

or  houses  to  which  the  inhabitants  of  it  no  irritation.  It  engenders  no  ill  (flgre  is  a  concentration  of  people.  Mar-  show  him  what  it  means  in  terms  of  his 

rwoective  cities  point  with  pride...  will.  It  is  expected  and  accepted.  It  i-pf  research  shows  clearlv  that  it  is  in  own  immediate  neighborhood  or  com- 

SJTSe  Marshall  Field’s  in  Chicago,  is  not  obstrusive.  Its  appearance  does  these  muni‘y- 

jiaej's  in  New  York,  Hudson’s  in  Ue-  not  prompt  a  person  to  cast  the  news-  volume  of  sales  is  secured.  1 Neivspaper  Is  Versatile 

Wanamaker’s  in  Philadelphia.  Fil-  paper  aside  in  exasperation,  as  people  The  first  three  cities  of  the  United  To  assu.Tie  that  the  newspaper  can  do 

toe’s  in  Boston,  etc.  These  establish-  ximetimes  tune  out  a  radio  program  be-  States  for  example,  are  equal  in  popu-  other  than  a  black-and-white  job 

are  famous  as  emporiums  of  cause  of  the  “commercials.”  “Shop  lation’and  retail  sales  to  the  next  19,  '*•  ’t*  this  day,  erroneous.  Newspapers 

merchandising.  They  are  monuments,  talk”  gets  its  best  audience  in  the  news-  to  the  next  71  cities.  By  and  large,  offer  the  advertiser  as  fine  a  type  of 
rt  might  be  said,  to  the  business  of  paper.  the  best  market  for  branded  merchan-  reprixluction  as  can  be  had  in  any  other 

(tiling  goods.  But,  if  we  go  behind  the  Time  IVorks  IVith  the  Newspaper  dise,  whether  it  be  food  or  any  other  medium.  With  rotogravure,  coloroto, 

(cents,  we  see  readily  that  they  are  j  newsnaoer  time  works  xvith  commodity,  is  in  those  localities  where  and  run  (|f  paper  color,  to  say  nothing 

monuments  to  the  power  ol  the  news-  instead  of  eooinj/ your  advertising.  The  the  greatest  number  of  people  dwell,  nt  the  color  comic  sectioiu  of  Sunday 
piper  to  give  people  buying  ideas.  When  ^g^^jgj.  ggiggts  his  own  time  in  which  The  newspaper  reaches  and  saturates  newspapers,  the  advertiser  has  unlimited 
IX  enter  the  sales  floors  of  any  of  these  .^per.  The  fact  that  one  ad  snch  communities  to  a  degree  which  no  possibilities  for  the  effective  exploita- 

tstablishments  and  see  throng  of  wo-  apngarin^  ,n  the  naoer  is  seen  bv  that  other  advertising  medium  can  approach,  ^'on  of  his  sales  proposition 
men  and  men  buying  everything  from  ^g^jg^  j^gj  pot  mean  that  all  other  ads  With  respect  to  important  markets,  F/ie  Backbone  of  All  Btg  Selling  Jobs 
shoes  to  silverware... when  we  reflect  issue  are  excluded  from  his  new'spapers  offer  an  advertiser  still  an-  I"  the  final  analysis,  the  real  t«t 

that  the  department  stores  of  th^c^n-  j.  jmgrgst  Here  again  is  an-  other  advantage.  He  can  work  mar-  the  ne’.vspaper  is  to  be  found  m  the 

tty  do  a  business  of  $2,2^,000,000  a  ^jhg” advantage  of  the  newfSJei  over  kets  on  a  selective  basis,  varying  the  extent  to  which  ,t  has  figured  in  the 
year,  and  that  more  than  90  jwr  cent  ^here  only  one  program  can  be  weight  of  his  advertising  as  local  con-  major  selling  jobs  which  have  teen  ^r- 

oi  their  advertising  appropriations  go  |  g^j.jj  ^  listener  at  anv  given  time  ditions  warrant.  He  can  capitalize  on  termed  on  the  .American  public.  H  is 
mto newspapers... there  cart  be  no  ques-  ^jpreover  in  the  iiewsnaLr  vour  ad-  news,  weather  conditions,  or  other  local  necessary  only  to  scan  or  examne  those 
non  about  the  news^per  s  ability  to  ygr^jgjnjr  gan  concentrate  on  promoting  circumstances.  The  newspaper  enables  things  which  the  public  finys  in  greatest 
give  people  buying  ideas.  This  is,  m  -ou;  prUic"  rather^^t^^^^^^  him  to  keep  his  advertising  flexible...  volume. .  .those  things  which  have  been 

dert.  the  job  of  department  stores,  ^  ^  ^  ^  ^  decency'  l«ence  more  effective.  "tost  successfully  so  d.  Lets  take  f^l 

Each  day,  every  day,  they  must  get  .  ‘  f  “  ....  products  for  example.  The  public  has 

people  to  come  away  from  their  homes,  ♦  i  n  “Hand’  is  IVorth  Tzvo  been  sold  vitamins,  packaged  breakfast 

c«ne  down  to  these  sales  floors  with  weakened.  You  do  not  have  to  pull  “j^ush"  cereals,  sliced  bread,  canned  goods  and 

money  in  their  bags  or  pockets,  and  part  -P^"';,  J.  In  this  respect,  it  should  be  remem-  soups,  coffee,  tea,  salad  dressings,  citrus 

with  that  money.  In  accomplishing  this  *  ^  ‘  tered  that  the  newspaper  has  a  distinct  fruits,  and  a  wide  variety  of  other  things 

job.  department  stores  depend  90  per  ^  -  •  o  advantage  over  outdoor  advertising.  It  that  were  almost  completely  unknown 

cent  on  newspapers.  Newspaper  Advertising  Sells  the  Eye  a  common  supposition  that  outdoor  to  earlier  generations.  A  selling  job 


Seuispapers  Catch  the  “Shopping"  or 
’’Buying"  Frame  of  Mind 
Consideration  of  this... the  extent  to 
which  department  stores  rely  on  news¬ 
papers...  brings  up  another  basic  point 
of  advertising  value  which  is  peculiar 
to  the  newspaper.  It  is  the  medium 
afiich,  more  than  any  other,  has  earned 
the  privilege  of  talking  “shop”  to  Mrs. 
Consumer.  She  is  in  the  habit  of  finding 
m  it  the  daily  offerings  of  the  stores 
and  shops  in  her  city.  She  would  be 
disappointed  in  her  newspaper  if  it  did 
not  carry  this  information.  ^  Mrs. 
Cons^er,  out  of  long  experience,  has 
3(01  in  the  habit  of  shopping  from  her 
newspaper. 

She  is  accustomed  to  having  it  present 
shop  news. 

.Advertising  addressed  to  Mrs.  Con¬ 
sumer,  whether  it  be  on  the  clothes  she 
wears,  or  on  food  products  to  serve 
her  family,  is  in  the  final  analysis  “shop 
Her  home,  particularly  her  kit- 
™en,  is  her  shop.  There  she  sj^nds  the 
reater  portion  of  her  working  day. 

I  Anything  pertaining  to  her  kitchen,  fexid 
1  Reparation,  etc.,  is  “shop  talk.” 

Her  newspaper  talks  “shop”  to  her 
TOre  frequently  than  any  other  medium. 
Daily  it  advises  her  on  such  subjects 
as  food  and  its  preparation,  dresses  and 
^s-making,  home  management  and 
home  decorating,  care  of  children,  etc. 
■t  IS  sometimes  thought  that  women’s 
Magazines  lead  all  other  publications  in 
™s  respect,  but  it  should  be  remembered 
'hat,  whereas  the  magazine  appears 
only  once  a  month,  the  newspaper  ad- 
hresMs  the  woman  every  day.  Total 
np  the  space  devoted  by  newsjiapers  in 
one  month’s  time  to  the  “home  arts” 
*na  you  have  an  amount  greatly  in  ex- 
of  that  presented  by  magazines, 
'u  actual  comparison  made  be- 
fen  the  leading  woman’s  magazine  and 
“tge  metropolitan  newspaper : 

^^ooasine  The  Nexvspaper 

13,600  lines  Total  Space  105,940  lines* 
^  Photographs  1 19 

37  Drawings  71 

Hn  one  Sunday  issue  alone,  the  news- 
.  P*r  devotes  from  20  per  cent  to  25 


jier  cent  more  space  to  the  “home  arts” 
than  does  the  magazine.) 

In  the  newspaper,  advertising  is  “in 
place,”  in  "goo<l  taste.”  It  carries  with 
it  no  irritation.  It  engenders  no  ill 
will.  It  is  expected  and  accepted.  It 
is  not  obstrusive.  Its  appearance  does 
not  prompt  a  person  to  cast  the  news¬ 
paper  aside  in  exasperation,  as  people 
ximetimes  tune  out  a  radio  program  be¬ 
cause  of  the  “commercials.”  “Shop 
talk”  gets  its  test  audience  in  the  news¬ 
paper. 

Time  IVorks  IVith  the  Neivspaper 
In  the  newspaper,  time  works  zuith 
instead  of  against  your  advertising.  The 
reader  selects  his  own  time  in  which 
to  read  his  jiaper.  The  fact  that  one  ad 
appearing  m  the  paper  is  seen  by  that 
reader  does  not  mean  that  all  other  ads 
in  that  issue  are  excluded  from  his 
vision  or  interest.  Here  again  is  an¬ 
other  advantage  of  the  newspaper  over 
radio,  where  only  one  program  can  be 
heard  by  a  listener  at  any  given  time. 
Moreover,  in  the  newspaper  your  ad¬ 
vertising  can  concentrate  on  promoting 
your  product  rather  than  your  talent. 
Within  the  bounds  of  truth  and  decency, 
your  advertising  does  not  have  to  be 
weakened.  You  do  not  have  to  pull 
your  punch.  You  can  make  your  ad¬ 
vertising  claims  just  as  forceful  as  they 
warrant. 

Newspaper  Adz'crtising  Sells  the  Eye 
.An  old  proverb  has  it  that  “What 
the  eye  does  not  admire,  the  heart  docs 
not  desire.”  Robert  Herrick,  the  Eliza¬ 
bethan  poet,  expressed  the  same  general 
idea  in  the  line,  “We  credit  most  our 
sight:  one  eye  doth  please  our  trust 
far  more  than  ten  ear-witnesses.” 

“I  remember  your  face,  but  your 
name  escapes  me.” . . .  How  often  we 
hear  some  such  expression  at  this,  lend¬ 
ing  further  emphasis  to  the  fact  that 
impressions  received  through  the  eye 
register  far  more  indelibly  than  those 
received  through  the  ear. 

The  importance  of  visual  selling  is 
recognized  by  the  great  majority  of  ad¬ 
vertisers.  Millions  of  dollars  are  spent 
each  year  for  styling  and  beautification 
of  the  products  themselves.  Great  care 
and  expense  are  directed  toward  mak¬ 
ing  packages  as  attractive  as  possible. 
It  is  a  generally  recognized  fact  that 
few  selling  jobs  can  be  successful  unless 
the  eye  is  sold. 

Newspapers  do  not  require  the  adver¬ 
tiser  to  neglect  this  all-important  phase 
of  his  selling  job.  They  do  not  require 
him  to  rely  on  words  alone — to  rest 
content  with  selling  the  ear.  They  en¬ 
able  him  ♦©  secure  those  more  indelibly 
registered  impressions — those  which  are 
received  through  the  eye.  Newspaper 
advertising  sells  the  eye.  It  enables  the 
advertiser  to  give  the  prospect  a  visual 
concept  of  the  product. 

Nezaspaper  Advertising  Needs  No 
“Hazeking” 

You  do  not  have  to  build  an  audience 
for  newspaper  advertising.  The  audi¬ 
ence  is  there.  It  is  constant,  attentive, 
and  responsive.  It  is  pretty  definite  as 
to  size.  Seldom  does  an  advertiser  have 
to  use  some  other  form  of  advertising 
for  the  purpose  of  directing  the  public’s 
attention  to  his  newspaper  campaign. 
If  it’s  in  the  newspaper,  the  public  will 
see  it.  Yet,  in  radio  for  example,  the 
advertiser  must  do  something  beside 
build  a  program  and  hire  a  station  or 
network.  .After  he  has  done  these 
things,  he  finds  it  necessary  to  run  a 
considerable  amount  of  newspaper  ad¬ 
vertising  for  the  purpose  of  bringing 
jieople  to  Irs  broadcast. 


N ewspapers  Saturate  Real  Markets 
Newspapers  are,  in  the  main,  the  voice 
of  the  urban  community.  They  circu¬ 
late  and  flourish  in  those  points  where 
there  is  a  concentration  of  people.  Mar¬ 
ket  research  shows  clearly  that  it  is  in 
these  urban  communities  that  the  great¬ 
est  volume  of  sales  is  secured. 

The  first  three  cities  of  the  United 
States,  for  example,  are  equal  in  popu¬ 
lation  and  retail  sales  to  the  next  19, 
or  to  the  next  71  cities.  By  and  large, 
the  test  market  for  branded  merchan¬ 
dise,  whether  it  be  food  or  any  other 
commodity,  is  in  those  localities  where 
the  greatest  number  of  people  dwell. 
The  newspaper  reaches  and  saturates 
such  communities  to  a  degree  which  no 
other  advertising  medium  can  approach. 

With  respect  to  important  markets, 
new'spapers  offer  an  advertiser  still  an¬ 
other  advantage.  He  can  work  mar¬ 
kets  on  a  selective  basis,  varying  the 
weight  of  his  advertising  as  local  con¬ 
ditions  warrant.  He  can  capitalize  on 
news,  weather  conditions,  or  other  local 
circumstances.  The  newspaper  enables 
him  to  keep  his  advertising  flexible... 
hence  more  effective. 

.In  .-Id  in  the  “Hand"  is  IVorth  Tzvo 
in  the  “Rush" 

In  this  respect,  it  should  be  remem- 
tered  that  the  newspaper  has  a  distinct 
advantage  over  outdoor  advertising.  It 
is  a  common  supposition  that  outdoor 
advertising,  billboards,  etc.,  capitalizes 
on  locations  which  enjoy  heaviest  traf¬ 
fic.  But  today’s  traffic  means  something 
other  than  the  horse  and  buggy  type. 

It  is  traffic  which  whines  along  con¬ 
crete  boulevards  and  highways  in  high¬ 
speed  automobiles.  It  is  a  type  of  traf¬ 
fic  whose  p^ce  does  not  permit  any  great 
amount  of  rubber-necking.  It  is  a  type 
of  traffic  which  is  highly  congested  at 
times.  It  follows,  therefore,  that  the 
greater  the  traffic  the  less  the  opportun¬ 
ity  for  reading. 

The  newspaper  on  the  other  hand  has 
a  type  of  traffic  which  is  more  advan¬ 
tageous  to  the  advertiser.  It  is  the 
traffic  of  human  curiosity.  It  is  traffic 
which  swarms  regularly  to  the  inter¬ 
section  of  news  and  features,  namely, 
the  newspaper.  It  is  traffic  which 
comes,  not  for  the  purpose  of  whizzing 
by,  but  for  the  definite  purpose  of  ling¬ 
ering  and  reading. 

Newspaper  Advertising  Reaches  the 
Trade 

In  newspapers,  the  advertiser  makes 
his  proposition  most  comprehensible, 
hence  most  merchandisable  to  the  re¬ 
tailer.  It  is  a  fact  which  is  often  over¬ 
looked  that  the  newspaper  is  something 
more  than  a  consumer  publication.  It 
is.  to  a  certain  extent,  a  trade  paper. 
To  illustrate,  it  would  be  hard  to  con¬ 
ceive  of  the  average  butcher  sitting  back 
on  a  stool  with  his  feet  propped  up  on 
his  meat  block,  avidly  devouring  the 
contents  of  a  publication  like  the  Delin¬ 
eator,  Ladies  Home  Journal,  or  Good 
Housekeeping.  These  publications,  with 
great  reputations  as  consumer  media,  are 
not  read  by  butchers  or  grocers.  True, 
they  may  be  known  to  them,  but  the 
Imoks  themselves  do  not  reach  them. 

On  the  other  hand,  every  butcher, 
every  grocer,  does  read  his  newspaper. 
In  the  newspaper,  therefore,  your  adver¬ 
tising  reaches  not  only  the  consumer 
but  the  retailer  as  well.  Your  advertis¬ 
ing  thus  becomes  tangible  and  concrete 
to  him.  In  approaching  the  retailers 
with  your  sales  proposition,  you  accom¬ 
plish  more  if  newspapers  are  included 
in  your  portfolio.  A^ou  do  not  require 
him  to  stretch  his  imagination.  It  is 


not  a  matter  of  asking  him  to  try  to 
visualize  iiiirteen  broadcasts  or  a  full 
showing  of  billboards.  No.  You  put 
into  his  iiands  the  actual  copy  of  the 
newspafier  advertising. .  .“in  the  flesh’’ 
so  to  speak,  as  it  will  appear.  You  sub¬ 
mit  your  advertising  program  to  him  in 
terms  of  something  he  knows  and  un¬ 
derstands.  I'nrthermore,  through  the 
newspaper  jou  are  able  to  localize  your 
campaign  for  him.  Your  are  able  to 
show  him  what  it  means  in  terms  of  his 
own  immediate  neighborhood  or  com¬ 
munity. 

The  Nezvspaper  Is  Versatile 
To  assu.Tie  that  the  newspaper  can  do 
little  other  than  a  black-and-white  job 
is.  in  this  day,  erroneous.  Newspapers 
offer  the  advertiser  as  fine  a  type  of 
reprixluction  as  can  be  had  in  any  other 
medium.  With  rotogravure,  coloroto, 
and  run  of  jiaper  color,  to  say  nothing 
of  the  color  comic  sections  of  Sunday 
newspapers,  the  advertiser  has  unlimited 
possibilities  for  the  effective  exploita¬ 
tion  of  his  sales  proposition. 

The  Backbone  of  All  Big  Selling  Jobs 
In  the  final  analysis,  the  real  test 
of  the  ne'.vspaper  is  to  be  found  in  the 
extent  to  which  it  has  figured  in  the 
major  selling  jobs  which  have  teen  per¬ 
formed  on  the  .American  public.  It  is 
necessary  only  to  scan  or  examine  those 
things  which  the  public  buys  in  greatest 
volume. .  .tho.se  things  which  have  been 
m.ost  successfully  sold.  Let’s  take  food 
products  for  example.  The  public  has 
been  sold  vitamins,  jiackaged  breakfast 
cereals,  sliced  bread,  canned  goods  and 
soups,  coffee,  tea,  salad  dressings,  citrus 
fruits,  and  a  wide  variety  of  other  things 
that  were  almost  completely  unknown 
to  earlier  generations.  A  selling  job 
lias  been  done  on  these  products.  There 
are.  of  course,  e.xceptions  to  the  general 
rule,  but  the  brunt  of  that  selling  job 
has  been  carried  by  newspapers.  Food 
product  advertisers  invest  25  per  cent 
more  in  newspapers  than  they  do  in 
any  other  form  of  advertising. 

Let’s  take  the  field  of  drugs  and  toilet 
preparations. .  .those  things  which  Mr. 
and  Mrs.  John  Public  use  for  their 
greater  health  or  better  appearance. 
Here  again  a  great  selling  job  has  teen 
done.  The  public  has  been  induced  to 
buy  an  enormous  volume  of  proprietary 
products.  It  is  a  selling  jc^  that  has 
been  done  principally  through  news¬ 
papers,  for  manufacturers  of  drug  prod¬ 
ucts  and  toilet  preparations  invest  38 
per  cent  more  in  newspapers  than  in  the 
next  form  of  advertising. 

We  have  teen  sold  certain  habits,  the 
tobacco  ha’oit,  for  example.  Here  again, 
the  newspaper  has  carried  the  load. 
Manufacturers  of  cigars  and  cigarettes 
invest  800  per  cent  more  in  newspapers 
than  in  the  next  form  of  advertising. 

Bottled  beverages. . .here  again  an¬ 
other  selling  job  has  teen  done,  and  is 
being  done  on  the  American  public. 
Manufacturers  of  bottled  beverages  in¬ 
vest  859  per  cent  more  in  newspapers 
than  in  the  next  form  of  advertising. 

In  this  day  and  age,  we  pride  our¬ 
selves  on  being  an  advanced  civilization. 
We  are  proud  of  the  extent  to  which  we 
have  adapted  science  toward  the  realiza¬ 
tion  of  a  happier,  more  convenient,  more 
comfortable  mode  of  living.  We  are 
proud  of  our  electric  refrigerators,  ra¬ 
dios,  vacuum  cleaners,  oil  burners,  wash¬ 
ing  machines,  etc.  In  the  field  of  elec¬ 
trical  home  appliances,  another  great 
selling  job  has  been  performed.  The 
.American  public  has  been  sold,  and  again 
the  selling  job  has  teen  done  principally 
through  newspapers.  Manufacturers  of 
electric  appliances,  including  radio  sets, 
invest  100  per  cent  more  in  newspapers 
than  in  any  other  form  of  advertising. 

Probably  the  most  glowing  chapter  in 
the  history  of  .American  business  is  that 
dealing  with  the  automotive  industry. 
The  automobile  within  a  period  of  ^ 
or  25  years  has  progressed  from  the 
(Continued  on  page  42) 
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Editor  &  Publisher  for  November  2,  19  35 


OIL  COMPANY  SAYS  $350,000  TO  BONFILS 
WAS  ADVANTAGEOUSLY  SPENT 


Federal  Trade  CommisMon  Utility  Probe  Uncovers  Evidence  That 
Late  Publisher  of  Denver  Post  Chsuiged  Editorial  Attitude 
On  Utility  Question — Post  Denies  Charge 


per  cent  of  the  stock  of  the  Interstate 
Gas  Company,  wrote  to  Payne  on  the 
status  of  the  pending  ordinance,  as  fol¬ 
lows  ; 


PETRIE  IS  PRESIDENT 
OF  BRANHAM  FIRM 


■\Ve  are  moving  this  thing  along  as  Former  Vice-President  end  Trestsn, 


By  JAMES  J.  BUTLER 
Editor  &.  Publisher  Correspondent 


WASHINGTON.  D.  C.,  Oct.  30— 
Evidence  purporting  to  show  that 
Fred  G.  Bonfils,  late  publisher  of  the 
Denver  Post,  was  paid  $350,000  by  a 
subsidiary  of  the  Standard  Oil  Company 
of  New  Jersey,  to  change  the  editorial 
attitude  of  his  paper  to  favor  a  gas 
franchise  for  Denver,  was  brought  out 
this  week  in  the  Federal  Trade  Com¬ 
mission’s  probe  into  propaganda  activi¬ 
ties  of  public  utilities. 

Testimony  of  FTC  examiners  and 
officials  of  the  Standard  Oil  subsidiaries 
was  to  the  effect  that  Bonfils  changed 
overnight  in  his  stand  against  the  grant¬ 
ing  of  a  natural  gas  franchise  to  the 
Colorado  Interstate  Gas  Company,  fol¬ 
lowing  payment  by  the  parent  company 
of  $350,000.  The  actual  transfer  of 
money  to  Bonfils  was  not  traced  by  the 
FTC  examiners. 

F.  H.  Lerch,  Jr.,  vice-president  and 
treasurer  of  the  Interstate  Gas  Com¬ 
pany,  testified  that  “the  money  was  paid 
and  the  paper  was  to  deliver,”  when 
asked  for  what  purpose  the  $350,000 
cash  transaction  was  made  in  Qctober. 
1927. 

“The  company  received  consideration 
for  which  it  paid  its  money?”  he  was 
asked. 

“Yes  it  did — promptly,”  replied 
Lerch. 

The  Post  had  been  furthering  a  peti¬ 
tion  for  referendum  on  the  granting  of 
a  natural  gas  franchise  to  the  Colorado 
Interstate  Gas  Company  by  the  Denver 
City  Council.  It  had,  according  to  the 
report  of  Lewis  Pritchard,  FTC  ex¬ 
aminer,  consistently  fought  the  granting 
of  this  franchise  to  the  Standard  Oil 
interests.  However,  on  October  27,  in 
a  front-page  editorial,  it  announced  a 
complete  about-face  on  the  referendum, 
stating  that  it  favored  cancelling  any 
action  to  forestall  the  franchise.  On 
the  same  day,  the  Standard  Oil  Com¬ 
pany  cashed  a  ^50,000  check  in  New 
York,  the  cash  to  be  paid  Bonfils  for 
his  reversal  of  editorial  opinion,  accord¬ 
ing  to  Lerch. 

Pritchard’s  report  on  the  reported 
“deal”  with  Bonfils  was  substantiated 
by  Lerch,  who  stated  that  he  had  origi¬ 
nally  supplied  the  information  in  re¬ 
sponse  to  questions  submitted  by  the 
FTC  examiner.  According  to  Pritchard, 
the  payment  of  $350,000  was  made  by 
the  Standard  Oil  Company  of  New  Jer- 
say  on  October  27,  1927,  to  J.  B.  Luse 
(deceased),  then  treasurer  of  the  Colo¬ 
rado  Interstate  Gas  Company,  with  the 
intent  of  turning  that  amount  over  to 
Bonfils.  Luse  gave  the  money  to  a 
“special  messenger”  whose  identity  has 
not  bwn  established  by  tbe  commission 
examiners,  it  was  testified. 

According  to  Pritchard  and  Lerch, 
there  was  no  written  agreement  between 
Bonfils  and  the  gas  company,  nor  was 
there  any  correspondence  on  file  cover¬ 
ing  payment  of  $350,000.  The  alleged 
deal,  they  said,  was  bound  by  oral 
agreement  between 
utility  group. 

In  the  October  27  issue  of  the  Post 
there  appeared  this  editorial : 

“Natural  Gas  Will  End  Coal  Strikes. 
“The  fight  against  the  introduction  of 
natural  gas  into  Colorado  should  be 
dropped  right  now. 

“The  petition  for  repeal  of  the  ordi¬ 
nance  establishing  natural  gas  rates 
should  be  withdrawn.  All  objections 
which  have  been  filed  with  any  public 
body  against  the  introduction  of  natural 
gas  into  Denver  and  other  parts  of  the 
state  should  be  dropped. 

_  “The  Denver  Post  and  thousands  of 
citizens  made  a  determined  fight  against 
natural  gas  to  protect  tlie  jobs  of  thou¬ 
sands  of  coal  miners  in  Colorado.  This 
fight  has  not  been  appreciated  by  the 
people  for  whose  interest  it  was  waged 
So  the  thing  to  do  is  to  drop  it. 


“The  sooner  we  get  natural  gas  the 
Ijetter.  It  will  be  a  better  fuel  th^ 
coal.  It  will  be  cheaper.  And  it  will 
be  dependable.  And  when  Colorado  gets 
natural  gas  we  won’t  have  to  worry 
al)out  a  coal  strike  every  spring  and 
fall. 

“Denver  has  liad  enough  time  to  learn 
this  lesson  (speaking  of  an  existing  coal 
strike).  Every  objection  to  the  intro¬ 
duction  of  natural  gas  should  be  with¬ 
drawn  at  once.  Instead  of  opposition, 
wholehearted  cooperation  should  be 
given  to  the  project.  We  have  found 
that  we  can’t  depend  on  coal.  Natural 
gas  is  the  only  other  alternative.” 

As  a  result  of  the  editorial  change, 
Christy  Payne,  one  of  the  organizers  of 
the  Colorado  Interstate  Gas  Company, 
wrote  to  W.  A.  Jones,  an  official  of 
the  Doherty  Cities  Service  Company, 
which  was  also  a  large  stockholder  in 
the  gas  company,  as  follows,  according 
to  the  testimony: 

“I  have  your  letter  of  October  28th 
with  a  copy  of  the  wire  from  Denver 
quoting  from  an  editorial  in  the  Post. 
This  is  help  in  a  vivid  w’ay  from  a 
very  remarkable  source  and  ought  to 
be  of  great  assistance  towards  turning 
of  public  opinion  against  the  Dines  peti¬ 
tion  and  the  coal  operators’  opposition 
to  natural  gas.” 

The  Denver  City  Council  passed  a 
unanimous  resolution,  November  1,  1927, 
that  the  petition  for  a  referendum  on 
the  gas  ordinance  be  returned  to  the 
city  clerk  without  action,  thus  sustain¬ 
ing  the  franchise  of  the  gas  company. 

Philip  Hornbein,  attorney  for  Miss 
Helen  Bonfils,  wrote  a  letter  to  the 
Federal  Trade  Commission,  following 
the  FTC’s  invitation  to  appear  as  a  wit¬ 
ness  to  explain  the  Post’s  stand  in  the 
matter.  The  Hornbein  letter  was  not 
introduced  in  the  record.  FTC  officials 
said  it  pointed  out  that  actual  proof 
of  transmission  of  cash  from  the  Stan¬ 
dard  Oil  Company  to  Bonfils  was  lack¬ 
ing,  and  was  “argumentative”  in  tone. 
However,  two  affidavits  were  submitted, 
one  from  .\nne  O’Neill,  private  secre¬ 
tary  to  Bonfils  for  ten  years,  and  one 
from  L.  F.  MacMahon,  auditor  of  the 
Post. 

MacMahon  stated  that  he  has  made  a 
thorough  examination  of  the  records, 
and  such  an  examination  did  not  dis¬ 
close  that  the  Post  printing  and  Pub¬ 
lishing  Company  received  any  money 
from  the  Standard  Oil  Company  of  New 
Jersey  or  any  of  its  subsidiaries,  or 
officials,  during  1927,  or  subsequent 
years. 

The  O’Neill  affidavit  further  stated 
that  there  was  no  “discrepancy”  between 
the  assets  listed  on  the  state  inheritance 
blank  and  the  actual  cash  assets  of  Bon¬ 
fils,  when  checked  after  his  death,  in 
1933. 

Following  the  $350,000  payment  by 
the  Standard  Oil  to  Luse,  the  (Colo¬ 
rado  Interstate  Gas  Company  reim- 


fast  as  we  can  and  if  you  are  watching 
the  clippings  you  will  notice  that  the 
News  (The  Denver  Morning  News)  is 
getting  better  all  the  time. 

“Tlie  move  we  made  in  getting  a  re¬ 
porter  to  go  to  Texas  has  turned  out 
to  be  a  very  good  one.” 

No  explanation  of  this  letter  in  the 
Pritchard  report,  with  its  reference  to 
the  attitude  of  the  News,  was  brought 
out  in  the  Commission’s  hearing  this 
week. 

The  public  hearing  has  lieen  adjourned 
temporarily,  but  FTC  officials  stated 
that  they  expect  to  go  further  into  the 
alleged  transaction. 


of  Company  Has  Served  Orgsu. 
zation  25  Years — No  Otlier 
Changes 


tSpecial  to  Editor  &  Puslishu) 

Cinr.MK),  Oct.  29— Election  of  Jot* 
Petrie  as  president  of  the  Braiian 
Company,  publishers’  rcpresentatirei  to 


PLAN  TO  REORGANIZE 
DAILIES  IS  DENIED 


u. 


S.  Judge  Refuses  E.  W.  Car¬ 
mack’s  Petition  Ruling  Insuf¬ 
ficient  Number  of  Creditors 
Favor  It 


(.Special  to  Editor  &  Publisher) 

Nashville,  Tenn.,  Oct.  31 — With  all 
reorganization  proceedings  of  the  Ten¬ 
nessee  Publishing  Company,  publishers 
of  the  Nashville  Tennessean,  morning 
and  Sunday,  and  the  Evening  Tennes¬ 
sean,  now  dismissed  by  Judge  John  J. 
Gore,  of  U.  S.  District  Court,  the  long 
drawn-out  controversy  for  the  control 
of  the  newspapers  is  marking  time, 
awaiting  promised  appeal  by  attorneys 
for  the  publishing  company. 

Judge  Gore  issued  a  decree  on  Oct. 
25  denving*  the  petitions  for  reorganiza¬ 
tion  of  the  company,  as  presented  by 
E.  W.  C!armack,  president  of  the  com¬ 
pany  and  publisher  of  the  Murfrce'l^oro 
(Tenn.)  News-Journal.  The  decree 
was  based  on  the  fact  that  two  thirds 
of  the  company’s  creditors  did  not  agree 
to  the  reorganization  plans. 

“We  will  appeal  the  case  to  the 
United  States  Supreme  Court,  if  nec¬ 
essary,”  Former  (jovernor  A.  H.  Rob¬ 
erts,  of  counsel  for  the  company,  at 
once  announced.  The  first  court  to 
which  an  appeal  can  be  taken  is  the 
Sixth  District  Court  of  Appeals  at  Cin¬ 
cinnati.  Under  the  law,  30  days  is  al¬ 
lowed  for  the  filing  of  an  appeal  to  this 
court,  but  an  extension  of  this  limit 
may  be  granted  by  the  court. 


c 


V 


John  Petrie 


JONES  DEFENDS  BOND  DEAL 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  31 — Dis¬ 
cussing  the  Nashville  Tennessean  deal 
at  his  press  conference  today,  RFC 
Chairman  Jones  declared  Paul  Davis’ 
offer  of  $250,(X)0  for  the  bonds  was 
$50,000  more  than  James  Hammond, 
Memphis  Commercial  Appeal  publisher, 
offered.  He  added:  “While  the  RFC 
can.  under  the  law,  make  loans  to  news- 
pajiers,  our  directors  have  thought  we 
should  not  do  so,  and  we  have  made 
no  newspaper  loans.” 


CONTINENTAL  IN  KNOXVILLE 
Radio  Unit  Will 


Scrippt-Howard 

Take  Over  WNOX 


succeed  the  late  John  M.  Branham,  was 
announced  here  this  week  by  the  board 
of  directors  of  the  organization.  No 
other  change  in  executive  personnel  was 
made. 

Mr.  Petrie  has  been  with  the  Bran¬ 
ham  organization  for  more  than  2 
years.  As  vice-president  and  treasurer 
of  the  company,  he  has  been  active  k 
the  management  of  the  firm  which  rep¬ 
resents  a  group  of  leading  newspapers. 
He  had  assisted  Mr.  Branham  in  tlx 
executive  and  financial  affairs  of  the 
company  for  a  number  of  years  prior  to 
the  latter’s  death  Oct.  8. 

Born  in  Scotland.  Mr.  Petrie  came  to 
this  country  as  a  young  man  in  1907 
and  one  of  his  first  jobs  was  with  Hand- 
Knox  &  Company,  social  representa¬ 
tives  in  New  York  City.  Two  years 
later  he  came  to  Chicago  to  become  as¬ 
sociated  with  Mr.  Branham,  who  was 
then  m  partnership  with  CTharles  Bar¬ 
nard  in  the  firm  known  as  Barnard  and 
Branham.  Following  the  death  of  ilr. 
Barnard  and  the  establishment  of  the 
Branham  Company  in  1912,  Mr.  Petrie 
became  secretary  of  the  firm.  His  ex¬ 
perience  extends  through  all  depart¬ 
ments  of  the  company. 

In  accordance  with  Mr.  Branham’s 
policy  of  building  an  organization  oi 
trained  men  as  publishers’  represenu- 
tives,  the  company  now  has  a  staff  of 
25  salesmen,  most  of  whom  have  been 
with  the  organization  for  t^y  years 
The  firm  has  offices  in  Chicago,  New 
York,  Detroit,  St.  Louis,  Kansas  Qj. 
Atlanta,  Dallas,  San  Francisco,  l« 
.\ngeles  and  Seattle. 


(Special  to  Editor  &  Publisher) 

_  .  Washington,  D,  C..  Oct.  29 — The 

Bonfils  and  the  bursed  the  Rockefeller  company,  charg-  Seri pps- Howard  controlled  (Continental 


A.  F.  PETERSON  PROMOTED 


ing  the  amount  off  on  its  books 
“fixed  capital”  expenditures,  the  report 
states.  This  was  okayed  by  the  Internal 
Revenue  Department  in  the  gas  com¬ 
pany’s  1928  income  tax  return,  where 
it  was  listed  as  expenditures  for  “pub¬ 
lic  education  and  advertising  and  gen¬ 
eral  activities  towards  entering  Denver 
with  right-of-way.” 

This  item,  listed  as  “fi.xed  capital.” 
forced  the  customers  of  the  gas  com¬ 
pany  to  pay  indefinitely  the  newspaper 
subsidy  as  the  gas  rates  are  based  on 
capital  and  operating  charges,  charged 
Pritchard. 

There  is  no  record  of  receipt  of  $350,- 
000  in  the  1928  income  tax  returns  filed 
by  Bonfils. 

In  a  letter  dated  June  9.  1927,  George 
Shaw,  attorney  for  the  Public  Service 
Company  of  Colorado,  owner  of  15 


Radio  Company  will  take  over  Station 
WNOX,  at  Knoxville,  Tenn.,  when 
formal  approval  is  given  by  the  Federal 
Communications  Commission  to  a 
voluntary  assignment. 

The  newspaper  group  already  has 
WFBE  at  Cincinnati,  Ohio,  having  pur- 


Succeeds  Late  W.  F.  He»»iaa 
National  Manager  In  PortlaaJ 

Anton  F.  Peterson,  formerly 
charge  of  the  automotive  and  finanoai 
divisions  of  the  national  advertisiig 
department  of  the  Portland  _  Ortj^ 
Journal,  has  been  appointed  national  »■ 


CO. 

Del  1 


chased  the  facilities  formerly  operated  vertising  manager  to  succeed  the  Itf 


Will  F.  Hessian,  whose  death  last  wW 
ended  fifteen  years’  service  in  t® 
position. 

Mr.  Peterson  was  graduated  in  jo®' 
nalism  from  the  University  Or^ 
and  took  graduate  work  in  mercha^ 


iSS 


under  the  call  letters  WCPO.  This  sta¬ 
tion  is  operated  in  conjunction  with  the 
Scripps-Howard  Citieinnati  Post.  The 
Knoxville  station  will  be  linked  with 
the  group’s  Knoxville  News-Sentinel. 

On  the  hearing  docket  of  FCC,  but  _ _ ^ _  _ 

not  yet  calendared  for  hearing,  are  Con-  ing  at  New  York  University.  HehasbW 
tinental’s  applications  to  construct  two  identified  with  the  Astoria  (Ore.)  I* 
additional  stations,  one  at  Columbus,  torian-Budget  and  the  promotion  «; 
where  collaboration  with  the  Colwnbus  partments  of  R.  H.  Macy’s  and  Gk^ 


Citizen  is  contemplated,  and  the  other  Bros.,  in  New  York.  He  joined 
at  Toledo,  to  be  affiliated  with  the  Journal  in  1931,  in  the  classified  *■ 
Toledo  Neivs-Bee.  partment. 
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A  CX  r^ROl  IP  APP1I  lATF^  “People  live  a  drab  existence.  Few  and  underemphasize  the  more  important 

COAjI  r  I^JL^  1  ILO  are  rich  or  wise  or  comely.  But  they  ones  was  deplored. 

WITH  A. A. A. A.  ORGANIZATION  invest  things  with  a  significance  "Tliere  still  remains  the  question  of 

— - -  they  feel  unable  to  create  for  them-  ‘How  much  service  shall  the  agency 

Del  Monte  Convention  Hears  Advertising  Defended  by  John  selves.  give  the  advertiser?’,”  he  said.  “Both 

^  r*  ,  ....vi .  ..ri  e  a  _  “Soap  advertising  does  not  offer  a  agency  profit  and  agency-client  rela- 

Bens<m  ^  g  Connplexity  of  Agency  woman  the  bare  means  of  washing  off  tionship  are  suffering  from  lack  of 

Business  Discussed  dirt.  It  surrounds  the  purely  physical  standardization  of  service  and  the  doing 

f  4U  n.  c  A  i  .  function  with  an  imaginative  appeal  to  for  nothing  of  many  things  for  which 

ASSIMILAI  ot  the  1  acme  As-  reader,  he  declared.  Clarification  of  this  her  love  of  beauty,  of  personal  charm,  the  advertiser  should  pay  or  do  for 

,  sociation  oi  Ad\ertising  Agencies  issue  is  irnportant,  he  said,  stating  that  There  is  no  illusion  in  keeping  clean,  himself, 

by  the  .\meripn  .Association  ot  /wver-  the  essential^  difference  between  the  en-  There  is  an  illusion  about  personal  “The  primary  functions  of  any  adver¬ 
tising  -Agencies  was  accomplished  at  joyable  illusions  of  life  and  advertising  charm  in  a  woman.  No  sane  woman  is  tising  agency  are  (1)  the  buying  of 

tjie  hrst  annual  1  acme  Coast  comen-  and  the  delusions  which  cheat  and  be-  going  to  believe  seriously  that  soap  can  space  and  time,  (2)  the  writing  of  copy, 

Qon  of  the  .A..A..\.A.  held  Uct.  <i4- _ _ _ 

at  llll— — — _ 

The  merger  was  accomplished  of- 
licially  through  the  unanimous  adoption 
of  a  resolution  calling  for  such  action 
b*  the  P.A..A..A.,  also  in  session  at 
^  Monte.  The  dissolution  resolution 
vas  voted  on  the  first  day  of  the  con- 
aoo,  which  drew  delegates  from  all 
oarte  of  the  Pacific  Coast. 

The  resolution  stated  that  functions 
of  the  Pacific  Association  were  “now 
bong  efficiently  performed  by  A.A.A.A. 
darters  in  Los  Angeles,  San  Fran- 
dteo  Portland  and  Seattle,  under  the 
direction  of  Walter  Burke,  regional 
oecutive,”  that  the  books  have  been 
andited  and  “there  is  no  further  need 
of  maintaining  the  P.A.A.A.  organiza¬ 
tion."  The  action  directed  that  the 
books,  membership  list  and  records  be 
^  turned  over  to  Mr.  Burke. 

A  statement  on  the  dissolution  ac¬ 
tivities  urged  that  all  members  of  the 
P.A.-A..A.  apply  for  membership  in  the 
.\.A.A.A.  It  was  stated  that  the  action 
marked  the  third  milestone  in  the  Paci¬ 
fic  Association’s  history.  The  parent 
organization,  the  California  Advertising 
Senice  Association,  was  formed  in  1919 
and  the  organization  became  coast-wide 
m  1928,  The  report  was  signed  by 
William  T.  Prosser,  president,  P.A.A.A. 

The  convention  opened  with  a  day  of 
"off-the-record”  discussion,  branched  into 
a  series  of  messages  on  specific  prob¬ 
lems  Friday  and  culminated  in  the 

President’s  Dinner,  honoring  John  Ben-  Among  those  at  Del  Monte  for  the  first  annual  Pacific  Coast  convention  of  the  A.A.A.A.  were,  left  to  right,  seated: 

son,  president  of  the  A..A.A.A.,  Friday  Vernon  E.  Churchill,  McCann-Erickson,  Portland;  August  J.  Bruhn,  McCann-Erickson,  Los  Angeles;  Don  Francisco, 
night  Speakers  in  addition  to  Mr.  Lord  &  Thomas,  Los  Angeles;  Louis  Honig,  Erwin,  Wasey  and  Company,  San  Francisco;  John  Benson,  president, 
Benson  included:  Don  Francisco,  vice-  A.A.A.A.;  Henry  Hawes,  McCann-Erickson,  San  Francisco;  Dana  Jones,  The  Dana  Jones  Company,  Los  Angeles  and 
president,  Lord  &  Thomas,  of  Los  An-  Walter  Burke,  McCann-Erickson  Inc.,  San  Francisco.  Standing,  left  to  right,  are:  Raymond  Kelley,  Syverson-Kelley, 
geles;  Douglas  MePhee,  associate  editor,  Inc.,  Spokane,  Wash.;  Leon  Livingston,  Leon  Livingston  Advertising  Agency,  San  Francisco;  Bart  Stebbins,  Logan  and 
Western  Advertising  of  San  Francisco,  Stebbins,  Los  Angeles;  Howard  McKay,  Foster  &  Kleiser,  San  Francisco:  Dan  P.  Miner,  Dan  P.  Miner  Co„  Los  Angeles; 

and  Carroll  B.  Larrabee,  managing  edi-  J-  R-  Gerber,  Gerber  and  Crosley,  Portland;  C.  P.  Constantine.  Botsford.  Constantine  &  Gardner,  Seattle  and  Stanley 

tor.  Printers’  Ink  publications.  New  Swanberg,  Botsford,  Constantine  &  Gardner,  San  Francisco.  Mr.  Jones  was  chairman  of  the  program  committee,  Mr. 

York.  Guest  speaker  for  the  Presi-  Honig  was  general  convention  chairman  and  Mr.  Francisco  was  a  speaker, 

dent’s  Dinner  was  R.  J.  Cromie,  pub-  tray  both  should  l)e  pointed  out  by  ad-  restore  youthful  charm.  Still  it  is  a  (3)  the  preparation  of  art,  and  (4)  re- 

laher,  Vancouver  (B.  C.)  Sun.  vertising  agencies.  means  to  an  end,  and  its  proper  use  search  in  connection  with  media  and 

Advertising  wss  defended  sgsinst  the  I^coiKjmic  waste  of  advertising  should  a,  very  desirable  practice.  copy, 

attack  of  its  present-day  critics  ^  Mr.  be  put  in  proper  perspective  in  the  “The  .American  people  like  advertis-  “These  are  the  functions  upon  which 

Benson,  who  spoke  on  “The  Illusions  by  whole  field  of  distrilnition,  he  said,  as  fng.  They  like  to  buy  from  it.  It  suits  the  success  of  advertising  rests.  They 

which  Men  Live.”  The  main  issues  an  economizer  of  selling  and  effort,  j^eir  temperament.  It  is  cordial  and  are,  therefore,  the  functions  that,  in  the 

against  advertising  are  deceptive  adver-  The  emotional  appeal  he  defended  as  t*  them  a  valnp  tbat  last  analysis,  will  determine  the  agency’s 

Using  by  the  relatively  few;  the  emo-  involving  that  kind  of  illusion  which  ^  i  1,=^  Tf  ar^npaU  thp  in  value.  To  neglect  or  undervalue  them, 

tonal  appeal,  which  is  the  life  of  adver-  people  like  because  it  colors  the  very  goes  beyond  use.  It  appeals  to  the  in-  over-expansion  or  over¬ 
using,  and  economic  waste  of  advertis-  warp  and  w(K)f  of  their  daily  life  and  ftincts  and  desires  of  the  human  heart  corollory  services,  would 

mg,  he  said.  makes  it  worth  living.  suggesting  benefits  which  arouse  and  calamity  for  both  advertiser  and 

"Deceptive  advertising  should  be  “A’ou  cannot  eliminate  illusion  from  keep  them  alive.  It  helps  us  all  to  agent.” 

frankly  admitted  and  emphatically  con-  advertising  because  you  cannot  elimi-  carry  on.”  Stpeaking  on  “Good  Taste  Leaves 

demned,”  he  stated,  adding  that  both  nate  it  from  life,”  Mr.  Benson  stated.  Defense  of  advertising  was  continued  Xo  Bad  Taste,”  Mr.  Larrabee  stated 


ism.  No  statesman,  preacher,  teacher  while.”  He  described  Mr.  Benson  as  hoth  the  advertiser  and  the  publisher, 
^ot'onal  appeal  is  often  condemned  or  politician,  no  novelist,  poet  or  paint-  a  “statesman  in  the  art  of  making  ijg  expressed  the  fear  that  the  agency 
by  both  professors  and  consumers  as  an  er  can  influence  the  masses  without  known  the  illusions.”  Citing  the  value  jg  so  interested  in  building  advertising 
unsound  and  unfair  approach  to  the  illusion.  No  more  can  advertising.  of  comparisons  because  “the  romantic  that  it  forgets  the  advertisements. 

and  the  dramatic  are  always  somewhere  in  a  symposium  on  “If  I  Were  a 
he  an  Space  Buyer”  by  Norman 

experiences  lands  to  Strouse,  space  buyer,  J.  Walter  Thomp- 

show  the  extent  son,  Lewis  £.  Haas,  business  manager. 

Growing  complexity  of  the  agency  San  Francisco  Chronicle,  gave  the 

..  ^  ^  3;  business  is  the  outstanding  trend  in  ad-  newspaper  viewpoint.  W.  H.  Carey, 

■*  --  vertising  today,  declared  Don  Fran-  assistant  advertising  manager.  Time, 

cisco.  Others  are  a  growing  volume  Xew  York  City,  told  what  he  would 

.^0  of  advertising,  more  consideration  of  seek  if  buying  i)eriodical  space,  while 

insss  media,  increases  for  radio,  color.  Howard  Willoughby,  Foster  &  Kleiser, 

copy  testing  growth,  inroads  by  free  represented  the  outdoor  and  Harry  An- 

circulation  sheets,  mounting  payrolls  derson.  National  Broadcasting  Com- 

‘  '  ^^^B  and  taxes  and  some  indications  that  pany,  the  radio  advertising  attitudes. 

^^^B  premium  schemes  and  contests  have  Listing  tangible  factors  of  a  news- 

passed  their  peak  of  effectiveness,  he  paper’s  potentiality  for  the  client  as 

growing  complexity  the  coverage  and  cost  of  covering  the  mar- 

business  the  great  danger  is  that,  with  ket,  Mr.  Haas  expressed  the  belief  that 

desire  to  provide  advertisers  with  certain  intangible  factors  are  even  more 

John  A  n  ^  - - - -  collateral  services,  the  pri-  important.  He  listed  these  as  retail 

H A.  Benson,  right,  president  of  the  A.A.A.A.,  and  Walter  A.  Bnrke  of  mary  functions  will  be  neglected,”  he  linage,  analysis  of  income  levels  of  a 
Coow**"  *"*^''***"’  executive  of  the  organization  on  the  Pacific  said.  Tendency  of  agents,  and  conse-  newspaper’s  circulation,  editorial  policies 

TK***n**  ****  interlude  in  the  President’s  Dinner,  honoring  Mr.  Benson,  quently  advertisers,  to  overemphasize  and  type  or  types  of  readers  those  poli- 

tne  Dinner  concluded  the  twonlay  convention  at  Del  Monte,  Cal.  the  corollary  services  of  the  agency  (Continued  on  page  36) 
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ALDRICH  SAYS  N.E.M.A.C.  HAS  UNFAIR 
ATTITUDE  IN  GREAT  LAKES  DEAL 

Answers  Charge  by  Charles  Vining  That  Plan  to  Reorganize 
New^)rint  Firm  Would  Create  Chaos — No  Threat  to 
Price  Structure  Seen 


ui)eration.  Both  of  these  dangers  apply 
to  the  owners  of  the  Great  Lakes  prop¬ 


HULL  SCORES  HAVAS 
FOR  “INSIDE”  STORY 


(.special  ta  Kdituk  &  Publisher) 

Chicago,  Oct.  29 — Acceptance  of 
the  offer  to  purchase  assets  of  the 
Great  l^kes  Paper  Company,  Ltd.,  Ft 
Williams,  Out.,  by  the  bondholders,  su!)- 
ject  to  Canadian  Supreme  Court  con- 
tirmation,  has  resulted  in  a  situation, 
according  to  Lynn  E,  Aldrich,  Chicago 
Daily  News  treasurer,  in  which  the 
Newsprint  Export  Manufacturers  As¬ 
sociation  of  Canada  is  “seeking  to  create 
an  unfair  attitude  on  the  part  of  the 
Canadian  government,  whose  interest  in 
the  matter  is  its  control  of  pulpwood 
supply.” 

Mr.  Aldrich  represents  a  large  group 
of  mid-west  newspaper  publishers  who 
are  seeking  to  co-operate  with  the  bond¬ 
holders  in  reorganizing  the  Great  Lakes 
Paper  Company,  which  has  been  in  re¬ 
ceivership  since  July  13,  1931.  Bond¬ 
holders  of  the  Great  Lakes  company 
have  approved  a  proposal  which  has 
been  submitted  to  them  by  this  group 
and  which  is  designed  to  assure  a  proper 
newsprint  supply  for  the  newspapers 
involved. 

Discussing  what  he  terms  ‘‘unfair 
charges”  on  the  part  of  N.E.M.A.C., 
that  the  proposed  re-organization  setup 
would  disturb  the  price  structure  of 
Canadian  newsprint,  Mr.  Aldrich  told 
Editor  &  Pubusher  today  “there  is 
no  reason  why  this  mill  should  not  have 
for  its  customers,  publishers  in  its  nat¬ 
ural  trading  area.”  It  would  be  un¬ 
economic,  he  said,  for  Newfoundland 
mills  to  supply  this  group  of  mid-west 
newspapers  with  newsprint. 

“There  is  no  iustiiication  in  N.E.M. 
A.C.  threats  to  United  States  publishers 
in  its  endeavor  to  block  this  deal,”  de¬ 
clared  Mr.  Aldrich.  "Their  arguments 
that  it  will  disturb  the  price  structure 
have  proven  to  be  insincere  by  the  evi¬ 
dence  that  the  newsprint  price  for  1936 
has  increased  $1  per  ton  since  our  offer 
was  made. 

“Midwest  publishers  in  the  natural 
territory  of  this  mill  already  have 
committed  themselves  to  the  tonnage  to 
be  allocated  to  the  Great  Lakes  Paper 
Company  on  a  ten-year  contract  basis. 
There  is  no  threat  to  the  industry  nor 
to  the  so-called  ‘price  structure’  in  this 
proposal,  which  is  based  entirely  on 
current  published  contract  prices  for 
newsprint.” 

Mr.  Aldrich  explained  that  the  offer, 
in  brief,  provides  for  a  ten-year  news¬ 
print  contract  on  the  part  of  the  pub¬ 
lishers  in  return  for  which  they  are 
to  have  a  preferred  stock  interest.  He 
emphasized  the  fact  that  the  publishers 
are  not  buying  the  property,  but  are  re¬ 
turning  it  lO  the  present  owners. 

“That  the  proposal  is  regarded  fav¬ 
orably  by  the  bondholders  of  the  com¬ 
pany  is  indicated  in  its  acceptance  by 
more  than  three-fourths  of  those  vot¬ 
ing,”  he  pointed  out.  “Their  interests 
were  considered  along  with  the  purpose 
of  the  publishers  to  assure  themselves 
of  a  proper  source  of  newsprint  supply.” 

Although  the  plan  was  favor^  by 
holders  of  $4,627,000  of  first  mortgage 
six  per  cent  bonds,  or  77  per  cent  of 
approximately  $6,000,000  .voted  at  the 
bondholders  meeting  on  Oct.  IS,  efforts 
to  block  the  deal  are  apparently  being 
made  by  certain  Canadian  newsprint 
manufacturers  and  by  Dominion  finan¬ 
cial  interests.  The  offer  provides  for 
the  formation  of  a  new  corporation  with 
$6,000,000  of  five  per  cent  twenty-year 
sinking  fund  bonds,  100,000  shares  of  no 
par  Class  A  $2.00  preferred  stock,  100,- 
000  shares  of  no  par  Qass  B  $2.00 
preferred  stock  and  100,000  shares  of  no 
par  common.  .•Ml  of  the  bonds  and 
at  least  90  per  cent  of  the  Class  A 
shares  together  with  most  of  the  com¬ 
mon  shares  are  to  be  issued  in  ex¬ 
change  for  the  $10,000,000  of  first  mort¬ 
gage  bunds  now  outstanding. 

.\11  of  the  Class  B  shares  are  to  be 
held  by  a  trustee  and  dividends  there¬ 


from  distributed  among  publishers  con¬ 
tracting  with  the  company  for  news¬ 
print.  The  Class  .■\  preferred  and  the 
common  shares  are  to  have  full  voting 
rights  and  may  tie  held  by  trustees 
nominated  by  the  bondholders’  com¬ 
mittee  in  a  voting  trust  for  an  un¬ 
specified  period. 

Some  of  the  Class  A  and  part  of 
the  common  stock  are  to  be  allotted  to 
the  liquidator  for  the  unsecured  credi¬ 
tors  of  the  company.  The  Class  B 
sliares  received  by  the  publishers  are  to 
l)e  returned  to  the  company  at  the  end 
of  the  ten-year  contract  period  with 
the  newsi>apers. 

Some  indication  that  shareholders  of 
Great  Lakes  company  resent  interfer¬ 
ence  of  the  Canadian  newsprint  industry 
at  the  present  stage  of  affairs  appeared 
in  a  recent  Montreal  dispatch  pub¬ 
lished  in  the  Quebec  Chronicle-Tele¬ 
graph.  This  dispatch  summed  up  the 
situation  in  part : 

“While  considerable  opposition  comes 
from  the  Canadian  newsprint  industry 
to  the  decision  of  the  landholders  to 
sell  the  Great  Lakes  Paper  Company 
to  the  Aldrich-Gefaell  interests  there 
is  a  reaction  to  this  opposition  among 
a  large  group  of  shareholders  through¬ 
out  the  country.  They  rightly  ask  why 
a  group  of  interests  who  have  ruined 
the  industry  through  overcapitalization 
and  stock  speculation  should  now  en¬ 
deavor  to  block  the  way  of  a  group  of 
newspaper  interests  from  buying  this 
company  and  running  it  to  fill  their 
own  demands.  The  majority  of  the 
Ixindholders  of  the  Great  Lakes  Paper 
Company,  from  the  first  group  to  be 
considered  in  this  matter  and  it  has 
l)een  decided  by  this  group  to  .sell  this 
property  in  the  open  market  to  the  best 
bidders.  The  .-Mdrich-Gefaell  group  has 
put  in  the  l)est  offer  and  its  acceptance 
has  Ijeen  recommended,  now  according 
to  law,  the  decision  will  have  to  be  en 
dorsed  by  the  (iovernment.  But  this 
is  only  considered  to  be  a  routine  matter 
and  it  is  not  likely  that  a  group  of 
newsprint  industrialists  who  have  not 
been  able  tc  agree  among  themselves 
upon  the  price  of  newsprint  will  lie  al¬ 
lowed  to  take  exception  to  the  decision 
of  the  bondholders  who  are  lieginning 
to  be  aroused  into  action  that  will 
protect  their  interest  in  this  industry.” 

Si»eaking  in  opiiosition  to  the  plan, 
Charles  Vining,  president  of  N.E.M. 
-•^.C.,  said  Oct.  25  in  Montreal : 

“This  scheme  is  dangerous  in  two 
distinct  directions.  The  first  is  the 
immediate  risk  in  a  renewal  of  the 
destructive  comiietition.  The  second  is 
the  prolonged  danger  tliat  its  dividend 
feature  may  unsettle  the  market  price 
throughout  its  ten  years  or  more  of 


erty  as  well  as  to  the  industry  and  the 
other  Canadian  interests  involved. 

"With  regard  to  the  industry,  it  is 
quite  clear  that  if  -Mr.  Gefaell  is  to 
carry  out  his  tonnage  undertaking  he 
must  se*cure  some  5U,U00  tons  or  more 
of  business  which  Great  Lakes  has  not 
got  today.  He  can  secure  it  only  by- 
taking  it  from  other  companies.  'Ihese 
other  comijanies  might  choose  either 
to  offer  price  concessions  in  an  attempt 
to  hold  their  cu.stoiners  or,  having  lost 
their  customers  to  Mr.  Gefaell  s  induce¬ 
ments,  to  go  into  the  market  and  re¬ 
place  their  losses  at  the  exiiense  of  still 
other  companies.  In  either  case  the 
balancing  of  tonnage  and  stability  of  the 
market  toward  which  Canadian  industry 
has  iiainfully  been  striving  might  be  so 
dislocated  as  to  bring  a  new  jieriod  of 
cut-throat  tactics  and  further  losses  to 
the  industry. 

"The  second  danger  is  equally  serious. 
Two  years  or  so  from  now,  should  the 
first  danger  be  averted  or  repaired  and 
the  market  price  reach  a  point  where 
Mr.  Gefaell  s  customers  would  begin 
to  receive  their  free  ’dividends,’  the 
customers  of  other  companies — to  whom 
a  price  rebate  is  a  price  rebate  whether 
called  a  dividend  or  not — might  attempt 
to  enforce  demands  for  similar  price 
concessions  rather  than  see  competing 
publishers  obtain  an  advantage. 

“Should  another  producer  give  way 
under  such  pressure  and  meet  the  Ge¬ 
faell  concessions,  there  would  undoubt¬ 
edly  be  continuous  market  disturbances 
and  uncertainty,  and  the  quoted  market 
price  in  the  territorities  served  by  the 
Great  Lakes  Company  might  Ijecome 
merely  a  nominal  ligure  from  which 
to  aUculate  competitive  price  conces¬ 
sions  in  a  downward  spiral.” 


BOYKIN  TO  CHARLOTTESVILLE 

Named  Editor  of  Daily  Progress  Suc¬ 
ceeding  Edward  A.  Cleaton 

t  larence  E.  Boykin,  columnist  for 
the  Kichniond  (V’a.)  Times-Dispatch, 
has  resigned  to  liecome  editor  of  the 
Cliarlollcsrille  (\’a.)  Daily  Progress. 
He  will  assume  his  new  duties  on  oi 
shortly  after  Nov.  5.  He  succeeds  Ed¬ 
ward  -Mien  Geaton,  formerly  managing 
editor  of  the  Richmond  Times-Dispatch. 
who  will  join  the  Ntw  York  American 
in  the  near  future. 

Boykin,  a  native  of  Richmond,  began 
his  newsiiaper  career  with  the  old  Rich¬ 
mond  livening  Journal,  and  was  with 
that  publication  until  1920,  when  it  was 
ahsorlied  by  the  Times-Dispatch  Pub¬ 
lishing  Company  and  rechristened  the 
livening  Dispatch.  It  was  subsequently 
suspended. 

In  1921  Boykin  joined  the  Richmond 
N eios-Lcadcr,  but  returned  to  the  Even¬ 
ing  Disjiatch  the  following  year.  He 
went  to  Petersburg,  \’a.,  in  1924,  join¬ 
ing  the  Progress-Index,  but  return^  to 
the  Times-Dispatch  in  November  of  that 
year.  He  has  been  there  since. 


S«y»  Correspondent’*  Dispstek  C«» 
tradicted  Expressed  Public  Attit«4( 
of  U.  S.  on  Neutrality — Story 
Told  of  Secret  Pact 

(Special  to  Editor  &  Publishm) 
W.asiiiN’GTO.v,  D.  C.,  Oct.  29— Seert. 
tary  of  State  Cordell  Hull  took  the 
Havas  News  .\gency  of  Paris.  France 
severely  to  task  at  his  press  conferenct 
yesterday  for  a  story  by  its  Washingtor. 
correspondent,  which  stated  that  the 
Unitecl  States  had  entered  a  s«ret 
agreement  with  Great  Britain,  directed 
against  Italy  and  Japan.  ‘  1 

The  reporter  undertook  directly  and  : 
siiecifically  to  contradict  the  expressed 
public  attitude  of  the  United  States 
government  that  it  was  pursuing  its  own  ' 
initiative  and  its  own  separate,  indepen¬ 
dent  course  without  collaboration  or  '' 
agreement  with  any  European  power  ■ 
the  cabinet  member  complained. 

-Addressing  the  state  department  press 
corps,  Secretary  Hull  added  that  if  the 
Havas  reporter  had  taken  the  trouble 
of  inquiring,  he  could  have  obtained  the 
official  statement  of  the  attitude  of  the  ! 
-American  government  if  he  had  desired  : 
either  to  be  “truthful  or  fair.”  ! 

Observers  said  that  they  had  never  | 
heard  such  a  strong  condemnation  oi 
the  press  from  Secretary  Hull,  al-  I 
though  in  t’ne  past  he  had  criticised 
foreign  correspondents  for  misleading  ; 
interpretations  of  the  State  Department 
actions. 

Pierre  Bernard,  chief  of  the  Wash 
ington  Bureau  of  Havas,  was  the  writer 
of  the  story  which  received  the  critic¬ 
ism  of  the  secretary.  His  story  stated 
that  the  American  government  had  made 
a  secret  deal  with  Great  Britain  to  snp- 
IHjrt  England  at  Geneva  in  its  quarrei 
with  Italy,  in  return  for  British  sup¬ 
port  at  the  coming  London  Naval  con¬ 
ference  against  the  demands  of  the  Jap 
anese  government. 

Bernard  had  no  comment  to  make  oi 
leaving  the  press  conference.  He  had 
written  the  interpretative  article  ap  | 
proximately  two  hours  before  Secretar-.  j 
Hull  released  the  answer  of  the  .\inn- 
ican  government  to  the  League  of  Na¬ 
tions  to  the  press  last  Sunday. 


WRITTEN  IN  FRENCH— HAVAS 


The  Havas  News  Agency  in  a  sUtt- 
ment  to  Editor  &  Pubusher,  said: 

"The  story  was  written  in  French. 
The  ‘conditional’  tense  of  the  Frendi 
verb  was  used*  throughout.  This  tense 
by  long  usage  in  journalism  has  become 
the  vehicle  of  speculative  statement  as 
opposed  to  declarative  or  expositor) 
statement:  it  takes  the  placje  of  such 
formal  English  cliches  as  ‘it  is  Wieved 
or  ‘it  is  alleged,’  in  cases  in  which  s^- 
cific  authority  is  lacking  or  unobtain¬ 
able.  In  the  present  case,  the  specu¬ 
lative  nature  of  the  material  was  rein¬ 
forced  by  the  careful  reference  to  'well 
informed  circles.’ 

“In  view  of  the  plain  labelling  oi  the 
material  as  speculative,  and  in  the  mani¬ 
fest  absence  of  any  possibility  of_  ob¬ 
taining  official  confirmation,  the  Wash¬ 
ington  bureau  of  the  Havas  Newi 
.Agency  felt  that  it  remained  within  the 
limits  of  normal  journalistic  practice. 

“Regarding  the  news  item  published 
in  the  Unit^  States  Oct.  17,  a  story 
ostensibly  based  on  the  contents  of  J 
book  called  “.4ux  Yeux  Du 
written  by  Ernest  Pezet,  a  membe^ 
the  Chamber  of  Deputies,  it  is  sinn* 
to  point  out  that  coyfies  of  this 
are  available  and  anyone  may  satisfy 
himself  that  it  was  misquoted  by  penn¬ 
ing  it.” 


A.  P.  STONE  MARRIED 

The  marriage  of  Arthur  Pack  Stone 
son  of  Irving  K.  Stone,  president  of  the 
Duplex  Printing  Press  Company, 
Creek,  Mich.,  to  Lorna  Beauley  Shep 
herd,  at  Battle  Creek,  Oct.  22,  has  he® 
announced.  The  bride  is  the  daughw 
of  Mr.  and  Mrs.  Thomas  Oifton  Shep¬ 
herd. 


‘ETHIOPIAN’-ITALIAN  STREET  PROMOTION 


Unique  in  circulation  promotion  this  week  was  the  stunt  staged  hy  Jack 
Shanahan,  Chicago  Daily  Times  circulation  manager,  who  had  six  negro  boys 
in  white  shirts  and  a  half-dozen  Italian  boys  in  black  shirts  selling  copies  of 
the  Daily  Times,  carrying  the  first  installment  of  Boake  Carter’s  serial  story 
“Black  Shirt  Black  Skin,”  dealing  with  the  Ethiopian  situation.  The  above 
picture  shows  the  “sales  force”  in  action. 
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SALES  IN  THE  WIND 


Lots  of  advertisers  are  getting  outstanding  results  in  New  York,  Do  you  want  to  know 

how  to  increase  sales?  Read  this. 


Rugs 

cCREERY’S,  New  York  de¬ 
partment  store,  had  a  stock  of 
vome  twenty  Persian  rugs  to  sell, 
riiey  priced  them  at  $389.  One 
fine  Sunday  they  advertised  them  exclusively  in 
'I'he  New  York  Times.  Came  Monday.  Another 
fine  day — especially  at  McCreery’s.  The  Times 
advertisement  sold  out  their  stork  of  rugs.  “It  has 
been  some  time  since  twenty  rugs  of  this  high  grade 
have  been  sold  within  the  space  of  a  few  hours,’’ 
said  McCieery’s,  “but  The  Times  did  it.” 


CameVs  Hair 

^  STROOCK  &  Company  of 
New  York  manufacture  cam¬ 
el’s  hair  cloth.  They  advertised  their 
cloth  in  The  New  York  Times, 
offering  a  booklet  that  tells  all  about  camels  and 
their  hair.  They  received  inquiries  for  the  booklet 
from  every  State  in  the  Union  and  from  Northern 
Canada.  At  last  report  they  had  received  3,000 
inquiries,  and  they  were  still  coming  in  “nicely.” 
“It  speaks  well  for  The  Times,  doesn’t  it?”  they  ask. 


Motoring  Abroad 

p  RAN  KEY,  this  happened  some 
time  ago.  But  we  just  heard  of 
it.  'fhe  Foreign  Triivel  Division  of 
the  .American  Automobile  Associa¬ 
tion  issued  a  booklet,  “Motoring  Abroad.”  They 
advertised  it  in  The  New  York  Times.  Results: 
350  written  requests  for  the  booklet.  Some  fifty 
people  called  at  the  AAA’s  New  York  office  for 
copies.  “.M  ore  than  satisfactory,”  says  the  AAA  of 
these  results. 

Money 

'1^'  HE  Fiduciary  Trust  Company 
of  New  York  had  a  message  of 
interest  to  people  with  money.  Real 
monej',  that  is.  Anything  from  a 
hundred  thousand  to  half  a  million.  They  adver¬ 
tised  in  The  New  York  Times.  In  a  little  while 
they  had  heard  from  ninety  qualified  (that  is, 
$100,000  to  $500,000)  persons. 


Hotel 

^  AS'FERN  Advertising  Agency 
of  New  York  has  several  hotel 
clients.  During  the  past  Summer 
they  ran  a  series  of  small,  keyed  ad¬ 
vertisements  in  a  number  of  newspapers  for  a  hotel 
In  Times  Square.  They  kept  a  careful  check  of  re¬ 
sults  and  found  that  over  60  per  cent  of  them  came 
from  The  Times.  Results  like  this,  they  say,  make 
advertising  a  science;  “all  guesswork  is  eliminated.” 


Foundations 

RTISTIC  Foundations,  Inc.,  of 
New  York  sell  foundation  gar¬ 
ments  for  women.  During  1934-35 
they  advertised  in  The  New  York 
Times.  For  the  first  three-quarters  of  this  year, 
they  report,  their  business  is  more  than  50  per  cent 
better  than  during  the  same  period  of  last  year. 
They  attribute  the  improvement  largely  to  their 
advertisements  in  The  Times. 


THERE’S  A  BRISK  BUSINESS  WIND  A-BLOWING.  HOIST 
YOUR  SALES  TO  CATCH  IT.  GET  IN  TOUCH  WITH  US  NOW! 

(illff  Nptu  fork  (Utm^a 
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PAYNE  SCORES  EFFORT  TO  CONTROL 
F.C.C.  BY  COMMERCIAL  RADIO 

Commissioner,  in  Address  Before  Columbia  Graduate  School  of 
Journalism,  Says  ‘'Fifth  Estate”  Impossible — Press,  Radio 
Values  Judged  Differently,  He  Points  Out 


(Stecial  to  Editoi  &  Publisues) 

ASHINGTON,  D.  C,  Oct.  31— 
Contrasting  the  positions  occu¬ 
pied  by  the  press  and  radio  from  the 
standpoint  o£  public  service,  Federal 
Communications  Commissioner  George 
Henry  Payne  told  Columbia  University 
journalism  students  in  New  York  today 
that  democracy  owes  to  the  newspapers 
“not  only  its  strength  but,  in  whole  or 
in  part,  all  of  its  important  victories.” 

Of  radio.  Commissioner  Payne  said: 

“I  will  admit  that  I  was  astonished  to 
find  that  there  was  such  a  misunder¬ 
standing  as  to  what  was  going  on  in  the 
public  mind  as  to  the  attitude  of  the 
radio  industry  toward  the  public.  That 
this  misunderstanding  was  as  much  due 
to  the  old  Radio  Commission  as  to  the 
industry  itself  is  without  question.  Hav¬ 
ing  gotten  into  the  frame  of  mind  that 
an>'thing  was  acceptable  to  the  i>ublic 
if  it  was  accepted  by  the  old  Radio 
Commission,  the  broadcast  industry 
seemed  to  have  assumed  that  all  they 
had  to  do  in  view  of  the  new  and  dras¬ 
tic  law  (Federal  Communications  Act) 
and  the  changed  personnel,  was  to 
treat  the  new  personnel  as  they  had 
treated  the  old  Commission  and  every¬ 
thing  would  be  ‘jake’.” 

Commissioner  Payne  aroused  much 
discussion  by  a  speech  to  Cornell  stu¬ 
dents  several  weeks  ago  when  he  criti¬ 
cized  the  commercial  interests  in  control 
of  broadcasting  and  declared  the  .\meri- 
can  public  will  never  consent  to  the  set¬ 
ting  up  of  a  “Fifth  Estate”  in  radio. 

Devoting  the  first  part  of  his  address 
to  the  history  of  journalism,  he  told 
of  its  early  beginnings  as  a  “struggle 
on  the  part  of  those  without  political 
power  to  obtain  the  right  to  express 
their  objections  against  unjust  and  ty¬ 
rannical  government  and  to  voice  their 
appeal  for  consideration  of  their  rights 
as  human  beings.” 

No  political  advance  has  been  made 
in  this  country  without  the  aid  of  the 
press,  he  reminded,  but  in  turn,  he 
warned,  journalism  owes  to  democracy 
the  enjoyment  of  enormous  privileges, 
including  its  admission  into  the  govern¬ 
ment  through  the  medium  of  public 
opinion. 

“Those  who  would  compare  the  news¬ 
paper  and  the  radio  must  consider  im¬ 
partially  the  position  of  radio  and  its 
problems  and  the  political  and  economic 
position  of  the  press,"  Commissioner 
Payne  said. 

‘‘The  journalist  who  establishes  a  pa¬ 
per  becomes  a  capitalist  with  an  in¬ 
vestment  in  a  machine  to  print  with, 
paper  to  print  on  and  the  labor  to  bring 
out  his  paper.  He  uses  nothing  that  be¬ 
longs  to  other  people.  Tlie  theory  that 
he  should  be  licensed,  controlled,  curbed 
or  regulated,  on  the  ground  that  he 
might  be  a  corrupting  and  disturbing 
disseminator  of  false  ideas  and  opinions, 
has  long  ago  vanished  and  freedom  has 
become  established  firmly  in  our  policy 
and  in  that  of  other  democratic  com¬ 
munities.” 

Admitting  that  journalism  has  its 
defects,  he  observed  that  they  are  the 
defects  and  errors  identical,  almost, 
with  those  of  all  people  endeavoring  to 
develop  popular  institutions  and  to  con¬ 
trol  their  own  government.  However, 
he  added,  on  the  record  of  its  accom¬ 
plishments  it  has  earned  the  protection 
of  the  Constitution,  and  the  public  de¬ 
mand  that  there  shall  be  no  curtailment 
I  of  the  rights  and  privileges  of  the  press. 

Commissioner  Payne  dwelt  at  length 
upon  the  birth  of  radio  and  its  tech¬ 
nological  development,  leading  to  gov¬ 
ernment  supervision  and  finally  the 
Federal  CJommunications  Commission, 
now  in  existence  for  16  months. 

“If  there  is  evident  on  the  part  of 
the  broadcasters  an  intention  to  increase 
the  educational  and  cultural  qualities 
of  the  programs,  if  there  is  observable 
a  desire  to  reform  the  advertising 


methods  and  inundations  with  which  the 
public  is  afflicted,  the  present  system 
will  be  maintained,  I  believe.  On  the 
other  hand,  if  there  is  an  arrogant  as¬ 
sumption  of  political  power,  if  there  is, 
instead  of  reform,  increased  lobbying 
activity,  the  indignation  that  now  is  un¬ 
spoken,  except  by  educators  and  pub¬ 
licists,  will  spread,”  he  forecast. 

Turning  to  the  subject  of  a  possible 
“Fifth  Estate”,  the  sjieaker  then  de¬ 
clared  : 

“The  suggestion  to  create  a  ‘Fifth 
Estate’  of  the  radio  broadcasters  would, 
in  view  of  its  ignorance  of  our  political 
and  social  development,  be  trivial  if  it 
were  not  for  the  fact  that  simultane¬ 
ously  with  this  suggestion  there  is  in 
progress  an  obvious,  practical,  pragmatic 
endeavor  on  the  part  of  those  control¬ 
ling  commercial  broadcasters  to  make 
the  Federal  Communications  Commis¬ 
sion  a  subservient  instrument  to  com¬ 
mercial  radio ...  I  have  respect  for  the 
heads  of  the  large  commercial  concerns, 
but  I  cannot  help  feeling  that  they  are 
allowing  their  subordinates  more  lati¬ 
tude  than  is  justified  by  these  subor¬ 
dinates’  judgment,  knowledge  and  ex¬ 
perience  in  the  difficult  art  of  popular 
government.” 

Setting  up  the  differences  between  the 
press  and  radio  Commissioner  Payne 
reminded  that  any  person  with  griev¬ 
ances  to  lie  communicated  to  the  public 
is  at  liberty  to  publish  a  newspaper  and 
disseminate  his  views;  but  there  are 
only  00  radio  channels,  with  629  broad¬ 
casting  stations  sharing  them,  “already 
a  great  many  more  stations  than  good 
service  justifies.”  The  technical  re¬ 
strictions  on  radio,  he  declared,  affect 
its  application  so  greatly  that  it  is  a 
radically  different  instrument  from  the 
newspaper  and  it  must  lie  rated  by  a 
different  set  of  values. 

As  a  concluding  thought,  the  Commis¬ 
sioner  said:  “No  step  in  that  develop¬ 
ment  (democracy)  was  more  important 
than  the  doctrine  of  a  free  press.  It 
will  survive  and  as  long  as  it  does  there 
will  survive  a  free  democracy.” 

PENSIONS  FOR  NEWS  MEN 

A  newspaper  men’s  retirement  law 
became  effective  in  Cuba  Oct.  26.  It 
provides  that  newspaper  men  may  retire 
on  a  pension  at  50  provided  they  have 
worked  at  their  trade  in  Cuba  for  25 
consecutive  years.  Newspaper  men  at 
55  who  have  worked  for  20  consecutive 
years  would  also  be  eligible.  In  either 
case  they  would  receive  an  annual  wn- 
sion  equal  to  75  per  cent  of  their  high¬ 
est  salary  for  one  year.  Profits  from 
annual  benefit  entertainments,  plus  an 
annual  lottery  netting  $350,000  and  a 
three  per  cent  monthly  salary  discount 
from  all  active  newspaper  men  will  pro¬ 
vide  the  funds  for  the  pensions. 


OVER 

$200,000  Paid  Dfuly 

to  Tobacco  Planters 

DANVILLE,  Va. 

Now  Selling  1935  crop  Bright 
(Cigarette)  Leaf  Tobacco  on  the 
Danville  market.  Sales  daily 
October  thru  March. 


Business  is  Good  in  Danville! 


THE  REGISTER  &  BEE 

Morning-Evening-Sunday 

THE  JOHN  BUDD  COMPANY 

NatiensI  AdTertising  Representatnres 


DEVINE-TENNEY  APPOINTED 

Devine-Tenney  Corporation,  publish¬ 
ers  representative.  New  York,  has  been 
apiH)inted  national  advertising  repre¬ 
sentative  of  the  Osuvtfo  (N.  Y.)  Pal¬ 
ladium-Times  effective  Nov.  1. 


DAILY  NAMES  DARRAH 
LONDON  CHIEF 

CorreBpondent  Expelled  from  Italy 
Succeeds  John  Steele,  Retired 
on  Pension  by  Chicago 
Tribune 


Appointment  of  David  Darrah,  former 
Rome  correspondent  for  the  Chicago 
Tribune,  as  chief  of  its  London  bureau, 
succeeding  John 
S.  Steele,  who  is 
retiring  on  a  Tri¬ 
bune  pension 
after  16  years  of 
service,  was  an¬ 
nounced  this  week 
by  the  Tribune. 

Mr.  Dar  rah, 
who  has  l)een  a 
member  of  the 
T  r  i  I)  u  n  e  staff 
since  1919,  was 
born  Mav  27. 

1894,  at  Lloyds- 
ville,  O.  He  at¬ 
tended  school  in 
Marietta,  ().,  and  was  graduated  from 
.Akron  University  in  1917  with  the  de¬ 
gree  of  bachelor  of  philosophy.  He 
left  for  France  in  July  that  year  and 
l>ecause  there  were  no  ambulatKe  com¬ 
panies  then  l)eing  organize<l.  he  ix-came 
a  truck  driver  with  a  French  army 
ammunition  train.  Later  that  year  he 
was  released  and  enlisted  in  the  U.  S. 
regular  army,  although  he  continued  to 
serve  with  the  French.  He  participated 
in  nine  major  offensives  and  was  dis¬ 
charged  as  a  sergeant.  May  19,  1919. 

He  immediately  joined  the  staff  of 
the  Paris  edition  (»f  the  Tribune.  l)ecom- 
ing  managing  editor.  In  1926  he  joined 


the  Tribune  foreign  news  .service  in  the 
London  bureau  and  in  November,  1^ 
he  was  made  Rome  corresixindent.  He 
remained  in  Rome  until  last  June,  when 
he  was  expelled  from  the  country  bv 
Premier  Mussolini’s  Fascist  govern- 
ment.  He  was  told:  “You  have  writ* 
ten  some  newspai)er  articles  which  do 
not  please  the  government.”  He 
also  declared  to  be  “hostile  to  the 
regime.” 

Mr.  Darrah  was  married  in  Nov 
1921,  to  Mile.  Simone  Heller  of  Pari* 
who  was  then  drama  critic  of  the  Tri¬ 
bune  Paris  edition. 

Mr.  Steele  has  l)ecn  a  member  of 
the  Tribune  staff,  as  London  corre¬ 
spondent,  since  Septeml>er,  1919.  He 
l)egan  newsi)aper  work  on  the  old 
Xetc  York  Herald  in  1890  and  was  on 
that  newspajxr  for  more  than  ten  years 
Later  he  was  a  rep*irter  on  the  old 
Neio  York  ll'orld,  night  editor  of  the 
old  New  York  Commercial,  and  com¬ 
mercial  editor  of  the  Nezo  York  Times. 

.After  going  to  Europe  on  a  trip  for 
his  health.  Mr.  Steele  l)ecame  a  mem¬ 
ber  of  the  London  Daily  Express  stall 
and  was  correspondent  for  a  number  of 
American  newspapers.  Sixteen  years 
ago  he  l)ecame  head  of  the  Tribune’s 
London  bureau. 


MOUNT  SUCCEEDS  BITLER 

•Appointment  of  Robert  M.  Mount, 
manager  of  the  Portland  Better  Busi¬ 
ness  Bureau  for  11  years,  as  secretan 
of  the  Pacific  Northwest  Newspaper 
Publishers  -Association  has  l)een  an¬ 
nounced  by  Simeon  R.  Winch,  business 
manager  t)f  the  Oregon  Journal  and 
president  of  the  assiKiation.  Mount  sup- 
jsla.its  K.  F.  Hitler,  who  has  accepted 
managership  of  the  San  Francisco-Oak- 
land  Newspai)er  Publishers  -Association. 


GUY  LOOMIS  PROMOTED 

Guy  Loomis  has  l)een  promoted  from 
news  editor  of  the  Los  Angeles  Ex¬ 
aminer  to  day  managing  editor,  assist¬ 
ing  Warden  Woolard,  acting  managing 
editor. 


The  '^oard  of  Directors  of 

THE  BRANHAM  COMPANY 

’Publishers’  ’'Representatives 


is  pleased  to  announce  the  election  of 


JOHN  PETRIE 

as  president  of  its  corporation 
October  26,  1935 


CHICAGO 
NEW  YORK 
DETROIT 
ST.  LOUIS 
KANSAS  CITY 


ATLANTA 
DALLAS 
SAN  FRANQSCO 
LOS  ANGELES 
SEATTLE 


BEDSPREADS 

Results.. .A  New  York  merchant  who  wanted  to 
sell  5,000  India  Print  bedspreads  in  short  order 
picked  the  Herald  Tribune  to  do  the  job.  He 
chose  it  because  he  wanted  to  confine  his 
selling  efforts  to  the  most  responsive  single 
groip  of  families  in  the  entire  New  York 
market.  Postscript:  he  sold  the  5,000 
bedspreads.  One  week.  One  newspaper. 
One  issue  of  the  New  York  Herald  Tribune. 

NEW  YORK 

Metalb  3Wbunt 


K  d  i  t  or  &  Publisher  for  ISi  ov  e  mbe  r 
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NEW  COMBINATION  CAMERA  TAKES 
BOTH  STILL  AND  MOTION  SHOTS 

Will  Take  70  Pictures  in  Series  and  Enable  Cameramen  to  Cover 
Field  of  Action  Like  Machine  Gunners — Dutch 
Schultz  Coverage  Praised 
By  JACK  PRICE 

A  DEFINITE  advaiuc  in  the  adop-  70.  this  being  tlie  niimhcr  of  frames  to 
tion  of  motion  picture  cameras  for  the  tilm  roll  the  camera  liolds. 
newspaper  photography  is  noted  in  the  It  rc<)iiircs  no  imagination  to  foresee 
constantly  growing  use  of  strips  and  the  iKUentialities  of  this  new  camera 
cli])s  of  motion  picture  film  to  illustrate  and  its  effect  on  the  procedure  of  news 


ger  he  can  cover  the  field  of  action  like 
a  machine  gunner.  His  magazine  holds 
70  shots— enabling  a  good  marksman  to 
bring  in  a  respectable  bag  of  pictures. 

This  new  camera  will  further  result 
in  the  introduction  of  action  into  almost 
every  type  of  story.  Court  trials  may 
t)e  covered  with  it  in  a  manner  that 
will  provide  a  complete  and  graphic 
presentatioii  of  the  participants  and  the 
l)rocedure  from  the  opening  to  the  ver¬ 
dict.  Sports,  theatricals,  ship  news, 
everything,  comes  within  its  range;  and 
there  is  the  certainty  that  nothing  will 


JUDGE  ATTACKS  NEWSMEN 

Safety  Campaign  Run*  Up 
Judicial  Oppoiition 

W'hen  they  went  to  his  office  to  » 
cure  photostats  of  court  records  on  cw 
tain  reckless  driving  cases,  three  Dojto, 
(O.)  Herald  men  were  attacked  tw 
Judge  Null  M.  Hodapp  Oct.  26.  ' 

The  Herald  has  been  running  a  sum. 
mary  of  the  many  reckless  driving  cases 
handled  by  Judge  Hodapp  and  had 
torialized  that  something  was  \stoo» 
with  the  situation,  that  Hodapp  was^ 
lenient. 


When  Attorney  Roy  G.  Fiugerald 
City  Editor  Ednor  M.  Rossiter,  Photo, 
grapher  .\li>rris  Fawcett  and  Police  R^ 
IKjrter  John  Moore.  Jr.,  went  to  the 
judge's  office,  Hodapp  firmly  refused 
to  disclose  records  which  ordinarily  are 
not  kept  in  his  office  but  had  been  held 
there  by  Hodapp  for  some  time.  While 
.\ttorney  l-'itzgerald  was  arguing  tsitii 
the  judge  over  the  newspaper’s  right  to 
this  information,  I'awcett  snapped  a 
picture  of  the  two  men. 

This  action  sent  the  judge  into  a  rage. 
He  Iseat  Rossiter  with  his  fists,  and 
sm.ashed  Fawcett’s  camera.  Picking  upa 
chair,  he  drove  all  the  men  from  his 
office.  “For  10  minutes,’’  the  Herald 
report  said,  “he  wildly  lunged  through 
the  office  and  outside  corridor  scream¬ 
ing  that  he  would  get  the  “dirty,  rotten 


The  judge’s  flurry  brought  editorial 
retribution  from  the  Herald  when  it 
said :  "The  disgraceful  scene  which  oc¬ 
curred  in  his  office  Saturday,  whet  he 
went  l)erserk  and  attacked  like  a  mad¬ 
man  three  representatives  of  this  news- 
paiKT,  supplies  crowning  proof  of  his 
unfitness  to  administer  justice.” 


DAILIES  OPEN  N.  Y.  OFRCE 


Only  a  motion  picture  camera  could  have  caught  this  series  of  superb  pictures  of  the  recent  firing  of  one  of  the  two 
16-inch  roast  defense  guns  at  Fort  Tilden  near  New  York  City  at  a  moving  target  15  miles  at  sea.  Like  a  great  chry¬ 
santhemum  (1)  the  gasses  burst  out  of  the  mouth  of  the  huge  rifle  and  in  the  fleeting  breath  of  a  moment  that  it  held 
its  form  the  lens  snapped.  Then  it  mushroomed  (2),  the  white  gasses  enveloping  the  deep  smoke  of  the  black  powder; 
but  only  for  the  wink  of  an  eye,  when  it  seemed  that  a  blast  furnace  bad  sent  out  belching  clouds  of  thick,  black  haze 
(3*.  against  which  the  white  of  the  gasses  could  not  stand,  and  in  the  final  scene  (4)  the  black  triumphantly  enveloped 
the  scene.  The  pictures  were  taken  for  International  News  Photo  by  Arthur  Sasse. 

the  news.  The  increasing  popularity  photograpiiers.  Its  obvious  advantages  l^e  missed  as  full  coverage  is  guaranteed 


of  this  type  of  photography  is  best  il-  must  lead  to  its  general  adoption.  Not 
lustrated  by  pictures  from  the  Ethiopian  the  least  of  these  is  the  fact  that  the 
front,  practically  75  j)er  cent  of  them  cameraman  need  not  load  himself  down 
l>eing  enlargements  of  35  MM.  film,  with  a  bag  of  plate  and  film  holders. 
The  ease  and  clarity  with  which  they  He  can  cover  riots  and  other  events 
are  blown  up  is  due  entirely  to  the  requiring  quick  and  unimpeded  move- 
Iterfection  of  special  fine  grain  develo-  ment  without  worrying  about  reload- 
I)ers.  Wire  transmission  has  played  an  ing  and  the  possibility  of  failing  to 
important  part  in  their  speedy  repro-  get  a  dramatic  shot  while  he  is  doing 
duction  throughout  the  world.  it.  Unhampered  in  his  movements  and 

The  demands  of  news  cameramen  for  with  his  finger  on  the  film  release  trig- 
a  combination  camera  enabling  them  to 
take  Ixjth  motion  and  still  shots  has 
resulted  in  the  production  of  an  ex¬ 
cellent  camera  of  this  type.  It  was  re¬ 
cently  demonstrated  to  the  writer  by 
the  manufacturer’s  representative  and 
looks  and  performs  like  a  marked  im¬ 
provement  c>n  anything  heretofore  pro¬ 
duced  in  this  field.  That  it  will  rev¬ 
olutionize  press  photography  may  safely 
be  predicted.  It  is  the  materialization 
of  a  dream  long  entertained  by  news 
cameramen. 

Little  larger  and  not  much  heavier 
than  the  candid  cameras  this  camera 
takes  the  same  standard  35  MM.  mo¬ 
tion  picture  film,  works  at  from  1/lOth 


(Continued  on  page  28) 


The  Republican  Publishing  Co.,  pub¬ 
lishing  the  Springfield  (Mass.)  Rtptb- 
lieaii.  PJezi's,  and  Union,  have  opened 
a  New  i’ork  office  in  the  Graybar 
building.  .\  private  wire  l)etween  Ne» 
York  and  Springfield  and  the  company's 
Hoston  office  will  be  opened  take 
daily  for  transmission  of  messages.  F. 
K.  Watts  is  in  charge  of  the  New  York 
branch.  He  formerly  was  with  the 
Hoston  office  of  the  papers,  and  has 
l)een  located  for  them  in  the  New  York 
area  during  the  past  year. 

PUBLISHER  SEEKING  PARDON 

Malcolm  F.  Calkins,  50,  publisher. 
Corcoran  (Cal.)  Nnvs  who  is  servin? 
mg  a  sentence  in  the  King  County  jail 
.It  Hanford  on  a  charge  of  criminal  libel, 
has  applied  to  Gov.  Frank  F.  Merriani 
for  a  pardon. 


to  1 /2000th  of  a  second  for  a  single 
frame  or  setries,  and  is  equipped  with 
interchangeable  lenses  ranging  from  F. 
1.  5.  down.  Its  particular  claim  to  rec¬ 
ognition  is  an  easily  manipulated  ad¬ 
justment  that  permits  the  release  and 
control  of  the  film  strip,  making  it 
ptissible  to  take  one,  two  or  any  de- 
.sireel  numiter  of  pictures,  either  sepa¬ 
rately  or  in  series.  The  maximum  is 
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N  IMPORTANT 
NEW  FEATURE! 


Unemployment  Insurance 

and 

Old  Age  Pension  Forum 


A  semi-weekly  column  dealing 
with  all  Federal  and  state  laws 
now  in  existence  or  pending. 

Latest  rulings  in  each  field. 

Questions,  answers  and  expla¬ 
nations. 


Write,  wire  or  telephone  for 
proofs  and  prices. 

ELYTON  SYNDICATE 


Murray  HUl  2 
6250 


60  E.  42nd  St. 
New  York.  N.  Y. 
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The  Detroit  News 


Is  First 


in  Automotive  Linage  in  Detroit 
Second  in  Automotive  Linage  in  the  U.  S 


DCTKOIT  SICOND  TMIKD 

NlWt  PAPER  PAPER 

9  1939  A€t»rjimg  t»  Mmdim  9m€»t9M 


WMkdays  ..  465,3S3  382,950  334,198 

Siwlays  ...  255,983*  231,629**  123,903 

T«tal  ....  721,336  614,579  456,096 

•/rcMm  r*M  Wmh  **-r-T'ii 


The  Detroit  News 


l^pr'a^w.e 


The  Detroit  fleuis 
Annual  /futo  Show 
number  liUill  Be  Out 

ihv€mJ^  lOtk 

The  preference  shown  The  Detroit  News  by  automotive  advertisers  during 
1936  was  based  upon  its  known  capacity  for  reaching  the  purchasing  power 
homes  of  Detroit  and  the  concentration  of  Detroit  News  circulation  in  the 
homes  of  purchasing  power. 

More  than  71%  of  the  financially  able  homes  of  Detroit  take  The  News 
and  76%  of  the  circulation  of  The  News  is  home  delivered  by  exclusive 
Detroit  News  carriers.  The  Detroit  News  is  therefore  counsel  to  the  whole 
family,  which  must  be  consulted  when  the  purchase  of  anything  so  important 
as  an  automobile  or  other  automotive  product  is  involved. 

An  atmosphere  of  optimism  engendered  by  the  remarkable  leadership  and 
achievements  of  the  automotive  industry,  itself,  surrounds  Detroit.  Detroit 
is  in  a  buying  mood.  The  Auto  Show  Number  of  The  News,  to  be  published 
November  10,  will  be  eagerly  awaited  by  enthusiastic  prospects  with  the 
money  to  buy.  Reserve  your  space  for  that  issue  now. 

The  Detroit  News 

THE  HOME  NEWSPAPER 

NEW  YORK  CmCAGO 

I.  A.  KLEIN,  Inc.  J.  E.  LUTZ 


Editor  &  Publisher  for  November  2,  19  35 


RETAILERS  EXPECT  LAST  HALF  1935 
TEN  PERCENT  BETTER  THAN  ’34 

Outstanding'  Sign  of  Improvement  Is  52  Per  Cent  Increase  in 
Operating  Revenue  by  26  Major  Railroads — Other 
Businesses  Reflect  October  Upturn 

By  RICHARD  WEBSTER 


Many  stores  definitely  tied  in  their  TIMES’  SALES  STAFF  ADDS  S 
promotion  to  the  FHA  efforts — for  a  w  ^  — T" 

(|uick  and  itraplitc  summary  see  the  rletfaeld,  Laney,  Steele,  Day, 
front  ixige  of  the  Home  W’are  section  Join  N.  Y,  Paper 

Jr for  October.  Enlargement  of  the  national  advw 

hHA  now  plans  a  force  of  1,000  tising  department  of  the  New 
trained  store  workers  to  increase  Imsi-  Tinics  with  the  addition  of  five 
ness  financed  by  EH  A.  Tliese  workers  to  the  sales  staff  has  l)een  annotnv^ 
will  be  turned  over  to  the  stores  and  Alvin  J.  Hetlield,  recently  conn^ 


By  RICHARD  WEBSTER  will  be  paid  by  the  stores.  The  plan  is  with  Erwin,  Wasey  &  will  b” 

The  fourth  week  of  Octolier  brought  $993,754)  ;  but  for  the  third  (|uarter,  this  the  outcome  of  conferences  with  mer-  charge  of  photogravure  ’adverti^ 
unseasonal  weather  that  slackenea  year  made  a  profit  more  than  30  per  chandise  men  and  sales  managers  of  Prior  to  his  Erwin  Wasey  connects 
the  expected  increase  in  retail  business  cent  above  1934  (from  $226,804  up  to  retail  houses— and  of  experiments  with  Mr.  Hetfield  was  for  nine  years  wS 
— so  that  perhaps  the  whole  month  will  .'!!295,841).  FHA  clinics,  notably  one  in  Cincinnati  N.  W.  Ayer  and  Son  in  Philadelphia 

not  show  as  good  a  gain  as  the  first  International  Business  Machines  for  where  a  flying  squadron  from  the  and  Chicago. 

half  did.  For  department  stores  the  the  nine  months  had  a  net  profit  about  Washington  office  of  h'HA  held  a  five-  H.  Leach  Laney,  previously  with 
increase  over  last  year  same  period  in  5  iier  cent  better  than  in  1934;  and  for  day  mijrtgage  clinic.  The  business  pro-  McGraw-Hill,  Cosmopolitan,  LUen^ 
the  first  two  weeks  of  October  was  12  the  third  quarter,  the  net  was  more  tluced  in  Cincinnati  in  this  short  time  is  Digest  and  Liberty,  and  fortn^ 
per  cent  according  to  a  survey  made  than  6  per  cent  better  than  in  1934.  estimated  at  $2,657,000,  with  these  sales  promotion  manager  for  White 
by  the  National  Retail  Dry  Goods  As-  General  Motors  Corporation  for  the  major  items  iii  loans:  $521,000  for  new  Rock,  will  specialize  on  food  adverts- 

sociation,  which  gave  these  percentages  three  quarters  had  a  net  almost  26  per  construction;  $259,500  to,  purchase  ex-  jng. 

for  the  main  regional  divisions:  New  cent  iietter  than  a  year  ago;  and  for  isting  property;  $1,712,000  for  refinan-  Thomas  Steele,  formerly  with  the 

England,  8 ;  Middle  Atlantic,  5 ;  Middle  the  third  quarter  the  increase  was  about  cing  mortgages,  and  $163,000  for  mod-  old  Nezu  York  World,  the  Cleveland 
West,  14;  South,  10;  West,  15;  West  37)4  per  cent.  ernization  and  rei>airs  In  Toledo  a  Plain  Dealer,  and  Columbia  Broad- 

Coast,  16.  Retailers  expect  the  last  The  three  quarter  report  of  Marshall  similar  clinic  produced  almost  two  and  casting  System,  will  also  cover  food 

six  months  of  the  year  to  be  10  per  cent  Field  &  Co.,  shows  the  acceleration  of  a  half  million  dollars  worth  of  business,  advertising. 

better  than  1934  second  half.  profits  in  the  third  quarter.  This  year  Electric  household  appliances  are  en-  Harry  Day,  for  sixteen  years  with 


better  than  1934  second  half.  profits  in  the  third  quarter.  This  year  Electric  household  appliances  are  en-  Harry  Day,  for  sixteen  years  with 

For  the  first  half  of  the  month  metro-  the  third  quarter  showed  a  net  profit  joying  great  increases  in  sales  volume.  Good  Housekeeping,  Harpers'  Bazaar 
politan  New  York  department  store  sales  of  $154,900,  against  a  net  loss  of  $175,-  Estimated  increases  for  nine  months,  and  Atnerican  Weekly,  and  recently 
were  actually  below  the  same  period  of  000  last  year.  For  the  three  quarters  1935  over  1934,  come  from  the  differ-  with  Trade  Ways,  Inc.,  will  sell  ad- 
1934  by  about  0.3  per  cent,  with  New  the  net  loss  in  1935  was  $688,500,  but  in  ent  manufacturers  association:  vacuum  vertising  in  the  new  Review  of  the 
York  and  Brooklyn  stores  down  only  1934,  $2,082,000.  cleaners,  floor  model,  20  per  cent;  hand  Week  section. 

0.2  per  cent,  but  North  Jersey  off  1.0  The  New  England  Council  reports  model,  16  per  cent;  electric_ washers.  6  William  B.  Shields,  formerly  with 
per  cent.  This  is  the  first  period  since  industrial  activity  in  southern  New  Eng-  per  cent ;  gasoline  washers.  57  per  cent ;  Conde  Nast  and  Harpers’  Bazaar,  will 
June  1-15  this  year  to  show  less  sales  land  reaching  the  1929  peak,  and  New  electric  ironers,  10  per  cent;  electrtc  .solicit  advertising  for  the  Magazine 
than  in  the  same  period  of  1934.  England  railroad  up  16  per  cent  over  ranges  (GE)  98  to  123  per  cent;  elec-  Section.  _ 


England  railroad  up  16  per  cent  over  ranges  (GE)  98  to  123  per  cent;  elec- 
1934  for  seven  months  in  which  all  trie  refrigerators,  14  per  cent  in  dollars 


The  first  day  (a  Saturday)  of  new 

freedom  from  the  New  Jersey  sales  Aclow  1934. 


.Americans  roads  were  15)4  i>er  cent  and  24  per  cent  in  units.  These  in- 
below  1934.  creases  have  arisen  in  part  from  the 


tax  (repealed  October  25th)  showed 
immediate  increases  in  retail  sales — 
15  per  cent  in  department  stores  report¬ 
ing,  and  way  up  to  200  per  cent  in  one 


Though  there  was  a  slump  in  Sep-  tached  iiermar 
tember  retail  sales  of  i)assenger  cars  yf  ^  building. 
(4  ix;r  cent  below  1934),  due  to  new  _ 


and  24  per  cent  in  units.  These  in-  GENE  MORC^N  SAIU 

creases  have  arisen  in  part  from  the  Gene  Morgan.  Chicago  Daily  Nem 
removal  of  FHA  restrictions  of  loans  staff  writer,  sailed  Oct.  25  on  the 
to  property  owners  and  on  goods  at-  Bremen  to  take  over  his  new  post  as 
tached  iiermanently  as  an  integral  part  Daily  News  foreign  correspondent  in 


Russia,  with  headquarters  at  Moscow. 


piano  and  music  house  There  is  httle  ^yon-there  was  a  slight 

doubt  that  most  of  this  gam  m  New  automobile  financing:  6 

Jersey  will  be  a  loss  to  New  York  City  -an  a  v.>ar  a^o  R„t 


stores  which  have  been  getting  Jersey 
trade  while  the  sales  tax  applied  on  pur¬ 
chases  made  at  home  but  not  on  Jersey 
buying  in  New  York. 


per  cent  more  than  a  year  ago.  But 
for  the  nine  months  the  increase  in 
financing  was  16  per  cent  above  1934. 

Retail  sales  in  independent  stores  for 
four  states  are  now  available  for  this 


In  metropolitan  New  Y^k  retail  sales  September.  In  Indiana  the  aggregate 
week  of  October  were  again  ,3,^3  319  ^^owed  an  increase 

below  1934,  may^  betw^n  1  and  2  per  g  ^  September.  1934, 

cent.  In  the  Philadelphia  and  Boston  ^  5  8 

Federal  Reserve  districts,  also,  retail  August.  Compared  with  last  Septem- 
busmess  and  the  wether  were  both  un-  j^e  largest  rates  of  gain  were: 

Mtisfactory.  The  ^icago  district  had  jun^ber  and  building  material,  51.3  per 
better  weather  and  better  sales  with  vehicles,  19.7  per  cent, 

a  promi^  of  an  average  10  per  cent  hardware,  IS  per  cent;  and  drugs,  4 


gain  in  department  store  business  for  the 


Only  three  of  nine  classes 


whole  month.  In  the  Minneapolis  area  glowed  losses  for  the  year-furniture 
thwe  are  good  .  St.  Louis  de-  household  appliances,  down  7.5  per 

partment  stores-the  bigger  ones  ^y-  ^own  2.2  ^r 

way-^d  sales  6^r  cent  ahead  of  1934  grw.e^,  down  1.2  per  cent 

n  In  Illinois  575  independent  stores 

. Week  did  10  ^r  .^ewed  aggregate  sales  4^r  cent  above 
cent  better  business  than  the  week  be-  September,  1934  and  2  p^  cent  above 


fore  and  25  per  cent  better  than  a  year  August  of  this  year.  Eight  of  ten 
ago.  October  is  proving  a  good  month  g^yupg  showed  gains  over  a  year  ago 
for  the  Prtai  ers  m  the  Dallas  area.  highest  rates  being:  lumber  and 

The  durable  go^s  industries  are  stil  building  materials,  33.4  per  cent  and 
making  gains-the  weather  does  not  hardware,  30.3  per  cent.  The  only  de¬ 

affect  them  ;  and  their  gam  is  a  matter  ceases  were  mSi’s  and  boy’s  clothing, 
of  great  importance.  Mac^ne  tool  jy^.^  3.4  per  cent,  and  groceries,  dow 
orders  in  particular  were  good.  y  4  crat. 

PiTDTj-ATJc  ■  -c  A  In  Massachusetts  856  stores  had  ag- 

ERHAPS  an  even  more  significant  this  September  8.3  p?r 

sign  of  general  improvement  is  m  better  than  a  year  ago.  Only  ^e 

the  favorable  reports  of  the  first  26  showed  a  loss-f^  stores.  0.1 

September  state-  Of  the  ten  classes  that  showed 

ments.  Their  aggr^ate  net  operating  ^iy3  ^he  highest  rates  were:  26.6  per 

^if”  )ons-  yyyt  ’fyr  furniture;  20.3  for  lumber; 

compared  with  less  than  19)4  mi  lions  a  18  3  fy,  yy^,  jy’  ^22  for  apparel 

year  ago,  a  gam  of  52)4  per  cent.  The  j  105  for  hardware. 

Though  independent  grocery  business 

ti>tnKor  f  7*1*1  States  was  worse  than  a 

tember  of  last  year  to  $2,035,713  this  rbaJn  cal«  w  tW. 


and  10.5  for  hardware. 

Though  independent  .grocery  business 
in  these  four  states  was  worse  than  a 
year  ago,  grocery  chain  sales  for  this 


c  ,^4. _ L  J_v  1  r  lUl  IIUS 

g:ptember-a  s^den  change  for  the  September  were  7)4  per  cent  better 

*'”*^  a  year  ago  and  4)4  per  cent  better 


_ -u  •  .  ^  t-  .  These  samples  certainly  show  the 

Some  other  im^rtant  baroineters:  ^  iy^up  jy  home  furnishing  busi- 

consumer  finance-  ness-and  further  evidence  is  4sy  to 
Household  Finance  Corporation  and  fiy^j.  Here  is  some  of  it 


subsidiaries  for  nine  months  of  1935  - 

had  a  net  profit  of  $3,536,966,  an  in¬ 
crease  of  more  than  24  per  cent  over  “RATIONAL  Furniture  Week  is 
the  same  three  quarters  in  1934.  And  supposed  to  have  produced  a  47 
Beneficial  Industrial  Loan  Corporation  per  cent  increase  in  sales, 
for  the  three  quarters  of  this  year  shows  Early  last  month  the  National  Retail 
a  net  income  of  $3,917,837,  about  _  10  Dry  Goods  Association  adopted  a  seven- 
per  cent  more  than  in  1934  same  period,  point  program  for  coojieration  (or  fol- 
National  C^sh  Register  for  nine  low  up)  with  the  Federal  Housing  Ad- 
months  of  this  year  had  a  net  profit  ministration,  recommending  that  “financ- 
more  than  18  per  cent  below  1934  same  ing  of  goods  under  the  FHA  plan  be 
three  quarters  (from  $1,229,751  down  to  done  by  the  store  itself.” 


THERE’S  a  definite  upswing  in  cir¬ 
culations  stimulated  by  Publishers 
Service  contests.  Reader  response  is 
swift,  keen  and  enthusiastic.  The  gains 
are  substantial  and  lasting. 

Circulation  climbs  for  newspapers  large 
and  small  using  Publishers  ^rvice  con¬ 
tests,  as  newspaper  proprietors  testify 
in  no  uncertain  terms.  These  contests 
“click”  because  they  are  plain  and  prac¬ 
tical  . .  .  based  on  the  tremendous  appeal 
of  noted  artists  including  PETER  ARNO, 
JOHN  HELD,  Jr.,  ROLAND  COE  and 
others. 

Publishers  Service  contests  are  self¬ 
financing.  They  entail  no  risk  or  invest¬ 
ment.  Inquiries  answered  promptly 
and  fully.  Investigate! 


PUBLISHERS  SERVICE 
COMPANY 

INCORPORATED 


75  West  Street 


New  York,  N.  Y. 
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to  carry  the  entire  load.  Faced  with  our 
own  special  task  we  planned  as  we  have 
always  recommended  that  every  adver¬ 
tiser  plan:  i4se  those  advertising  mediums 
u’hich  are  needed  to  do  the  job,  coordinate 
them,  and  go  after  the  objective. 

We  are  confident  that  our  advertis¬ 
ing  has  made  the  Detroit  and  Chicago 
markets  more  receptive  than  ever  be¬ 
fore  to  your  NBC  advertising  message. 


In  Chicago,  Station  WMAQ  has  long 
been  a  favorite  with  audiences.  Its  in¬ 
creased  power  meant  better  reception 
and  wider  circulation  for  its  programs. 
Enlarging  its  service  area  meant  that 
people  in  outlying  communities  would 
now  be  able  to  tune  in  WMAQ  without 
any  difficulty.  Space  in  over  one  hundred 
and  fifty  newspapers  told  these  people 
about  it.  And  space  in  Chicago  news¬ 
papers  emphasized  the  benefits  of  the 
improved  service  for  Chicagoans. 

Radio,  too,  played  a  part  in  both 
campaigns,  but  it  could  not  be  expected 


A  new  station  set-up  in  Detroit;  in¬ 
creased  power  in  Chicago.  Here  were 
opportunities-  to  show  by  actual 
practice  the  effectiveness  of  NBC’s 
philosophy;  that  the  visual  forms  of  ad- 
venisingare  also  good!  And  their  use  is 
dictated  by  the  specific  jobs  to  be  done. 

Newspapers,  magazines,  bill-boards, 
car  cards  and  direct  mail  spread  the  story 
in  Detroit.  For  two  months  Detroiters, 
everywhere  they  turned,  were  apprised 
of  the  fact  that  NBC  was  in  town  with 
two  fine  stations  offering  the  pick  of 
the  nation’s  programs. 


Selling  Advertising  FIRST 
Broadcast  Advertising  SECOND 
NBC  THIRD 


NATIONAL  BROADCASTING  COMPANY,  Inc 


A  Radio  Corporation  of  America  Subsidiary 

YORK  CHICAGO  WASHINGTON  SAN  FRAN( 

Tune  in  the  RCA  Maj^ic  Key  Pro)irain  every  Sunday  2  to  3  P.  M.,  E.  S.  T.  on  WJZ  and  associated  NBC  stations. 
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20,000  COMPETED  FOR  AUTOMOBILE 
IN  CLASSIFIED  SLOGAN  CONTEST 

Elaborate  Promotion  Including  Use  of  Blimp  Aided  Los  Angeles 
Times  Prize  Contest — How  Des  Moines  DaUies  Increased 
Dog  and  Pets  Linage 
By  L.  P.  UKELY 

The  recent  slogan-writing  contest  Another  Classified  Conundrum 
oi  ihe  Los  Anodes  Titties  nroxed  to  nr^n  denartment  of  the 


A  ot  the  Los  Angeles  Times  proved  to 
l)c  the  most  successful  classified  adver¬ 
tising  activity  for  the  paper  this  year, 
according  to  Promotion  Manager  j.  E. 
MacIntyre. 

The  plan  for  participation  provided 
that  the  contest  be  divided  into  two 
divisions.  One,  Class  A,  was  open  to 
the  general  public,  while  the  other. 
Class  B,  was  open  only  to  those  who 
qualified  their  entry  with  a  classified 
order  of  two  lines  or  more  to  appear  at 
least  four  days. 

The  first  prize  in  Class  A  was  $100, 
with  19  lesser  prizes  in  this  division. 

In  Gass  B,  the  first-prize  winner  was 
given  his  choice  of  19  automobiles, 
ranging  in  price  from  $500  to  $1,200. 
Since  the  value  of  this  first  prize  was 
equivalent  to  $1,200,  the  winner  was 
given  a  cash  difference  to  equalize  the 
value  if  he  selected  an  automobile 
worth  less  than  $1,200. 

While  the  principal  promotion  of  the 
contest  consisted  of  advertisements  in 
the  Times,  auxiliary  methods  were  em¬ 
ployed.  A  total  of  40,000  four-page 
newspaper  size  circulars  were  distrib¬ 
uted,  10,000  inflated  toy  balloons  were 
released  from  the  shores  of  nearby 
beaches,  a  Goodyear  blimp  with  a  sky 
banner  attached  sailed  over  the  city, 
motion-picture  trailers  were  exhibited 
in  100  theatres,  and  rack  cards  were 
displayed  at  nearly  3,000  drug  stores 
and  newsstands. 

All  this  brought  i"  20,000  entries,  and 
Mr.  MacIntyre  re»virts  that  the  business 
obtained  through  the  campaign  gave  the 
Times  the  greatest  one-month  local  lead 
in  classified  in  ten  years. 


Another  Classified  Conundrum 

TO  the  want-ad  department  of  the 
Idaho  Ezvning  Times  of  Twin  Falls 
came  this  crudely  ])enned  anonymous 
letter,  acconqianied  by  a  remittance  of 
40  cents  fn  stamps ; 

“Am  enclosing  40  cents  here  in  stamps 
am  poor  Lady  If  you  cood  put  add  in 
your  paper  at  once,  such  thoughts — 
“Warning — Bull-Dog  hiders  on  R.  2 
Return  at  once  to  home  or  place  you 
took  him  within  Persons  known.  In 
stamps  40  cents  my  dog  is  hidden  in 
little  cabin — I  want  such  kind  add  please 
as  above.’’ 

Miss  Flora  Bower,  of  the  classified 
department,  juggled  the  words  and  in- 
-serted  these  lines  in  the  Personal 
column ; 

“Warning — Will  the  persons  who 
took  bulldog  on  Route  2.  Twin  Falls, 
please  return  it  to  its  home.  Persons 
are  known.” 

After  publication  the  paper  heard  no 
more  of  the  matter,  so  Miss  Bower’s 
judgment  evidentlv  rang  true. 

*  *  » 

Cooperation’s  Reward 

A  FIXE  object  lesson  in  the  matter 
of  cooperation  lietween  the  editorial 
and  advertising  departments,  minus  the 
least  bit  of  unethical  practice,  comes 
from  Marshall  P.  Tripiie,  classified 
manager  of  the  Des  Moines  Register 
and  Tribune. 

When  this  newspaiier  does  anything, 
it’s  usually  with  a  liang,  as  attested  by 
a  feature  story  on  dogs  which  appeared 
in  the  Sunday  magazine  section.  The 
article  by  Ruth  Stuart  Allen,  entitled 
“Dogs,  Like  Milady’s  Dresses,  Must  Be 
in  Style  Today,”  was  introduced  on  the 


first  page  of  the  magazine  section  by  an 
almo.st  full-page  color  drawing  of  a 
young  lady  and  her  faithful  police  dog. 

The  editorial  department  informed 
Mr.  Trippe  well  in  advance  that  such  a 
feature  would  apjiear,  and  at  the  same 
time  suggested  that  he  publish  a  small 
Ikjx  at  the  end  of  the  story  directing 
readers  to  the  dog  classification  in  the 
want-ad  section. 

The  box  was  quickly  written  for  the 
forthcoming  issue  and  a  circular  letter 
was  drafted  and  sent  to  every  known 
prospect  who  had  a  dog  or  two  or  three 
for  sale. 

The  box,  appearing  at  the  end  of 
Miss  Allen's  story,  read : 

“Would  You  Like  to  Own  a  Dog? 
Then  turn  to  Qassification  33  in  the 
WANT  ADS,  where  you  will  find  a 
gooil  selection  of  dogs  at  various  prices. 
TURN  THERE  NOW.” 

The  letter  to  prosj^cts  began  with 
announcement  of  the  feature  article  to 
be  published.  Her  knowledge  of  canines 
and  the  wide  distribution  of  the  Sunday 
Register  throughout  Iowa  were  stressed. 
The  body  described  the  tie-up  and  the 
ease  with  which  prospective  buyers 
could  be  found,  while  the  conclusion 
naturally  told  ways  and  means  of  in¬ 
serting  an  ad  in  the  Dog  and  Pets 
column,  especially  for  the  particular 
issue  mentioned. 

.\11  prospects  within  a  reasonable 
radius  were  followed  up  by  phone,  and 
when  all  was  said  and  done,  Mr.  Trippe 
was  able  to  lx)ast  of  the  largest  dog 
I  epresentation  his  paper  had  ever  had. 
m  *  * 

More  Florida  Advertising: 

OX  Oct.  20,  the  Nezv  York  Herald 
Tribune  published  its  first  page  in 
tlie  “Annual  Fall  Southern  Real  Estate 
Offerings’  This  yearly  feature  of 
strictly  undisplay  copy  includes  offer¬ 
ings  from  several  of  the  southern  states, 
but  Florida  in  particular  stood  out  in 
the  first  of  the  series  of  four  Sunday 
pages. 

A  four-inch  two-column  box  at  top 
center  of  the  page  contained  a  message 
to  readers  of  the  iiaper  from  David 


he  invites  vacationers  to  taste  of  per- 
l>etual  sunshine  and  peaceful  living  toj 
a  few  days,  or  months,  or  a  lifetitnt. 

Florida  i.dvertising  alone  registered  » 
gain  of  29  jier  cent  over  the  amount 
carried  in  the  corresix)nding  issue  of  the 
H.  T.  last  year,  according  to  Un 
Heaton,  classified  manager. 

«  V  * 

Bex  FOLEY  waited  until  after  he 
became  business  manager  of  the 
.\'eunrk  .\'e7vs  to  attend  a  meeting  oi 
the  Xew  York  City  Classified  Manager, 
.\ssociation.  As  guest  speaker  Ijg 
week,  he  gave  a  talk  on  classified  pro- 
motion,  emphasizing  the  value  of  inter¬ 
esting,  perhaps  humorous,  types  of  pro¬ 
motion  that  could  not  possibly  be  cata¬ 
logued  as  hackneyed.  His  theory  that 
merely  space-filling  promotion  is  close 
to  worthless,  is  backed  by  years  oi 
(inality  evidence  which  apjiear^  in  the 
columns  /f  the  Xews  while  he  was 
classified  manager. 

CAN  TRANSFER  PRESS  CREWS 

The  assertion  of  the  Oklahoma  City 
Oklahoma  Ne^vs  that  it  has  a  right  to 
transfer  its  press  crews  from  one  press 
to  another  in  any  shift  without  penalty, 
was  sustained  in  a  recent  award  ma^ 
by  Leonard  H.  Bailey,  chairman  of  a 
local  arbitration  board.  The  arbitrator 
held  that  the  right  to  transfer  (proshded 
two  presses  arc  not  run  concurrently) 
is  well  established  hy  arbitration  prece¬ 
dent;  that  leisure  in  “standing  time” 
in  the  instant  case  is  sufficient  to  allow 
transfers  without  hardships  or  penalty  ; 
that  a  crew  diminished  by  one  pressman 
after  the  supervising  foreman  has  been 
made  a  working  foreman  is  capable  oi 
the  same  output  wdth  no  hardships;  that 
accidents  due  to  contributory  negli¬ 
gence  do  not  establish  exastence  oi 
hazard;  .and  “a  full  day’s  pay  calls  for 
a  full  day’s  work.” 

DAILY  APPOINTS  SPECIAL 

The  Bearer  Dann  (Wis.)  Citisn, 
has  announced  the  appointment  of  Don- 
gan,  Bolle  &  McDonald. 


RO CHE STE RIANS  RESPOND 

When  the  Message  is  Delivered  by  the 

Rochester  Times-IJnion  and  Democrat  &  Chronicle 

This  picture  of  a  crowded  Cooking  School  promoted  by  the 
Rochester  Gannett  Newspapers  is  an  indication  of  the  Mass 
Purchasing  Power  which  is  readily  influenced  by  advertising  in 
the  Times-Union  and  Democrat  fls  Chronicle. 

J.  P.  McKinney  and  SON 


NATIONAL  REPRESENTATIVES 


NBW  YORK 


SAN  FRANCISCO 
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VITAL 

SELLING 

HEARST  DAll 

ALBANY  . 

DETROIT  .  . 

.  .  .  Evening  Times 

ATLANTA. 

.  .  Evening  Georgian 

LOS  ANGELES 

BALTIMORE 

.  .  Evening  News-Post 

LOS  ANGELES 

Herald  &  Express 

BOSTON  . 

.  .  Evening  American 

MILWAUKEE  . 

.  .  Wisconsin  Sews 

CHICAGO  . 

.  .  Evening  American 

NEW  YORK  . 

CHICAGO 

.  Herald  and  Examiner 

NEW  YORK  . 

.  .  Evening  Journal  , 

•/ 
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^M^HE  boiler  of  this  Giant  of 
the  Rails  is  merely  a  reservoir  of  power  until 
the  trained  hand  at  the  throttle  releases  that 
power  for  movement  and  action. 


'•  ^1 


The  circulation  of  the  Hearst 
Newspapers  throughout  the  United  States  is  a 
tremendous  reservoir  of  Selling  Power  instantly 
available  for  the  advertiser  who  requires  of  ad¬ 
vertising  that  it  show  profit  for  the  investment 
and  movement— in  volume — for  his  goods. 


1L1  STii  81  a  m: 


RCES  in  18  GREAT  MARKET  AREAS 


•  Post-Enquirer 

■  -  .  Bee-Ntu's 
.  Sun-Telegraph 
Evening  Journal 

■  Evening  Light 

•  •  .  Examiner 


HEARST  SUNDAY  PAPERS 


SAN  FRANCISCO  .  .  Call-Bulletin 
SEATTLE  ....  Post-Intelligencer 
SYRACUSE  .  .  .  Evening  Journal 

WASHINGTON . Herald 

WASHINGTON . Times 


ALBANY . Times-Union 

ATLANTA . American 

BALTIMORE . American 

BOSTON . Advertiser 

CHICAGO  .  .  Herald  and  Examiner 

DETROIT . Times 

LOS  ANGELES . Examiner 

NEW  YORK . American 


OMAHA . Bee-Nens 

PITTSBURGH  .  .  .  Sun-Telegraph 

ROCHESTER . American 

SAN  ANTONIO . Light 

SAN  FRANCISCO  ....  Examiner 
SEATTLE  ....  Post-Intelligencer 

SYRACUSE . American 

WASHINGTON . Herald 
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E  D  I 


TRUTH  IN  ADVERTISING 


NEWSPAPHK  i)i-hlishers,  as  a  Reiieral  rule, 
are  not  cynical  in  their  allegiance  to  the 
truth  in  advertising  principle.  They  are  not 
usually  at  fault  in  the  tR'casioiially  flagrant  viola¬ 
tions  of  the  truth  standard  noted  by  critical  ob¬ 
servers,  for  the  task  of  strictly  policing  all  adver¬ 
tising  copy  for  false  claims  is  impossible. 

A  case  in  point  was  accidentally  discovered  this 
week.  When  DeMille’s  "The  Crusades’  was  first 
shown  at  a  Xew  York  theatre,  its  newspaper  ad¬ 
vertising  une(|uivocally  stated  that  the  picture  would 
not  l)e  exhibited  at  popular  prices  this  year.  That 
was  -Xugust  20,  and  the  copy  stated  that  seats  were 
selling  eight  weeks  in  advance  at  the  box  office. 

Eight  weeks  later,  about  October  20,  newspapers 
carried  advertisements  of  “Crusades"  headed  “Popu¬ 
lar  Prices  (direct  from  reserved  seat  run  at  Astor 
Theatre).” 

It  appears  that  something  was  put  over  on  press 
and  public,  with  both  helpless  to  do  much  about 
it.  It  is  likely  that  the  eight-weeks  advance  .sale 
claim  was  true  only  technically,  if  that.  The  prom¬ 
ise  that  no  popular  price  showing  would  be  made 
this  year  was  lightly  made,  (wssihly  with  the  idea 
that  the  public  would  forget  it  if  the  show  flopped 
at  high  prices. 

Unquestionably  90  per  cent  of  the  public  did 
forgfct  it.  Too  many  things  happen  in  eight  weeks 
to  i)en«it  recollection  of  a  movie  promise  either  by 
cfa«Bia-go«fs  or  new’spaper  atlvertising  men,  but  the 
net  r@s»lt  is  sm».;ther  black  eye  for  advertising  among 
the  minori<3r  with  pln)tographic  memories  and  strong 
beliefs  that  proBuses.  ijliould  be  kept. 

E rom  the  new  sp^pgr  situdpoint,  the  available  reme¬ 
dies  are  Spartan.  Pithlisliers,  might  have  refused  the 
second  copy,  or  they  might  bavg  compelled  the  ad- 
verti.ser  to  refer  to  his  original  pngnise  and  explain 
the  change  of  mind.  Always,  proviikA  Uiat  the  ad¬ 
vertising  solicitor,  the  clerks,  and  tha  advertising 
manager  of  the  newspaper  rememljered  thaf  «  fruut- 
ise  had  been  made,  a  possible  but  not  probable  dg- 
cumstance.  The  responsibility  for  the  deception 
rests  with  the  producers  and  exhibitors  of  the  picture 
— members  of  a  group  which  still  Ixdieves  that 
Barnum  was  right. 


.Ire  you  preparini]  for  the  biggest  bulge  of 
holiday  retail  adz'ertising  in  five  years? 


TO  BE  REMEMBERED 


RIAL 


To  them  who  by  patient  continnance  in  woU 
doing  seek  for  glory  and  honor  and  innior. 
lality,  eternal  life. — Romans.  11;  7. 


publishers  are  aroused  by  competition  from  stations 
which  broadcast  the  news  that  the  newspapers  be¬ 
lieve  they  have  already  paid  for,  and  which  use  this 
news  prestige  to  divert  local  advertising,  then  watch 
for  trouble  in  Congress  in  the  next  year  or  two. 

The  comiH'titive  press  association  battle,  which  has 
been  the  most  spectacular  angle  in  recent  months, 
may  accelerate  profitable  discussion  of  newspaper 
interests.  The  latter,  and  the  public's  uiuiuestioned 
right  to  complete  and  accurate  news  of  the  day’s 
events,  are  the  important  elements. 


Free  and  easy  sicil'iiig  by  small  radio  stations 
is  undercutting  legally  established  hrofierty  right 


CHICKEN  OR  EGG 


IT  cannot  lie  denied  that  newspaixrs’  attitude 
toward  radio  has  taken  many  turns  since  1927, 
the  beginning  of  commercial  broadcasts.  Estab¬ 
lishment  of  the  Press  Radio  Bureau  stilled  the  con¬ 
fusion  for  a  few  mont'.is,  hut  its  net  result  to  date 
has  l)een  added  complications.  Sale  of  news  for 
broadcasting  by  two  news  service  organizations, 
with  sponsorship  permitted,  has  created  a  situation, 
developments  of  which  are  not  yet  predictable. 

On  the  commercial  side,  broadcasting  has  made 
considerable  progress,  little  of  it  apparently  at  the 
expense  of  the  newspapers,  though  undoubtedly  with 
the  assistance  of  their  cnce-generous  publicity.  Few 
metroiKjlitan  publishers  now  fear  radio  as  a  danger¬ 
ous  advertising  competitor ;  some  have  decided  that 
it  is  a  valuable  adjunct  to  l)oth  their  news  and  ad¬ 
vertising  efforts,  as  well  as  an  effective  promotion 
vehicle.  Others,  without  opinions  on  the  larger 
phases  of  the  coinixtitive  scene,  see  in  the  local 
station  a  rival  for  the  advertising  dollars  of  the 
local  merchants,  and  a  news  purveyor  which  skims 
the  cream  of  the  newspaper  cup. 

Unless  ultra-short-wave  radio  is  soon  develojxd, 
there  is  small  prtjspect  of  these  publishers  entering 
the  broadcasting  field,  and  there  are  signs  of  increas¬ 
ing  restlessness  aiiKjng  them.  The  scattered  demands 
that  government  take  over  broadcasting  control 
and  eliminate  broadcast  news  cannot  safely  be 
ignored  either  by  the  broadcasters  or  by  the  press 
associations  which  sell  them  news. 

At  present,  there  is  no  iKjpular  sympathy  for  a 
government-controlled  radio  system.  No  important 
newspaper  support  for  the  idea  could  be  mustered 
at  this  time.  Newspapers  will  take  a  lot  of  com¬ 
petition  before  encouraging  the  advent  of  the  gov¬ 
ernment  into  the  communications  field,  with  the 
prospect  of  a  regulated  press  brought  measurably 
closer.  But  there  is  a  limit.  If  enough  small-city 


tion  when  they  give  Dutch  Schultz’v  ifi-ath  i)age  one 
and  move  other  news  hack — we  have  .Iways  doubted 
it.  But.  so  lung  as  newspapers  are  made  for  nan 
consumption,  they  can’t  ignore  or  miiianize  the  news 
value  of  death,  especially  the  death  .if  one  whose 
activities  touched  so  many  jHickets.  lly  any  stand¬ 
ards,  it  is  bigger  news  tlian  a  war  which  is  marking 
time  in  distant  Ethiopia. 


New  YORK’S  epirlemic  of  gangster  assas¬ 
sinations  threatens  to  revive  the  (lerennial 
argument  on  newspaper  responsibility  for 
increasing  crime  by  making  the  criminal  a  hero. 
Silas  Bent,  in  a  letter  published  on  another  page, 
quotes  Netv  York  Herald  Tribune  as  noting  “love 
of  publicity”  as  a  motive  to  the  criminally-minded 
youth  who  remembers  Dutch  Schultz  not  for  his 
death  like  a  cornered  rat,  hut  for  his  long-continued 
defiance  of  society.  Schultz  got  plenty  of  publicity 
in  his  late  years,  hut  he  was  a  notorious  criminal 
kmg  before  that  day  and  before  any  of  the  past 
dtaad^'s  heroes  of  gangdom  had  run  their  brief 
course*,  pist  Am;  spotlight.  His  lure  to  crime  wasn’t 
publicity,  bnf  iuc  wealth  and  power. 

It  cannot  lie  ilonlPail^  thi*^iiome  young  fools  are 
led  to  hold-ups,  murders,  dup^'miming, 

etc.,  by  a  species  of  hero  worship  whith  frniB  puji 
publicity  fosters,  but  it  is  also  likely  that  the  factacs 
which  predisposed  them  to  a  life  of  crime  would 
also  ojxrate  if  newspaper  publicity  were  entirely 
absent.  The  kid  who  elects  to  enter  the  underworld 
to  get  his  picture  in  die  newsreels  and  the  tabloids 
every  once  in  a  while  won't  last  long.  Like  the  gang 
which  confessed  a  hold-up  and  murder  for  the 
newsreel  in  the  Brooklyn  prosecutor’s  office  recently, 
the  criminals  who  demand  that  their  pictures  lie 
taken  in  cell  and  courtroom  are  half-wits,  with  no 
more  chance  of  success  as  gangsters  than  as  clerks. 

Newspapers  can’t  be  edited  to  protect  all  the 
nation’s  sub-normal  jieople  from  the  vices  of  their 
surroundings.  They  must  be  edited  to  protect  the 
rest  of  us  from  the  vicious  combination  of  criminals 
lusting  for  wealth  and  power  with  public  officials 
who  take  their  piece  of  underworld  gains,  with  busi¬ 
ness  men  who  prefer  profitable  underworld  alliances 
to  the  duties  of  good  citizenship.  In  the  early  days 
of  Capone  and  his  regime,  the  yarns  of  criminal 
battles  were  romanticized.  “Human  interest’’  made 
their  exploits  entertaining  reading,  gave  the  Casper 
Milquetoasts  a  sense  of  first-name  familiarity  with 
these  awesome  creatures,  a  thrill  of  adventure  amid 
machine-gun  guards,  fortified  apartments,  flowing 
wine  and  glamorous  goddesses.  It  took  the  Valen¬ 
tine  Day  massacre  to  convince  the  public  and  a  good 
many  newspapers  that  these  heroes  were  just  thugs. 

In  the  Dutch  Schultz  and  associated  slaughters, 
there  has  not  lieen  a  single  note  of  appreciation  by 
the  press.  The  spotlight  in  which  the  Schultz  trial 
bathed  for  a  few  weeks  recently  was  the  creation  of 
a  few  newspapermen  without  authority  from  their 
offices  and  without  sympathy  of  editors  generally. 
It  may  have  hastened  his  destiny.  Subsequent  stories 
have  revealed  the  essentially  sordid  and  expensive 
life  that  this  Number  One  racketeer  led,  and  hinted 
at  the  political  alliances  which  seem  to  have  desired 
his  elimination.  Not  even  a  half-wit  racketeer  ap¬ 
prentice  can  find  any  allurement  in  the  newspaper 
stories  of  the  New  York  murders. 

As  for  the  theory  that  newspapers  make  circula- 


Hetroit  motor  tycoons,  in  Xew  ]  ,>ik  for  their 
19.1()  show,  say  news/'af’er  linage  imf>roved  i« 
October  and  that  X ovcml\’r‘s  budget  should 
send  the  year's  total  ahead  of  19.14,  /(’,• 

sec. 


I 


CONCERNING  REVENUE 

New  income  will  he  neetled  hy  newspapers  to 
meet  the  exiiense  imiMJsed  hy  extant  and 
projected  social  .security  legislation — expense 
which  within  three  years  will  prohalily  equal  five 
])er  cent  of  present  payrolls.  That  is  a  heavier 
burden  than  any  prudent  publisher  would  voluntarilv 
assume,  .\fter  several  years  of  sub-normal  or  ab¬ 
sent  profits,  the  expected  margin  of  revenue  increase 
during  the  next  three  >  tars  is  not  much  in  excess 
of  the  social  security  charges,  and  may  not  be  suf¬ 
ficient  to  meet  them  in  conjunction  with  other  taxes. 

So  new  income  is  needed  to  protect  the  present 
profit  margin  and  assure  continuity  of  operatioa 
Some  newspapers  may  lotik  for  it  in  reduction  of 
operating  exiiense,  principally  payroll;  they  won't 
lie  successful  long  and  their  conduct  will  lie  subject 
to  attack  by  employes  and  comjietitors.  The  major¬ 
ity  will  intensify  selling  effort,  and  may  gain  in  one 
or  two  special  enterprises  sufficient  revenue  to  meet 
a  large  part  of  the  new  exjiense. 

There  are  other  sources  which  comiiel  the  attention 
of  newspaixr  owners  and  operattirs.  One  is  in¬ 
creased  circulation  revenue  through  elimination  of 
costly  comiK'titive  practices  and  the  establishaient 
of  a  retail  rate  of  three  or  more  cents  per  copy. 
.Another  is  determined  effort  to  close  the  gap  be¬ 
tween  general  and  retail  advertising  rates,  promoting 
the  return  of  general  advertising  now  diverted  by 
discontent  with  the  newspaper  structure  and  in¬ 
creasing  the  revenue  from  bulky  retail  accounts. 
Both  are  admittedly  difficult.  Neither  is  impossible. 

The  circulation  problem,  is  simpler,  though  it  has 
many  ramifications.  Many  newsi>apers  tiow  have  a 
three-cent  street  .sale  or  carrier  rate,  and  a  col- 
fatMtal  wholesale  rate  to  dealers  of  $1.50  to  $2.10 
per  hundred  copies.  That  part  of  the  circulation 
structure  is  in  fairly  good  shape,  though  many 
wholesale  prices  are  below  average  levels  and  should 
lie  raised.  In  the  mail  subscription  field,  the  ancient 
chaos  is  still  too  prevalent.  There  is  too  much 
juggling  of  “published  rates’’  in  an  effort  to  comply 
with  iHJstal  and  .A.  B.  C.  rules  and  at  the  same 
time  to  evade  their  spirit.  Bargain  jieriods,  special 
cut-rate  offers,  short-term  subscriptions  at  nominal 
rates — all  of  these  have  their  place  as  promotion 
metluKls,  but  they'  should  nut  be  a  major  iiart  of 
a  circulation  maintenance  program.  Maintenance  ol 
published  subscription  prices  and  wholesale  rates  can 
produce  enough  new  revenue  and  save  enough  ex¬ 
iiense  to  meet  all  ixitei'.tial  taxes  of  the  next  few 
years. 

.An  increase  from  2  to  3  cents  on  sales,  with 
wholesale  rates  raised  from  $1.35  to  $2.10  or  more 
lier  hundred  copies,  can  be  expected  to  cut  total 
circulation — possibly  20  per  cent — for  the  first  few 
months.  If  part  of  the  new  revenue  is  used  to 
improve  the  paper,  as  it  should  lie,  the  loss  will  be 
temiKirary  and  will  be  more  than  offset  immediately 
by  increased  income. 

Adjustment  of  advertising  rates  is  etiually  i®" 
portant,  if  less  easily  accomplished.  Since  1930, 
many  newspaper  rate  cards  have  lieen  a  mess  of 
special  discounts,  absolute  and  conditional,  comph- 
cating  the  already  formidable  set-up  of  time,  space, 
and  classification  rates.  Much  advertising  formerly 
placed  through  agency  channels  now  slips  through 
local  dealers  at  the  lower  tariff  on  retail  space 
.And  due  to  the  rate  propaganda  of  the  national  ad¬ 
vertising  interests,  a  considerable  amount  of  adver¬ 
tising  has  lieen  turned  away  from  newspapers  to 
other  media.  If  these  holes  were  plugged,  the  tax 
problem  would  not  be  over-pressing. 

The  model  1920  rale  card,  with  1890  traditk** 
and  1930  trimmings,  should  get  a  thorough  over¬ 
hauling  and  a  new  dress  for  193(1. 
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PURELY  PERSONAL 


n  OBERT  McLEAN,  publisher,  and 
tv  Fred  Fuller  Shedd,  editor  of  the 
?l^ladelphia  livening  Bulletin,  and 
iohn  C  Martin,  publisher,  Philadelf>hia 
htnin  'g  Ledger,  were  appointed  recent- 
w'bv  Mayor  j.  Hampton  Moore  as 
,;OTibers  of  a  committee  preparing  plans 
ior  that  city’s  part  in  the  Sesqui-cen- 
-ennial  celebration  of  the  anniversary 
oi  the  United  States  Constitution  next 


rear. 

Junius  Fishburn,  president  and  pub- 
■.Jkt  Roanoke  (Va.)  Times- News, 
(las  been  named  by  Governor  George  C. 
Peery  to  an  advisory  board  to  super¬ 
vise  the  work  of  handling  contributions 
toward  a  national  Will  Rogers  mem- 
ufiaL 

E.  K.  Gaylord,  publisher,  Oklahoma 
City  Raily  Oklahoman,  was  one  of  the 
principal  exhibitors  at  the  American 
Ko^  Livestock  Show,  held  last  week 
at  Kansas  City.  He  is  owner  of  the 
ijaylord  Guernsey  Farms. 

Julian  LaRose  Harris,  executive  edi¬ 
tor,  Chattanooga  (Tenn.)  Times,  ad¬ 
dressed  the  student  body  of  the  Univ¬ 
ersity  of  Chattanooga  Oct.  28  on  “The 
Foiling  and  Growth  of  Newspapers.” 

Sanford  Martin,  editor,  IVinston- 
ialem  (N.  C.)  Journal  and  Sentinel, 
was  among  the  principal  speakers  before 
the  Western  District  Teachers  .Associa¬ 
tion  in  Asheville,  N.  C.  Approximately 
iOiX)  teachers  heard  him  speak  in  a 
vigorous  appeal  for  recovery  and  secur¬ 
ity  in  national  affairs. 

A.  L  Miller  and  George  B.  Dolliver, 
publishers  of  the  Battle  Creek  (Mich.) 
Enqmer-News  and  the  Battle  Creek 
iloon-Joumal,  respectively,  are  serving 
on  a  committee  in  charge  of  the  pres- 
fliution  of  a  play  to  be  given  in  Battle 
Credc  by  the  Kalamazoo  Civic  Players. 
Charles  A.  Webb,  president,  Asheznlle 
(X.  C.)  Citisen-Times,  hzs  been  named 
president  oi  tbe  North  Carolina  division 
of  the  Great  Smoky  Mountains  National 
Park  Museum  committee. 


SON  ADEPTLY  FILLED  FATHER’S  SHOES  i 
ON  ALBANY’S  CAPITOL  HILL 


WHEN  Samuel  J.  T.  Coe,  vet¬ 
eran  -Albany  newspaperman, 
known  to  thousands  of  legislators  and 


S.  J.  T.  Coe  Donald  G.  Coe 


state  office  employes  through  his  40 
years  of  active  service  on  Capitol  Hill, 
wanted  to  take  a  day  off  he  confidently 
left  his  work  with  his  son,  Donald  G. 
Coe,  recently  named  United  Press  man¬ 
ager  in  Albany. 

The  elder  Coe  has  Iveen  in  the  news- 
pajxtr  field  in  .Albany  since  1894  when 
he  went  to  work  for  the  Argus,  under 
the  regime  of  William  McMurtrie 
Speer.  He  was  with  the  Argus  until 
it  was  taken  over  by  the  Knickerbocker 
Press  in  1921  and  has  since  been  on 
that  staff. 

Prior  to  1894.  Mr.  Coe  learned  the 
trade  of  printer  in  his  father’s  office  in 
Rensselaer  where  the  late  C.  F.  R.  Coe 
conducted  the  Rensselaer  Eagle  for 
more  than  40  years.  After  the  latter’s 
death  and  while  still  employed  on  the 
.Argus,  .Sammy  Coe  ran  the  Eagle,  a 


weekly  nevvspaiier,  for  more  than  five 
years. 

For  the  past  17  years,  he  has  been 
resident  correspondent  of  the  Nezv  York 
Times  and  for  two  years  has  been  a 
regular  contributor  of  Albany  events  to 
the  Christian  Science  Monitor.  For  | 
several  years  he  was  associated  with  ‘ 
the  International  News  Service,  when 
he  and  the  late  Frederick  T.  Cardoze, 
writer  and  poet,  conducted  the  Albany 
bureau. 

Mr.  Coe  is  also  representative  of 
three  Long  Island  newspapers,  the  Long 
Jslatid  Daily  Press  at  Jamaica;  the  Star 
at  Long  Island  City,  and  the  Queens 
Earning  News,  also  at  Jamaica.  In 
addition,  he  also  covers  Albany  during 
the  legislative  sessions  for  the  Brooklyn 
Times-Union.  His  specialty  is  Court 
of  .Appeal  coverage  and  many  of  his 
stories  covering  notable  cases  that  have 
come  before  that  highest  state  court 
have  been  printed  in  full  or  in  detail 
in  the  New  York  Times. 

He  conducts  “The  Albany  .Album” 
column  in  the  Knickerbocker  Press. 

Donald  G.  Coe  was  graduated  this 
year  from  the  School  of  Journalism  at 
Syracuse  University.  He  is  21,  has 
spent  two  summers  with  the  Associated 
Press  at  its  Albany  office,  and  has  cov¬ 
ered  special  assignments  for  other  news¬ 
papers. 

The  younger  Coe,  while  his  father 
was  away  for  a  few  days  last  Decem¬ 
ber,  covered  the  airplane  crash  in  the 
.Adirondack  mountains  near  Herkimer 
for  the  New  York  Times  and  won  the 
commendation  of  the  managing  editor 
of  that  paper  for  his  work. 


exerci.ses  in  VA^atcrliurv  Oct.  27.  Lieut. 
Pape  is  the  son  of  Publisher  William 
J.  Pape. 

James  M.  Rankin,  director  of  circu¬ 
lation  of  the  Capper  Publications  at 
Topeka,  Kan.,  has  returned  from  a  short 
trip  in  his  native  state,  Tennessee. 


\\'.  W.  White  has  joined  the 
classified  department  of  the  Brooklyn 
Eagle. 

Cedric  E.  Finch,  lecently  of  the  make¬ 
up  department  of  the  Oklahoma  City 
Oklahoma  Neics,  is  now  working  on 
real  estate  classified  advertising. 


Col  J.  H.  Woods,  publisher  Calgary 
Herald,  and  Canadian  delegate  to  the 
l^ue  of  Nations,  has  returned  from 
ijeneva.  He  will  attend  the  semi-annual 
meeting  of  directors  of  the  Canadian 
Press,  in  Toronto  next  week. 

^  Hon.  T.  Bouchard,  owner,  Le  Clairon, 
Sl  Hyacinthe,  visited  Washington 
iast  week  in  his  capacity  of  Minister  of 
Trade  and  Commerce  for  Quebec,  to 
discuss  barter  possibilities  with  repre- 
^entatives  of  the  Soviet  Republic. 

Davis  0.  Vandivier,  co-publisher, 
Clwkasha  (Okla.)  Express,  and  Jim 
Biggerstaff,  editor  oi  the  Waggoner 
(Okla.)  Record-Democrat,  were  ini- 
■lated  rwcntly  as  associate  members  of 
the  University  of  Oklahoma  chapter  oi 
iigm  Delta  Chi. 

A  H.  Bertram,  for  38  years  publisher 
^  editor  of  the  Vinita  (Okla.)  Daily 
t>tar,  was  r^rted  Oct.  26  to  be  in  a 
tenons  condition  at  his  home  there,  fol- 
nwing  his  return  from  Hutchinson, 
kan.,  where  he  underwent  a  major 
A>eratioa 

Edwin  B.  Jeffress,  publisher,  Greens- 
^  (N.  C.)  Daily  News  and  Record, 
vho  has  been  ill  for  many  months,  was 
a  interested  spectator  at  the  North 
^olina-Georgia  football  game  at 
^pel  Hill  Oct.  26  witnessing  the 
from  an  ambulance  which  was 
Pijked  near  one  end  of  the  field. 

twles  F.  Scott,  Republican  editor 
M  tM  lola  (Kan.)  Register,  and  Up- 
^  Sinclair,  defeated  EPIC  candidate 
^governor  of  California,  met  in  a 
dmte  before  an  audience  of  1,500  in 
I  ^  afy  auditorium  at  Topeka,  Kan. 


Josephus  Daniels,  Jr.,  business  man¬ 
ager,  Raleigh  (N.  C.)  Nezos  &  Ob¬ 
server,  commander-elect  of  the  .Amer¬ 
ican  Legion.  North  Carolina  department, 
installed  officers  of  the  Walter  B.  Ellis 
1>ost  and  its  auxiliary  unit  in  Burlington, 
N.  C. 

A.  Frank  Ballentine.  circulation 
manager.  Greenznlle  (S.  (T.)  News  and 
Piedmont,  attended  the  annual  conven¬ 
tion  of  the  Carolina  Circulation  Man¬ 
agers’  .Association  at  Winston-Salem. 
N.  S.,  recently.  He  was  accompanied 
by  Mrs.  Ballentine. 

Adolph  Gottesman,  formerly  of  the 
A^ezv  York  World-Telegram,  is  now 
with  the  Washington  (D.  C.)  Post  In 
charge  of  the  classified  real  estate  de¬ 
partment. 


Hal  B.  F'innell.  formerly  with  the 
Westchester  Papers,  New  A’ork,  and  the 
Nno  York  World-Telegram,  has  joined 
the  Ilollyzoood  (Cal.)  Citizen-Nezvs  as 
promotion  manager. 

R.  B.  Deane,  of  the  Nezv  York  Post, 
has  been  named  secretary  of  the  Eastern 
Group,  National  Food  Distributors  As¬ 
sociation  District  No.  I  Metropolitan 
New  York  and  New  Jersey  areas. 

W.  S.  Camplx-11,  classified  advertising 
manager,  Detroit  Tree  Press,  on  Oct. 
30  presented  results  of  a  survey  of  the 
Detroit  area  at  a  meeting  of  the 
brokers’  division  of  the  Detroit  Real 
Estate  Board,  illustrated  with  charts 
and  diagrams. 

(Continued  on  next  page) 


WILL  ROGERS  SAID: 

Was  released  for  publication  beginning 
last  Monday  and  already  approximately 

One  Hundi^ed  Newspapers 

are  running  the  feature! 

Many  papers  are  using  the  daily  Will  Rogers  on  page 
one,  two  columns  wide.  Others  use  it  on  editorial  and 


IN  THE  BUSINESS  OFRCE 

U/’ILLIAM  a.  BAILEY,  general 
manager,  of  the  Kansas  City 
“"wn,  has  been  elected  president  of 
Kansas  Editorial  Golf  Association. 
U^.  William  B.  Pape,  U.  S.  Navy, 
i.  business  manager  of  the 
wrrfrttry  American  and  Republican, 
ns  master  of  ceremonies  at  Navy  Day 


magazine  pages. 


Daily  and  Sunday 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNITT  TIMES  BUILDING  CHARLES  V.  McADAM 

Chairman  NEW  YORK  President 


The  first 

Lady  of 
the  Land 


T 

I  HE  parade  is  just  catching  up 
withR.  M.  Brinkerhoir.  Seventeen 
years  ago  he  created  a  character 
new'  to  comic  strips — a  winsome 
little  girl  — LITTLE  MARY 
MIXLT. 

Today,  on  the  screen  in  particular, 
saucy  youngsters  of  the  same  sort 
are  beguiling  the  hearts  of  millions. 

LITTLE  MARY  MIXUP  has 
pioneered  the  way  to  this  im¬ 
measurable  popularity.  All  Amer¬ 
ica  has  come  to  love  her.  Little 
girls  want  to  be  like  her,  little  boys 
are  abashed  before  her  charm,  and 
their  fathers  and  mothers  look 
upon  her  as  one  of  their  own  chil¬ 
dren.  To  all  who  read  comics 
LITTLE  MARY  MIXUP  is  today 
the  first  little  lady  of  the  land. 

Little  MARY  MIXUP  ap¬ 
pears  both  in  a  Sunday  color  page 
and  a  daily  comic  strip.  We  would 
like  you  to  see  both.  Now  is  a 
specially  good  time  to  consider  the 
strip,  for  a  new  sequence — and  one 
of  the  most  appealing  yet — begins 
November  14.  Samples  of  this  and 
of  the  special  promotion  to  intro¬ 
duce  it  are  ready.  Let  us  send  them 
to  you.  .\ddress: 

United  Features 

MONTE  BOURJAILY 

General  Manofer 

220  East  42nd  Street,  New  York 
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PERSONAL 


{Continued  from  page  25) 


Fred  Lance,  classified  manager,  Ok¬ 
lahoma  City  Oklahoma  News,  is  spend¬ 
ing  a  two-week  vacation  visting  Hous¬ 
ton  and  Dallas,  accompanied  by  Mrs. 
Lance. 

Doyle  Terry  has  been  appointed  as 
advertising  manager  of  the  Marietta 
(Ga.)  Cobb  Comity  Times  succeeding 
James  Groover. 

Frank  D.  Durbin  who  has  been  em¬ 
ployed  by  the  Daily  Oklahoman  and 
Times,  Oklahoma  City  for  the  past  25 
years,  recently  as  advertising  solicitor, 
has  resigned  to  liecome  advertising  man¬ 
ager  of  the  Oklahoma  City  Advertiser. 

Miss  Catherine  Butler,  office  man¬ 
ager  of  the  Bedford  (Ind.)  Daily  Times, 
is  spending  a  two-week  vacation  in  New 
York. 

Harry  Schenk,  former  advertising 
staff  member  of  the  Eugene  (Ore.) 
Register-Guard,  has  been  appointed 
advertising  manager  of  the  McMinn¬ 
ville  (Ore.)  Telephone-Register. 

IN  THE  EDITORIAL  ROOMS 

VINCENT  CLARKE,  until  recently 
New  Jersey  editor,  Philadelphia 
Inquirer,  has  b^n  appointed  assistant 
managing  editor  of  the  Atlantic  City 
World.  Fred  Lewis  has  returned  to 
the  Inquirer  staff  after  an  absence  of 
several  years,  during  which  he  did  po¬ 
litical  work. 


EDITOR  &  PUBLISHER 

Including 

Fourth  Estate 
Newspaperdom  Journalist 

TiUes  Calealed.  U«KUlered  and  Lontenls  CupyrtKlitmi  by 
THE  EDITOR  A  PUBLISHER  CO..  INC. 
Janus  Wright  Brown,  President 
Marlen  E.  Pew.  Vlce-I^aidwt 
Charles  B.  Groomea,  Treasurer 
Arthur  T.  Robb,  Director 
James  Wright  Brawn,  Jr.,  Secretary 
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Mrs.  Ward  E.  Duffy,  wife  of  Ward 
E.  Duffy,  managing  eiditor,  Hartford 
(Conn.)  Times,  has  been  elected  chair¬ 
man  of  a  state  commission  named  to 
revise  the  pauper  laws  of  Connecticut. 

Carroll  Binder,  editorial  assistant  to 
the  publisher  of  the  Chicago  Daily 
News,  will  address  the  journalism  sec¬ 
tion  of  the  Illinois  High  School  Teach¬ 
ers  Conference  at  the  University  of 
Illinois.  Champaign,  Friday  afternoon, 
Nov.  22,  on  the  subject :  “The  Euro¬ 
pean  Crisis.”  Mr.  Binder  was  formerly 
London  and  Rome  corresiKindent  of  the 
Daily  News. 

.Albert  A.  Pashhy,  city  editor,  Lynn 
(Mass.)  Item,  and  Mrs.  Pashby,  are 
the  parents  of  a  son  born  recently.  It 
is  the  fifth  boy  in  a  family  of  eight 
children. 

George  A.  Zerr,  river  news  editor. 
Pittsburgh  Post  Gazette  and  secretary 
of  the  Propellor  Club  of  that  city  was 
elected  a  delegate  to  the  National  con¬ 
vention  of  Propellor  Clubs  to  lie  held 
in  New  York  Nov.  17-19. 

C.  Oscar  Lindquist,  commercial  ana 
illustrative  photographer,  has  joined 
the  Wliitefish  Bay  (Wis.)  Herald  staff 
as  official  photographer. 

Leland  Stowe,  Paris  correspondent 
for  the  New  York  Herald  Tribune,  ad¬ 
dressed  the  Women’s  City  Club  of  Kan¬ 
sas  City  recently.  Stowe  is  president 
of  the  Anglo-American  Press  Associa¬ 
tion  of  Paris. 

John  Callaghan,  Long  Beach  (Cal.) 
Press-Telegram  reporter,  has  resigned 
to  join  Parade,  Los  Angeles  topical 
magazine,  as  a  feature  writer. 

Clarence  Griffin,  news  editor.  Forest 
City  (N.  C.)  Courier,  has  been  named 
to  the  North  Carolina  division  of  the 
Great  Smoky  Mountains  National  Park 
museum  committee.  He  has  been  as¬ 
signed  to  a  sub-committee  on  literature 
and  history. 

Arch  MacDonald,  rewrite,  Philadel¬ 
phia  Record,  has  joined  the  New  York 
Daily  Nezvs  staff. 

Warren  McAllen,  New  York  Journal 
rewrite,  and  former  Philadelphia  news- 
papennan,  is  now  doing  rewrite  on  the 
Philadelphia  Record. 

William  Waters,  telegraph  copy 
reader,  Cincinnati  Enquirer,  and  Mrs. 
Waters,  are  parents  of  a  daughter  born 
I  ecently. 

William  Lauder,  reporter,  Nonvalk 
(Conn.)  Hour,  has  resigned  to  join  the 
New  York  Herald  Tribune  sports  de¬ 
partment.  He  is  succeeded  by  George 
H.  Boj’land,  who  has  return^  to  the 
Hour  staff  after  a  year  in  New  York. 

James  A.  Rogers,  author  and  news 
reporter,  Pittsburgh  Courier,  has  sailed 
on  the  Normandie  to  cover  the  Ethi- 
opian-Italian  war  exclusively  for  that 
paper.  Mr.  Rogers  visited  Ethiopia  sev¬ 
eral  years  ago. 

Lacey  Reynolds,  state  eclitor  of  the 
Washington  Herald  has  resigned  to  be¬ 
come  managing  editor  of  the  Parade  of 
Youth  children’s  section  issued  by  the 
Washington  Post. 

J.  D.  Dickerson,  columnist,  Wichita 
(I^n.)  Beacon,  has  been  appointed  head 
of  a  new  bureau  of  the  WPA.  Dicker- 
son  will  be  in  charge  of  the  program  in 
Kansas  which  will  make  work  for  un¬ 
employed  writers  and  artists. 

J.  C.  Cooke,  for  more  than  50  years 
a  writer  for  the  Nashville  Banner  and 
for  many  years  a  widely-known  writer 
on  horse-racing  subjects  under  the  name 
of  “Jay  See  See,”  is  recovering  at  his 
home  from  a  severe  fainting  spell  suf¬ 
fered  while  at  his  desk  Oct.  28. 

Miss  Betsy  Howe,  of  Nashville,  has 
joined  the  Nashville  Tennessean  papers 
as  society  reporter. 

Brown  King,  for  the  past  three  years 
with  the  Oklahoma  City  Daily  La,w 
Journal,  has  been  appointed  postmaster 
at  Britton,  Okla.  King  was  mayor  of 
Britton  from  1923  to  1925  and  has  beeen 
active  in  politics  since  then. 

Janet  Wray  Smith  has  joined  the 
Medford  (Ore.)  Mail  Tribune  editorial 
staff.  She  is  conducting  the  women’s 
page  and  society. 


FOLKS  WORTH  KNOWING 


ON  Nov.  1  Robert  Emery  Carmichael 
tiegan  his  56th  year  of  service  with 
the  Witistoti-Salem  (N,  C.)  Sentinel. 

On  that  date 
he  was  presented 
with  a  specially 
prepared  front 
jiage  of  the  Senti¬ 
nel  signed  by 
more  than  100  co¬ 
workers  on  the 
Journal  and  Sen¬ 
tinel.  Letters  of 
appreciation  were 
presented  to  him 
in  a  bound  vol¬ 
ume.  A  portrait 
of  “Uncle  Bob” 
Robert  E.  Carmichael  was  hung  per¬ 
manently  in  the 
Journal-Sentinel  offices. 

Mr.  Carmichael  started  to  work  on 
the  Western  Sentinel  five  years  after  the 
daily  started.  He  has  been  with  the 
paper  continuously  since. 

He  started  as  a  devil,  and  became 
a  skilled  compositor.  He  gathered  news 
as  a  sideline,  and  eventually  became  local 
news  editor. 

Early  in  the  century  he  acquired 
minority  stock  interest  in  the  Sentinel 
and  became  secretary  of  the  corporation. 
He  retained  his  stock  interest  and  office 
until  1926  when  the  entire  property  was 
sold  to  the  Winston-Salem  Sentinel, 
Inc. 

Mr.  Carmichael  was  Ixirn  within  the 
present  limits  of  Winston-Salem  in 
1861. 


Harry  McGow’an,  Boston  Herald,  won 
the  Boston  Newspapermen’s  Golf  As¬ 
sociation  tournament  last  week  at  the 
Oakley  County  club  with  an  87 — 73. 
Herald  men  swept  all  the  prizes  in 
Class  .\.  D.  Sullivan,  Boston  Record, 
led  Class  B  with  100 — 90. 

Will  Riley,  of  the  Augusta  (Ga.) 
Chronicle  staff  has  joined  the  Greenville 
(S.  C.)  Piedmont  news  staff. 

WEDDING  BELLS 

ISS  SALLY  DAGUE,  fashion 
editor,  Detroit  Free  Press,  to 
Harold  G.  Richards,  of  Detroit,  at  the 
First  Presbyterian  Church,  Danville, 
O.,  Oct.  26. 

Ted  King,  sports  writer  at  Hot 
Springs,  Ark.,  to  Mrs.  Dorothy  Look, 
St.  Louis,  Oct.  26  at  Hot  Sprin<Ts.  They 
left  the  following  day  for  Arlington 
Dow  ns  and  will  spend  some  time  at  the 
race  track  before  returning  to  Hot 
Springs. 

Miss  Jean  James  of  the  Columbus 
(O.)  Dispatch  editorial  staff,  to  Els- 
more  Demorest,  director  of  a  govern¬ 
ment  school  in  liberal  arts  and  printing, 
Washington,  at  Columbus  Nov.  9. 

John  D.  Ryan,  editor  and  publisher, 
Holyoke  (Mass.)  Saturday  Democrat, 
to  Miss  Viola  Donoghue,  Oct.  19  in 
St.  Patrick’s  Chapel,  Hoh’^ko 

Alvin  L.  Krieg,  Qeveland  bureau 
manager  for  International  News  Ser¬ 
vice,  to  Miss  Jane  Kraner  of  Columbus, 
O.,  Oct.  17,  at  Cincinnati. 

C.  S.  Smith  of  the  Wausau  (Wis.) 
Record-Herald  classified  department,  to 
Miss  Jane  McCreadie  of  Chicago,  at  the 
bride’s  home  Oct.  19. 

Miss  Eileen  Cahill,  secretary  to  T. 
Barney  Thompson,  Rockford  (Ill.) 
Morning  Star  &  Register-Republic  edi¬ 
tor,  to  Edward  J.  Zeiner,  of  Rockford, 
Sept.  28. 

Paul  Geyer,  Rockford  (Ill.)  Morn¬ 
ing  Star  &  Register-Republic  classified 
advertising  salesman,  to  Miss  Loween 
Conklin,  of  the  Rockford  Dry  Goods 
Company  advertising  department.  Sept. 
28. 


PRESS  ASSOCIATION  NOTES 

ACK  JARMUTH,  formerly  of  the 
I.N.S.  bureau  at  San  Francisco,  is 
filling  in  as  a  tem^rary  desk  man  on 
the  Nashinlle  Evening  Tennessean. 

W.  C.  Artz,  radio  news  editor  of  the 
United  Press,  accompanied  by  M,  E, 
Compton,  Raleigh  N.  C.  bureau  man¬ 


ager  of  the  new  service  recently 
111  western  North  Carolina, 
iieadquarters  at  Asheville. 

F.  H.  Bartholomew,  Pacific  di^;,, 
manager,  United  Press,  and  Mrs  ^ 
tholoniew  are  at  Ensenada,  Mexi^  ^ 
joying  a  vacation. 


John  P.  Madison,  United  Press  ro, 
respondent  at  Richmond,  fell  on^ 
street  and  fractured  his  right  coC 
bone  this  week.  ™ 


SPECIAL  EDITIONS 

LOS  ANGELES  Times,  Oct.  23  P- 
and  Winter  in  the  World’s  Kit  -* 
•40-page  tabloid  section. 

Oceanside  (Cal.)  Blade-Tribimt  19£ 
Progress  Edition,  32-page  UbloiH  ^ 
ccntly.  ^  ^ 

Tucson  (Ariz.)  Star,  8-i>age  tabloic 
“Modernize  Your  Home”  section,  Or 

McCook  (Neb.)  Daily  Gazette, 
cial  Jubilee  Edition,  celebrating 
struction  of  Republican  Valley  i„li 
ing  last  June’s  disastrous  floods,  ' 
liages,  4  sections,  Oct.  21. 

Omaha  (Neb.)  Bee-News, 
ka’s  Parade  of  Progress  edition,  llj 
liages,  recently. 

Jackson-Alle,  Florida  Times-Um, 
Women’s  Club  Souvenir  Edition,  •  i 
23,  16  pages. 

Chicago  Daily  Sz’ornost,  Oct  Z 
Diamond  Jubilee  Edition,  IM  pages. 

Palatka  (Fla.)  Daily  JVatw,  Oct  19 
.\tlantic-Gulf  Canal  Vote  Eition,  It 
pages,  3  sections. 

GrcemAch  (Conn.)  Press,  Oct  T  * 
25th  Anniversary  Edition,  42  pages,  6 
sections,  including  a  4-page  rotograv--; 
section. 

Holdenville  (Okla.)  Daily  NemZy 
page  historical  and  progress  edition  re 
cently,  marking  the  dedication  of 
new  United  States  Government  buiiir. 
in  Holdenville. 

Rockford  (Ill.)  Register-Reptibk  6 
Morning  Star,  Oct.  23,  18  pages 
“Rockford  Day.” 

Tulsa  (Okla.)  World,  Oct  27,  ■ 
page  section  to  report  Federal  Ho: 
ing  Administration  accomplishments  i: 
the  Tulsa  area.  , 

ASSOCIATIONS 

LAURENCE  R.  CONNfTR,  editcr!: 

J  writer  on  the  Columbus  Disfotd, 
has  been  elected  president  of  the  Ca- 
UMBUS  Press  Club.  Other  officers  tre 
John  Breiel,  Scripps-Howard  Servici. 
vice-president;  Earl  W.  Beard,  leg:: 
lative  representative,  secretary,  and  ]  : 
P.  Biehn,  Columbus  Dispatch,  treasurer 
They  w’ith  Harry  J.  Keyes,  Coltmlr;: 
Dispatch:  J.  A.  Meckstroth,  Ohio  Stzi 
Journal  and  Col.  Lynn  Black,  compco; 
the  board  of  governors. 

Joseph  T.  Cook,  editor  of  the  MisK'* 
(Tex.)  Times,  was  named  president p 
the  Valley  Press  AssoaA’noN  at  k 
annual  election  of  officers  at  Weslaet 
recently.  He  succeeds  Paul  Ord,  p- 
lisher  of  the  Mission  Enterprise.  Odr 
officers  are:  Moulton  Cobb,  Weslat 
vice-president ;  Tom  Graham,  Mi;S  “- 
secretary ;  T.  E.  Thompson,  San  Jim 
treasurer,  re-elected. 

Eleventh  annual  convention  of  SonS’ 
ERN  iNTERSCHOLAS’nC  PRESS  ’ 

’noN  will  be  held  Nov.  22-23  at  'hi-' 
ington  and  Lee  University,  Lexingt.^ 
Va. 

Park  F.  Keays,  business  man^ff  - 
the  Broken  Bow  (Neb.) 

Chief  was  elected  president  of 
Loup  Valley  Press  Assooato*.^ 
its  meeting  at  Broken  Bow,  Od-- 
Other  officers  are  Clyde  Taylor  of  tJ 
Overton  Herald,  vice  president  » 
Mrs.  W.  G.  Rood  of  the  Norths 
Loyalist,  secretary-treasurer. 
speakers  were  Lyman  Cass,  P*'*®"®;.;. 
the  Nebraska  Press  asstKiatioo,  ^ 
Frank  O.  Edgecombe  of  (^nevi^ 
president  of  the  National  Editorial 
sociation. 

Charles  W.  Keller,  field  secretaij ^ 
the  Missouri  Press  Assoctatioi^ 
been  named  to  the  advisory 
of  the  National  Youth  .^clininisB** 
for  Missouri.  I 
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^hatdoyou  want  done  f 

A-P-L 

WILL  DO  IT 


Display  on  slugs? 

A-P-L  casts  slugs  42  picas  long.  Any  size  face  from  5  to 
144  point.  Any  size  body  to  72  point.  Full  body  or 
overhanging. 

Intricate  display? 

Controlled  alignment  lets  you  put  the  face  in  any  posi¬ 
tion  on  the  body . . .  lets  you  do  tricks  of  alignment  that 
would  be  tough  by  any  other  method. 

Type  for  the  cases? 


on  a 


A-P-L  can  also  produce  large  single  types  . 
skeleton  body  that  ties  up  a  minimum  amount  of  metal 


Material  casting? 


In  its  spare  time,  A-P-L  casts  space  and  base,  rules  and 
borders. 

What  does  it  cost? 

A-P-L  does  not  represent  a  heavy  Investment.  If  you 
start  with  your  present  matrix  equipment  (and  A-P-L 
uses  any  slug-machine  matrices),  you  can  put  in  an  ini¬ 
tial  Installation  for  $2500  to  $3000,  adding  to  it  as  re¬ 
quirements  indicate. 

P»  S,  Remember  that  the  operation  of  the  A-P-L 
does  not  call  for  special  training.  It  is  essentially  a  tool 
for  the  hand-compositor,  and  the  casting  mechanism  is 
as  simple  as  that  of  any  Linotype. 


Mergenthaler  Linotype  Company 

Brooklyn^  New  York 

SAN  FRANCISCO  •  CHICAGO  •  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 

Representatives  in  the  Principal  Cities  of  the  World 


A-P-L  ANO  LINOTYPE  CASLON  OLD  FACE 


(  -LINOTYPE  0 


1 


28 


Editor  &  Publisher  for  November  2,  1935 


RADIO  NEWS  HELD  TO 
BE  VOLATILE 


NEW  CAMERA  TAKES  STILL, 
MOTION  SHOTS 


Bridgeport  Daily  Cites  Censor. 
A  neat  trick  of  smuRRling  was  put  over  ships  and  Advises  Reading 

by  the  number  of  rapid  shots,  singly  or  the  recent  electrocution  of  Gerald  News  With  a  Grain 

in  sequence,  it  can  take.  Thompson  in  the  IUukhs  State  Pnst»u 

Night  work  with  it  is  subject  to  the  ^t  Joliet.  Although  frisked  by  guards  ^  ^ ^ — 

same  restrictions  that  govern  any  other  photographer  managed  to  elude  the  Keep  a  lot  ot  grains  of  salt  handi- 

type  of  news  photography.  This  de-  hawk  eyes  of  the  prison  iiolice  and  m  reading  war  news."  the  Bridgeport 
liends  altogether  on  the  light.  However,  reach  the  death  chamber  with  a  camera  (Conn.)  r/wicj-.S /ar  warned  its  read- 
good  shots  can  be  made  with  it  in  ar-  ingenuously  concealed  about  his  person,  ers  in  a  i>age  one  box  Oct.  26. 
titicial  light  if  not  too  much  speed  is  The  prison  officials  must  have  had  high  Henry  D.  Bradley,  general  manaeer 
demanded.  blood  pressure  when  they  saw  the  juc-  told  Cuitor  &  Publishlr  that  the  un^ 

In  its  present  state  this  camera  seems  tures  published  in  a  Chicago  newspaix-r.  usual  warning  to  readers  was  prompted 
perfection  itself,  but  undoubtedly  the  If  ‘he  frisking  guards  had  asked  the  by  a  desire  to  be  fully  honest  about  the 
newspaper  photographers  who  use  it  gentlemen  to  remove  their  trousers  dur-  situation.  He  said  the  continual  con- 
will  improve  on  it  by  the  addition  of  "ig  the  search,  these  pictures,  now  re-  tradictions  and  aiiparent  coloring  found 
various  devices  suggested  by  practical  ferred  to  as  the  indecent  e-xrosures  in  war  news  made  it  evident  that  tht 
working  requirements.  No  camera  has  would  never  have  been  made.  Pants  facts  were  not  getting  through, 
ever  escaped  this  sort  of  inventive  tink-  burglars,  now  pants  photograi>hers,  darn  The  full^  text  of  the  warning  follows; 
ering.  Full  details  concerning  it  will  clever,  those  Chicagoans.  \V  ar  Disp.\tches 

be  supplied  to  anyone  as  soon  as  they  ♦  *  ♦  Ihe  riiiies-Star  each  day  prints  tht 

are  obtained  from  the  manufacturer.  Tafse  teeth  resulted  m  a  false  alarm  war  disjiatches  sent  by  the  correspor.- 
Requests  should  be  addressed  to  this  among  the  news  jihotographers  at  the  dents  of  the  -Assixiated  Press  and  the 
department.  Hall  in  New  York  City  recently.  Liiited  Press  troni  the  ‘war  fronts.’  We 

*  *  ♦  Cameramen  were  lined  up  ready  to  believe  these  dispatches  to  be  as  honest 

The  Daily  News  of  New  York  City  shoot  a  picture,  when  the  signal  “Oiieu”  and  comprehensive  as  it  is  possible  to 

rates  a  high  compliment  for  its  cov-  was  given  by  the  man  selected  to  tire  get. 

crage  of  the  niRss  nuisscicre  of  the  the  flzish.  They  hesrd  something  like  rlowever,  we  tlo  wmit  to  warn  not 
“Dutch”  Schultz  mob.  The  killings  oc-  ‘he  springing  of  a  mousetrap,  followed  only  Times-Star  readers,  but  all  others 
curred  within  a  short  time  of  each  other  by  the  firing  of  a  Hash  bulb.  Their  who  are  watching  the  progress  of  this 
in  both  New  York  City  and  Newark,  shutters  however  remained  shut.  They  coiillict  that  only  such  news  of  Itala-i 
N,  J,  The  photographers  assigned  to  thought  the  chap  with  the  Hash  had  put  actixities  as  is  iiermitted  by  a  rigid 
the  stoiw  ccivered  it  with  almost  in-  one  over  and  asked  how  come.  He  military  and  civil  censorship,  gets 
credible  speed  and  got  a  good  number  explained  that  his  new  set  of  china  through  to  America, 
of  spot  shots  of  the  victims.  All  of  teeth  had  slipM  when  he  said  “open"  “In  this  country  of  a  free  press  such 
them  were  in  excellent  focus  and  well  und  it  w-as  not  his  fault  if  the  open  t'ensorship  is  hard  to  understand.  But 
timed.  The  News  made  a  big  layout  of  sounded  funny.  He  was  penalized  liy  in  Fascist  Italy  all  news  sources  art 
them  in  a  rush  edition.  In  sp^d  and  being  required  to  make  prints  for  all  absolutely  under  the  dominance  oi 
thoroughness  they  were  the  best  taken  the  boys.  His  new  store  teeth  are  now  Mussolini. 

of  the  whole  gruesome  incident.  firmly  glued.  1  herefore  we  want  to  [xiint  out  that 

♦  *  *  ♦  V  *  honest  as  the  correspondents  themselves 

J.  F.  Metzger,  for  30  years  the  head  L-  L.  S. — Detroit.  By  an  error  the  are.  their  dispatches  carry  orily  such 

of  the  photographic  department  of  the  wrong  name  of  the  camera  having  a  information  on  Italian  activities  as 
Netv  York  Times,  is  everlastingly  pio-  built  in  exposure  meter  was  published  pleases  11  Duce,  and  he  undoubtedly 
neering.  He  runs  to  inventing  new  ap-  last  week  Tlie  camera  having  this  de-  forces  in  a  lot  of  his  own  propaganda 
paratus  and  devising  better  methods,  vice  is  the  Contaflex  and  not  the  Super  This  may  also  be  tme  of  Ethiopian  dis- 
His  latest  is  an  interchangeable  lemi  Ikomat.  Have  sent  you  the  catalogue  yiatches  and  the  King  of  Kings, 
combiiurtion  for  the  enlarging  lamp,  and  trust  you  will  send  us  some  of  the  “Keep  a  lot  of  grains  of  salt  handy 
It  is  a  cone  about  six  inches  long,  to  shots.  in  reading  war  news. 


{Continued  from  page  16) 


HOLD  IT! 


LEICA  photo  b)f  V.  Diri»>“ 

With  Leica  you  can  "stop"  the  fastest  football  playei  in  the  game.  The  Leica 
sees  and  gets  ploys  that  even  yout  eye  misses.  Takes  pictures  ot  people  oi 
they  ate—  real,  nattual,  genuine. 

Simplicity  itself.  "Spin -click -spin"  and  there  you  Orel  Location  of  film 
winder  and  shutter  speed  dial  on  top  oi  camera  makes  adjustment  so  eoiy 
that  machine  gun  action  is  possible  for  36  successive  shots.  Virtually  silent 
focal  plan  shutter.  Snapshots  on  the  "Q.  T."  Where  cximeras  are  forbidden 
Leicxi  caa  get  the  scoop  for  your  paper  Fits  in  your  pocket.  You  con 
smuggle  a  Leica  into  places  where  ordinary  cameras  would  be  "taboo". 

Write  for  illustrated  booklet 

Your  office  should  have  a  copy  of  the  Leica  Manual — a  new  500  page  book 
on  all  phases  of  Leica  Photography.  S4.00  at  all  Leica  dealers 


eica 


THE  ORIGINAL  MINIATURE 
CANDID  CAMERA 


Model  C 


E.  LEITZ,  INC  •  DEPT.  88  •  60  EAST  10th  STREET,  NEW  YORK  CID 

Branch  Offices  In  CHICAGO  .  Washington  •  LOS  ange'.es  •  San  franosco 
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Big  Gain  in  Durable  Goods  Output— 
Means  Huge  Advance  in  Famous 

PENNSYLVANIA  Production” 


tBeaver  Falls  News  T ribiiiie . (E)  8, 

“Chambersburg  Public-Opinion  ...  6j 

'•Chester  Times . (E)  21, 

ttClearfield  Progress . (E)  .5, 

•Connellsville  Courier . (E)  6, 

tGreensburg  Review-Tribune. ("ME)  11, 

tHazleton  Plain  Speaker . no 

tHazleton  Standard-Sentinel../'  '  ' 

tLebanon  News-Times . (E)  11, 

§McKcesport  Daily  News . (E)  18, 

'Scranton  Times . (E)  50, 

tfTowanda  Daily  Review . (M)  5, 

"Washington  Observer  and 

Reporter . (ME)  15, 

'West  Chester  Ix>cal  News . (E)  10, 

§Wilke8-Barrc  Times  I.4:ader.  .  .  .(E)  29, 
*Williams|>ort  Sun-Cazettc  & 

Bulletin . (ME)  25, 

fV'ork  Dispatch . (E)  20, 

B.  C.  PublUhers*  Statement,  Oct.  1,  1931. 
+l*libUahers’  Affidavit,  Oct.  1,  1934. 

**A.  B.  C.  i*ublishers*  Statement,  April  1,  1935. 
ttPobliahcrs’  Affidavit,  April  1,  1935. 

^Rate  appliea  up  to  2800  lines. 

|A.  B.  C.  Publishers'  Statement,  June  30,  1935. 


Dun  &  Bradstreet,  Inc.,  report  a  15  to  20  per 
cent  national  rise  in  durable  goods,  a  produc¬ 
tion  field  which  has  been  slower  to  advance 
than  other  classes.  And  this  great  advance  is 
held  largely  accountable  for  present  increased 
U.  S.  employment  percentages. 
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The  Keystone  State  is  a  leading 
regional  example  of  such  above  con¬ 
ditions,  for  famous  “Pennsylvania 
production”  leads  the  world  in  regional 
output  of  heavy  goods,  from  steam 
hammers  to  cement  mixers.  And  a 
substantial  part  of  this  activity  takes 
place  in  the  major  Group- Market 
presented  here. 


This  thriving  “3,000,000  Market” 
within  the  Commonwealth,  comprises 
12  large  trade  areas  centering  on  15 
important  cities — every  one  of  which  is  a  live- 
wire  sales  generator. 

Business  in  Pennsylvania  is  rising  monthly  to 
successively  higher  trade  and  employment 
levels.  Retail  sales  in  this  district  already  are 
20  per  cent  higher  than  last  Fall — 

and — the  15  papers  named  on  this  page  are 
known  to  be  the  main  buying  power  influencers 
of  their  respective  localities,  “Ask  any  National 
Advertising  Representative”  why — or  get  your 
answer  direct  from  these  papers.  Either  reply 
points  the  way  to  Fall  profit. 
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INCREASED  SATURDAY 
COMICS  SUGGESTED 

Ohio  Circulators  Discuss  Ways  to  In¬ 
crease  Saturday  Interest — John 
Flood  Elected  President,  E.  C. 

Meredith,  Vice-President 

(By  tetenraph  tn  Kiiitok  &  Pubmsher) 

Col.u Nines.  ().,  Oct.  .10 — The  Ohio 
Circulation  ManaRers  Association  to¬ 
day  decided  to  recognize  the  smaller 
cities  of  the  state  and  voted  to  hold  the 
spring  meeting  in  Youngstown.  Offi¬ 
cers  elected  are  John  Flood,  IVooster 
Record,  president;  E.  C.  Meredith; 
Springfield  Snn-Ne^vs,  vice-president ; 
Lewis  Mottice,  Marietta  Times,  re¬ 
elected  secretary  treasurer. 

The  directors  are  Russell  Stokeley, 
Elyria  Chronicle-Telegram;  Joe  Madi- 
gan,  Cleveland  News;  J.  H.  Galloway, 
Columbus  State  Journal;  G.  E.  Hicks, 
Columl’us  Citizen. 

The  guest  speaker  at  the  meeting  was 
Nelson  P.  Poynter,  publisher  of  the 
Columbus  Citizen,  who  discussed  the 
recruiting  of  a  .staff  from  circulators. 

The  opinion  was  expressed  by  some 
of  the  sjieakers  that  the  l>est  way  to 
overcome  the  usual  Saturday  slump  is 
to  run  special  features  such  as  screen 
and  radio  supplements  and  extra  comics 
and  also  to  deliver  the  paper  on  Satur¬ 
day  to  the  home  of  the  man  who  during 
five  days  of  the  week  purchases  it  down 
town. 

Co-operation  l)etween  the  Ohio  Cir¬ 
culation  Managers  Association  and  the 
Ohio  New'-spaoer  Association  was 
worked  out.  The  latter  organization, 
which  was  represented  liefore  the  con¬ 
vention  by  Ed.  S.  Martin,  executive 
secretary,  and  Paul  R.  Ginghler,  coun¬ 
sel,  will  assist  the  circulation  managers 
in  the  solution  of  many  of  their  prob¬ 
lems,  esfiecially  those  affecting  legisla¬ 
tion  and  rulings  before  state  Ixiards.  It 
was  explained  that  a  movement  is  now 
under  way  to  wipe  out  all  exemptions 
in  the  Ohio  sales  tax  and  if  this  is 
done  newspapers  will  no  longer  be 
exempt. 

Speakers  urged  that  features  he  car¬ 
ried  in  the  same  place  in  the  paper  each 
day  and_  that  when  this  is  impossible,  as 
on  F  r  i  d  a  y  s,  a  box  be  run  on  the 
nr.st  page  telling  where  the  features 
are. 

There  was  said  to  be  a  trend  toward 
later  editions,  as  many  people  are  in¬ 
terested  in  the  stock  market  and  others 
desire  to  get  the  latest  news.  Circula¬ 
tion  maipgers  who  hav'e  arranged  trips 
for  carriers  in  recop^nition  of  meritori¬ 
ous  service  said  these  had  proved  verv 
heloful. 

Complete  .settlements  with  carriers  at 
least  once  a  week  were  advocated  and 
co-operation  with  carriers  in  handling 
of  slow  paying  subscribers  was 
urged. 

W.  \V.  Bowden  of  the  Mansfield  Jour¬ 
nal.  declared  that  if  he  could  recom¬ 
mend  only  one  thing  to  increase  circu¬ 
lation  it  would  be  to  publish  consistently 
a  good  newspaper. 


had  safety  exhibit 

The  Buffalo  Evening  News  through 
the  use  of  a  10-ton  truck  upon  which 
It  mounted  a  tangled  mass  of  steel  and 
wood,  a  former  automobile,  recently  dis- 
plaj’ed  a  graphic  picture  of  the  conse¬ 
quences  of  reckless  driving.  A  dummy 
representing  the  body  of  a  man  dangled 
from  the  driver’s  window  of  the  car. 
The  wreck  was  driven  throughout  the 
city  for  six  days  in  connection  with 
the  daily’s  Safe  Drivers’  Club  which  has 
an  enrollment  of  more  than  125.000  mo¬ 
torists.  Information  on  traffic  safety 
was  passed  out  by  the  police  during 
the  tour  of  the  truck. 


FREE  PANCAKE  DAY 

The  Shclbyinlle  (Ind.)  Democrat 
played  host  to  local  citizens  when  it 
conducted  its  second  annual  Pancake 
Day,  Oct.  26,  with  the  cooperation  of 
merchants.  During  the  day  some  34,000 
pancakes  representing  11,129  servings 
were  passed  out.  Each  portion  repre¬ 
sented  a  serving  of  pancakes,  syrup  and 
coffee. 
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PUBLISHED  HOME  SECTION 

The  Chicago  American  published  a 
siiecial  eight-page  tabloid  section  in  color 
in  connection  with  its  Saturday  Home 
Journal  magazine  supplement  Oct.  26, 
featuring  lieneral  Electric’s  seven  “New 
.American’’  homes  which  were  opened 
to  the  public  in  Chicago  area  Oct.  27. 
These  homes  were  built  under  the  spon¬ 
sorship  of  the  General  Electric  Com¬ 
pany  in  co-operation  with  the  FH.\. 
riie  advertisements  featured  companies 
which  supplied  materials  and  furnish¬ 
ings  for  the  new  homes,  representing 
the  latest  in  home  huilding. 


SERIES  ON  SOCIAL  SECURITY 

The  Indianapolis  Star  recently  pub¬ 
lished  a  series  of  articles  by  Maurice 
Early,  a  staff  writer  on  jKilitics  and 
government,  explaining  the  Federal  So¬ 
cial  Security  law  and  how  it  will  op¬ 
erate  in  Indiana  when  it  becomes  ef¬ 
fective.  There  were  14  articles  in  the 
series.  Publication  began  Oct.  14.  They 
appeared  simultaneously  in  the  Muncie 
Star.  The  articles  aroused  widespread 
interest  in  the  state. 


WALKER,  SCHLEIGH  PROMOTED 

In  a  general  expansion  of  circulation 
department  activities  of  the  New  York 
Times,  Waldo  Walker,  circulation 
manager,  has  been  appointed  circulation 
director,  and  William  B.  Schleigh,  of 
the  circulation  department,  has  been 
made  acting  circulation  manager.  Mr. 
Schleigh  has  been  in  circulation  work 
many  years  and  joined  the  Times  a 
year  ago. 


MICHELSON  HITS  POLL 


President  I 


NEW  ROTO  FEATURE 

George  Peebles,  Chicago  Daily  News 
photographer,  has  introduced  a  new 
feature  into  the  Daily  News  Saturday 
rotogravure  supplement  titled:  “Young 
Cliicago  Candid  Camera  Studies.’’  The 
Daily  News  is  devoting  a  full  page  in 
roto  to  candid  camera  shots  of  young¬ 
sters  at  play. 


Charges  “America  Speaks”  Sponsored 
by  Anti-Administration  Papers 

(.Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  28 — Hint¬ 
ing  that  anti-administration  newspapers 
were  selected  as  mediums  to  carry 
“.America  Speaks’’— a  national  survey  of 
political  trends  and  forecast  of  the  out¬ 
come  of  the  next  election — the  Demo¬ 
cratic  National  Committee  yesterday 
came  out  in  sharp  criticism. 

-A  statement  issued  by  Charles  Michel- 
son  observed.  *‘Or  is  it  possible  that 
only  two  of  the  30  newspapers  sel^ted 
are  Democratic,  and  that  five  are  inde- 
jiendent  with  Democratic  leanings.  He 
classifies  14  as  Republican  and  two  as 
independent  with  Republican  leanings. 

“It  may,  of  course,  be  just  another 
coincidence  that  in  nearly  all  the  large 
centers  of  population  the  anti-adminis¬ 
tration  newspapers  have  chosen  to  print 
the  survey  and  the  Democratic  papers 
have  been  left  out,  or  kept  out,’’  Michel- 
son  observed.  “Of  is  it  possible  that 
in  both  cases  these  newspapers  may 
have  had  an  intuition,  if  they  had  no 
more  definite  information,  of  what  the 
poll  is  expected  to  reveal  and  were 
guided  accordingly  ?” 


“.American  Speaks”  poll  on 
Roosevelt’s  reelection  chances,  prkiM 
Oct.  27.  was  within  20.49  votes  of  a  poD 
conducted  by  the  Gannett  Newspapen 
on  the  same  subject.  Mr.  Michel^ 
had  cited  the  Gannett  poll  approvingly 
as  showing  a  53  per  cent  vote  in  favor 
of  the  New  Deal,  but  expressed  dorfx 
that  the  “America  Speaks”  poll  would 
show  a  similar  result. 


PUBLISHED  BIG  PAPERS 


Milwaukee  Journal  and  Wiscoask 
Newt  Editions  Reflect  Butinew  Gum 

Milwaukee  newspaper  advertising  took 
a  decided  upward  turn  last  week.  Both 
the  Mihvaukee  Journal  ond  the  IVit- 
cousin  News  announced  record  volume 
of  advertising  in  their  Oct.  25  issues. 


Augmented  by  a  special  16-page 
“F'ounder  Day”  section  by  Gimbd 


Wiliam  S.  Maulsby.  editorial  director 
of  “.America  Speaks,”  told  Editor  & 
PuBLiSHKR  this  week  that  the  best  an¬ 
swer  to  Mr.  Michelson’s  charges  was 
carried  by  the  Knoxville  News-Sentinel 
Oct.  27.  The  daily  pointed  out  that  an 


Brothers,  the  66-page  edition  of  the 
Milwaukee  Journal  contained  mote 
than  110,000  lines  of  paid  advertising 
and  comprised  the  largest  regular 
week-day  issue  published  since  Sept 
19,  1930. 

The  Wisconsin  News  issued  a  four- 
section,  52-page  edition  of  that  date, 
including  the  12-page  Gimbel  section, 
announced  as  the  “largest  single  adver¬ 
tisement  ever  published  in  the  News.” 
The  News  ixiinted  out  that  “this  and 
all  other  advertisements  today  account 
for  this  lieing  the  largest  regular  issue 
of  the  News  in  several  years.  It  con¬ 
tains  71,680  lines  of  advertising.” 


HAS  NEW  MODEL  KITCHEN 

A  model  ‘dream  kitchen”  as  a  new 
home  economics  department  in  charge 
of  Dorothy  Dean  has  been  opened  by 
the  Spokane  (Wash.)  Spokesman-Re¬ 
view.  Two  hundred  and  fifty  house¬ 
wives  can  be  seated  in  the  new  home 
economics  auditorium  adjacent  to  the 
nnKlel  kitchen.  Homemakers  matinees 
featured  the  opening  of  the  newly  com¬ 
pleted  department. 


S 


YNDICAT 


F-E-A-T-U-R-E-S 
News  Coverage  &  Photo  Services 


IIUS1NK8H  .4ND  FINANCIAI, 


NEW  YORK  CITY 


POLITICS  IN  RHYME  CONTEST 

The  Buffalo  (N.  Y.)  Times  is  run¬ 
ning  a  Mother  Goose  contest,  in  which 
the  idea  Is  to  invent  a  little  jingle  pat¬ 
terned  on  a  Mother  Goose  rhyme  but 
given  a  local  twist  to  fit  the  Buffalo 
political  situation.  The  first  prize  will 
lie  $15;  the  second,  $5;  third,  $3,  and 
fourth,  $2. 


BABSON  ON  BUSINESS 
Are  you  havlnx  trouble  in  IlndlnK  a  flrs^ 
olass  business  and  financial  feature  THAT 
HAS  HEADER  APPEAL?  If  80  send  for 
samples  of  the  Roger  W,  Baboon  weekly 
column.  Low  price — “Till  Forbid”  basis— 
Friday  release — SOO  words. 

PUBLISHERS  FINANCIAL  BUREAU — 
BABStlN  P.ARK,  MASSACHUSETTS 


WORLD’S  MOST  FAMOUS  NAMES:  WiU 
Street,  Broadway,  Park  Avenue,  OrvRt 
White  Way,  Times  Square,  furnish  themii 
for  “Uncle  Hiram  on  Broadway"’,  weekir 
letter.  Proceeds  help  spread  amazing  itoiy 
of  unpaid  navy  workers.  25c  weekly. 
$7  year.  Hiram  Mann,  77  Wall  SL,  Ns* 
York. 


NEW  YORK  NEWS  COVERAGE 


CARTOONS 


■  LIFE".  NEW  CARTOON. — dally  one  col¬ 
umn  panel.  Rates,  terma  Frank  Earl 
Jones  P.  O.  Box  26,  Bloomington,  Illinois. 


CinC.\<H»  NEWS  COVERAOE 


Independent  correspondent  service  now 
available  here.  Exclusive,  dependable  cov¬ 
erage  guaranteed.  Only  one  paper  signed  In 
each  area.  Special  assignments  and  fea¬ 
tures  solicited.  Will  query  If  requested. 
Reasonabie  rates. 

UNIVERSAL  PRESS  ASSOCIATION 
176  W.  Adams  St.  State.  0160.  Chicago, 


Tour  New  York  Correspondent— 
PARK  ROW  NEWS  SERVICE 
celebrates  Its  10th  anniversary  and  thznki 
Its  hundreds  of  out-of-town  newspapw 
clients  for  their  good  wishes.  Our  com¬ 
petent  staff  will  continue  to  merit  yw 
confidence.  Supplying  YOUR  LOCAL 
ANC.LB  in  THE  NEW  YORK  NEWS  u 
your  own  reporters  would  gather  It.  W 
protection  by  wire,  phone  or  malU  W 
special  assignments  wire  PARK  ROW 
NEWS  SERVICE,  INC.,  280  Broadwiy. 
New  York.  _ _ 


IHIOTOGRAIMIIC  SERVICE 


COMICS  .AND  STRIPS 


RAN  SOCIAL  CREDIT  PLAN  TALK 


"CAP”  STUBBS — World’s  Qreateat  Boy 
and  Dog  Strip.  Also  Sunday  color  tab, 
half,  and  full  pages.  In  over  100  news¬ 
papers.  Write  GEOROE  MATTHEW 
ADAMS  SERVICE.  444  Madison,  N.  T.  C. 


We  are  conveniently  located  and  fsHf 
equipped  to  photograph  any  special  assin- 
ments  In  Metropolitan  area  fov  jmu  «*£™' 
slvelv.  METROPOLITAN  PHOTO  SER¬ 
VICE.  1562  Broadway,  New  York  City. 


PCBI.IC  OnNION 


The  Vancouver  (B.  C.)  Sun  recently 
issued  an  eight-iiage  tabloid  section 
which  carried  in  full  a  speech  on  the 
Social  Credit  Plan,  delivered  by  The 
Very  Reverend  Hewlett  Johnston, 
D.D.B.Sc.,  Dean  of  Canterbury,  Oct.  2, 
in  the  Vancouver  Auditorium. 


PICTURE  PUZZLE  CONTEST 

The  Philadelphia  Daily  News  con¬ 
ducted  a  picture  puzzle  contest  recently 
in  which  $1,000  in  cash  prizes  are  being 
awarded  for  the  best  set  of  answers 
identifying  the  city’s  25  telephone  ex¬ 
changes  represented  in  the  daily  puzzles. 
Top  prize  is  $500. 


SAVORY  SUCCEEDS  TATTAN 

James  F,  Savory  has  been  appointed 
circulation  manager  of  the  Lynn 
(Mass)  Telegram-News  succeeding 
George  S.  Tattan,  who  has  been  pro¬ 
moted  to  the  advertising  staff. 


ADDS  8-PAGE  COMIC  SECnON 

The  Brooklyn  (N.  Y.)  Spectator,  ef¬ 
fective  with  its  Nov.  8  issue  will  add  an 
eight-page  four-color  comic  section. 
Henry  R.  Lake  is  publisher. 


DOGS 


YOUR  DOG  AND  MINE — Popular  featur* 
all  dog  subjects.  Illustrations  optional. 
Frequency  as  desired.  Will  Judy  Presg 
Syndicate.  3323  Michigan  Blvd..  Chicago 


EUROPEAN 


THE  EUROPEAN  WHIRLIGIG 
News  Behind  the  News 
THE  ONLY  column  that  gives  the  Inside 
news  of  foreign  happenings.  Every  re¬ 
lease  a  scoop.  Uncensored,  accurate, 
weekly  articles  that  draw  circulation.  The 
author  knows  the  men  who  make  the 
news,  their  ambitions,  plans  and  reasons 
for  various  moves.  Samples  on  request. 
McClure  Newspaper  Syndicate,  345  Hudson 
Street,  New  York  City. 


FINANCIAL 


THE  FINANCIAL  WHIRLIGIG 
News  Behind  the  News 
Territory  Is  closing  fast  on  this  unique 
daily  column  of  news  behind  the  news  in 
stock,  bond  and  commodity  markets.  Gives 
the  inside  facts  usually  available  only 
through  expensive  financial  services.  Crisp, 
modern  style  appeals  to  entire  circulation. 
Highest  praise  from  businessmen,  finan¬ 
ciers  and  women  investors.  Samples  on 
request.  McClure  Newspaper  Syndicate, 
346  Hudson  Street.  New  York  City. 


JUNIOR 


GIRLS’  AND  BOYS’  local  page  each  week, 
using  actual  names  and  material  from 
your  city.  Prepared  in  our  office.  9  years’ 
success.  JITNIOR  FEATURE  SYNDI¬ 
CATE.  505  Fifth  Ave.,  N.  Y.  C. 


POLLING  AMERICA — A  weekly  ®{ 

public  opinion  on  the  Important  polttw 
questionR  of  the  day  conducted  by  w 
Daniel  Starch,  head  of  the  large®! 
be8t  known  research  organization  m 
country.  Wire  collect  for 
to  reserve  your  territory.  ConsolW*^ 
News  Features.  280  Broadway,  New  Yora 


RELIGIOUS 


IMAGINE  THE  RBADER-INTERpT 
of  our  new  feature  of  300  words  a  Oaj 
personal  religion,  social  morals,  ana  ni- 
man  relationships  written  nUernateff  W 
three  distinguished  clerjtymen — a 
ESTANT— a  CATHOLIC— and  a 
Rates  extremely  low.  N.  C.  J.  C. 
SERVICE.  National  Religious  SyndlcslA 
289  Fourth  Ave.,  N.  Y.  C.  _ 


SUNDAY  SCHOOL  LESSON.  A  wwW. 
1,200  word.  Bible  story,  by  a  la^jj*- 
vitalizing  the  International  series, 
for  samples  and  terms.  Wm.  Southsn. 
Jr..  Independence,  Missouri. _ _ 


SALESMAN  WANTED 


SALESMEN— We  offer  60%  commission  » 
fast-growing  feature:  “It  Couldn’t  aU- 
pen — But  It  Did.”  A  sensation  In  m.tiw 
politan  dally  field.  State  experience  ^ 
territory  covered.  Dudgeon  Feature  ^ 
vice.  1236  Maccabees  Bldg.,  Detroit.  Mici- 


Widespread  attention  from  editors  z*^ 
publishers  can  be  had  in  this  space  •* 
small  cost.  A  feature  worth  writing  k 
worth  promoting. 
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“YOUR  STATE” 


'  Townvtlle  (Confd)  .  kit.  78 

.re':  ArHncUn  (pop.  3,661):  (chain,  i*^ 
“'wf.^fdee  (7.569):  Bowfe  (3,131):  5;''- 

(115^9):  Ci«co  (6.027):  Decatur 

i&wi.rwf''''’  ..  o' 


catoMon,  3:  department  store.,  5  (chain, 

1):  druB»l.ta  36:  dry  Koods.  12:  elec¬ 
trical  suppliee,  8:  furniture,  21:  gar** 

(public),  12:  grrocera  Independ'-- 
grocery  chain,  (number  of  "* 

4:  grocery  storea  chain  ' 

6:  hardware,  4:.*^  A  ^ 

ket»,  78  (Ob'*  *  %  « 


“S.-'fr 


'VV  \ 
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a,??.'"'-  -  \\\\f  ,  <ivsp'7 ,  ooof 

^  G''  KKa<'^,  AO(W.  ^ 
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■''  xo  \awe^  ^  a 

^acc-'^  ^te  o''^ 

)P  \  vVv^  \_  r)3(^  K.VC^  ^^^^^Rparlment  store 

\  VtVC.  .  V>^V  V  6:  dry  good., 

\  \\t'^  \rtA\x-'  N/\*  1:  furniture,  4:  gar 

aOi  _r»  (C'^  .  •  ^^^^rT:ensu3,  cere.  Independent, 

7,  ^  W^.  O''  #  lV*  sales  for  chain,  1:  meat  mai 

^  CL  (  rJ  I  AOV'  !'•  merchant  ta 

(Ln':)>-'  ■  PaMenger  auto  reg-  and  equipment,  3: 
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A  .a9^  ^  A^(  ^  xV 
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■Hrmlneral. 
other  groupa 


^^^riPniets  for  Nationally  Ad- 
I  Pauenger  auto  agencies, 

^^0IeKtal  auto  agenclea  4:  used  car 
^meTlt:  automobile  acceuorles  and 
^•toree,  43;  gasoline  flUlng  atatlona 
IT;  bakers,  4;  cigar  store,  and  stands, 
s  co.fectloners,  58:  department  storea 
il:  drug  stores,  136  (chain.  29):  dry 

18;  electrical  supply.  13:  furniture, 
ti;  gtrages  (public),  100;  grocera  534 
iclatn,  60);  hardware,  13:  jewelry,  19; 
Met  market.,  10:  men's  and  women's 
tiMhiag  and  haberdashers,  53:  opticians, 
4;  musical  Instrumenta  18;  restaurants 
'including  hotels),  315:  shoea  35;  sport- 
si  goods  2;  stationers,  5;  5c  to  $1  stores, 
11  Total  Retail  Uutlets.  2.280;  'Total  Re. 
ud  Sales,  $41,854,000.  (U.  S.  Retail 

Cnsua  1933.) 

Xlicellaaeous  Data:  Passenger  auto  reg- 
ktiatlons,  city  and  county,  43.495:  com- 
strclal  auto  registrations,  city  and  county, 
(444,  as  of  Dec.  31.  1932:  electrical  sup- 
IS.  A.C.,  meters,  41.438  (July  1,  1934) : 
ilrtd  homes.  .34.097;  gas.  natural,  meters. 
S9.0T(  (June  28.  1934);  telephones.  33,524 
'ksir  31, 1934) :  water  meters,  41.641  (May 
n.  1934) :  post  ofllce  receipts.  $680,507.60 
Irst  6  months  of  1934). 

DsOy  News|iapers:  Morning,  1:  Evening 
i:  Snndsy,  1. 

See  annoonrement  this  page 


‘YOUR  CITY” 


fspelatloB:  (1930  U.  S.  Census)  Corpo- 
nts  limits,  52,938;  suburban  area  In- 
codod,  80.000;  estimated  pop.,  July  1, 
IIM  corporate  limits,  56,100;  Including 
wurban  area,  88,703;  pop.  retail  sons 
^^herg  Est.),  32,062;  transient  pop., 

(Mall  Trading  Area:  Radius  In  miles, 
■•tn,  35;  oast.  35;  west.  35:  most  Im- 
)>tant  cities  and  municipalities  in  this 
»  am;  Texas  City  (pop.  3.534):  Alvin 
(1026)’  (1^29):  Dickinson 

tmlysls  of  dty  PopnUtlOB  (1930  U.  S. 
“■•“a  Corimrate  Limits) :  Native  White. 

Foreign  Bom,  8.9%:  Negroes.  25%. 

15.277  (1933):  DwelllagSL  11,600 
‘*33 );  Home  Owners,  7.760  (1933). 

■sy«  Power  Indices:  No.  Personal  In- 
1831*  C1*F.  2.847: 
SSH'.  I'fS?'  1®32,  City,  3.420: 

iSiy',  3.625:  No.  Banks,  National,  4; 

Trust  Companlea  2: 
■«al  Deposits,  $27,235,000. 
tacatlm  ’  and  Trauportatlon:  County 
•lat.  Situated  50  miles  B.  of  Houston, 
htred  by  Q.,  C.  A  8.  P..  Sou.  Pac.,  Mo. 

M..  K.  A  T.,  Bur.  R.  I.  R.Rs.:  bus 
^  Coastal  Coachea  Texu  Bua  T.lna. 


Coachea  Texas  Bus  Line, 
Stai-  '  -S*'  Long  A  Harmon  Lines;  on 
U.  8.  75:  State,  38,  6.  124. 
|D™elpal  Indnstrlee:  General  offlces  of 
*"Mce  companies,  railroads,  steamship 
ports  Interests  and  manufac- 
MlUa  Texas 
.“‘"•ot  Co.,  Stability  Leather  Goods 
*  Nall  Mfg.  Co..  Triple 
Bottling  Co.,  Galveston-Houston 
^  Inc..  Black  Hardware  Co.. 
wTMton  Shrimp,  Inc..  Texas  Consumers 
Keel  Shine  Co..  Todd  Galveston  Dry 
STiIi*  T®"  ^***  Grade  Packing  (3o.  and 
■^e  Iron  Worka 


I.'fJU!*/***,*  Houses:  Grocerlea  9;  meats, 
4:  hardware,  3:  diry  goods,  1. 
JSiT.yJtotaU  Outlets  for  NatlonaUy  Ad- 
H.*Tr"  Products:  Passenger  auto  agenclea 
agencies,  4:  used  car 
;yr».  23;  auto  tire  dealers,  46:  auto 
55***Jrtea  30:  gasoline  filling  statlona 
oigar  stores  and  stands 


Nationally  Ad- 

^  I  auto  agencies, 

^.^^^^^Tealers,  5;  auto  accessorlea 
filling  stations,  city,  28;  bakera 
a  stores,  4  (chain,  2):  drug- 

V  i  6:  dry  goods,  6:  electrical  suppllea 

N/\l  2.  1;  furniture,  4:  garages  (public),  5;  gro- 

^  »  ^^^^I^TTensus,  cers.  Independent,  14;  grocery  stores. 

sales  for  chain,  1:  meat  markets,  1;  men's  cloth- 

Ing,  1:  merchant  tailors.  4:  radio  supplies 
Passenger  auto  reg-  and  equipment,  3;  restaurants  (Including 

4,299;  commercial  auto  hotels),  8:  5  A  10c  stores,  3.  No.  Retail 

^^^pnYis^,  county.  671:  farm  auto  reg-  outlets  (estimated  city,  July  1,  1933).  160. 
^W^ns.  315,  as  of  Aug.  1,  1934:  elM-  Miscellaneous  Data:  Electrical  supply, 
rlcal  supply,  2.1^.  A.C..  meters,  640:  wired  homes,  460:  gas. 


homes,  2.500:  gas,  natural,  meters,  2,000:  natural;  meters.  530:  telephone’^  350. 
^uounty,  telephones.  1.350.  ^.v  t-*  .  - 

state,  1:  Dally  Newspapers:  Evening.  1.  Dally  Newspapers:  Evening,  1. 
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Editor  &  Publisher  for  November  2,  19  35 


'HIv  record  of  Col.  Frank  Knox,  was  warmly  recommended. 


•  r.*|  '  '  ~  I  year  Hearst  advanced  him  to  be  gen-  Stanley  \\  alker’s  book  is  that  it  jj 

B^l  JlH>y  III  \\  1"^  manager  of  all  Hearst  i>apers  and  highly  diverting  and  entertaini* 

^  \\  VfjDI  “tripled  his  salary.’’  It  was  due  to  dif-  Everyone  knows  that  everyone  tin  j, 

^ Wli  ^ ferences  in  opinion  over  economies  dur-  crazy — at  l^st  part  of  the  time.  Ex- 

SIs&SBfr  I  »  ing  the  depression  that  Hearst  and  amples  of  it  appear  every  day,  in  tjv 

— fc  ■  I  I  3  Knox  split  m  1931.  They  are  now  on  newspapers,  on  the  street,  in  Washim. 

j  •  I  amiable  though  not  intimate  terms,  For-  ton — everywhere,  but  more  often  tha 

MnUe^TrPlM  Pr  lime  says.  not  the  facts  are  swallow^  and  lost  in 

The  article  li.sts  four  men  as  mainly  the  swirl  of  average,  routine  events  It 

The  record  of  Col.  Frank  Knox,  was  warmly  recommended.  Rut  lie-  responsible  for  Frank  Knox’s  career:  takes  a  writer  like  Stanley  Walker  to 
publisher  of  the  Chicago  Daily  fore  the  sale  was  linally  approved  other  Theodore  Roosevelt,  who  gave  him  en-  lift  such  inanities  and  insanities  fr® 
.\  t'TCf,  who  is  now  widely  acknowledged  .Vews  directors  called  25  outstanding  thusiasm  for  jiolitics;  Victor  Lawson,  their  relative  obscurity  and  parade  than 
as  a  Republican  candidate  for  Presi-  publishers,  many  of  whom  had  been  ^vjio  built  up  the  Chicago  Daily  News:  for  the  entertainment  and  profit  (tt 
dent  of  the  United  States,  is  spread  competitors  of  Knox  when  he  was  gen-  \V  R.  Hear.st,  who  made  Knox  a  “big  hope)  of  the  citizenry.  The  auftor 
out  in  great  detail  in  the  Novcmlier  eral  manager  of  the  Hearst  Newspa-  publisher’’  after  using  him  profitably,  knows  his  facts  and  the  facts  thatfe 
1  or  III  lie.  tiers,  and  on  their  recommendation  the  and  Sewell  Lee  .\verv  whose  judgment  behind  them.  It  is  unnecessary  fa 

To  those  who  have  thought  of  Col.  sale  was  approved.  The  News,  under  was  largely  resiionsible  for  Knox’s  ac-  him  to  draw  conclusions.  The  reader 
Knox  chiefly  as  a  newspaper  executive  Knox,  carried  on  its  old  tradition  and  (piisition  of  the  News. — J.  W.  P.  can  and  will. 

the  story  of  the  pulilisher’s  exi^rience  has  continued  its  success  from  the  be-  ♦  *  ♦  “Mrs.  Astor’s  Horse’’  takes  everybodt 

in  tJolitics  should  prove  illuminating,  ginning  of  his  reign.  OT.\NLEY  W.M.KER’S  new  Iniok,  for  a  ride— Rudy  Vallee.  Mae  Wei 

His  political  experience  started  with  the  The  article  also  tells  how  Col.  Knox  “Mrs.  .^stor’s  Horse”,  (Stokes  $3)  Queen  Marie,  Bernarr  Macfadden,  Eb 


Knox  chiefly  as  a  newspaper  executive  Knox,  carried  on  its  old  tradition  and  (piisition  of  the  News. — j.  W.  P.  can  and  will. 

the  story  of  the  pulilisher’s  exj^rience  has  continued  its  success  from  the  be-  ♦  *  ♦  “Mrs.  Astor’s  Horse”  takes  everybodt 

in  iMjlitics  should  prove  illuminating,  ginning  of  his  reign.  OT.\NLEY  W.M.KER’S  new  Iniok,  for  a  ride— Rudy  Vallee.  Mae  Wai. 

His  political  experience  started  with  the  The  article  also  tells  how  Col.  Knox  “Mrs.  .^stor’s  Horse”,  (Stokes  $3)  Queen  Marie,  Bernarr  Macfadden,  Eb 
declaration  of  war  against  Spain,  when  happened  to  go  to  the  Hearst  man-  is  a  fit  running  mate  for  “City  Editor”  Maxwell  and  the  great  .American  people 
Kno.x  left  .Mma  College  in  Michigan  agement.  Mr.  Hearst’s  siKikesmen  had  and  “The  Night  Club  Era”.  The  title,  generally.  It  has  fun  with  bathroon. 
to  serve  ^  with  Lieut.  Col.  Theodore  made  overtures  to  him  when  he  had  taken  from  the  old  expression,  “all  modem  cookery,  radio  and  interioe 
Roosevelt’s  Rough  Riders.  He  became  made  a  success  of  the  Manchester  pa-  dressed  up  like  Mrs.  .Astor’s  plush  decoration.  It  discusses  the  ostentatioiE 
an  ardent  Roosevelt  man;  Roosevelt’s  pers,  but  he  had  paid  little  attention  to  horse”,  is  an  apt  one  for  the  book  treats  funerals  of  several  gangsters;  it  sms 
“strenuous  life”  appealed  to  his  nature,  them.  Finally  in  192b  he  was  invited  of  the  grotesque,  the  fantastic  and  the  up  the  circus  a.spects  of  the  Hauptnaon 
His  admiration  continued  through  the  to  confer  with  Mr.  Hearst  in  New  gaudy’.  One  scarcely  needs  to  read  trial;  it  reveals  the  grotesque  appoint- 
early  years  cif  his  _  newspaper  life,  as  York.  He  was  employed  to  take  charge  the  Ixiok  to  realize  that  the  last  decade  ments  of  a  certain  movie  wedding  ud 
a  reporter,  city  editor  and  circulation  of  the  Boston  .Imerican  and  .  liiz’crtiscr,  is  a  fabulously  wealthy  mine  of  material,  it  blows  the  lid  off  the  society  tetti- 


a  reporter,  city  editor  and  circulation  of  the  Boston  .Iffierican  and  .hlvcrtiser 
manager  of  the  Grand  Rapids  Herald,  then  badlv  in  the  red,  for  $1,0(K»  a  week! 


is  a  fabulously  wealthy  mine  of  material,  it  blows  the  lid  off  the  society  tati- 
manager  of  the  Grand  Rapids  Herald,  then  badly  in  the  red,  for  $1,0(K)  a  week.  .Anyone  who  is  a  close  reader  of  news-  monial  racket, 
and  as  a  crusading  proprietor  of  the  “Frank  Kno.x.  the  small-town  publisher,”  jiajiers  or  is  closely  associated  with  them  Mr.  Walker’s  bofik  is  an  indirtet 
.^aidt  Ste.  Marie  (Mich.)  Nezvs.  In  the  article  si.ys,  “wlio  for  30  years  had  will  lie  familiar  with  most  of  the  ma-  indictment  of  extravagance,  ir.fantilbi 

1910  Frank  Knox  tiecame  campaign  lieen  in  the  business  of  making  news-  terial  that  Mr.  Walker  uses.  The  and  hysteria,  more  potent,  perhaps  tbn 

manager  for  Chase  Osburn  one  of  the  papers  show  a  profit  with  little  or  no  author’s  ability  to  evaluate  and  select  grave  scientific  treatises. — C.  G.  T. 

Soo  s  most  influential  citizens,  who  was  ca.sh  to  spend,  was  naturally  cut  out  what  is  effective,  his  dramatic  method  .  •  • 

subsequently  elected  governor  of  the  for  the  job  of  balancing  the  budget  of  a  of  arrangement  and  his  sharp,  crisp  „._„e  ..ni-u  vc  ad  *c  dudi 

state  on  tbe  Republican  ticket.  Knox  Hearst  paper  that  had  Iieen  accustomed  manner  of  presentation  produce  a  total  “ARKS  40 1 H  i tAK  AS  rUBLiSHu 

liecamc  chairman  of  the  Republican  to  a  multimillionaire’s  scale  of  publish-  effect  that  stuns  and  amuses  at  the  The  Scranton  Times  cm  Oct.  10  edt- 

•State  Central  Committee.  The  next  ing.”  same  time.  brated  its  4(»th  anniversary  under  the 

year  W  illiam  Howard  Taft  asked  Knox  His  reco’‘d  was  such  at  the  end  of  a  The  least  that  can  be  said  aliout  ownership  of  E.  J.  Lynett. 


indictment  of  extravagance,  ir.fantilisB 


year  William  Howard  Taft  asked  Knox 
to  manage  the  Taft  campaign  for  re- 
election  in  Michigan.  Knox  undertook 
the  job,  stipulating  that  if  Roo.sevelt 
ran  he  would  back  the  latter.  Then 
followed  many  conferences  with  Roose¬ 
velt  in  an  effort  to  get  him  to  run. 
Kno.x  quit  the  campaign  in  disgust  when 
Roosevelt’s  campaign  manager,  through 
a  mi  sunder  staniling,  presented  a  Pro¬ 
gressive  ticket  in  Michigan  opposing 
many  progressives  Osborn  and  Knox 
had  gone  to  great  pains  to  elect  two 
years  before  on  the  Republican  ticket. 

.Although,  says  Fortune,  formal  his¬ 
tory  hardly  records  the  name  Frank 
Knox  in  connection  with  the  great  1912 
campaign,  he  was  an  active  agent  in  its 
most  significant  parts. 

In  1912  Knox  and  his  partner,  John 
Muehling,  sold  their  paper  in  Sault 
Ste.  Marie,  and  on  the  invitation  of 
Progressives  in  New  Hampshire,  star¬ 
ted  the  Manchester  Leader,  later  buying 
the  Union  and  the  Mirror,  and  obtaining 
jiossession  of  the  Manchester  newspaper 
field.  In  1924  he  was  a  candidate  for 
tile  Republican  nomination  for  governor 
of  New  Hampshire.  He  was  Iieaten 
by  2.500  votes.  Fortune  points  out  that 
he  refused  to  spend  much  money  in  the 
campaign — “I’ll  try  not  to  buy  the  job,” 
he  said — whereas  his  opponent  was  much 
more  lavish. 

”It  is  as  wrong  as  ignorance  can 
be.”  the  article  says,  “to  describe  Frank 
Knox  as  a  man  without  a  practical 
knowledge  of  politics,  but  in  fact  Frank 
Knox  is  a  publisher  and  not  a  politican, 
a  publisher  for  whom  politics  are  ex¬ 
tracurricular.” 

The  biggest  coup  in  the  career  of 
Frank  Knox  was  his  acquisition  of  the 
Oiicago  Daily  News*  tremendous 
money-maker  and  spokesman  of  Chi¬ 
cago’s  conseiwative  element.  Fortune 
tells  in  detail  of  the  restrictions  that  the 
late  publisher  Walter  Strong  placed  on 
the  sale  of  his  “semipublic  institution,” 
that  his  controlling  interest  should  bring 
at  least  $2,000,000  but  that  the  first  re¬ 
quirement  of  the  purchaser  must  be 
character.  Sewell  Lee  Avery,  head  of 
both  the  U.  S.  Gypsum  Company  and 
Montgomery  Ward,  and  a  director  of 
the  News,  liked  Knox  when  he  met 
him  as  an  applicant,  and  after  learning 
his  backg>-ound,  sponsored  him  as  the 
publisher,  v.  ith  the  late  Theodore  "T. 
Ellis  as  co-purchaser.  Knox  was  little 
known  in  Chicago  at  that  time,  only 
Gen.  diaries  Gates  Dawes  speaking  for 
him.  .Avery  went  as  ambassador  of  the 
News  management  to  Kent  Cooper,  gen¬ 
eral  manager  of  the  Associated  Press, 
and  to  the  United  Press,  where  Knox 


The  least  that  can  be  said  aliout 


MARKS  40TH  YEAR  AS  PUBUSHEK 

The  Scranton  Times  on  Oct.  10  edt- 
brated  its  4(»th  anniversary  under  the 
ownership  of  E.  J.  Lynett. 
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Journalism 

Newspaper  Wrltlnx  and  EdItInR,  by  W.  G. 

Bleyer.  Thoroualily  up  to  date,  the  second 
Revised  Edition  Kivee  Just  the  Inlormatlon  and 
Illustration  material  the  beginner  needs.  493  pp. 

Ulus . n.is 

Main  Currents  In  the  History  of  Amerlean 
Journalism,  by  W.  G.  Bleyer.  To  give  the 
student  of  Journalism  a  bacKRround.  the  aim. 
throughout  the  book,  has  been  to  select  those 
historical  threads  and  materials  that  have  a 
slgnlBcant  liearlng  on  the  present-day  situation 
In  American  Journalism.  Illus.  474  pp.,  formerly 

*4.00.  Now . $S.M 

Newspaper  Management,  by  Frank  Thayer. 
This  book  covers  the  whole  field  of  newspaper 
management  from  the  foundation  through  equip¬ 
ment  and  organisation  of  plant,  offlee.  circulation 
and  advertising  departments  to  the  formulation 
of  an  editorial  policy  for  service  to  the  com¬ 
munity,  which  Is  the  basis  of  sound  and  per¬ 
manent  newspaper  success . $4.M 

Women  In  Journalism,  by  Genevieve  Jackson 
Boughnet.  A  guide  to  the  opportunities  and  a 
manual  of  the  technique  of  women's  work  for 

newspapers  and  magaslnes . $X.M 

The  Community  Newspaper,  by  E.  P.  Harris 
and  F.  H.  Hooke.  A  full  and  practical  applica¬ 
tion  of  the  principles  of  modem  Joumallsm  to 
he  needs  of  the  loiml  newspaper . 9t.M 

The  Country  Weekly,  by  Phil  C.  Bing.  Dis¬ 
cusses  the  innumerable  problems  connect^  with 
the  management  of  a  country  newspaper . .  tZ.M 
Principles  of  Journalism,  by  Casper  S.  Yost. 
A  study  of  Journalism  as  a  profession,  of  Its 

alms.  Ideals,  and  standards . 91.M 

Newspaper  Make-^  and  Headlines,  by 

Norman  J.  Radder.  700  principles  and  practice 
of  newspaper  copy  heading  and  make-up.  .n.M 

JUST  OUT 

Forty  Tears — Forty  Millions:  The  Career  of 
Frank  A.  Munsey.  by  George  Brett.  It  Is  one  of 
the  most  dramatic  and  avaricloua  stories  of  all 

Joumallsm  history . 

Freedom  of  the  Press,  by  George  Beldee. 
In  this  lively  and  fearless  book  a  veteran  news¬ 
paperman  tells  what  Is  wrong  with  our  press. 
He  exposes  the  forces  working  against  our  free 
press.  He  pulls  no  punches . Fl.7t 


“l.els  Get  What  We  Want,"  a  strong,  com¬ 
pelling  argument  against  those  who  advocate 
government  regulation  of  advertising.  Readable 

and  entertalnliuc . tt.M 

"The  Reporter  and  the  News,"  a  practical 
exposition  of  news  gathering  meth(Mla.  Written 
by  two  newspapermen.  Philip  Porter.  City 
Editor,  Cleveland  Plain  Dealer,  and  Norval  Neil 
I.uxon,  Asst.  Prof,  of  Joumallsm,  (Ihlo  State 
University.  Excellent  text-book  for  a  beginner. 

Octavo,  560  pages . Rt.lS 

Newspaper  Desk  Work,  by  R.  M.  Neal.  .W.M 
Practical  Exercises  In  Newswrltlnif  and  Edit- 
Inc,  by  D.  W.  Miller . »*.24 

Spedal 

Brewer  Dictionary  of  Phrase  and  Fable 

(frequently  referred  to  as  the  Editor's  Handbookl 
standard  at  S7.S0  price,  offered  here  at  S3.50. 
Half-moroooo.  1 ,440  pages,  over  14.000  references. 
Frank  H.  Vlsetmly,  I.Itt.D..  says:  "Full  of  meat 
as  an  egg.”  A  gift-book  not  to  be  overlooked. 
The  Uiw  on  Adrertlslnc,  by  dowry  Chapman. 
Thousands  of  questions  are  answered  In  this 
500  page  book.  This  book  was  Issued  In  1029  at 
S7.50.  We  offer  a  limited  number  while  they  last 

St . RI.M 

Ad<i  25e.  to  cover  postage. 

American  Women,  edited  by  Durward  Howes. 
A  book  of  great  service  to  anyone  desiring 
information  about  outstanding  American  women. 
Regular  price  S  10.00.  Special  offer  to  news¬ 
papers  and  libraries . 96.06 

America’s  Young  Men,  edited  by  Durward 
Howes.  The  official  Who's  Who  among  the 

Soung  men  of  the  nation.  Regular  price.  $12.50. 
pedal  price  to  newspapers  and  libraries. . .  90.60 

Advertising 

Making  Millions  Read  and  Buy,  by  William 

A.  Thomson.  New.  Expert  analysis  of  market¬ 
ing  through  newspaper  advertlslns.  Cloth .  99,00 
Silent  Merchandise  Man,  by  George  Eevlnton. 
A  recent  new  publication  In  loose  leaf  form 
designed  to  serve  as  a  guide  tor  retailers  and 
newspaper  advertising  salesmen.  Free  counsel 
service  is  offered  for  a  period  of  one  year  on  retail 
advertising  problems  to  newspapers . 91,00 


2222  Relalllng  Ideas,  compiled  by  Fmaasd 
Lyons.  Successful  methods  used  In  nearly  erwy 
retailing  activity.  Can  be  used  In  the  advertMM 
promotion  department  as  well  as  by  local  tMM 
salesmen  and  users  of  space.  Cloth . IMI 

World  Marketing,  by  V.  D.  Collins.  A  cow 
plete  guide  to  world  market  merchandislniw 
selling  of  the  new  era . lUI 

Making  Advertisements,  by  R.  8.  Duistiw. 
Able  exposition  of  general  advertising  techniqia 
Cloth . IMI 

Newspaper  Advertising,  by  JamesM.  Mnldooa 
A  sales  presentation  using  "Better  Retslllia'' 
as  a  manual.  Provides  a  definite  formula  W  “ 
advertising  salesmen  to  more  sales . IMI 

Careers  In  Advertising,  arranged  and  edM 
by  Alden  James.  This  Is  a  symposium  of  M 
advertising  business  written  especially  by  Its  D(« 
known  leaders.  Every  aspect  of  adverting  k 
covered.  677  pp . 

Advertising,  Its  Economics.  PhllomiAy  sH 
Technique,  by  Herbert  W.  Hess.  A  book  wot 
enables  the  reader  to  comprehend  In  a  hot 
volume  every  phase  of  merchandising . WW 

Law  of  the  Press 

Newspaper  Isaw«  by  W.  W,  Loomis.  Cloth  JWI 
The  Law  of  Newspapers,  by  Arthur  A  Crossi^ 
Complete  exposition  of  libel,  slander,  conten^ 


Accounting  _ 

Newspaper  OrcanlMtlon  and  AeeoMwjli 

by  A.  8.  Van  Benthuysen.  This  standard  gW 
presents  hundreds  of  money-saving  Buggeww" 
on  all  phases  of  publishing.  It  allows  ywi_y 
compare  your  own  policies  with  the  sjwOTa 
methods,  fcx’ms  and  (uaetloes  of  other  eomm 
organlsatlooB.  544  pp.  Slse  7xlOM  lns.,IN^ 

Circulation 

Newspaper  Dlstrlet  Manacement*  by 

Smith.  A  textbook  for  men  In  charge  of  neee 

paper  carrier  saleemen.  III.  Cloth . 

The  Paper  ftoute,  by  Lloyd  Smith . 
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INOUIRER  wins  libel 

CASE  SKIRMISH 

AttwnP*  •“  Newspaper  to 

Trimi  Within  20  Hour*  Halted 

_ Petition  Call*  for  Change 

of  Venue 

dtecial  to  Euiio*  &  Publish**) 
Phiuu)£lphia,  Oct.  29-The  Philo- 

Inquirer  yesterday  won  the  first 
^ish  in  its  fight  for  “a  fair  trial” 
r  \ttorney-fjeneral  Charles  J.  Mar- 
notti’s  criminal  libel  action  against  the 
Phaadelphia  Inquirer  Co.  and  its  prin- 
opil  executives.  .  ,  « 

Two  hours  alter  the  Jefferson 
County  grand  jury  indicted  the  news- 
Mper,  its  president  and  editor  yesterday 
yternoon  at  Brocdcville,  Pa.,  an  attempt 
10  railroad  the  case  to  trial  within  20 
iMors  was  halted  by  the  State  Supreme 
Court  at  Pittsburgh. 

Acting  upon  a  iietition  by  the  In- 
i  qtrirer  attorney  for  a  change  of  venue 
'  ou  the  grounds  that  the  newspaper  ex- 
fcutives  could  not  receive  a  fair  trial 
in  Jefferson  County,^  where  Margiotti 
lires,  Chief  Justice  Frazer  and  Justice 
Drew  grant^  an  order  directing  the 
Attorney-General  to  show  cause  why 
the  case  should  not  be  shifted  to  another 
county  for  trial.  Argument  on  this 
rule  will  be  heard  by  the  State  Supreme 
Court  Nov.  25  when  it  convenes  in 
Philadelphia. 

.At  Brookville  the  grand  jury  re- 
ranid  a  true  bill  after  two  hours  of 
deliberation.  Margiotti  was  the  only 
witness.  The  indictment  named  the 
Philadelphia  Inquirer  Co.;  Charles  A. 
Tyler,  president  and  general  manager, 
lod  John  T.  Custis,  editor. 

The  true  bill  contains  two  counts, 
one  charging  libel  of  Margiotti  as  a 
lawyer,  and  one  libel  of  him  as  the 
State’s  .Attorney-fjeneral.  The  charges 
grew’  out  of  an  article  in  the  Inquirer 
of  Sept.  29,  dealing  with  an  asserted 
tax  fee  grab  in  connection  with  col- 
lertion  of  delinquent  taxes  for  various 
counties. 

■After  the  indictments  were  returned. 
Ralph  B.  Evans,  Philadelphia  attorney 
representing  the  newspaper,  hastened  to 
Pittsburgh  and  within  two  hours  o^ 
tained  the  stay  from  the  Supreme  Court. 
The  petition  of  the  defendants  said : 

“The  defendants  are  informed  and 
believe  and  therefore  aver  that  a  fair 
and  impartial  trial  of  said  case  cannot 
be  had  in  Jefferson  Countv.  In  support 
of  this  averment,  defendants  allege 
upon  the  information  and  belief: 

“That  the  said  Charles  J.  Margiotti 
is  known  personally  to  most  of  the 
residents  of  Jefferson  County  elibigle 
lor  jury  service  and  that  it  would  be 
impossible  to  secure  a  jury  which  did 
not  contain  one  or  more  jurors  with 
whom  he  is  personally  acquainted  and 
who  are  friendly  to  his  interests. 

"That  the  said  Margiotti  has  publicly 
stated  that  this  prosecution  was  institu¬ 
te  in  Jefferson  County  where  he  was 
^  and  reared  and  where  the  people 
brow  him  best. 

"Oiat  one  of  the  counsel  retained 
by  the  said  Margiotti  to  represent  him 
m  said  prosecution  has  stated  that  be¬ 
cause  of  Margiotti’s  influence  and  popu- 

jn  Jefferson  County,  the  jury 
would  be  certain  to  convict,  regardless 
ot  the  evidence.” 

The  Inquirer  said  today  that  “there 
was  no  doubt  from  the  very  first  that 
Jeiterwn  County  authorities  were  out 
to_  railroad  the  case  through.”  It 
pointed  out  that  more  than  two  weeks 
*go,  before  the  grand  jury  had  eveii 
“WVCTed,  counsel  for  the  Inquirer  re- 
wved  notice  from  Robert  M.  Morris, 
strict  Attorney  of  Jefferson  County, 
have  the  defendants  in  Brookville 
w  trial  at  10  a.  m.  Oct.  29. 

An  attempt  “to  cripple  the  efficient 
mctioning  of  the  Inquirer  during  the 

Philadelphia  mayoralty  campaign” 
)  subpenaing  nearly  all  the  Inquirer’s 
^^^utives.  including  persons 

never  saw  the  story  until  it  was 
^int,  was  charged  today  by  the  news- 
^pwper.  Service  of  the  subpenas  was 


halted  by  the  Supreme  Court  action  at 
Pittsburgh. 

“Since  it  was  estimated  that  the  trial 
would  take  approximately  one  week — 
the  week  before  Election  Day,”  the  In¬ 
quirer  said,  “all  these  men  would  have 
been  detained  in  Brookville,  nearly  300 

miles  from  Philadelphia,  where  the 

paper  is  published,  for  that  entire 

period.” 

HAY  ADVERTISING  MANAGER 

Chicago  Man  Joining  Utica  Daily  Pres* 
November  4 

(.By  telegraph  to  Koitob  &  Publishes) 

Utica.  N.  Y.,  Oct.  31— Russell  D 
Hay  on  Nov.  4  will  liecome  advertising 
manager  of  the  Utica  Daily  Press,  it 
was  announced 
—  this  week  by 

Prentiss  Bailey, 
publisher.  Mr. 
Hay  has  spent 
five  years  in  the 
Chicago  Times 
a  d  v  e  r  tising  de¬ 
partment  and  was 
connected  before 
that  with  the  cir¬ 
culation  and  ad¬ 
vertising  staffs  of 
the  Geneva  (N. 
Y.)  Times.  He 
is  a  Hobart  grad- 
Russell  I).  Hay  uate.  He  replaces 


Harry  Fox,  former  correspondent  and 
city  ^itor  for  the  Press,  who  had  been 
advertising  manager  a  year.  Mr.  Fox 
was  retired  a  month  ago. 

Mr.  Hay  will  occupy  a  newly  con¬ 
structed  office  on  the  second  .floor  of 
Utica  Obsen'cr-Dispctch  building, 
which  now  houses  the  entire  Press, 
latest  addition  to  the  Gannett  Newspa¬ 
pers.  Other  October  building  improve¬ 
ments  for  the  Press  include  installation 
of  Lamson  pneumatic  tubes  connecting 
business  and  editorial  offices  and  the 
composing  room. 

LABOR  BOYCOTTS  BLADE 

Daily  Refu*e*  to  Support  “Radical 

Leader*” — For  “Rank  and  File” 

A.  political  fight  lietween  the  Toledo 
Blade  and  the  Lucas  County  Congress 
for  Political  .Action,  a  lalwr  organiza¬ 
tion  sponsoring  the  candidacies  of  a 
slate  for  the  new  city  manager  coun¬ 
cil,  resulted  last  week  in  the  adoption 
of  a  resolution  to  boycott  the  Blade  by 
a  meeting  of  the  Toledo  Central  Labor 
Union. 

“The  rank  and  file  of  labor  in  Toledo 
has  almost  invariably  had  the  support 
of  the  Blade,  but  this  support  cannot 
be  given  to  radical  leaders  who  are 
not  the  real  friends  of  workingmen, 
and  who  have  demanded  of  their  can¬ 
didates  acceptance  of  a  communistic 
platform,”  the  Blade  had  editorialized. 

The  Blade  has  been  suj^rting  ac¬ 
tively  tbe  candidacies  of  nine  men  in¬ 
dorsed  and  sponsored  by  the  City  Man¬ 
ager  League.  The  News-Bee,  which 
has  been  supporting  a  slate  made  up 
partly  of  men  indorsed  by  the  City 
Manager  League  and  partly  by  men 
backed  by  the  Labor  Congress,  joined 
in  the  exchange  last  week  with  an  edi¬ 
torial  entitled  “Hoss  Feathers,”  in  which 
it  derided  the  Blade  for  its  charges  of 
Socialism  and  Communism  as  far  as 
at  least  two  of  the  men  on  the  labor 
slate  were  concerned. 

SIMON  SEEKS  NEW  TRIAL 

Max  Simon,  former  publisher,  who 
was  convicted  sometime  ago  of  a  con¬ 
spiracy  to  burn  the  Elisabeth  (N,  J.) 
Times  plant  and  at  the  present  time  on 
$10,000  bail  has  taken  his  case  to  the 
New  Jersey  Court  of  Errors  and  Ap¬ 
peals  asking  for  a  new  trial. 

JOINS  NEW  YORK  TIMES 

Ernest  Von  Hartz  has  resigned  as 
Baltimore  Sun  cable  editor  to  join  the 
Neiv  York  Times  cable  desk.  He  suc¬ 
ceeds  the  late  James  R.  Giaque  on  the 
Times.  The  Baltimore  Sun’s  cable  desk 
is  now  being  handled  by  W.  H.  Y. 
Knighton,  Jr.,  formerly  of  the  copy  desk. 


Pint  eimetric  MtmrBotype 
iiuUtUationj  WtUmrbury, 
Conn.,  October^  192S 


UST  ten 

years  ago,  the  progressive  **  Waterbary  Republican’' 
and  ** Waterbary  American”  installed  the  first  elec¬ 
tric  stereotype-heating  equipment;  and  publisher 
W.  J.  Pape  says  in  his  letter,  “VI  e  are  glad  we  did.” 

More  than  200  other  newspa}>ers  have  followed  the 
lead  of  the  **  Waterbary  Republican”  and  **  Water¬ 
bary  American”  and  installed  G-E  electric  heat  in 
their  stereotype  furnaces.  Why  not  let  us  give  you 
an  estimate  on  the  cost  of  electrifying  your  present 
stereotype  pots?  Write  or  telephone  the  nearest 
G-E  office,  or  General  Electric  Co.,  Dept.  6A-201, 
Schenectady,  New  York. 
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— ~  ^  "nkT  T  TT  T  UAVt  mkaksi  riu^  Pliiladelphia  citizens  be  the  iurv"  a. 

PASS  llV  KrVlr  W  -  challenged. 

M.  XlL  W  X 1.  XX  T  M,  W  ▼  PhiUdelphi*  Record  Then  Attecked  Defending  the  mounting  public  <U. 

~  ~  His  Appeal  Againct  New  Deal  ^he  Record  said :  ‘Occasions  a^jj 

Ad  of  the  Month  American  Ruhr.  It  has  a  fine  map  of  The  Philadelphia  Record,  published 

For  October  we  liestow  the  best-ad-  the  well-known  valley.  It  gives  valuable  by  J.  David  Stern,  close  friend  and  con-  ^  of 

of-the-month  orize  to  the  Nezv  York  market  data  about  the  Chattanooga  area  hdant  of  President  Roosevelt,  donated  ot  the  «». 

Americcai  for  Us  page  promotion  entitled  (automobile  registrations  >r.«>mes  a  page  of  free  space  Wednes^y  to  re-  has  used  this  formw  ft 

“Automobile  Row,  New  York,”  The  home-ownership,  rentals,  etc.).  It  h»ts  pruning  an  editorial  by  William  Ran-  _  aggrandizernem  He 
clever  idea,  the  smart  drawing,  the  the  advertisers  that  use  the  Times  and  joiph  Hearst  which  liad  run  the  day  t^ter.  IwterTS^^^^ 


aggrandizement. 


clever  idea,  the  smart  drawing,  tne  ...v,  oo,pn  nearsi  wnicn  iiau  luii  me  power.  He  prefers  Hitler  to 

short,  telling  copy  combine  to  make  it  reproduces  for  many  dasMtications  let-  before  as  an  advertisement  in  the  Phtla-  the  most 

an  outstanding  ad.  Well  timed,  it  ap-  'frs  receivetl  from  satisfied  advertisers,  aelphia  Inquirer.  Hie  Hearst  ^itonal  LnerSn  life  today 

peared  a  couple  of  weeks  before  the  A  large  table  on  the  last  page  gives  the  vvas  a  pungent  criticism  of  the  New  Philadelphians  aginst  ^e^’ New  ^ 
New  York  Automobile  Show.  classification  by  classification  for  Ueal,  principally  its  tax  program.  Philadelphians'  a 

c .  _  _ _ ..ca  the  first  eight  months  of  193a  .ind  19o4  Sneaking  of  President  Roosevelt  as  ’>  ^ 


New  York  Automobile  Show. 


So  many  automobile  advertisers  use  gains  or  losses.  There  are  lots  of 

the  American  says  the  copy,  that  the  ^  p^.^- 

advertising  columns  of  the_  paper  con-  ,  ,  c-oninliment  that  can  be 


is  a  pungeni  criucisra  oi  me  isew  Philadelphians  against  the  New  dLt 
ial,  princpa  ly  Its  tax  program.  Philadelphians  aiS 

Sjieaking  ot  President  Roosevelt  as  }iearst.”  ***** 


a  Wilson  appointee  and  protege,  Mr. 
Hearst  wrote  that  the  men  with  whom 


Mr.  Hearst’s  article,  “The  Rab' 
Progress,”  ran  as  an  editorial  in  J 


advertising  columns  oi  tne  paper  con-  j  ^  compliment  that  can  be  ivilson  surround^  himself  are  “for  the  ’  a  »  >i 

stitute  an  automobile  row*  where  hun-  P  ^  J  'y*  Ss  o^ 


dreds  of  thousands  of  families  come  to 


paid  It  IS  to  say  that  even  it  you  weren  t  ‘chips  off  the  old  block.’  ...  more  than  60  other  HailJM 

a  newsi»per  or  an  advertising  m.m  you  They  have  the  same  lack  of  apprecia-  - - ' 

would  find  it  interesting.  {iof,  qJ  ^  dollar,  and  the  same  exuber-  NEW  MINIMUM  SET 

*  *  *  ant  delight  in,  and  exaggerated  con-  a  series  of  conferences  between  ik. 

Jewett  of  Providence  fidence  m,  reckless  expenditure.  ,  .  .  Toledo  Newspaper  Guild  and  exeenW 

He  s  had  two  amateur  plays  pub-  They  have  the  same  ambition  to  be  of  all  three  newspapers  was  cond^ 
lished  and  hopes  to  write  no  more,  great — great  creators,  great  benefactors,  j^st  week  The  News-Bee  toU  tS 
He’s  been  a  teacher  of  English  in  pri-  great  distributors  of  largesse,  great  guild  that  'a  minimum  of  $20  for 

vate  and  public  figures  in  history,  great  leaders  of  the  employed  on  the  paper  six  months  S 
schools.  He  was  world  and  moulders  of  world  events.  $40  for  those  of  three  years’  expend 

Q  VAT'/'knn  I  Mo  /1o/«loro/1  fVio  nroconf  tovofirkn  nlone  s  t  t  .  t  *•  t  «•*%  «  ^ 


vate  and  public 
schools.  He  was 
a  Second  Lieuten- 


present  taxation  plans  ^ould  be  established  before  Jan.  1^ 
the  U.S.F.  to  be  unsound  economically.  former  minimums  were  $20  for  thn> 


Harold  E.  Jewett 


am  m  me  u.o.r.  lo  oe  unsouno  economically.  former  minimums  were  $20  for  thi» 

A.  He  graduate  The  Record  replied  m  a  page  one  edi-  employed  a  year  and  $40  for  those  ^ 
in??  *"  ‘orial  that  It  was  giving  Mr.  Hearst  five  years’  service  on  the  News-Btt 

1914.  He  was  free  space  to  express  his  views  and  The  Times  told  the  guild  that  increase 
born  in  Dalton,  would  give  him  as  much  more  as  he  in  salary  of  about  10  per  cent  would 
Mass.,  42  years  wishes.  be  instituted  among  the  employes  in 

ago.  He  lives  Philadelphia  is  to  see  a  test  of  New  the  lower  salary  bracket,  affectine  i; 
now  m  Eden  Deal  strength  ne.xt  Tuesday  at  the  polls,  persons.  Blade  officials  refused  to 
Park  iiear  Provi-  The  Record  said  Mr.  Hearst  “fears  grant  a  horizontal  salary  increase,  ani 
dence,R.I.,  where  Philadelphia  will  fall  for  the  New  said  they  never  would  sign  a  cOTtno 
he  has  kept  up  Deal.”  with  the  guild.  Individual  increase 

the  taxes  so  lai  “Philadelphia  is  one  of  the  few  cities  will  be  granted,  the  guild  was  informi 
hut  he  s  afraid  in  the  country  where  Mr.  Hearst  has  as  soon  as  business  warrants, 
that,  like  the  oc-  to  pay  for  space  to  place  his  views  be-  - 


but  he’s  afraid 
that,  like  the  oc¬ 


cupants  of  another  Eden  of  long  ago,  fore  the  public. 


We  suggest 


^toO’  may  be  chased _  out  some  day.  that  Hearst  imm^iately  remedy  this 


HEARST  PROMOTES  BREH 

Ralph  Brett,  formerly  Pacific  Cow 


ne  s  m  nis  second  marriage  and  likes  it  situation  by  purchasing  a  Philadelphia  advertising  head  for  Good  Housekt^ 
pretty  well  and  has  a  year  old  daugh-  newspaper  so  our  fellow  citizens  may  ing,  has  been  appointed  coast  adTcrtb- 

look  and  buy.”  And  the  drawing  shows  pTesidS^of  hisTr^ernit^^^^  ^ manager  of  all  Hearst  m^ 

enmo  cmart  Innkintr  over  one  of  OI  nis  iraierniiy,  tooK  part  in  disinterested  advice.’  ...  Let  Mr.  Brett  was  jarred  and  bruised  in  tb 

the  cars.  Tl.^e^the  cantL.  “All  these  reactionary,  battle  the  lib-  wreck  of  a  Southern  Pacific  train  nor 


the  cars.  Under  the  caption,  “All  these  fie  wrote  and  graduated  cum  laude. 
cars  were  displayed  m  the  New  York  And  his  middle  name  is  Ernest. 
American  during  the  first  nine  months  Harold  E.  Jewett  is  promotion  man- 
of  1935”  is  a  list  of  the  automobile  ager  of  the  Providence  Journal  and 
accounts  in  the  paper.  Bulletin,  He’s  been  that  for  four  years. 

The  layout  has  unusual  attention  For  1 1  years  before  that  he  was  a  solici- 
value.  The  copy  is  interesting  and  con-  tor  on  the  retail  staff  of  his  paper.  He’s 
vincing,  “Here  in  New  York,  where  had  no  other  jobs.  He  spends  most  of 
more  cars  are  sold  every  year  than  in  his  time  promoting  the  circulation  and 
any  other  market  in  the  world,  there  is  the  classified  columns  of  the  newspaper, 
an  automobile  row  where  nearly  all  the  His  favorite  indoor  sport  is  penny 
important  cars  are  on  display,  where  ante.  He  likes  cribbage,  loo,  and  a 
hundreds  of  thousands  of  families  come  cheerful  play  in  the  theater,  and  good 
to  look  and  buy. .  .It’s  a  profitable  mar-  liquor  and  light-footed  fiction.  \^en 
ket  place,  this  automobile  row,  because  he  has  a  choice,  he  asks  for  a  Man- 
it  attracts  actual  car  buyers... and  so  hattan.  He  never  turns  down  roast 
many  of  them.  It’s  an  inexpensive  mar-  turkey,  strawberry  shortcake  or  a  maple 
ket  place  because  the  cost  of  reaching  nut  Sundae.  He  hates  tyrannies . . .  po- 


eral  Record  at  close  range,  and  let  Glendale  Oct.  19. 


car  buyers  is  so  low. 


military,  domestic 


“It’s  a  complete  market  place  because  ■  •.*  ™dtor  cops,  prohibition  and  censor- 
it  draws  families  from  the  suburbs  as  ships.  ,  _  . 

well  as  the  City... The  automotive  ad-  ,  ,  ’xt  a  Committee 

vertiser  who  wants  more  sales  in  New  ^  N.N.P.A.  and  he  made  a  lasting 
York  will  see  to  it  that  his  product  is  contribution  to  newspaper  promotion  by 
well  displayed  in  New  York’s  Automo-  drawing  up  the  constitution  of  the_Asso- 
bile  Row... in  the  advertising  columns  adopted  at  the  convention  in 

of  the  New  York  American.”  Chicago  last  June. 

It’s  the  kind  of  an  ad  that  will  attract  Allen  French. 

the  general  reader  of  the  oaner  as  well 
as  the  advertiser  to  whom  it  is  directed 
. .  .and  that  is  a  jiretty  good  test  of  a 
good  piece  of  promotion. 

Tennotee  Valley 

A  salute  to  the  Chattanooga  Times  ExftVS 

for  its  new  book  about  itself  and  the 

territory  it  serves.  VVe  like  it  because  j  to  *  air  j* 

it  is  well  planned,  well  written,  well  and  loBlon  .MadlUm 

printed.  Wq  like  it  not  only  because  of  witVi  RrilH  aro  now 

the  information  it  contains,  but  also 

because  it’s  good  to  look  at,  easy  to  ready  on  Inleitype 

lead.  *  “ 

The  size  is  9  x  12  inches,  the  num-  I  Wide  loom  matrices  | 
ber  of  pages  is  32,  the  cover  stock  is 

pebbled  silver.  (The  engraver  says  he  *0^  economical  and 

can’t  reproduce  the  cover  because  of  modern  Ivnoara- 

the  silver  paper.)  The  cover  design  is  moaern  lypogra 

neat,  dignified;  the  title  is  simple  (“The  P^Y*  Ask  tO  See  il. 

Chattanooga  Daily  Times,  newspaper  of 

the  number  one  city  of  the  Tennessee  TKT*F  VD*F  VDI? 

Valley’^).  The  inside  pages  are  printed  IXM  X  CijKX  X  A  Ci 

on  a  highly  coated  stock.  It  is  full  of  -oil  xt  v  i 

Weeded  photograjdis  describing  Chatta-  HrOOklyn,  Wew  1  OrJC 

nooga.  It  says  a  great  deal  about  the  |L  - 

TVA.  It  calls  the  Tennessee  Valley  the 
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OPINION 


Correction! 

•  In  our  Editor  &  Publisher  page  ad¬ 
vertisement  last  week  concerning  the 
National  Weekly  Poll  of  Public  Opinion, 
the  address  of  our  New  York  office  was 
given  erroneously  as  “85  Madison 
Avenue.”  The  correct  address  is 

285  Madison  Avenue 


American  Institute 
OF  Public  Opinion 

New  York  City  •  >  Princeton,  N.  J* 

Exclusive  Sales  Representative: 

Publishers  Syndicate,  30  North  La  Salle  St.,  ChicaiO 
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dailies  deny  charge  ACTS  ON  WATSON  DISMISSAL  LIPSHIE  TO  MINNEAPOLIS 


by  governor 

Accuies  Scrippt-Howard  Ohio 
of  Letting  Advertising 
Control  Editorial  Policy  on 
Liquor  Question 

{Sttcial  to  Editor  &  Publishes) 


National  Guild  Carries  Case  of  A.P.  Des  Moines  Man  Now  Local  Adver* 
Writer  to  Labor  Board  tising  Manager  of  Star 

The  American  Newspaper  Guild,  Oct.  Tlie  Minneapolis  Star  has  named 
30,  filed  charges  with  the  Regional  La-  Joseph  G.  Lipshie,  local  advertising 
bor  Board,  New  York,  over  the  dismis-  manager.  .Mr.  Lipshie  went  to  the  Star 


.  /-»  •  sal  of  Morris  Watson  by  the  Associated 

^  Liquor  Question  Press.  Mr.  Watson,  formerly  a  mem- 

_ .  her  of  the  A.P.  staff  in  New  York,  is  a 

TshW  Editor  &  Publishes)  vice-oresident  for  wire  services  of  the 

^  CNaNKAT.  Oct.  29-Open  dehance  Tn'^^  ^  guiirisserrS  he  waS 
of  Governor  Martin  L.  ayey  s  c  arge  discharged  bwause  of  his  activity  in  the 
that  the  stx  Ohio  Scnpps-Howard  Kendrick,  A.P.  executive 

iJw  [“P*”  winked  at  cor  upti  in  e  O  o  news  editor,  has  stated  that  lie  was  dis- 
Sute  liquor  department  under  the  pre-  dissatisfaction  with 

R,.,  t-kws  administration  because  the  liquor  ^is  work. 

The  Regional  Labor  Board  in  New 
»as  sounded  today  ^  ^  refused  to  make  the  guild  charges 

in  first  pap  articles  o  public,  saying  it  was  against  its  policy 

Post  and  the  five  o  p  p  .  ^  ^  some  action  had  been 

These  other  papers  were  the  Cleveland 

a, .  Press,  Akron  Times- Press  l  oungsto^^  L.  Ernst,  counsel  for  the  guild. 

aai^  Jeltgrarn,  Toledo  N  ’  also  refused  to  publicize  the  charges. 

^  i^us  Citizen  which  topther  with  tte  ^ 


LIPSHIE  TO  MINNEAPOUS  NEW  YORK  CITY  IN 
es  Moines  Man  Now  Loc«d  Adver-  AUTO  UMELIGHT 

tising  Manager  of  Star  .  . 

Tlie  Miiuieapolis  Star  has  named  Company  and  Agency  Officials  Jour* 
.seph  G.  Lipshie  local  advertising  „ey  East,  Leaving  Detroit  Quiet— 
anager.  Mr.  Lipshie  went  to  the  Star  c-  ^  •  ■.  c  a-  ■  j 

from  Des  Moines,  Factories  Have  Sufficient  Orders 

la.  where  he  has  t®  Keep  Factories  Busy  to  Jan.  1 


from  Des  Moines, 
la.,  where  he  has 
been  assistant  lo¬ 
cal  display  man¬ 
ager  of  the  Reg- 


(Specittl  to  Editor  &  Publisher) 


.T.  O.  I.IPSHIE 


ager  ^’t  the  /\eg-  Detroit,  Oct.  30 — With  the  leading 
ij/cr  and  rribiwic.  automotive  advertising  executives,  bqjh 
Mr.  Lipshie  be-  agency  and  factory,  now  in  New  York, 
gan  his  newspaper  Uetroit  presents  a  remarkable  contrast 
if  a  T  three  weeks, 

Kcgister  and  1  rib-  October  linage  is  way  above  last  year 
line  in  1913,  start-  ^jd  releases  already  made  for  November 
ing  in  the  classi-  schedules  in  newspapers  bid  fair  to  ex¬ 
ile  d  department  jjy  jj,ariy  thousand  lines,  which 

and  luter  being  si^ould  bring  the  1935  automotive  linage 
transferred  to  lo-  ^  point  ahead  of  1934. 
cal  display,  tie  Chrysler  announcement  release 

is  a  f^aduate  ot  through  Lee  .‘\nderson  Agency,  calls  for 
l^w  School.  ^  large  space  in  a  much  larger  list  of 


by  Governor  Davey  over  station  „  p,.„,  “Even  if  we  Hid  we  i*°'^  have  been  dealer  points.  In  dealer  points,  the  size 

>0  from  Cincinnati.  Wnow  that  we  wmdH  rereive  hut  scant  '’^'''^us  departments  ot  ^.Qpy  yggjj  ^72  lines,  while  in  distribu- 

king  as  his  subject  “The  Truth  during  the  past  few  wcek^  points,  the  copy  ranges  from  980  to 

rt  the  Liquor  Department.”  Cover-  toward  and  j  700  lines. 

Javeysaid:  “The  series  of  articles  ..nr-,  r.,..*.  ^  Dodge  have  released  their  announce- 

not  charge  any  wrongdoing,  but  N,  Y.  NEWS  WINS  LIBEL  SUIT  Pulis,  fashion  editor,  and  R.  L.  Buck-  ntent  schedule  through  Ruthrauff  & 


they  were  filled  with  innuendo  and  were  DrunkennetB  Reference 

cleverly  written  for  the  purpose  of  m  *  1  -u  1  u  c  - 

creating  suspicions  and  unfavorable  im-  ESSO  PROGRAM  ENLARGED 

pressions  by  inference.  It  has  always  Justice  Salvatore  A.  Cotillo  in  Man-  - 

to  true  that  innuendo  and  inference  hattan  Supreme  Court  Tuesday,  Oct.  29,  U.  P.  Now  On  50  Stations — I.  N.  S. 
were  the  resort  of  cowards.  dismissed  a  complaint  for  $50,000  dam-  Has  69  Radio  Subscribers 

‘•Let  me  call  your  attention  to  some  ages  brought  by  Percy  Morrison,  of  Addition  this  week  of  six  more  sta- 


bee,  national  advertising. 


ESSO  PROGRAM  ENLARGED 


Ryan  Agency  which  follows  up  the  pre¬ 
announcement  campaign.  Most  of  the 
Dodge  releases  will  be  made  November 
4  or  5  in  a  general  announcement 
throughout  the  country  and  copy  size 
varies  from  315  lines  up. 

Still  nothing  has  been  released  on  De 


of  the  startling  facts  with  reference  to  hreeport.  Long  Island,  against  the  News  tions  to  the  Esso  program  network  Soto  for  the  announcement  campaign, 
these  cliain  newspapers  which  are  part  Syndicate  Co.,  publishers  of  the  N cw  brought  the  United  Press  total  of  radio  Qldsmobile  was  announced  last  week 
of  a  larger  chain,  wth  headquarters  in  }  ork  Daily  News.  .  subscribers  to  50.  Twelve  stations  now  with  an  unusually  large  list  of  news- 

New  York  City.  Every  distiller  that  The  suit  was  tesed  upon  an  alleged  ^|^j|  newscast  pro-  papers  being  used.  Copy  was  placed  by 

they  attacked  in  their  articles  is  one  libel,  published  Aug.  3,  1932,  as  fol-  gj-ajus^  the  Lye  being  added  in  the  south  P-  Brother  &  Company, 

that  did  not  advertise  m  their  own  lows:  She  had  been  a  nurse  in  a  hos-  ^eacoast  area  to  give  more  comprehen-  The  new  Lincoln  for  1936,  built  for 

papers.  They  protected  all  their  own  pital  where^  Morrison  had  been  taken  coverage  in  strong  Esso  territory,  the  price  field  around  $1,200,  was  pre¬ 
advertisers.  They  have  been  recemtig  as  a  drunk.  Three  of  the  six  are  newspaper  stations,  viewed  at  Dearborn  Monday  by  repre- 

the  bulk  of  the  advertising  of  the  whis-  Kenneth  M.  Spence,  of  Spence,  Hop-  ^  - 


The  new  Lincoln  for  1936,  built  for 
the  price  field  around  $1,200,  was  pre¬ 
viewed  at  Dearborn  Monday  by  repre- 


With  the  h:sso  program  on  WBAL,  sentatives  of  the  press.  The  new  Lin- 


key  trust  and  their  allies.  The  virtual  kins,  Walser  &  Hotchkiss,  attorney  for  Baltimore  a  Hearst  station  found  itself  coin  is  a  combination  of  effort  by  both 
monopoly  that  the  whiskey  trust  had  the  plaintiff,  contended  that  the  state-  broadcasting  United  Press  Ford  Motor  Company  and  the  Lin- 

built  under  the  previous  regime,  with  ment  injured  the  reputation  of  Morn-  U  p  contracts  are  with  the  sta-  coin  Motor  Company.  It  is  a  new  V-12 

all  ite  serious  implications,  never  re-  son,  but  the  court  held  that  the  matter  owners  and  not  with  the  advertiser  vehicle  and  the  first  showing  to  the  pub- 

ceived  anything  but  praise  from  these  complained  of  was  not  a  “libel  per  se  lie  will  be  made  at  the  Hotel  Astor  ex- 

chain  newspapers,  because  they  were  and  that  it  was  doubtful  that  it  was  of  Norfolk  (Ledaer  Dis  ^^'^it  of  the  Ford  and  Lincoln  motor 

receiving  such  large  advertising  con-  and  concerning  the  plaintiff”  since  the  .  \v\VNC  \sheville  iCitPen-  companies. 

tracts  from  them.  Those  papers  winked  only  reference  that  the  plaintiff  con-  wrat  ’itaitimorp  •  The  1936  production  continues  to 

..  k.j _ hpInpH  ftip  ntm  ,.,00  in  times),  li.Ti^,  naiiimore  (.nearsi;  ,  u.-i..  r-j  enn  _ 


receivuig  suen  largc  auvcnisius  aiiu  coiu-crinng  uic  piaiiiiiii  since  uic  .  WWNC  \sheville  (CitPen-  companies. 

tracts  from  them.  Those  papers  winked  only  reference  that  the  plaintiff  con-  what  ’Haititnore  •  The  1936  production  continues  to 

at  bad  conditions  because  it  helped  the  tended  referred  to  him  was  contained  in  w’RvV  Richmond-  WPTF  lialeieh’  climb.  Ford  has  built  53,500  cars; 

cash  register.  the  sentence  quoted  above.  WBT  Charlotte  ’  ’  Chevrolet,  45,000;  Plymouth,  21,500; 

"Since  we  have  broken  this  vicious  Stuart  N.  Updike,  of  224  E.  42d  St.,  international  News  Service  an-  ^uick,  28,750;  Pontiac,  18,800;  Oldsmo- 


cash  register.  the  sentence  quoted  above. 

"Since  we  have  broken  this  vicious  Stuart  N.  Updike,  of  224  E.  42d  St., 

whiskey  monopoly,  most  of  the  reliable  acted  as  counsel  for  the  News. 

concerns  from  which  we  began  to  buy  - 

did  not  advertise  very  much  in  these  SEEK  TO  BOOST  PHOTOPHONE 


did  not  advertise  very  much  in  these  SEEK  TO  BOOST  PHOTOPHONE  Press  Service  servicing  some  250  sta- 

chain  newspapers,  wlm  tried  to  coerce  TpUnlionp  Annlipotlon  for  t*ons,  many  of  them  being  the  smaller 

them.  When  these  chain  papers  founo  Bell  Telephone  Fil«  Application  for 

they  could  not  force  this  new  eroup  to  Amended  Tariffs  now  taking  some  sort  of  sponsorable 

pve  them  large  advertising  contracts,  (5/,e«a/ to  Editor  &  Polisher)  news  service  is  approximated  as  running 

they  began  a  crusade  against  them.  Of  Washington  D.  C.,  Oct.  31-In  a  ^ear  400,  or  about  two-thirds  of  all 
course  you  and  I  should  not  accuse  move  calculated  to  encourage  use  of  tele-  licensed  stations  in  the  United  States. 

them  of  being  more  interested  in  money  phone  service  for  the  transmission  of  _ 

than  in  public  morals.  Perhaps  they  news  picture,  the  Bell  Telephone  Corn-  hEARST  MAY  BE  QUESTIONED 

ngurc  that  the  whiskey  business  would  pany  has  filed  amended  tanffs  with  the  _ 

be  a  little  more  pure  in  their  highly  Federal  Communications  Commission,  Appellate  Division  Reverses  Supreme 
moral  company.”  eliminating  the  requirement  that  only  Court  Ruling  In  American  Suit 

Replying  to  these  charges,  and  deny-  equipment  specified  by  the  Bell  System  Appellate  Division  of  the  New 

me  emohaticallv  that  the  editorial  pol-  may  fie  used.  Unless  suspended,  after  , .  ^  |'e  /Apptii.«e  uivision  01  me  incw 
Ills  ciiipnducaiiy  iiiai  uic  cuuuiidi  .  ..  nrovicirinQ  hfromp  ^ ork  County  Supreme  Court  this  week 

ic>’  of  the  Scnpps-Howard  newspapers  objections  hied,  the  provisions  become  „  „  1  1  j  .^at  Frank  E  Bon¬ 
in  Ohio  was  controlled  by  the  counting-  operative  Novemlier  15.  _  pO” 


nounced  this  week  that  it  had  signed  its  Dodge  16,000.  There 

69th  radio  subscriber.  With  Transradio  are  still  no  1936  produHion  figures  given 
Press  Service  servicing  some  250  sta-  on  Hudson,  De  Soto,  Graham-Pmge,  or 


tions,  many  of  them  being  the  smaller  Auburn.  To  date,  ;^e  ^tomotive  in¬ 
stations,  the  total  number  of  stations  '^us^y  has  built  225,000  new  1936 
now  taking  some  sort  of  sponsorable  F”uuels  and  the  factories  are  ready  to 


news  service  is  apjiroximated  as  running 
near  400,  or  about  two-thirds  of  all 


HEARST  MAY  BE  QUESTIONED 


Court  Ruling  In  American  Suit 

The  Appellate  Division  of  the  New 


increase  their  schedules  of  production  as 
the  1936  demand  increases.  It  is  com¬ 
mon  talk  around  Detroit  that  there  are 
orders  on  the  books  at  the  present  time 
to  keep  the  factories  going  until  Janu¬ 
ary,  1936. 


16  GET  W.P.A.  JOBS 


in  Ohio  was  controlled  by  the  counting- 
room,  came  last  night  a  signed  article. 


newspapers  said :  “Maybe  he’s  only  fool-  by  ^bc  carrier 
in’.  The  Governor,  we  mean. 

“Two  weeks  ago  he  attempted  to  be-  each  call  made 
cloud  the  Ohio  State  University  appro-  mitting  picture 


.S^Novllier^r^'"""^  unanimously  ruled  that  I^ank  E.  Bon-  Unemp^  Gunmen 

Henceforth,  assuming  approval  of  the  u^''-  who  has  brought  libel  suits  against  Gather  Historical  Data 

tariffs,  any  equipment  for  telephotograph  several  Hearst  newspapers,  is  entitled  (  Pecia  o  ditor  ublisher) 

iv  be  usecl  which  does  not  interfere  examination  before  trial  of  Wil-  Philadelphia,  Oct.  29 — Sixteen  un- 

th  nnv  nf  the  nthpr  <;prvirp«  offpreH  b^ui  Randolph  Hearst,  publisher.  employed  newspapermen,  most  of  them 

the  carrier  According  to  the  court’s  order,  an  jobless  for  months,  reported  for  work 

It  is  also  proposed  that  the  rates  for  ‘*P®u  commission  may  proceed  to  take  today  on  a  local  writers’  project  only  to 
ch  call  made  for  the  nuroose  of  trans-  Hearst's  testimony  in  California  or  learn  that  overnight  the  jobs  had  been 


captioned.  “The  Truth,”  by  Ira  Wei-  tariffs  any  equipment  for  telephotograph 

born,  under  a  Cleveland  date  line  *’i^y  be  used  which  does  not  interfere  J?  an  examination  betore  trial  ot  Wil 

Editorially  the  Scripps- Howard  Ohio  with  any  of  the  other  services  offered  „ 


down  and  explained  he  was  ‘only  fool¬ 
in’. 

“Last  night  on  the  radio  he  defended 


each  call  made  for  the  purpose  of  trans-  -'V'  hearst  s  testimony  m  c^aiitornia  or  learn  tnat  overnignt  tne  joos  naa  neen 

mittinir  nirtnrec  diall  hp  thnsp  annlirahlp  Wherever  he  may  be  domiciled.  The  called  off  in  Washington.  Their  gloom 

priation'issurb77aying"’tharmosro-f  for  messVe  toll' telephone  servke.  L  e.,  order  reversed  a  ruling  by  a, Supreme  over  this  sudden  turn  was  short  lived, 

the  football  team  waron  t^  sute  pav-  station-to-station,  person-to-person,  or  Court  justice  denying  Bonner  s  request  however,  for  an  order  rescinding  the 

roll  ™,.r»e„ca  .ccoMil,  ,o  the '^o„„e«io„  ‘  with  SaT 

and  bit  him.  The  Governor  then  lacked  e«abl,sl«d. _  $1000(10  ueU™  lieh  Bo“„er  his  fiW  They  are  evoected  to  lasin  work  in,- 

NEW  POST  FOR  STEEP  against  the  New  York  American,  nam-  mediately,  receiving  $94  monthly  and 

T,,  Ca  au  c  *UR  Heacst  as  a  co-defendant.  working  30  hours  a  week  gathering  data 

Thomas  Steep,  author  of  Chinese  Bonner’s  complaint  states  in  part ;  ou  historical  sites,  industry,  museums 

MnnfaQtir«  '  ntiH  a  vvrif#*r  on  nar  n  acfArn  .  p  .  *  .  .  ,  ,  ...  .  r 


NEW  POST  FOR  STEEP 

Thomas  Steep,  author  of  “Chinese 


aU.  Ca„a»  I  •  N - 7  a  L - a  17  „a_  a’  »  J  -'a  17  17  a  HOIinCr  S  COmpiaitll  states  in  part;  msiuilt-ai  MICS,  lUUUSUy,  IIlllSCUIIlS 

.and  a  wTit^  on  Far  Eastern  defendants  conveyed  to  the  com-  aud  other  data  pertaining  to  phases  of 

u^^'°aa  fb'  Pan-Pacific  Press  ^unity  at  large  the  impression  that  'ueal  life.  James  Love,  formerly  of  the 

hie  whose  attack  brought  forth  Bureau  as  manager  of  its  New  York  plaintiff  (Bonner)  was  a  mere  tool  Philadelphia  Dailv  Ncivs,  will  receive 

^^-A  "'p  of  certain  private  interests  and  had  $’60  as  head  of  the  WPA  project  and 

not  aHvlri-  distillers  who  did  i^spondent  m  Far  East  for  the  New  obtained  his  position  as  Executive  Sec-  Paul  Comly  French,  until  recently  pres- 

?2orHe  eh"^  'J'l  ^  advertising  YorkHerald  Tribune  with  headquarters  Commission  ident  of  the  Newspaper  Guild  of  Phila- 


vertiser  failed  to  use  two  or  more  Press  stationed  at  Peiping. 

Scripps-Howard  Newspapers  in  Ohio.  - 

we  have  mentioned  all  the  leading  PARRISH  TO  NASHVILLE 
brMds,  whether  advertisers  or  non-ad-  John  Parrish  formerly  of  the  Bir- 
4^*  °f  which  means  the  gov-  mingham  Age-Herald  engraving  staff 


CIRCLEVILLE  DAILY  SOLD 


Love’s  assistant. 

The  jobs  were  provided  the  men,  all 
of  whom  are  guild  members,  through 
the  offices  of  Harry  E.  Kalodner,  for- 


The  Circleville  (O.)  Herald  has  lieen  mer  political  editor  of  the  PhiladAbhia 


or  failed  to  answer  the  pertinent  has  been  appointed  foreman  of  the  purchased  from  Karl  Herman  and  A.  Record,  who  is  now  secretary  to  Gov- 
qMsbons  which  our  exposures  prompted  Nashville  Tennessean  papers  engraving  A.  Hoopingarner,  by  the  Galvin  news-  ernor  Earle  and  State  Secretary  of 
™ni  in  these  columns  yesterday.”  department  '  C  paper  interests.  Revenue. 


Revenue. 
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Editor  &  Publisher  for  ISovember  2,  1935 


UGGETT  DENIES  HE 
ASKED  HUSH  FUND 

Crusading  Editor  of  Minnesota  Weekly 

in  Hospital  as  Result  of  Beating 

Which  He  Alleges  He  Received 
from  Mobsters 

Denying  their  stories  that  he  sought 
a  $1,5W  "hush  fund”  from  two  men  he 
has  been  attacking  in  a  crusade  against 
gambling  in  Minneapolis,  Walter  W. 
Liggett,  crusading  editor  of  the  weekly 
Mid-West  American,  is  ill  with  pleurisy 
as  the  result  of  an  attack  Oct.  25 
which  he  lays  to  Isadore  (Kid  Cann) 
Blumenfeld  and  Abe  Bronstein. 

Minneapolis  police,  scouting  the  story 
of  the  anti-Governor  Olson  editor,  have 
cleared  the  two  men  and  have  heard 
a  counter  charge  that  'Liggett  pre- 
cipated  a  drunken  brawl  in  a  saloon  and 
was  badly  hurt  in  the  fight. 

Liggett  was  in  the  company  of  the 
two  men  following  a  visit  to  the  apart¬ 
ment  of  Mrs.  Annette  Fawcett,  di¬ 
vorced  wife  of  W.  H.  (Capt.  Billy) 
Fawcett  where  he  met  the  two  men 
he  has  been  editorially  attacking.  Lig¬ 
gett  claims  Mrs.  Fawcett  invited  him; 
she  claims  he  invited  himself. 

Mrs.  Fawcett  said  the  men  had  a  few 
drinks  at  her  hotel  room  and  left  the 
place  arguing.  On  the  way  home  Lig¬ 
gett  and  Blumenfeld  went  into  a  cafe 
where  the  struggle  ensued. 

Liggett’s  head  and  face  were  battered 
severely,  a  tooth  was  kicked  out,  his 
lip  split,  and  one  ear  was  almost  torn 
off.  He  also  was  bruised  badly  on  his 
chest. 

In  a  statement  to  Editor  &  Publish¬ 
er,  editor  Liggett  claims  the  men  had 
engineered  the  meeting  in  an  attempt 
to  bribe  him.  His  explanation  follows: 

‘‘The  failure  of  the  Minneapolis  police 
to  arrest  Isadore  Bloomfield,  alias  Kid 
(Jann,  and  ‘Brownie’  Bronstein  the  lead¬ 
ers  of  the  gang  of  thugs  who  attacked 
me,  is  precisely  what  I  might  have 
expected.  Apparently  the  only  activity 
of  the  police  to  date  has  been  to  aid  my 
assailants  in  cooking  up  a  weird  tale 
of  an  attempt  to  solicit  a  bribe  and  of 
a  drunken  attack  they  claim  I  made 
upon  a  gang  of  seven  gangsters. 

“The  hospital  records  will  prove  con¬ 
clusively  that  I  was  not  intoxicated — and 
so  will  the  evidence  of  the  attending 
nurses  and  internes  when  my  injuries 
were  first  treated. 

“The  story  that  I  solicited  money 
from  Kid  Cann  is  the  exact  opposite 
of  the  truth.  He  repeatedly  told  me 
that  I  would  ‘be  taken  care  of  if  I 
laid  off’  and  Bronstein  made  an  identical 
offer.  Their  story  that  I  asked  them 
for  a  definite  sum  of  money  is  unquali¬ 
fiedly  false,  but  I  recognize  its  inception. 

“Earlier  in  the  evening,  before  Kid 
Cann  made  his  unexpected  appearance, 
Mrs.  Fawcett  suggested  to  me  that  it 
would  be  nice  if  I  had  money  to  hire 
an  attorney.  I  told  her  that  it  would 
take  $1,500  and  it  was  impossible  for 
me  to  raise  such  a  sum.  She  then 
suggested  that  a  certain  firm  of  attor¬ 
neys  might  be  persuaded  to  take  the 
case.  I  replied  that  I  would  not  accept 
their  services  if  they  were  offered  free 
because  of  certain  political  connections. 

“Mrs.  Fawcett  has  acknowledged  that 
her  repeat^  telephone  calls  saying  that 
she  had  important  information  were 
merely  a  pretext  to  effect  an  introduc¬ 
tion  between  Kid  Cann  and  myself  at 
the  request  of  Kid  Cann  and  a  certain 
ex-bootlegger  named  Maxie  Synder. 

“Kid  Cann  and  ‘Brownie’  Bronstein 
are  both  mentioned  in  my  affidavit  for 
a  change  of  venue  as  underworld  char¬ 
acters  I  had  attacked  who  could  be  de¬ 
pended  upon  to  do  everything  in  their 
power  to  injure  me.  Both  of  them 
were  bootl^gers  and  both  have  served 
time  in  prison.  This  disqualifies  them 
under  the  city,  state  and  Federal  liquor 
regulations  from  participating  in  the 
liquor  business,  yet,  with  the  connivance 
of  the  Farmer-Labor  majority  of  the 
Minneapolis  city  council  and  with  the 
assent  of  the  Olson-appointed  State 
Liquor  Controller  they  control  at  least 
six  retail  outlets  in  this  city — also  in 
defiance  to  state  regulation — and  are 


getting  a  stranglehold  on  the  local  re¬ 
tail  trade. 

“I  have  exjwsed  this  condition  and 
urged  a  legislative  inquiry  into  the  liquor 
control.  This  explains  my  beating. 

“Two  of  the  charges  on  which  I  base 
my  offer  to  provide  evidence  sufficient 
to  impeach  (governor  Floyd  Olson  con¬ 
cern  his  protection  of  gamblers  and 
gambling  devices  and  the  fraud  and 
favoritism  in  liquor  control.  _  I  intend 
to  carry  on  my  campaign  against  illicit 
liquor  dealers  and  organized  gamblers. 
If  the  decent  civic  organizations  of 
Minneapolis  will  not  act  and  the  state 
legislature’s  leaders  side  track  the  in¬ 
vestigation,  I  intend  to  appeal  to  At¬ 
torney  General  Cummings  to  send  fed¬ 
eral  investigators  into  this  city — as  was 
done  in  Chicago — so  that  the  local  un¬ 
derworld  may  be  cleaned  up  just  as 
the  United  States  government  wiped 
out  the  Capone  gang.” 


F.  C  C.  CLEARS  WLW  ON 
CENSORSHIP  CHARGES 

Prmll  Say*  Refusal  to  Broadcast  News 
Program  Was  Private  Matter — 
Station  Ha*  Reinstated  Pear¬ 
son  and  Allen 


(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  28 — The 
Federal  Communications  Commission 
last  week  dismissed  without  investiga¬ 
tion  the  charges  of  censorship  against 
WLW,  powerful  Cincinnati  radio  sta¬ 
tion,  brought  by  prominent  members  of 
the  House  and  Senate,  because  of  the 
station’s  action  in  temporarily  discontin¬ 
uing  the  bi-weekly  program,  “Wash¬ 
ington  Merry-Go-Round”  by  Drew 
Pearson  and  Robert  S.  Allen. 

The  protest  resulted  from  WLW’s  re¬ 
fusal  to  broadcast  further  radio  pro¬ 
grams  of  the  Washington  columnists  for 
their  alleged  derogatory  references  to 
a  Cincinnati  manufacturing  firm.  The 
broadcast  of  Saturday  night,  Oct.  19, 
was  not  carried,  although  the  program 
was  reinstated  the  following  Tuesday 
night  without  comment  from  WLW. 

As  a  result  of  the  station’s  original 
action.  Senators  Wheeler  of  Montana, 
Fletcher  of  Florida,  Norris  of  Nebras¬ 
ka,  Nye  of  North  Dakota,  Clark  of 
Missouri  and  Byrnes  of  South  Carolina, 
in  addition  to  Representatives  Maverick 
of  Texas  and  Bland  of  Virginia,  sent 
protests  to  the  Commission  demanding 
that  the  station’s  license  be  revoked,  for 
refusing  to  broadcast  the  chain  news 
program  of  Pearson  and  Allen,  spon¬ 
sor^  by  the  Gruen  Watch  Company  of 
Cincinnati. 

In  reply  Chairman  Anning  S.  Prall 
of  the  FCC  sail :  “This  dispute  is 
strictly  one  involving  the  continuity  of 
the  program  in  which  the  Commission 
has  no  official  interest.”  Prall  said 
that  he  regarded  the  matter  as  a  private 
dispute  and  that  there  was  no  element 
of  censorship  involved.  “Many  con¬ 
tracts  are  broken  that  we  never  hear 
about,”  he  added,  stating  that  “it  was 
a  closed  matter  to  the  FCC.” 

WLW  offcials  were  aroused  because 
Allen  and  Pearson,  speaking  of  the 
Roosevelt  neutrality  law  and  the  possi¬ 
bility  of  embargoes  of  war  materials  to 
warring  nations  mentioned  the  LeBlond 
Machine  Company  of  Cincinnati  for  re¬ 
cent  safes  and  deliveries  of  lathes  to 
Italy,  to  be  used  in  manufacture  of 
shells.  In  addition,  in  their  Oct.  15 
broadcast,  Pearson  and  Allen  made 
what  were  regarded  as  uncomplimentary 
references  to  Joseph  Green  of  Cincin¬ 
nati,  and  official  of  the  state  depart¬ 
ment.  Following  this  broadcast,  WLW 
notified  the  Mutual  Broadcasting  Sys¬ 
tem  that  it  had  decided  to  discontinue 
further  “Merry-Go-Round”  broad¬ 
casts. 

In  his  wire  to  the  FCC,  Senator 
Fletcher  said  that  he  considered  the 
action  of  WLW  as  “an  unwarranted 
invasion”  of  the  right  of  free  speech. 
Other  Congressional  protests  were 
similar  in  tone. 

The  American  Civil  Liberties  Union 
had  previously  charged  that  WLW  had 
issued  orders  to  newscasters  to  refrain 
from  mentioning  strikes. 


COAST  AGENCY  GROUP 
JOINS  A.A.A.A. 


(Continued  from  page  11) 


cies  attract,  and  methods  the  newspaper 
employs  in  procuring  circulation. 

Retail  linage  is  important  because 
local  merchants  as  a  rule  buy  space  us¬ 
ing  only  one  yardstick,  which  is,  ringing 
the  cash  register  tomorrow,  he  stated. 

Even  coupons  cannot  be  taken  on 
mere  volume  returns,  Mr.  Haas  said, 
citing  the  experience  of  an  agency  that 
analyzed  the  buying  ixissibilities  of  the 
coupon-senders  of  a  particular  cam¬ 
paign. 

“I  certainly  would  not  want  to  buy 
space  unless  I  had  all  the  available  facts 
at  hand  so  far  as  they  pertained  to  these 
intangibles,”  he  stated,  “In  the  ac¬ 
quisition  of  that  knowledge,  I  know  my 
buying  of  space  would  be  far  more  in¬ 
telligent  and  resultful  than  if  my  deci¬ 
sion  were  based  solely  on  the  well- 
known  tangibles.” 

Permanence  of  a  magazine  and  of  its 
audience  were  stressed  as  value  tests 
by  Mr.  Carey. 

Careful  consideration  of  the  radio 
outlets  was  urged  in  the  purchase  of 
radio  time  by  Mr.  Anderson. 

Flexibility,  length  of  impression  and 
circulation  are  the  outstanding  factors 
needed  for  good  outdoor  advertising, 
stated  Mr.  Willoughby  in  outlining  the 
billboard  sjiace  buyer’s  attitude. 

Speakers  at  the  “off  the  record”  ses¬ 


sions  were  D.  H.  Jones,  president,  Djia 
H.  Jones  Company,  Los  Angela '  i 
W.  Braun,  president,  Braun  &  (io.,’Lo5 
Angeles;  Frank  Braucher,  vice-prtsi. 
dent,  Crowell  Publishing  Co.  and  presi. 
dent.  Periodical  Publishers  .\ssociatioi 
of  New  York:  John  J.  Cahill,  Dam 
Jones  Company;  J.  C.  Morse,  Dan  B 
Miner  Co.,  Los  Angeles:  William  T 
Prosser,  president,  Strang  &  Prosser 
Seattle;  Stanley  Swanberg,  vice-pres^ 
dent,  Botsford,  Constantine  &  Gardner 
San  Francisco;  Leon  Livingston,  presi¬ 
dent,  Leon  Livingston  Advertisint 
Agency,  San  Francisco;  Dan  B.  Miner 
president,  Dan  B.  Miner  Co,,  Lw  .\iii 
geles;  Dan  Belding,  account  mana^ 
Lord  &  Thomas,  Los  Angeles;  Augnsi 
J.  Bruhn,  manager,  McCann-Ericksoe, 
Los  .Angeles  and  K.  L.  Hamman,  for. 
merly  head  of  a  San  Francisco  ageno 
now  retired,  of  Oakland. 

.Alternating  in  presiding  at  the  ses¬ 
sions  were  Louis  Honig,  president, 
Erwin,  Wasey  &  Co.  of  the  Pacific 
Coast,  and  Harry  Q,  Hawes,  vice-presi¬ 
dent  and  general  manager,  McCajin- 
Erickson,  Inc.  Convention  secretar 
was  Walter  Burke,  regional  executivt, 
with  Mr.  Honig,  general  convent^ 
chairman,  and  Dana  H.  Jones,  chairman 
of  the  program  committee. 


PLACING  SCHWARTZ  PRODUCTS 

1  he  ads  ertising  account  of  Schwarfi 
Ginger  .Ale  Company,  Inc.,  San  Fran¬ 
cisco,  has  lieen  placed  with  Fraii 
NN'right  iS:  .Associates  of  San  Francisa. 
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“I  look  to  Editor  &  Pub¬ 
lisher  as  a  splendid  me¬ 
dium  for  general  news 
items,  information,  facts 
of  all  kinds  relating  to 
the  newspaper  field. 

“Indeed,  Editor  &  Pub¬ 
lisher  is  outstanding  in 
that  particular  field  of 
media.’’ 


LEE  H.  BRISTOL 
Vk'e*  President.  Charge  of  AdvertiMM 
BristoLMyert  Company 


There  may  be  other  ways  of 
reaching  these  vitally  impor¬ 
tant  people,  but  in  no  other 
way  except  through  EDITOR 
»  PUBLISHER  can  they  be 
reached  when  their  thoughts 
are  concentrated  on  news¬ 
papers  and  newspaper  adver¬ 
tising. 
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Editor  &  Publisher  for  November  2,  1935 


reported  option  on 
^STON  TRANSCRIPT 

Rumor  S«y*  George  P.  Marshall, 
Wuhington  Laundryman  and  For¬ 
mer  Publisher,  Has  Offered 
$150,000  Cash 

Kciwrts  irom  lioston  this  week  said 
•hat  George  P.  Marshall,  Washington, 
1)  C  laundryman  and  one-time  pub- 
Sier  of  Hearst’s  lyashingtan  Tivies, 
nas  secured  a  thirty-day  option  on  the 
Boston  Transcript  at  a  reported  price  of 
tl50,uijo  cash  and  the  assumption  of  over 
indebtedness. 

Marshall  was  away  from  Washington 


JOINS  HANFF-METZGER 

Clifford  A.  Williams,  formerly  with 
H.  VV.  Kastor  &  Sons  Advertising  Com- 


McCORMlCK  TO  SAYRE,  PA. 

Francis  P.  McCormick  for  the  past 
six  years  with  the  Coming  (N.  Y.) 


pany,  Lliicago,  has  joined  the  Chicago  Evening  Leader  advertising  staff  has 
office  of  Hanff-Metzger  of  Illinois,  Inc.  I>een  named  advertising  manager  of  the 


MOGENSEN  LAUNCHES 
WESTERN  MAGAZINE 

Five-Star  Weekly  Will  Make  Initial 
Appearance  Jan.  18  in  120  Coast 
Papers — 1 ,300,000  Copies 
Ordered 

(By  telegraph  to  Editor  &  Publisher) 

San  Francisco,  Oct.  31. — Five  Star 
Weekly,  standard-size  newspaper  maga- 


l)c*en  named  advertising  manager  of  the 
Sayre  (Pa.)  Evening  Times,  effective 
Nciv.  11. 


GUILD  WOULD  INVOKE 
WAGNER  LABOR  ACT 

Philadelphia  Group  Files  Complaint, 
Alleging  Refusal  of  Inquirer  to 
Bargain  with  Regional 
Labor  Board 


BUCK  QUITS  GUILD’S  (Upecial  to  Editor  &  Publisher) 

EXECUTIVE  BOARD  Philadelphia,  Oct.  39— The  News- 

-  paper  (Guild  of  Philadelphia  and  Cam- 

Says  Eddy  and  Ashcraft  Keep  Board  den  has  filed  with  the  Kegional  Labor 


from  Operating  Under  Constitu¬ 
tion  Plan  to  Raise  $25,000 
Fund 

A  split  in  the  ranks  of  the  national 


Board  a  formal  complaint  against  the 
I’niladelplua  inquirer  alleging  refusal  of 
the  management  to  bargain  collectively 
with  it  under  the  Wagner  Labor  Dis¬ 
putes  Act. 

The  action,  charging  "an  unfair  la- 


ThU  football  team  as  Editor  &  Pub-  <<  ccKiy,  sianuaru-sizc  newspaper  ihhkh-  n  spot  in  tne  raiiKs  oi  tne  national  The  action,  charging  "an  unfair  la- 

went  to  press,  and  could  not  be  supplement,  .prmted  in  four  colors  executive  ^artf  of  the  American  News-  bor  practice  affecting  coipmerce,”  is  the 

in  Chicago.  He  will  be  in  Bos-  circulated  with  130  daily  newspa-  paper  (juild  is  revealed  in  the  current  iirst  case  involving  a  newspaper  since 

i!!S*^iKlav,  his  VVashington  office  re-  issue  of  the  Guild  Reporter.  the  law’s  enactment. 

,  '  initial  appearance  Jan.  lo,  it  is  an-  Robert  M.  Buck,  of  the  IVoshuigtoti  Ihe  Question  whether  a  newspapers 


'^iT^Boston,  George  E.  Stephenson, 
general  manager  of  the  paper  who  is 


initial  appearance  Jan.  18,  it  is  an¬ 
nounced  by  M.  C.  Mogensen,  owner. 
.Mogensen  also  is  head  of  M.  C.  Mo- 


Sd  to  control  the  majority  stock,  de-  &  Co.,  newspaper  representatives,  signed  from  the  board  at  a  recent  meet-  by 

imd  knowing  anything  about  the  deal  Orders  for  an  initial  issue  of  1,300,-  mg,  chiefly  because,  he  said,  I  believe  fm 


Robert  M.  Buck,  of  the  Washington  The  question  wliether  a  newspaper’s 
Daily  Nezos,  and  vice-president  of  the  business  is  interstate  commerce  under 
.(\>N.G.  from  the  second  region,  re-  the  terms  of  the  Wagner  Act  is  raised 
signed  from  the  board  at  a  recent  meet-  by  the  case.  Bart  of  the  complaint  do¬ 
ing,  chiefly  because,  he  said,  “I  believe  fmes  the  interstate  character  of  the  In- 
the  board  is  unable  to  exercise  its  con-  quirer’s  business,  supporting  the  guild’s 
stitutional  authority,  and  will  be,  as  eontention  that  the  act  should  be  in- 


'  h  referred”  questioners  to  Mr  Mar-  copies  for  distribution  in  California,  the  board  is  unable  to  exercise  its  con-  quirer’ 
mSi  Mr.  Stephenson  has  been’ deter-  Washington  Orepn,  Nevada  Arizona  stitutional  authority  and  will  be,  as  eonten 
Zed  in  his  effort  to  continue  manage-  Hawaii  have  been  placed,  Mogensen  long  as  Jonathan  Eddy  is  secretary  and  voked. 
™  nt  of  the  paper.  stated.  Garland  Ashcraft  is  treasurer,’’  He  Tho 

'The  Boston  story  said  that  ex-  fhe  regular  run  will  be  approximate-  said  he  thought  they  were  tempera-  Bhilad 


Thomas  J.  Finney,  president  of  the 
Bhiladelphia-Camden  guild,  and  M.  H. 


Governor  Joseph  B.  Ely  and  Senator  ly  1,000,000  copies,  he  advised.  Seventy-  mentally  unsuited  to  the  offices  which  Goldstein,  the  guild’s  attorney,  filed  the 

\'andenberg  are  thought  to  have  an  in-  two  of  the  member  newspapers  are  in  they  hold.  charges  with  Major  Stanley  W.  Root, 

terest  in  the  deal,  but  that  the  character  t'alifornia,  19  in  Washington,  17  in  Ore-  Mr.  Buck’s  resignation  was  accepted  the  regional  labor  board  director,  after 
ui  the  paper  will  not  be  changed  if  the  six  in  Nevada,  four  in  Arizona  without  comment.  He  has  offered  to  a  secret  vote  of  Inquirer  editorial  em¬ 
pale  is  consummated.  two  in  Hawaii.  Five  western  continue  to  serve  as  liaison  man  with  the  ployes  showed  them  63  to  7  in  favor  of 

In  recent  weeks  several  offers  have  chains  are  included  in  the  contracting  National  Labor  Relations  Board  in  such  a  course.  The  formal  complaint, 

been  made  for  the  paper.  Representa-  papers.  They  are  the  Scripps  League  Washington.  signed  by  Finney,  said: 

live  Christian  A.  Herter,  Republican,  of  Newspapers,  Copley’s  Southern  Cali-  Guilds  in  the  second  region  have  been  "The  Newspaper  Guild  of  Phila- 

made  an  offer  for  reorganization  fornia  Associated  Newspapers,  Southern  asked  to  nominate  candidates  for  Mr.  delphia  and  Camden  charges  that  the 

wliereby  the  present  stockholders  would  llregon  Newspapers,  F.  F.  Garside  Buck’s  office.  Elections  to  fill  vacancies  respondents  have  been  and  are  engaging 

transfer  to  him  two-thirds  of  their  -Newspapers  and  Peninsula  Newspapers,  are  made  by  the  executive  board.  in  an  unfair  labor  practice  affecting 


cquit)-  in  return  for  $400,000  new  money. 
Another  group,  headed  by  Harold  (Cabot, 


Newspapers  and  Peninsula  Newspapers,  are  made  by  the  executive  board.  in  an  unfair  labor  practice  affecting 

Frank  Baker  is  publisher,  Paul  West  A  financial  program  for  the  year  was  commerce,  in  that  the  said  respondents, 
manager  and  Arthur  J.  Ritchie,  editor,  charted  by  the  board.  It  calls  for  in-  since  Sept.  4,  1934,  have  continuously 


young  Boston  advertising  man,  last  of  Five  Star  Weekly.  Fred  Rodever  tensive  effort  to  collect  back  dues  and  failed  and  refused  to  bargain  collectively 

April  held  an  option  on  the  Trailscript  lias  been  named  circulation  manager ;  assessments  and  a  plan  to  raise  $25,(>00  with  the  said  Newspaper  Guild  of 

for  a  reorganization  plan,  calling  for  Harvey  M.  Malotte,  sales  manager,  and  by  voluntary  contribution.  To  raise  Philadelphia  and  Camden,  which  is,  and 

siOO.UOO  new  capital,  but  the  option  ex-  Milton  Monroe,  art  director,  Mogensen  this  fund  guild  members  will  be  invited  by  the  respondents  admitted  to  be,  the 


pired.  Edwin  S.  Webster,  of  Kidder  stated. 


to  purchase  certificates  of  various  de-  representative  for  this  purpose  of  the 


Peabody,  brokers,  made  an  offer,  too.  This  staff,  with  numerous  assistants,  nominations.  Ultimately  it  is  hoped  respondents’  editorial  employes, 
but  as  far  as  is  known  all  of  these’  were  already  is  assembled.  Contract  awards  these  will  be  redeemed  at  face  value.  "The  respondent,  the  Philadelphia  In- 

rejected.  have  been  made  to  Sterling  Engraving  -  quirer,  which  the  said  respondents  by 

When  Mr.  Marshall,  head  of  the  Pal-  Co.,  plates;  McKenzie-Harris,  composi-  CORD  BANS  SUPERLATIVES  their  employes  and  their  agents,  trans- 

"  -  port  or  cause  to  be  transported  into, 

300-Line  Space  With  Only  Five-  and  sell  and  cause  to  be  sold  in  the 


rejected.  have  been  made  to  Sterling  Engraving 

When  Mr.  Marshall,  head  of  the  Pal-  Co.,  plates;  McKenzie-Harris,  composi- 
ace  Laundry  in  Washington,  and  ardent  tion,  and  Acme  Color  Press,  San  Ber- 
sports  enthusiast,  assumed  the  pub-  narclino,  press  work, 
lisher’s  post  of  the  Times,  Jan.  10,  1934,  The  Mogensen  Co.  is  representing  Five 
he  began  his  first  newspaper  experience.  Star  Weekly  Corporation  nationally. 

It  ended  Jan.  9,  1935.  Main  offices  are  in  the  Mills  Tower, 


CORD  BANS  SUPERLATIVES 


Main  offices  are  in  the  Mills  Tower,  Chicago.  Oct.  3(^Smashing  all  pre 
San  Francisco.  Newspai^r  members  cadent  in  the  matter  of  not  using  super 


Word  Copy  Announced  states  of  New  Jersey,  New  York,  Con- 

(5'pfciai  Kditor  &  Publisher)  necticut,  Delaware,  Maryland  and  nu* 

Chicago.  Oct.  3(^Smashing  all  pre-  o^er  states  in  the  United  States 

dent  in  the  matter  nf  not  ..Rimz  .liner-  America;  and  in  that  the  Said  re- 


NEWSPAPER  TAX  KILLED  include  the  Honolulu  Star-Bulletin,  aimounce  new  models.  Auburn  spondents  employ  various  and  numer- 

T  B  - 1 - -  ^  Sacramento  Union,  Portland  News-  Automobile  Comoanv  will  intr^uce  its  Persons  in  the  District  of  Columbia, 

Tbxm  Repre.«t.t.ve  Re.ent.  Criti-  Telegram  zud  Seattle  Star.  The  weekly  cord  front-wheel  chive  car  Sth  but  ^ 

cum  by  State  Press  is  designed  to  provide  a  western  family  foyj.  words  of  copy “Quality  in  every  of  Missouri,  State  of  New  JersQr, 

(By  tWrgroplita  Editor  &  Publishes)  magazine  in  color  for  both  metropolitan  detail  Cord’’ _ in  3(X)  lines  of  black  and  various  foreign  countries  to  gather 

San  Antoni^  Tex.,  Oct  31  _  The  and  sub-metropolitan  points  in  the  Pa-  white  space  in  newspaper  auto  show  informtion  and  traiwmit  s^ 


bo^  of  the  "Texas  legislature  today  dfic  area,  Mogensen  said.  Member 
deteated,  67  to  34,  a  proposal  to  levy  a  newspapers  will  share  in  expected  pro- 
one  per  cent  tax  on  gross  receipts  from  fits  from  national  advertising. 


numbers  late  this  week. 


by  telephone,  telegraph,  railroad  and  mail 


newspaper  advertising.  The  Texas  sen¬ 
ile  on  the  same  day  voted  to  investi- 


ROTO  LINAGE  UP 


broadcasting  legislative  September  Wa»  31  Per  Cent  editions  throughout  the  country, 

Ti,-  ~  I  J  r  I  ..t  Y..,.  announcement  at  present  coi 

tne  proposal  wa.  anoroved  aftpr  an  Aheed  ol  LmI  Tear  a..k _ _ _ u:i _  t'i _ _ 


This  unusually  simply  ad,  showing  to  the  off  ices  of  the  res^ndents  at  Phila- 
only  the  front  of  the  new  Cord  car,  with  publipticm  in 

no  mention  of  front-wheel  drive,  will  be  Philadelphia  Inquirer, 

used  in  other  newspaper  auto  show  complaint  Maj^  Root  r^ 

editions  thromzhoiit  the  rnnntrv  with  no  thc  correspondence  between  thc 


Inc  proposal  was  approved  after  an 
amendment  was  made  to  include  the 


"U«,uuicni  was  made  to  include  the  With  total  newspaper  rotogravure  ad-  repeated  instead  of  elaborated  upon  ^  “  unsuccessiui  negoiiauons 

proposed  vertising  linage  showing  an  increase  newspapers  during  the  introductor);  contract, 

oroa^t.  One  senator  suggested  that  of  31  per  cent  for  September,  as  com-  period  P  P  Willis  head  of  the  adver  Tyler  met  with  the  guild  nego- 

a  tmcroiAone  be  placed  on  each  mem-  pared  with  the  same  month  a  year  ago,  jising  'age'ncy  in  change  of  Auburn-Cord  several  times  betw^ 

oers  desk.  Another  proposed  that  the  roto  linage  as  a  whole  for  the  first  advertising  told  Editor  &  Pubushek  September,  1934,  and  this  spring,  first 

system  be  extended  to  every  home  so  nine  months  this  year  is  13.4  per  cent  today.  ’  ^s  the  Inquirer’s^  general  manager  ^d 

the  people  could  talk  back.  head  of  a  comparable  period  in  1934,  “While  other  writers  nf  antnmnhile  ^s  its  president,  after  control  of 

Rep.  Butler  said  he  objected  to  the  according  to  figures  released  recently  advertising  mav  engage  in  soasms  of  ad  newspaper  reverted  from  John  C 

^^re^om  of  criticism  newspapers  had  by  Kimberly-Clark  corporation.  In  -ectiJes ^o  its  former  owner,  the  Pa- 

JspUyed  as  to  work  of  the  legislature.  September  this  year,  total  linage  iierthe^rupS  of  ‘M^V^bSy’ 

ttep.  McKinney  said  “That’s  putting  amounted  to  742,846  lines  as  compared  ^e  intend  to  avoid  all  such  hemnrrhaorp«  bead  the  company.  The  meetings  were 
ynw  effort  to  tax  newspapers  on  a  with  566,810  in  1934.  National  roto  of  the  typSvrher  Sd  Selt  “"fruitful  from  the  guild’s  standpoint 

pretty  low  basis.”  advertising  increased  127.832  lines,  or  and  after  many  months  the  committee 


Governor’s  office  in  the  proposed  vertising  linage  showing  an  increase 


cuiiiuiis  iiuuujstiuuL  iiic  Luuiiiry,  wiui  uu  _ j  ^ 

announcement  at  present  concerning  and  Mr.  Tyler,  tilling  about  two 

Auburn  automobiles.  The  same  ad  will  1“^"  letters  exchanged  during  more 
be  reneated.  instead  of  elaborated  nnon  iban  a  year  of  unsuccessful  negotiations 


DR,  ELLIS  A  COLUMNIST  total  of  462,044  lines  as  against  334,212 
Dr.  Wiliam  T.  Ellis,  Sunday  School  year. 

Lesson  author,  foreign  correspondent  Local  rotogravure  increased  48,204, 
traveller,  is  now  writing  a  daily  or  20.7  per  cent,  in  September,  with  a 
wlumn,  “'Thoughts  And  Things,”  for  total  volume  of  280,802  lines  as  com- 
■iK  home  county  newspaper,  the  Chester  pared  with  232,598  in  September,  1934. 


with  5^,810  in  1934.  Nadonal  roto  of  the  typewriter  and  merely  announce  unfruitful  from  the  guilds  standpoint 
advertising  increased  127,832  lines,  or  the  new  Cord  and  let  the  motoring  pub-  ™o?‘bs  the  committee 

38.2  per  cent  for  September,  with  a  He  judge  for  itself”  said  Mr  Willis  re^rted  to  the  Inquirer  unit  and  to  the 
total  of  462,044  lines  as  against  334,212  in  explaining  the  'reason  behind  the  guilds  executive  council  that  no  prog- 
last  year.  unique  terse  codv  been  made. 

T  _  ? _ J  Aorv\A  icisc  cupy.  T„  T„l„  r*— _ i.  _.l_  t _ 


N.  Y.  GUILD  RAISES  DUES 


ress  had  been  made. 

In  July,  Paul  Comly  French,  who  has 
since  resigned  as  president  of  the  local 
guild,  wrote  to  Mr.  Tyler  asking  m- 


Dues  of  members  of  the  Newspaper  other  meeting.  In  Mr,  Tyler’s  reply  he 


fPa.)  Times.  In  addition  to  his  weekly  For  the  first  nine  months  this  year.  Guild  of  New  York  were  increased  was  informed,  according  to  the  guild, 
Sunday  School  Lesson,  which  appears  total  roto  linage  amounted  to  5,259,744  by  action  of  the  representative  assembly  that  the  company  “never  had  any  inten- 


'n  nearly  a  hundred  newspapers. 

^  „  GUY  R.  MeVEY 


lines  as  against  4,636,831  in  1934,  an  Oct.  29.  At  present  dues  range  from  tion  of  signing  a  contract.” 
increase  of  622,913  lines.  National  50  cents  to  $1.  The  new  scale  is  60  The  charges  will  be  sent  by  Majpr 
linage  leads  with  a  gain  of  407,929,  or  cents,  $125  and  $1.50.  The  new  con-  Root  to  the  National  Labor  Board  at 


Guy  R.  MeVey,  business  manager,  14.6  per  cent,  with  local  rotogravure  stitution  of  the  New  York  guild,  re-  Washington  for  examination,  after 
Anadarko  (Okla.)  Daily  News,  was  volume  up  214,984  lines,  or  11.5  per  vised  to  conform  with  the  national  guild  which  the  regional  board  will  attempt  to 

oiled  and  seven  other  persons  injured,  cent.  Total  national  roto  linage  for  the  constitution,  was  adopted.  It  was  an-  obtain  voluntary  compliance.  If  the  case 

two  seriously,  when  an  automobile  first  nine  months  amounted  to  3,189,044  nounced  that  a  meeting  of  guild  rep-  is  not  conciliated  hearings  will  be  held 

onven  by  the  newspaperman  collided  lines.  Local  rotogravure  advertising  resentatives  with  Harry  Goodwin,  man-  and  a  “cease  and  desist  order”  will  be 

another  car  on  Highway  81  totaled  2,070,700  lines  during  the  same  aging  editor  of  the  Bronx  Home  News,  sought  in  the  event  the  regional  board 

period.  has  been  scheduled  for  Nov.  7.  finds  the  Wagner  act  lias  been  violated. 
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STUDEBAKER  AND  NASH 
DRIVES  TO  START 


700  Newspapers  on  Studebaker  List 

— Copy  Based  on  Consumer  An* 
alysis — Nash  Will  Center  Ap- 
peid  Around  Big  Contest 

(Special  to  Editor  &  Publisher) 

Chicago,  Oct.  31— Preceded  by  two 
teaser  ads  this  week,  Studebaker  Cor¬ 
porations  new  car  advertisements  are 
scheduled  to  break  in  New  York  and 
leading  luetropulitan  cities  Saturday, 
Nov.  2,  and  will  follow  with  large-size 
space  in  newspaiiers  in  other  cities  later 
in  the  month,  depending  upon  when  new 
Studebaker  automobiles  are  available 
to  dealers,  it  was  announced  here  today. 
Approximately  700  newsiiapers  in  cities 
having  Studebaker  dealers  will  carry 
the  two  teaser  and  three  major  adver¬ 
tisements  which  will  inaugurate  the 
regular  193b  Studebaker  advertising 
program,  details  of  which  are  yet  to 
be  completed. 

The  oiieniiig  Studebaker  copy,  as  in¬ 
dicated  by  the  teaser  material  this 
week,  will  feature  the  slogan ;  "America, 
Here’s  the  Car  You  Ordered.”  This 
slogan  is  based  on  Studebaker’s  inde¬ 
pendent  consumer  research,  conducted 
this  summer  to  determine  what  the 
motoring  public  desires  in  automobiles. 
The  survey  was  made  entirely  inde¬ 
pendent  of'  Studebaker’s  name,  it  was 
stated.  The  copy  will  also  feature  tlie 
suggestion :  “Smart  to  be  Seen  In 
Smarter  to  Buy.”  Included  in  the  copy 
will  be  a  listing  of  97  points,  covering 
improvements  in  the  1930  cars  over  the 
1935  models.  Beauty  and  gas  economy 
will  also  be  stressed. 

In  line  with  emphasis  on  beauty  will 
be  advertising  devoted  to  the  "Stude¬ 
baker  President,”  a  model  designed  ex¬ 
clusively  for  Studebaker  by  Helen  Dry- 
den,  New  York  stylist.  A  special  ap¬ 
peal  to  women  motorists  will  be  made 
in  connection  with  the  Dryden  design. 

Studebaker  advertising  will  be  placed 
by  Roche,  Williams  and  Cunnyngham, 
Inc.,  local  advertising  agency. 

Announcement  advertising  of  the  new 
Nash  “-400”  automobile,  making  its 
initial  appearance  at  the  New  York 
show,  will  center  around  a  $10,000  cash 
prize  contest  to  secure  a  name  for  the 
new  type  engine  used  in  the  car  de¬ 
veloped  by  Nash  Motors  Company  en¬ 
gineers.  .Advertisements  will  appear  in 
1,450  newspapers  and  leading  national 
magazines  throughout  the  country  dur¬ 
ing  November  and  December. 

The  contest  advertising  copy  is  head¬ 
lined:  "$10,000  in  Cash  Prizes  to  Name 
This  .Amazing  New  Kind  of  Motor.” 

The  copy  points  out  that  everyone  is 
eligible  to  enter  the  contest,  that  there 
is  nothing  to  buy  and  that  620  cash 
prizes  totalling-  $10,000  will  be  awarded 
to  those  contestants  whose  suggestions 
for  a  name  for  the  new  motor  have, 
in  the  opinion  of  the  judges,  the  great¬ 
est  advertising  value.  First  prize  is 
$2,500;  second  prize,  $1,000;  and  third 
prize,  $500.00.  The  balance  of  the  prize 
money  is  divided  into  617  awards  rang¬ 
ing  from  $250  to  $5.00  each. 

J.  Walter  Thompson  Company,  Chi¬ 
cago,  is  directing  the  Nash-Lafayette 
advertising  program. 


DAWSON  HEADS  COMMITTEE 


Named  Chairman  of  Agency  Practice 
Group  of  Four-A 

Joe  M.  Dawson  of  Tracy-Locke-Daw- 
son,  Inc.,  New  York,  has  been  appointed 
chairman  of  Committee  on  Agency 
Practice  of  the  American  .Association 
of  Advertising  Agencies. 

Members  of  the  committee  include: 
Harrison  Atwood,  McCann-Erickson, 
Inc.,  New  York;  L.  W.  Baillie,  J.  Wal¬ 
ter  Thompson  Company,  New  York; 
George  T.  Eager.  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.,  New  York;  Wil- 
liard  S.  French,  Brooke,  Smith  & 
French,  Inc.,  Detroit;  Winthrop  Hoyt, 
Charles  W.  Hoyt  Company,  Inc.,  New 
York;  William  Reydel,  Newell-Emmett 
Company,  Inc.,  New  York;  and  Charles 
Daniel  Frey,  Charles  Daniel  Frey  Com¬ 
pany,  Chicago. 


HUPP  COPY  THIS  WEEK 


1 936  Advertising  Program  to  Start 
with  New  York  Show 

(Special  to  Editor  &  Publisher) 

Chicago,  Oct.  29 — Hupp  Motor  Car 
Corporation  will  launch  its  1936  adver¬ 
tising  program  in  the  New  York  auto¬ 
mobile  show  editions  of  New  York 
newsiiapers  and  will  follow  with  domi¬ 
nant-sized  siiace  in  the  show  editions  of 
other  newspapers  throughout  the  coun¬ 
try  in  cities  where  Hupp  dealers  are 
located.  ITie  introductory  Huppmobile 
advertisements  will  feature  the  phrase: 
“You  wanted  a  fully  streamlined  car 
to  fit  your  pride  and  purse — here 
it  is.” 

Another  ad  in  the  show  series  carries 
the  headline:  “The  car  that  was  some 
day  to  come — is  here.”  The  insertions 
will  vary  from  700  and  800  lines  to  500 
lines. 

Copy  is  being  placed  by  Stack-Goble 
.Advertising  Agency,  Chicago. 


FEATURES  CANNED  ALE 

Premier-Pabst  Sales  Company  lias 
launched  a  newspaper  advertising  cam- 
liaign  in  Boston  and  surrounding  New 
England  territory,  introducing  "Old 
Tankard”  ale  in  Keglined  “Tap-a- 
Cans.”  The  company  plans,  it  is  un¬ 
derstood,  to  extend  its  newspaper  copy 
on  canned  ale  throughout  the  country 
as  rapidly  as  distribution  of  the  prod¬ 
uct  is  completed.  The  opening  ad  is 
1,500  lines  to  be  followed  by  smaller 
insertions.  The  account  is  being  placed 
by  Morris,  Windmuller  and  Enzinger, 
Inc.,  Chicago. 


BIG  WINTER  CAMPAIGN 

Standard  Oil  Company  of  Indiana 
will  soon  release  the  largest  newspaper 
schedule  ever  undertaken  for  a  winter 
advertising  and  merchandising  cam¬ 
paign.  The  drive,  which  will  introduce 
new  merchandising  methods,  is  sched¬ 
uled  to  start  about  the  middle  of  Nov¬ 
ember.  Supplementing  the  newspaper 
advertising  will  be  a  weekly  radio  pro¬ 
gram,  featuring  Jack  Hylton,  English 
orchestra  leader.  The  campaign  is  be¬ 
ing  prepared  by  the  Chicago  office  of 
McCann-Erickson,  Inc. 


GELLFil  JOINS  BLACKMAN 

.Announcement  was  made  this  week 
by  Blackman  Advertising,  Inc.,  New 
York,  of  the  election  of  Max  Geller 
as  a  vice-president  of  the  company.  Mr. 
Geller  joins  the  agency  after  two  and 
a  half  years  with  the  International 
Magazine  Corporation.  Before  that,  he 
served  for  six  years  with  Liberty  Maga- 
cine  as  eastern  advertising  manager,  re¬ 
signing  to  join  International.  Mr.  Gel¬ 
ler  assumes  his  new  duties  immediately. 


GENERAL  CIGAR  IN  DAILIES 

General  Cigar  Company,  New  York, 
has  launched  a  program  on  “vintage” 
White  Owl  cigars  in  78  newspapers  in 
about  50  cities.  Insertions  will  run 
about  once  a  week  for  the  rest  of  the 
year.  Newspaper  efforts  for  this  prod¬ 
uct  have  been  increased,  it  is  understood, 
chiefly  because  the  radio  program  has 
been  discontinued.  J.  Walter  Thomp¬ 
son  Company  is  the  agency. 


GETS  MARMOLA  ACCOUNT 

Raladam  Company,  Detroit,  Marmola 
reducing  tablets,  has  placed  its  account 
with  Street  &  Finney,  Inc.,  New  York. 
W.  E.  Faxon  is  account  executive. 
Fifty-line  ads  have  started  in  about  1,000 
newspapers. 


UQUOR  COPY  RELEASED 

Contracts  are  being  issued  to  news¬ 
papers  on  Glenmore  Distilleries,  Louis¬ 
ville,  and  Brown-Forman  Distillery  Co., 
of  the  same  city,  by  Reincke-Ellis- 
Younggreen  &  Finn  and  Ruthrauff  & 
Ryan,  Chicago,  respectively. 


DICKEY  JOINS  REINC^ 

Roy  Dickey,  for  five  years  with  B.B. 
D.O.,  New  York,  and  before  that  with 
the  Chicago  office  of  Erwin,  Wasey 
&  Co.,  has  joined  the  creative  staff  of 
Reincke-Ellis-Younggreen  &  Finn,  Chi¬ 
cago  agency. 


WRIGLEY  TRYING  NEW 
L-SHAPED  COPY 

Agency  Reports  General  Acceptance 
of  Increased  Comic  Space  in  Ir¬ 
regular  Shape — Campaign  Set¬ 
ting  Record  For  Duration 

(Special  to  Editor  &  Publishcr) 

Chicago,  Oct.  29 — Starting  i\ov.  1, 
Wrigley  newspajier  advertising  on  com¬ 
ic  pages  will  assume  new  form  and  in¬ 
troduce  a  new  copy  theme.  L-shaped 


Makeup  suggested  by  Wrigley  to  ac¬ 
commodate  the  hitherto  forbidden 
L-shaped  copy. 

Wrigley  black  and  white  ads,  represent¬ 
ing  a  25  per  cent  increase  in  space  from 
56  to  70  lines,  are  to  run  in  an  extensive 
list  of  dailies,  most  of  which  have  ac¬ 
cepted  the  innovation  in  form,  with  few 
exceptions  according  to  officials  of 
Neisser-Meyerhoff,  Chicago  Agency 
placing  the  copy.  In  the  latter  cases 
the  tiuestion  is  still  under  consideration, 
it  was  stated. 

Featuring  the  antics  of  the  diminu¬ 
tive  “Spearman,”  the  L-shaped  ads  ex¬ 
pound  the  virtues  of  Wrigley  gum  in 
keeping  with  the  company’s  policy  of 
“tell  ’em  fast  and  tell  ’em  often.”  The 
new  series  is  expected  to  establish  a 
further  record  for  continuity  in  daily 
newspapers  after  three  years  of  con¬ 
tinuous  use  of  comic  page  space. 

In  the  new  space,  cartoons  are  being 
utilized  containing  balloon  comments  on 
“Mr.  Spearman.”  Some  typical  exam¬ 
ples  of  this  new  copy  technique  follow: 

The  first  ad  shows  a  picture  of  a 
man  taking  a  shower  bath  with  the 
comment:  “Wrigley’s  is  always  re¬ 
freshing.”  Another  ad  shows  a  man 
packing  his  suitcase  with  the  caption : 
“Wrigley’s  is  packed  with  flavor.”  Still 
another  depicts  an  orator  registering 
great  emotion  with  the  balloon  stating: 
“Wrigley’s  flavor  is  worth  talking 
about.” 


POWERS-FRANCE 

Joshua  B.  Powers,  S.A.,  is  a  French  corpora¬ 
tion  and  one  of  the  offices  of  the  Joshua  B. 
Powers  Organization. 

This  office  maintains  contacts  with  adver¬ 
tisers  and  advertising  agencies  in  France, 
Belgium,  Spain  and  Italy,  as  well  as  pro¬ 
viding  market  and  media  surveys  for  foreign 
advertisers  and  exporters  having  interest  in 
these  countries. 

Casey  Ilirshfield,  director  of  the  Paris  Staff, 
has  spent  many  years  as  an  advertising  and 
newspaper  man  in  the  United  States,  Latin 
America  and  Europe.  He  and  those  asso¬ 
ciated  with  him  in  the  offices  of  Joshua  B. 
Powers,  S.A.,  would  be  pleased  to  be  of 
service  to  anyone  having  interest  in  the 
territory  covered  by  this  office. 

Joshua  B.  Powers,  S.A. 

32  BUE  BOTALE  -  ■  PABIS 
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EWALD  DIRECTS  SAFETY  DRIVE 


Agency  Head  Promises  $100,000$ 
Space  to  Fight  AccidenU 

Henry  T.  Ewald,  president  of  Cjbiil 
bell-Ewald  Company,  Detroit,  hasU 
appointed  publicity  director  for  a  sS! 
wide  safety  campaign  in  Michigan  k, 
Ewald,  who  recently  appeared  'btfa, 
Michigan  state  administrative  boaidte 
request  an  appropriation  of  $S,(X)0 
ward  defraying  the  cost  of  an  anti-a^ 
dent  advertising  campaign,  will 
without  compensation.  ^ 

The  state  funds  will  be  exclusivebb 
printing.  Mr.  Ewald  promised  S 
equivalent  of  a  $100,0tl0  campaign,  ^ 
newspapers,  advertising  agencies,  raio 
stations  and  billboards  to  be  used.  Ht 
said  he  expected  the  use  of  1,600  bai. 
boards  would  be  donated.  It  is  prohslile 
that  other  media  will  also  donate  sum 
or  time.  ^ 
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PLACING  BON-KORA  ACCOUNT 

The  Chicago  office  of  Benson  &  Djy 
Advertising  Agency  has  been  appoiaal 
to  handle  the  account  of  Battle  Crc4 
Drug,  Inc.,  makers  of  Bon-Kora,  a  ^ 
ducing  preparation.  Newspapers  and 
radio  will  be  used. 


HAS  HOTEL  ACCOUNT 

The  Charlotte  Harbor  hotel.  Puna 
Gorda,  hla.,  has  appointed  Craven  k 
Hedrick,  New  York  agency,  to  dir« 
its  advertising  for  the  winter 
Newspapers  and  magazines  will  be  used 


WERTHEIMER  AGENCY  NAMED 

The  Chicago  office  of  L.  D.  W«- 
heimer  Company,  Inc.,  has  b«n  ap¬ 
pointed  to  liandle  the  advertising  of  the 
Great  Western  Athletic  Goods  Ga- 
pany,  Chicago. 


BERGHOFF  PLACED  DIRECT 

The  account  of  Berghoff  Brewing 
Company,  Ft.  Wayne,  Ind.,  brewers  oi 
Berghoff  Beer,  is  now  being  placed 
direct. 


CtSe^ie^ 

QfunutLup 


Belief  thet  an  impor¬ 
tant  audience  existed  in 
Philadelphia  for  a  liberal 
newtpaperl  1988:  Tht 
Philadelphia  Record 
ranked  19^  among  stand¬ 
ard  size  morning  papers  in 
the  United  States,  daily 
circulation  1 1 3,398.  Now 
in  September.  1935,  it  is  I 
9th  in  rank;  daily  circula- 
830,699. 


verage  net  paid  daily  for  the 
year  ended  Sept.  30«  193S 
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Editor  &  Publisher  for  November  2,  1935 


agency  commission  system  not  R.  H. 

MFNTIONED  publicly  by  A.N.A.  ,  We  also  see  a  decided  advantaRe  Macy  &  Co.,  Inc.,  and  L.  Bamberger  & 

-  from  a  sales  and  advertising  standpoint  Cq.  in  sales  promotion  positions,  has 

.  ij  I  IiMliffht  at  1934  Convention — Optimism  Undoubted,  But  *'t  regard  to  used  cars.”  resigned  as  director  of  sales  promotion 

Held  .  A»1  r-»  c  •  l- _  *1.-  .  .  .  ‘or  Columbia  Broadcasting  System, 

Qualified,  at  Atlantic  City  sessions — Cinage  ana  tne  Automotive  Broadcasting  effective  Nov.  2S.  Mr.  Bijur  will  head 

New  Automobile  Season  '  l  'HE  influence  of  broadcasting  on  an  advertising  service  that  now  is  being 

—  _  A  automotive  linage  in  newspapers,  organized. 

®y  ROBERT  S.  MANN  mentioned  by  some  newspapermen,  can-  - — 

OncFRVlNG  a  trainload  of  adver-  of  William  Randolph  Hearst.  Some  of  not  be  denied,  but  may  liave  been  ex-  ATHLETIC  GOODS  ACCOUNT 

titinff  men  yawning  back  to  New  the  visitors  did  not  discover  until  they  aggerated  in  some  minds,  fiere  are  Great  Western  Athletic  Goods  Com- 

>•  b-  from  the  A.N.A.  convention  were  told  that  the  newspaper  was  Tues-  ^nie  pertinent  figures:  National  and  pany,  Qiicago,  has  appointed  the  L.  D. 

If  cHav  niorniiiR.  we  reflect  that  what  day’s  issue.  Columbia  systems  increased  their  ag-  Wertheimer  Company,  Advertising,  Inc., 

2  Srv  needs  before  it  can  have  *  *  *  gregate  time  sales  to  the  automotive  New  York  and  Chicago,  as  its  adver- 

r  n^t  davSt  tS  cLven-  MOTIONAL  AUTOMOBILE  1933.  and  again  to  $3,772,486  in  1934.  “ 

^  SHOW,  onening  Nov.  2  in  Grand  For  the  first  nine  months  of  1935  the  SILBERSTEIN  AnFiurv  NAME-rt 

coos  need,  anyway.^  ^ 

Optimism 


SHOW,  opening  Nov.  2  in  Grand  For  the  first  nine  months  of  1935  the  SILBERSTEIN  AGENCY  NAMED 


Central  Palace,  New  York,  is  about  to  figure  is  $2,760,967,  compared  with  Oipstpr  .. 

close  the  open  season  for  speculation  on  $2,547,352  for  the  first  nine  months  of  ^  A„i.f _ _  i®.- 


Optimism  close  the  open  season  for  speculation  on  ^,547,352  for  the  first  nine  months  of  Ackerman  is  marketing  b 

the  new  season.  But  just  under  the  19o4.  Local  and  spot  broadcasting,  ol  i.-.  j  r 

T'HERE  was  no  doubt  of  the  opt  -  receive  a  couple  of  valuable  course,  would  increase  these  totals  all  Hritisli^  fi 

Imistic  feeling  among  advertisers  at  ^jd  to  those  published  in  along  the  line.  I  S  lers  ^,  InV  N.wT'T? 

ie  convention.  ‘his  paper  last  week.  But  even  allowing  for  this,  the  auto-  /ts  advertising^nd  promotion  work!“^^ 


ag  sales  many  cases  One,  from  a  Middle  western  news-  motive  expenditures  on  the  air  are  ^  ver  ising  an  promotion  work, 

profits,  but  still  m^^st  were  guar  e  paperman  not  speaking  for  quotation,  small  compared  with  those  in  news-  SMIRNOFF  vnnK'A  xrv  d/^gcixpd 

;;out  forecasting  the  luture.  W  M.  Le^ause  he  frankly  admits  that  opinions  papers.  The  Bureau  of  Advertising,  VODKA  TO  ROSSITER 

.dplinger,  Wasliington  writer  oi  busi-  coming  automobile  season  are  A.N.P.A.,  reporting  for  1934,  has  been  Ralph  Rossiter,  Inc.,  New  York 


3es5  letters,  went  farther  by  predicting  conjectural,  offers  a  good  sugges-  able  to  trace  expenditures  of  $29,930,032  ^^‘■‘'.“'^>*‘‘1®  selected  by  Ste.  Pierre 

1 15  to  20  per  cent  increase  in  adver-  comparatively  sad  state  of  by  13  car  manufacturers,  of  which  near-  ^•^'r^off  F  Is,  Inc.,  to  direct  the  adver- 


I  Using  volume  in  ivoo,  citing  expectea  automotive  linage  this  year.  Sales,  he  ly  $20,000,000  went  to  newspapers ;  and  merchandising  of  Smirnoff 

:naeases  in  business  volume,  increases  been  so  largely  concen-  also  $15,909,752  by  33  gasoline  and 

a  competiuon,  and  incidentally,  a  less  ^^ated  in  the  lower-priced  brackets,  motor  oil  companies,  of  which  nearly  ..  a 

critic^  altitude  by  the  federal  adnun-  advertising  allowance  per  car  $12,000,000  went  to  newspapers.  This  ALASKA  FREEZER  TO  BATES 

:stration  ton  in  the  early  days  ot  the  necessarily  smaller  than  in  the  more  accounts  for  nearly  $32,000,000  in  news-  Alaska  Freezer  Co.,  Inc.,  of 

Xcw  D^.  expensive  classes,  that  the  average  al-  i>aper  automotive  linage  in  1934,  or  per-  Winchendon.  Mass.,  has  appointed  the 

But  these  statements  were  pra«icaiiy  jowance  per  car  must  have  shrunk.  This  haps  five  or  six  times  the  broadcasting  J*  b).  B!ates  Advertising  Agency, 
pessiimsm  compand  to  the  prediction  very  plausibly  explain  part  of  the  total — possibly  a  good  deal  more  if  Springfield,  Mass.,  to  handle  its  news- 

of  ■chairmmi  ot  the  automobile  advertising  linage,  other  automotive  linage  in  newspapers  paper  advertising. 

board  of  the  Advertising  rederation  ot  would  not  apply  particularly  to  1935  could  be  traced  exactly.  Certainly  the  - 

.\mcnca,  that  1936  advertising  volume  compared  with  1934,  since  this  year  visible  gain  in  automotive  broadcasting  HAS  POLYGRAPHIC  ACCOUNT 

iSt\he'‘\N  \TonvSoii  on  a  saw  a  moderate  revival  of  sales  in  me-  is  far  from  enough  to  account  for  Polygraphic  Company  of  America, 

.>k00«  leti  me  eonvcnuoii  on  a  j,un^.prn;ed  lines;  but  to  whatever  ex-  newspaper  automotive  linage  losses.  Inc.,  New  York,  N.  Y. _ “Poly-Print” 

numed  trip  to  Ukianoma  t-ity  alter  low-priced  makes  continue  to  Talent  costs  in  broadcasting  are  an  Photo-Offset  printer  —  has  aonointed 

^ing  an  address  including  this  total  sales,  to  that  extent  one  unknown  factor  here,  but  so  also  are  Jerome  B.  Gray  &  Co.  to  S  fts 

lo^t.  ne  was  to  speak  ^ov.  1  ^  reasonably  expect  advertisng  bud-  various  overhead  costs  in  the  handling  advertising. 

£w,"'he^£id.'  X.  “if  f  if  “"i'  PUblicion  adv.r.ising.  _ 

O’SHAUGHNESSY  WITH  N.B  ““I 


tee  is  a  general  improvement  in  busi- 
aess— that  this  year  has  shown  a 
healthy  increase  in  advertising  volume 


California  View 


lod  that  net  earnings  are  on  the  up-  statement  comes  from  S.  P.  Bartlett  of 
ind-up.  Ajso  from  our  observations  Angeles  Examiner,  Hearst  regional 
pins  a  gaze  into  the  electronic  tube  (the  advertising  director,  who  cited  inability 


The  other  supplementary  newspaper  Will  Handle  Sale*  Office  of  Independ-  products,  Cleveland,  has  placed 


ent  Broadcasting  Group 

James  O’Shaughnessy,  one  of  the  A. 


its  advertising,  except  radio,  with  T.  J. 
Maloney,  386  I'ourth  avenue.  New  York. 


luuc  advertising  director,  who  cited  inaDiiity  a  AA  founders  former  business  man- 

ciystal  ball  is  out  of  date)  we  predict  of  Southern  California  dealers  to  get  lounoers,  lormer  ousiness  man 

•to  1936  aHvertkJnff  volume  will  aoumern  i..aiiiornid  ucaicrs  lo  gci  o£  and  recently  vice-presi- 

Shfor  in  ;,ll-t!^rn«k»  One  reason  for  of  Outdoor  Advertising,  Inc.,  has 

^  me  peak.  automotive  Image  losses  this  year  in  the  National  Independent  Broad- 

\ffPnrv  rommiAftinn  territory.  Another  very  dehnite  casters,  Inc.,  to  aid  in  formation  of  a 


A*ency  Commission  reason,  he  said,  was  a  gasoline  war  *’ag"ncy 

MORE  than  one  conventioneer  com-  which  has  been  running  for  some  time  jj'g  associated  with  Edward 

mentPfl  nn  thf*  fart  that  nn  wnrd  onrl  whJrK  hoc  trrpatlv  rpfliirrH  ora<;r»lnip  *  k  %% .  .  xtttx  •  _ -j.  .  * 


283,791 


mented  on  the  fact  that  no  word  and  which  has  greatly  reduced  gasoline  ^  Allen,  NIB  originator,  president  and 
said  at  any  of  the  open  sessions  and  oil  linage.  moving  spirit,  in  an  advisory  capacity, 

itout  the  A.N.A.  drive  to  change  the  As  to  the  future,  Mr.  Bartlett  said,  "phe  NIB  was  organized  at  the  National 
UT^ising  agency  commission  system,  ^  “We  sincerely  believe  that  the  earlier  Association  of  Broadcasters  convention 
year  held  the  limelight.  At  introduction  ot  new  models  this  year  Colorado  Springs.  NIB  membership 
M  1934  convention  it  was  stated  offi-  will  have  a  decided  influence  m  stimu-  restricted  to  broadcasters  without 
ciilly  that  most  of  the  A.N.A.  members  lating  automobile  buying  and  automo-  ^hain  or  network  affiliations,  and  the 
‘«re  ready  to  seek  new  contracts  with  bile  newspaper  advertising.  Introduc-  group  hopes  to  have  out  of  100  or 
•to  agencies,  drawn  so  as  to  give  the  tion  of  new  cars  in  November  rather  ^^Q^e  who  have  signified  their  willing- 
ahrertiser  more  control  over  the  com-  than  in  January  simply  means  two  75  definitely  Tcepted  into 

pulsation  of  the  agency.  This  year  the  months  earlier  start  in  the  selling  sea-  membershio  within  the  cewning  weeks 
aynpte  was  cooperation,  exemplified  in  son,  climate  not  affecting  sales  here.  Entry  is  pernfi  Tonly  after  a  studrof 
«  stance  by  the  joint  control  set  up  “Next  spring’s  automobile  advertising,  the  Ltion’s  setup  an7r^^^^^ 

7.  to  control  the  m  our  opinion,^  will  not  suffer  from  any  the  station  agrees  to  make  its  rates 

Foundation.  fall  or  winter  increase  in  linage,  for  the  conform  with  “accepted  standards  for 

wruie  the  controversy  over  the  com-  reason  that  weather  permits  a  year-round  broadcast  values.”  Attempts  will  be 
system  has  been  quiet  for  selling  season  in  Southern  California  and  rnade  to  iron  out  the  problems  of  net- 
Mjntns— so  much  so  that  eastern  adver-  there  has  been  such  a  delayed  market  in  work  operation, 
men  were  surprised  recently  when  new  car  purchases  the  country  over  that 

t*  Us  Angeles  Advertising  Club  made  the  sale  of  new  cars  should  continue  to  _ _ _ 

topic— it  vvas  not  entirely  ne-  show  a  decided  increase  every  month 

at  closed  sessions  of  thpe  A.N.A.  and  there  should  be  no  peaks  and  val-  r: - 

convention,  it  is  understood.  The  mat-  leys  such  as  might  be  found  in  the  Mid-  - - - 

O’  sbll  lies  in  the  hands  of  a  sub-  west  and  East.  Automobile  advertising 

'TaI'2^'  t  linage  is  based  on  automobile  sales  and  k.  •  ^ 

tAt  the  Los  Angeles  advertising  ses-  for  that  reason  I  can’t  see  any  reason  POPMIATlQN 
w  mentioned,  Robert  L.  Smith,  gen-  why  next  spring’s  advertising  should 

™  the  Los  Angeles  Ulus-  .  009  ono 

Daily  News  and  the  Post-Record,  — O  <3  <9/077 
a  detailed  criticism  of  the  compen-  » w  ^  tt  /k  ^ 


was  the  average  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Momins 
and  Evening  issues)  for  the  month  of 


SEPTEMBER,  1935 


This  represents  A  GAIN  OF  6,975 
OVER  SEPTEMBER,  1934  .  .  . 
The  Sunday  Sun  circulation  averaged 
19S,3t3  per  Sunday  for  September, 
1935 — a  gain  of  8,709  over  Septem¬ 
ber,  1934. 
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Free  Reading  Properly  to  cover  this  great  State  you  must 

XTIglTnoc  L  *  -vT  .  ■  use  the  leaders: 

Vsuffer-<r^  A.N.A  convenUon  DALLAS  MORNING  NEWS 

THE  DALLAS  JOURNAL  (Evening 
Ppers  piled  outside  their  doors  each  THE  DALLAS  SEMI-WEEKLY  . 
^ng,  with  the  compliments  of  the  FARM  NEWS 

gravure  Published  by  the  oldest  business  institution 
™^ies.  Wednesday  morning  the  pile  in  Texas. 

“Kinded  copies  of  the  PhiladelMa  In- 

folded  with  pagVll  Side  to  JOHN  B.  WOODWARD,  Inc. 


With  an  ABC  city  and  subur¬ 
ban  population  totaling  833,399 
Providence  is  entitled  to  rank 
among  the  first  20  of  America’s 
major  retail  markets. 
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PROF.  W.  G,  BLEYER 
DIES  IN  MADISON 

Pioneer  Head  of  University  of  Wis¬ 
consin  School  of  Journalism  Was 

Leader  in  Field  of  Academic 
Newspaper  Training 

(By  telegraph  to  Editor  &  1'ubi.ishfr> 
Madison,  Wis.,  Oct.  — Dr.  Willard 

Grosvenor  Bleyer,  62,  founder  and  di¬ 
rector  of  the  University  of  Wisconsin 
school  of  journalism,  died  at  his  home, 
here  today,  of  a  cerebral  hemorrhaRe. 

He  underwent  a  serious  operation  in 
an  Eastern  hospital  last  summer  and 
failed  to  recover  his  health.  Born  in 
Milwaukee  in  1873,  he  was  a  son  of  Al- 
liert  .1.  Bleyer,  one  of  six  Bleyer  broth¬ 
ers  prominent  in  Milwaukee  Newsiiaiier 
history. 

He  was  graduated  from  the  L’niver- 
sity  of  Wisconsin  in  18%  and  became 
a  full  professor  there  in  1916.  He 
started  a  course  in  news  writing  in  1906 
and  lierame  head  of  the  school  of  jour¬ 
nalism  established  as  separate  depart¬ 
ment  there  in  1927.  Prof.  Bleyer  was 
widely  known  among  newspaper  men. 
His  former  pupils  hold  editorial,  copy 
desk  and  reporting  jobs  on  scores  of 
newspapers  throughout  this  and  many 
foreign  countries.  He  was  the  author 
ot  several  books  on  journalism,  the 
best  known  being  “Main  Currents  in 
.\mcrican  Journalism,”  published  in 
1927  and  still  a  standard  work  on  news 
writing. 

He  was  elected  president  of  .\meri- 
can  .A.sstKiation  of  Schools  and  Depart¬ 
ments  of  Journalism  in  1921  and  had 
been  chairman  of  the  National  Council 
on  Education  for  Journalism  and  of  the 
Council  on  Research  in  Journalism. 

Prof.  Bleyer  was  much  in  demand  as 
a  speaker  and  contributed  frequently 
to  magazines.  When  the  NRA  became 
law.  Bleyer  attacked  the  centention  of 
certain  publishers  that  it  was  a  threat 
to  freedom  of  the  press.  He  also  de¬ 
plored  the  tendency  of  newspapers  to 
tiecome  monopolies  in  their  field  through 
buying  up  and  absorbing  competition 
and  contended  this  monopoly  was  the 
real  threat  to  freedom  of  the  press. 

His  wife,  Alice,  whom  he  married  in 
1911,  survives. 

MAGILL  STORY  STOPPED 

.\n  injunction  against  the  Northeast 
Publishing  Co.,  publishers  of  the  Bos¬ 
ton  Evcntng  American,  restraining  the 
newspaper  from  further  publishing  the 
“life  story”  of  Esther  Magill,  star  wit¬ 
ness  in  the  Sherman  murder  trial,  was 
issued  by  Superior  Court  in  Worcester, 
Mass.,  Oct.  25.  At  the  same  time  the 
court  ordered  $300  returned  to  the 
newstMper  by  John  Dempster,  uncle  of 
the  girl.  The  daily  had  paid  $500  for 
Miss  Magill’s  story,  $300  of  w’hich  had 
gone  to  the  uncle.  Frederick  Hall, 
another  tmcle  of  Miss  Magill.  had  pro¬ 
tested  tliat  the  story  of  the  girl  appear¬ 
ing  in  the  newspaper  was  inaccurate 
and  held  her  up  to  ridicule  and  scorn. 
Hall  was  named  guardian  of  the  girl, 
replacing  Dempster. 

GRADUATES  HAVE  JOBS 

Only  three  of  the  1935  graduates  of 
the  University  of  Washington  School  of 
Journalism,  Seattle,  are  at  the  present 
time  reported  unemployed.  Of  the  23 
employ^  all  except  three  are  engaged 
in  some  phase  of  journalistic  activity, 
apart  from  three  st^ents  who  have  re¬ 
turned  for  further  academic  work.  Of 
the  1934  School  of  Journalism  graduates, 
24  in  number,  all  except  two  are  em- 
rdoj'ed  and  of  those  employed  all  except 
<Mie  are  engaged  in  some  phase  of  news- 
paner  work  or  advertising. 

FAWCETT  MOVES  EAST 

Fawcett  Publications’  general  offices 
will  be  moved  from  Minneapolis  to 
ijreenwich.  Conn.,  Nov.  4.  Advertising 
headquarters  of  Fawcett  Women’s 
ijroup.  Modern  Mechanix  &  Inventions 
Magazine,  and  Fawcett  Detective  Unit 
will  remain  at  the  Paramount  Building, 
New  York  City, 


TELETYPE  MONOPOLY  UPHELD 
Review  of  Newspaper  Printer  Situa¬ 
tion  May  Be  Given 

(Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  31 — Davis 
G.  Arnold,  chief  examiner  for  the  Fed-  I 
eral  Communications  Commission,  has  ] 
recommended  rejection  of  a  petition  i 
which  would  have  permitted  newspapers  i 
to  install  teletypewriters  of  their  own  ' 
choosing,  instead  of  being  required  to  < 
purchase  the  machines  selected  by  Am-  t 
erican  Telephone  &  Telegraph  Company.  1 

However,  the  report,  after  proposing  i 
in  positive  language  that  the  field  not  i 
lie  thrown  open,  states:  “It  is  also  my  I 
ojiinion  that  the  defendant’s  tariff  re  i 
Channels  for  Teletypewriter  use.  Part  i 
V,  Section  4,  Sheet  1,  Paragraph  6,  > 
might  lie  changed  so  as  to  state  the  : 
practical  .specifications  or  ‘Objective  ' 
Rules’  of  and  the  conditions  under  t 
which  a  customer-owned  printer  will  be  : 
approved.”  i 

The  above  paragraph  suggests  that  j 
the  Commission  should  set  up  standards 
which,  when  met,  would  make  eligible  i 
for  installation  a  teletypewriter  not  of  ( 
A.  T.  &  T.  approved  type.  However,  ] 
this  is  further  limited  by  the  proposal :  ( 
“The  final  condition  should,  however,  be 
the  defendant’s  decision  after  tests,  of  ] 
whether  or  not  a  given  printer  is  capa¬ 
ble  of  being  used  on  its  lines  and  cir-  | 
cuits  without  interfering  with  any  other 
service  carried  on  by  the  defendant.  In 
the  event  of  a  refusal  by  the  defendant 
to  iiermit  the  use  of  a  proper  printer, 
capable  of  lieing  used  on  its  line  and  . 
circuits  without  interfering  with  any 
other  seiA'ice  carried  on  by  the  defen¬ 
dant.” 

In  effect,  the  recommendation  asks 
for  continuance  of  the  present  monopoly 
of  machines  in  favor  of  A.  T.  &  T. ;  i 
suggests  that  the  Communications  Com¬ 
mission  set  up  standards  under  which 
others  might  be  installed,  but  leaves  the  , 
decision  whether  they  shall  be  used  to 
-A.  T.  &  T.,  and  proposes  a  review  if 
the  telejihone  company  rejects  a  tele¬ 
typewriter. 

The  petition  was  presented  by  Leon 
Cammen,  who  disclosed  he  intends  to 
lierfect  a  teletypewriter  if  it  is  found 
that  his  model  can  be  used  under  FCC 
tariffs.  He  stressed  the  claim  that 
economy  would  result  from  the  availa¬ 
bility  of  less  expensive  equipment  for 
teletypewriter  users. 

ALBANY  SAFETY  DRIVE 

TimeB-Union  Gets  and  Obtains  Inten¬ 
sive  Sunday  Road  Patrol 

An  intensive  safety  drive  in  New 
York  state  is  being  conducted  by  the 
Albany  Times  Union.  The  Times- 
Union  program  has  resulted  in  patrol¬ 
ling  of  the  roads  on  Sunday  by  every 
available  state  trooi^r.  An  accident 
prevention  pledge,  printed  in  the  news¬ 
paper,  is  being  signed  by  motorists  in 
large  numbers. 

The  Times-Union  is  also  cooperating 
with  four  oil  companies  which  daily 
make  awards  in  gasoline  and  oil  to  ‘‘best 
drivers,”  selected  by  road  scouts.  The 
program  gained  impetus  with  the  proc¬ 
lamation  of  Safety  Week  by  Mayor 
Thatcher  of  Albany  Oct.  28- Nov.  2. 

Another  feature  is  a  safety  lane  where 
motorists  may  have  their  cars  checked. 

MARCH  OF  TIME  CENSORED 

Two  states,  Ohio  and  Illinois,  have 
deleted  a  section  of  the  new  release 
of  “The  March  of  Time,”  interpreta¬ 
tive  news  reel.  Both  excisions  con¬ 
cerned  scenes  showing  the  progress  of 
the  settlement  of  Palestine  by  the  Jews. 
The  scenes  showed  Nazi  attacks  on  Jews 
in  Germany.  Particular  objection  was 
made  to  ffiat  part  of  the  narrative 
which  states :  “Hitler  has  wrought  more 
evil  on  the  Jews  than  any  man  in  his 
generation.” 

i  PRINT  SHIPMENTS  UP  AGiUN 

The  Dominion  Bureau  of  Statistics  re- 
>  ported  Oct.  31  export  of  newsprint  dur- 
i  ing  September  amounted  to  4,178,239 
t  cwt  valued  at  $3,173,542  compared 
,  with  3,815,886  cwt.  at  $6,569,041  in  Sep¬ 
tember  last  year. 


A.N.A.  ENLARGES  ADVERTIS¬ 
ING  RESEARCH  FOUNDATION 

(Continued  from  page  6) 

tially  smaller  number  of  men  on  the 
payrolls.  There  is  apprehension,  there¬ 
fore.  lest  we  find  ourselves  struggling 
in  the  future  with  a  large,  permanent 
volume  of  unemployment.  There  is 
only  one  way  in  which  such  a  con¬ 
tingency  can  be  avoided ;  that  is  through 
the  development  of  new  products,  new 
uses,  new  ser\’ices,  and  this  is  precisely 
where  advertising  comes  into  the  pic¬ 
ture.  I  do  not  see  how  the  needed  new 
products  and  services,  in  the  absence 
of  advertising  or  with  advertising 
seriously  restricted,  could  gain  consumer 
acceptance  rapidly  enough  to  absorb  the 
workers  who  have  been  displaced  by 
technological  change  before  serious  social 
and  political  consequences  ensued.  It 
might  be  done,  but  it  would  take  a  dan¬ 
gerously  long  time.” 

Members  of  the  A.  N.  A.  were  op¬ 
timistic  about  business  conditions,  al¬ 
though  some  of  them  refused  to  predict 
far  ahead.  By  a  show  of  hands  at  an 
early  session  they  indicated  that  almost 
all  had  h^d  sales  increases  and  most 
had  made  increases  in  gross  profits 
while  comparatively  few  had  raised 
prices. 

Tonight  at  the  banquet  which  closed 
the  convention  W.  M.  Kiplinger,  Wash¬ 
ington  business  writer,  told  the  conven¬ 
tion  that  “the  business  trend  will  ^ 
generally  upward  in  the  next  six 
months,”  and  that  1936  will  be  about 
10  per  cent  better  than  this  year  in 
industrial  production.  This  he  described 
as  substantial  but  moderate  improve¬ 
ment.  He  added  such  predictions  as 
these : 

“From  next  spring  to  next  summer 
there  probably  will  be  a  decline  in  busi¬ 
ness  activity  of  slightly  more  than  s^- 
sonal  proportions.  This  will  be  an  in¬ 
terruption  of  the  recovery,  but  the  up¬ 
grade  trend  will  be  resumed  in  the  fall. 
Business  progress  during  the  last  half 
of  1936  is  likely  to  be  more  rapid  than 
during  the  last  half  of  this  year. 

“New  Home  Building  will  be  the 
most  important  new  business  develop¬ 
ment  in  1936.  New  home  construction 
this,  year  is  100,000  units,  or  homes. 
Next  year  it  will  be  double,  around 
200,000.  Normal  is  around  500,000. 
Thus  1936  will  be  still  far  subnormal. 
A  real  home  building  boom  probably 
will  occur  in  1937,  and  continue  through 
1938.  Manufacturers  of  all  sorts  of 
building  materials  and  home  equipment 
should  get  ready  now  for  good  times 
ahead. 

“Automobile  production  next  year 
probably  will  be  30  per  cent  brtter 
than  this  year. 

“All  manufacturers  of  durable  goods 
should  do  better  next  year  than  this 
year,  particularly  in  the  last  half.  Man¬ 
ufacturers  of  consumer  goods  should  ex¬ 
pect  only  very  slight  improvement  in 
1936  over  1935,  for  they  have  already 
had  their  improvement. 
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“Commodity  prices  will  rise  a  lini 
on  the  average,  but  not  much. 

“The  effects  of  credit  inflation 
lie  noticeable  through  1936,  but  it 
not  by  any  ‘wild  inflation.’  The  T 
effects  of  credit  inflation  will  nm  v- 
apparent  until  1937,  1938  and  19^  i 
these  years  it  is  reasonable  to  siW 
that  we  shall  have  a  real  Ixiom 
no  doubt  that  it  will  tie  a  booir',rf 
unhealthy  proportions,  and  that  it 

lie  followed  by  another  depTcssL  -'l 
1940  and  1941.’’  “‘^Prwsioo  ,ni 

Laurence  G.  Meads  of  the  Intenu 
tional  Printing  Ink  Corporation,  which  hi 
said  IS  interested  in  color  in  many 
forms  beside  printing  inks,  surprised  tli 
audience  with  demonstrations  of  hn* 
•’Z  '-ackgrounds,  ^ 
light,  and  by  other  factors.  He  ureeH 
that  they  study  color  as  a  hobby,  sari^ 
that  It  will  occupy  an  increasingly  im 
portant  place  in  business.  He  initial' 
them  into  the  mysteries  of  spectro-nho. 
tometric  curves,  by  which  a  new  m 
chine  automatically  translates  a  colol 
into  a  graph,  making  it  possible  to  define 
that  color  so  that  it  will  always  appear 
the  same  under  any  conditions. 

NEW  DIGEST  POLL  STARTS 

A  new  poll  to  ascertain  the  popularih- 
of  the  New  Deal  was  started  by  Tfu 
Literary  Digest  Oct.  29.  Ten  million 
ballots  will  be  mailed.  Voters  are 
asked  to  vote  yes  or  no  to  the  question- 
“Do  you  now  approve  of  the  acts  and 
policies  of  the  Roosevelt  New  Deal  to 
date?”  A  similar  poll  from  the  same 
list  of  names,  conducted  after  the  fint 
year  of  the  Rcxisevelt  administration,  re¬ 
sulted  in  a  61.15  per  cent  affirmative 
vote. _ 


In  the  ORDEAL 
of  Election  Nishi- 

Seconds  lost  or  gained  mean 
all  the  difference  between  eager 
interest  and  the  public  disdain 
that  says,  “old  stuff.” 

When  editions  are  catching 
election  returns  on  the  fly,  you 
are  grateful  for  the  speed  of 
Certified  Mats,  with  thdr 
quick  scorching,  low  tempera¬ 
ture  casting  and  dependaWe 
first  casts  that  save  valuable 
minutes. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPORATION 

340  Madiaon  Ave.,  New  YoA,  N.  Y* 


/ 


Editor  &  Publisher  for  November  2,  1935 


41 


P  N  P  A.  CONSIDERING 
NtW  ACTIVITY 


ussuciation  as  to  how  to  proceed  in 
order  to  protect  the  industry. 

January  24-25  were  set  as  the  dates 
for  the  1936  11th  annual  convention  of 


'/ra/'/t,  died  suddenly  of  a  heart  attack 
'^^  ********  y  in  liis  room  in  the  Hotel  Bolton,  Oct. 

tWVRENCE  \V.  CROVATT,  a  re-  22.  He  had  been  in  ill  health  for  some 
>  porter.  Savannah  (Ga.)  Press  for  time. 


died  Oct.  22  at  his  Hotel  Osage  on  Lake 


Group  Ducu»»et  Po»»i.  association,  which  will  be  held  at  many  years,  died  Oct.  27  after  an  ill-  Ti  Ray  Frankliv  former  nnhlisher 
hilitT  of  Eniploying  Man  to  Conduct  the  Penn  Harris  llotel,  Harrisburg.  ness  of  four  and  a  half  vears.  He  was  of  the  Kusselli'ilte  (Mol  Rustler  and 

With  N.  A.  E.  A.  Move  ILLINOIS  ELECTS  TWO  ‘“"le  court  reporter.  died  Oct.  22  at  his  Hotel  Osage  on  Lake 

-  TO  HAI  I  OP  FAMF  Miss  Mary  Bklle  Swan,  73,  dean  of  of  the  Ozarks,  Mo.  He  formerly  was 

Harkisbl'RO,  Pa.,  Oct. -8  .At  a  meet-  _  Buffalo  newspaper  women,  died  in  Hotel  secretary  of  the  Missouri  Press  .\s.so- 

ing  of  the  committee  on  advertising  rates  Pre«#  Asaociation  Honors  l^tatler,  Buffalo,  Oct.  25.  Writer  of  the  ciation  and  was  widely  known  in  the 

and  practices  of  the  I  ennsylvania  .  t  a  j  i  u  society  gossip  column  in  Western  south  and  southwest.  He  purchased  the 

.V'ewspaper  Publishers’  .Association  m  emories  o  **  **  ^  *  Xew  York,  Miss  Swan  at  the  time  of  Capital-News  about  20  years  ago  and 

ilarrisourg  last  week,  it  was  decided  And  Don  Mellett — Blazer  her  death  was  music  editor  of  the  Dtif-  continued  its  management  until  he  re- 

to  ask  daily-p.aiier  members  ot  the  .As-  New  Prezident  falo  Courier-Express.  Pour  years  ago  tired  from  newspaper  work  five  years 

sociation  if  they  would  like  to  organize  -  reliiu|uished  the  jiost  of  society  edi-  ago  to  establish  the  Hotel  Osage, 

an  advertising  department  and  i^iop‘oy  Al embers  of  the  I  hnois  I  ress  Asso-  tor  on  the  same  paper  to  lead  a  more  Mrs.  Henry  W.  Nevin,  wife  of  the 


the  Penn  Harris  Hotel,  Harrisburg.  ness  of  four  and  a  half  years.  He  was 
-  formerly  market  editor  and  later  lie- 

ILLINOIS  ELECTS  TWO  came  court  reporter. 

TO  HALL  OF  FAME  ,,  Swan  73..dean  of 

_  nimalo  newspaper  women,  died  in  Hotel 

State  Pre*»  Association  Honors  ^tatler,  Huffalo,  Oct.  25,  Writer  of  the 
1^  .  £  Aj  I  L  society  s?ossip  column  in  Western 

Memorie.  of  Adolph  Och.  Miss  Swan  at  the  time  of 

And  Don  Mellett — Blazer  h^r  death  was  music  editor  of  the  Buf- 

New  President  foio  Courier~li.vf>rcss,  Four  years  ago 

^  she  reliiuiuished  the  jiost  of  society  edi- 
Alembers  of  the  Illinois  1  ress  Asso-  i\yQ  same  paper  to  lead  a  more 


.til  experienced  mlvertisiiijj  man  to  sell  ciation  elected  the  late  Adolph  Ochs,  leisurely  existence 
,he  newspaiKT  as  the  primary  advertis-  former  Nezo  York  Times  publisher,  e-HARi.ES  P.  Stei.n 


ing  medium 


and  the  late  Don  .Mellett,  former  Canton 


Miss  Mary  Belle  Swan,  73,  dean  of  of  the  Ozarks,  Mo.  He  formerly  was 
Buffalo  newspaper  women,  died  in  Hotel  secretary  of  the  Missouri  Press  .As.so- 
Statler,  Buffalo,  Oct.  25.  Writer  of  the  ciation  and  was  widely  known  in  the 
first  society  gossip  column  in  Western  south  and  southwest.  He  purchased  the 
Xew  York,  Miss  Swan  at  the  time  of  Capital-News  about  20  years  ago  and 
her  death  was  music  editor  of  the  Buf-  continued  its  management  until  he  re- 
falo  Courier-Express.  Pour  years  ago  tired  from  newspaper  work  five  years 
she  reliiuiuished  the  jiost  of  society  edi-  ago  to  establish  the  Hotel  Osage, 
tor  on  the  same  paper  to  lead  a  more  Mrs.  Henry  W.  Nevin,  wife  of  the 
leisurely  existence.  managing  editor  of  the  Dalton  (Ga. ) 

Charles  P.  Stei.nborn,  Sr.,  73  vet-  iHticen,  was  instantly  killed  late  Oct. 


trail  iiewspai>cr  editor  and  reporter,  and  24  when  a  N.  C.  &  St.  L.  train  struck 


I.  ^rs  ated  at  the  meeting  that  not  (O.)  Neu>s  publisher,  to  the  organiza-  i.cwspa^r  euuor  aim  repo. ler,  am.  vvneu  a  .s.  v..  «  .si. 

It  was  siaicu  I  V.  ........  i.„  .•ii-ii  ..e  I.' . .."L.  7041,  ..........I  brother  ot  Edward  Stemhorn,  city  edi-  the  car  she  was  driving. 

iiiieh  money  was  being  sjieiit  liy  tioii  s  Hall  of  l  ame  at  tbc  /Oth  aiimial  4,,—  ,,f  4V,„  7'.*,  o#  i*a  i  ii  i,  r- 


fiiough  money  was  oeiiig  siiem  iiy  nous  iiaii  01  came  at  me /uin  annual 

Pennsylvania  newspapers  to  develop  meeting  held  at  Cliampaign,  Ill.,  Oct. 

in  the  state  from  such  sources  24  to  26.  More  than  3(X)  editors  and  si  *.  •••■  a  1  u  —  .  ’ 

the  railroads,  coal  mine  operators,  publishers,  representing  the  largest  reg-  -  ’  ,  ^  ered  when  tiremeiit  m  September  died  Oct.  ..3  m 

mil^nricers  and  distributors,  ice  istration  during  the  p^t  five  years,  at-  automobile  m  that  city,  the  Nyack.  N.  Y.,  hospital  following  a 

.rLi  manufacturers,  caiiners,  etc.  It  tended.  William  .A.  Luke.  75,  retired  paper  four-month  illness.  He  served  on  sev- 

Jas  thought  that  a  man  devoting  his  Herschel  J,  Blazer,  Aledo  'Pimes-  niaiiutacturcr,  who  was,  for  many  years,  era!  western  newspaiiers  as  a  reporter 
.  mire  time  to  promoting  newspaix-rs  Record,  was  elected  president  of  the  gm  oral  manager  of  the  Covington,  Va.,  in  his  early  life  and  later  joined  his 

uld  supplement  the  work  of  advertis-  association,  succeeding  W.  A.  Jolley,  the  West  Virginia  Pulp  and  father  m  the  hiking  business.  He  lie- 

iig  staffs  to  such  an  extent  that  lie  Roadhouse  Record.  Vital  problems  of  1 /'»!'?'■  Company,  died  at  his  home  in  came  vice-president  and  sales  manager 

would  build  hu  s  i  ii  e  s  s  for  the  pub-  non-metropolitan  newspaper  publishing  Covington,  (Jet.  23.  of  a  heart  ailment,  ‘’[  the  Gates  Rubber  Co.,  Denver  in 


lor  of  the  Cincinnati  Times-Star,  died 
at  St.  Elizabeth  Hospital,  Covington, 


Henry  Durell  Crippen,  59,  president 
of  the  Bon  Ami  company  until  his  re- 


were  discussed  during  the  three-day 
Capt.  C.  C.  Curtis  of  the  Allcntozt'n  conference. 
ilorninii  Call,  chairman  of  the  com-  .A  feature  of  the  meeting  was  award- 
inittee,  expressed  the  opinion  that  such  ing  of  prizes  in  the  association’s  1935 
a  plan  would  be  in  line  with  that  sug-  newspaper  contests.  Following  are 
gested  at  the  recent  Chicago  meeting  winners  of  first  awards: 


Henry  C.  Fuller,  68,  veteran  Texas  was  named  general 

newspaperman,  died  at  his  home  in  'uauager  and  siibseciiiently  iK'came  presi- 
Honston,  Oct.  24.  He  served  on  the  Ami  Company, 

ftaff's  of  the  Houston  Post,  Galveston  Albijit  H.  Carpentfji,  65,  dean  of 
Neiis,  Texarkatta  Four  States  Press,  Western  Massachusetts  newsjjaper  men 
Hroionioood  Bulletin,  Beaumont  Enter-  and  correspondent  of  the  Sprinafield 


of  the  .Newspaper  .Advertising  Execu-  Ccmral  excellence— Dailies  in  cities  above 
,i,„  A.s.*ia.io..  whk-l,  wm  rc,w,l 

as  favoring  more  ixjwcr  !x?hind  tlie  gen-  Dailies  in  cities  under  25,000 —rcii/rff/ia 
cral  Iiewsiaper  selling  program.  Greater  livening  Sentinet.  r,  ■,  »r  r  , 

editorial — hvanston  Daily  Nctvs-Index. 
'UpiHJrl  for  ihe  bureau  ot  Au\crtlsin„  Weeklies  in  cities  (county  seats)  under 

of  the  A.N.P.A.  and  for  Alajor  Mar-  2, OOO— Hardin  county  hidcpcndent,  'Kli/a- 
kets  was  advocated.  i  .  ,  \ 

.Ml  iuguiry  on  this  .subject  has  already  ^ 

gone  forward  to  daily-paiier  members  ot  Weeklies  in  cities  (non  county  seats) 


Ccncral  excell<-nce--Dailies  in  cities  above  and  Journal,  Nacogdoclics  Sentinel 


-upixirt  for  the  Bureau  of  Advertising 
of  the  .A.N.P..A.  and  for  Major  Mar¬ 
kets  was  advocated. 

.\ii  inquiry  on  this  subject  has  already- 
gone  forward  to  daily-paiier  members  of 


and  the  Lake  Charles  American. 

Kenne;th  (J’Hara.  44,  Los  Angeles 
Times  rewrite  man,  died  Oct.  24  from 
a  complication  of  ailments  which  fol- 


(Mass.)  Republican  in  Northampton 
for  36  years  died  suddenly  at  his  home 
Oct.  28  of  a  heart  attack. 

William  S.  McClevey,  76,  manager 
of  the  St.  Louis  office  of  the  Western 


the  P.N.F..A.  from  the  Central  office,  under  2.000— Kcriew,  Cbadwick. 


r  1  /'  ij  1/;.,  Weeklies  in  cities  (non  county  seats)  over 

I'retl  0.  i  tartc  ot  the  .  tltoona  Alir~  2,l)00-*-C  iVi.rc«.  I.atirange  and  Herald,  liar- 
ror  expressed  the  opinion  that  one  ot  vard  (tied). 

ilie  strongest  factors  in  the  national  ad-  Uommunity  news  ixiok  class— iri/mc/fc 


ilie  strongest  factors  in  the  national  ad-  Community  news  itook  class— il 
lertising  picture  was  in  the  differential  iJrst  feature  story — LaGrange  Citizen. 

Jll  national-local  rates.  He  said  that  lie  llest  news  story — I^aGrange  Citizen  and 

was  meeting  with  some  success  with  a  Kvanslown  Daily  News-Index  (tied). 

rate  card  giving  the  same  rate  to  na-  - 

ponal  and  local  adyertismg  for  the  SMITH  LEFT  $100,000 

^anle  volume  and  adding  15  per  cent  to  r  o- 1  o  •  i 

the  national  in  all  classifications,  T..  Sidney  Smith,  C 


iwiiai  aiiu  local  au>ciuaiiis  loi  iiiv,  SMITH  LEFT  $100  000  heart  attack  in  Hoston. 

S'i”ik''all  The  will  of  Sidney  Smith,  t/nVo.m  .  Uav  I,.|nkki,  lor, nerly  with  the  Hnr. 

“Sick  riSi  iS  le  la,„e  TnXto.e  ca,too,.i.h  wL.was  killed.lict,  O-a.)  Ver.w  and  l.-le- 

national  advertiser  had  told  him  that  aulomohile  accident  near  Har- 

:f  all  newspapers  would  present  a  rate  'ard,  111.,  was  admitted  to  probate  this 
card  like  his,  they  would  lie  surprised  Caplan,  assistant  to 

at  the  volume  of  advertising  that  would  1  rebate  Judge  ()  Connell.  Ihe  will  di--  i™  ■  ■  ■ 

flow  back  to  them.  ^‘^cted  that  one-half  of  the  estimated  a||H 

The  committee  instructed  the  man-  $100,0(W  estate  lie  widow, 

ager  to  work  up  interest  in  a  Penn-  'Y''®-  Ruthryn  1.  Smith,  Chicago,  and  F a  J  IUIam 

svlvaiiia  Resources  Week  to  lieirin  remainder  be  shared  by  the  two  AUIBI IIBIIWW 


lowed  a  tonsillectomy.  He  started  his  Newspaper  Union  until  he  retired  three 
newspaper  career  on  the  Brooklyn  years  ago,  died  recently  in  a  hospital 
E.agle,  had  been  a  motion  picture  pub-  there.  For  several  years,  he  was  sec- 
licity  man,  scenario  writer,  and  director,  retary  of  the  International  Typograph- 
and  during  the  war  served  with  the  air  ical  Union,  with  headquarters  in  Indian- 
forces  at  Kelly  Field,  Tex.  He  joined  apolis,  during  which  he  played  a  large 
the  Times  in  1929,  and  served  contimi-  l>art  in  establishing  the  printers’  home 
oiisly  with  it  until  his  death.  He  leaves  in  Colorado  Springs, 
three  sisters  and  a  brother.  _ 

•Maurice  R.  O’^.-vnell,  4<).  former  ^  PUBLISHER  COMMENTS  ON 
newspaiierman  ot  the  Boston  Herald  and 
the  Nezii  \  ork  'limes  died  (Jet.  24  of  a 

'  tb  .b  u  home  tCONOMICS 

Kay  Lenker,  formerly  with  the  Har- 


at  the  volume  of  advertising  that  would  ^  rooate  judge  uonneii.  me  wiu  cn-- 
flow  back  to  them.  rected  that  one-half  of  the  estimated 

The  committee  instructed  the  man-  $100,0(W  estate  lie  I®  widow, 

ager  to  work  up  interest  in  a  Penn-  -'trs.  Kathryn  1.  Smith,  Chicago,  and 
sylvaiiia  Resources  Week  to  liegin  the  remainder  be  shared  by  the  two 
March  4,  1936,  which  is  the  anniversarv  children,  Mrs.  (.ladys  Smith  Lucknow, 
of  the  granting  by  King  Charles  II,  of  C  hicago,  and  Robert  Smith  of  Phoenix, 
the  province  of  Pennsylvania,  to  William  Atiz. 

Penn.  It  is  proposed  to  make  Pennsyl- 

vaiiia  citizens  conscious  of  the  great  in-  TO  DISCUSS  INSURANCE 

It  ‘v*'’®-  4  ^Valther  Buchen,  head  of  Biichen 

nrfiims  a  A  authorities,  trade  Company,  Chicago  agency,  will  discuss 

Sr^F,l  Ifc  ^  ^  “The  Common  Problems  of  Insurance 

Lo? 4  a*  community  Financial  Advertisers  and  How  to 

*ere  suggested.  yyf  iU.. 


rected  that  oiic-half  of  the  estimated  TFsSllficI  And 

$100,000  estate  lie  given  to  the  widow, 

.Mrs.  Kathryn  1.  Smith,  Chicago,  and  ^ J  h,A _ 

the  remainder  he  shared  by  the  two  CXpSi  I SlICCCi  IVIdl 

children,  Mrs.  (iladys  Smith  Lucknow,  a  - 

CTiicago,  and  Robert  Smith  of  Phoenix,  |||  JoUmdllSIll 

Ariz. 

The  Personnel  Bureau  has  the  per- 
TO  DISCUSS  INSURANCE  sonal,  education  and  experience 
Walther  Buchen.  head  of  Buchen  records  of  members  of  Sigma  Delta 
‘•TlTrf’  Chi  in  46  states,  the  District  of 


Wi,l  tTc  ■  “The  Common  Problems  of  Insurance  "1.^^ 

Lo?4  a"®  community  Financial  Advertisers  and  How  to  Columbia,  two  island  possessions 

fVmcLw  n  I-  4-  ‘^Icet  Them”  liefore  members  of  the  and  three  foreign  countries, 

(xinsidcrable  indignation  was  expres-  q,;  Financial  Advertisers  at  the  Thev  are  train«>d  for  and 
Seen  ^  r  I'^^alle  Hotel,  Wednesday  noon.  Nov.  ‘«ined  lor  and  experienced 

men  advertising  was  increasing  from  g  ’  in  every  branch  ot  journalism.  I  heir 

both  natioiwl  and  local  sources  _ _  age  range  is  21  to  52,  with  the 


^1 


men  advertising  was  increasing  from 
both  national  and  local  sources. 

-At  another  meeting,  the  P.N.P..A. 
executive  and  old  code  committee  wres- 
fied  all  one  day  with  problems  which 
have  arisen  by  enactment  of  the  federal 
wial  security  act.  Special  recommen¬ 
dations  were  made  to  the  officers  of  the 

“  • - 

UVTERNATIONAL 
SERVICE 
Sydney  R.  Clarke 

President 

76,  Rue  des  Petita-Cbamps 
Paris,  France 

.  .'•'elephonei  Opera  66-27 
Uabla  Addreasi  Rlcantalir,  Paria 

Travel  ExperU 

New  York  Repreaentative; 

S61  ■LJ\***“‘^**'*“  Ino- 

rwu  AT«ue  New  York,  N.  Y. 

1  VAnderbilt  3-4760 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  B.  Byster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinois. 


average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man, 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  ObtetM 
836  ExchMS*  Avmm  Cklcaso 


NO  CHARGE  TO  EMPLOYERS 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


".  .  .  and  also  to  record  our  appreciation  of 
the  one  hundred  percent  manner  in  which 
the  netionel  edvertisins,  thet  you  guerenteed 
to  set  us,  wes  delivered"  .  .  .  "There  were 
overflow  audiences  every  day  and  on  three 
of  the  days  we  had  to  turn  hundreds  away." 

(From  a  Kansas  Newspaper) 


We  xtuirantee  and  deliver  a  definite 
amount  of  additional  national  advertUing 


HOME  ECONOMICS 

SERVICE  CORPORATION 

847  Park  Ava.  Ntw  York 

ESTABLISHED  1924 


CLINE  ELEC.  MFC.  CO. 

Chicago:  211  West  Wocker  Drive 
New  York:  220  East  42nd  Street 
San  Francisco:  1st  Nat  I  Bank  Bldg. 
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Editor  &  Publisher  for  November  2,  1935 


WISCONSIN  AD  RATES 
RANGE  U^ARD 

Newspaper  League,  at  Annual  Meet¬ 
ing,  Learns  Many  Have  Raised  Local 
and  National  Charges — More 
Boosts  Planned 

{Special  to  Kuitor  Hl  l*UBLisiitR) 

Milwaukee,  Wis.,  (Jet.  — Mark 
K.  Beyers,  Two  Rivers  Doily  Reporter, 
was  re-elected  president  of  tile  Wiscon¬ 
sin  Daily  Newsiiaper  League  at  the 
closing  session  luesday  atternoon  of 
its  two-day  annual  meeting  here.  Other 
officers  also  re-elected  are  h  rank  L. 
Noyes,  iloriiiette  lioyle-Stor,  vice- 
president,  and  H.  L.  Davis,  Apple  too 
Rost-Crescent,  secretary-treasurer. 

hollowing  a  discussion  of  circulation 
practices  ot  daily  neV'spapers,  tlie  presi¬ 
dent  was  authorized  to  appoint  a  coni- 
inittee  to  formulate  a  code  of  circulation 
practices.  Ihere  has  been  a  growing 
practice  among  state  newspapers  to  cut 
prices,  make  excessive  premium  offers 
and  make  other  inducements  to  secure 
subscriptions,  particularly  in  area  within 
reach  of  several  cities  in  which  dailies 
are  published. 

In  the  report  of  the  legislative  com¬ 
mittee.  K.  D.  Sanche,  IVatisoii  Record- 
Herald,  covered  bills  introduced  and 
laws  iiassed  at  the  1935  session  of  the 
W  isconsin  legislature  which  were  ot 
concern  to  newspapers.  General  speak¬ 
ing,  there  was  no  important  legislation 
Iias’sed  that  would  seriously  affect  news- 
paiiers. 

F.  B.  Forbes,  Chicago,  Bureau  of 
Foreign  and  Domestic  Commerce  or  the 
U.  S.  Department  of  Commerce,  ad¬ 
dressed  the  convention  on  the  retail 
sales  reiKirting  program  of  the  bureau, 
inviting  the  cooperation  of  the  \Viscon- 
sin  newspaper  publishers  in  getting  re¬ 
tailers  to  submit  their  monthly  retail 
sales  figures  to  enable  the  bureau  to 
issue  monthly  reports  on  distribution 
in  the  midwestern  states.  Such  monthly 
reports,  he  said,  would  lie  available  to 
publishers  and  would  have  more  value 
than  the  old  method  of  semi  or  annual 
reports.  Wisconsin  Products  Week,  an 
annual  event  in  which  the  league  has 
been  a  prime  mover,  was  reiiorted  to 
have  been  successfully  staged  again 
during  the  past  year.  Chairman  loin 
Murphy,  Janesznlle  Daily  Gazette,  said 
the  name  of  the  event  has  liwn  changed 
to  W  isconsin  Resources  W  eek  to  bet¬ 
ter  describe  the  broader  purpose. 

Problems  in  connection  with  selling 
more  national  advertising  were  also 
iliscussed,  with  H.  H.  Bliss,  Janes¬ 
ville  Daily  Gazeettee,  leading.  A  nuni- 
l;er  of  Wisconsin  dailv  newspaper 
publishers  reported  iiKreases  in  both 
local  and  national  rates  during  the  past 
year,  varying  from  10  to  17  per  cent. 
Several  others  reiiorted  that  they  pro¬ 
posed  to  increase  rates  in  both  classi¬ 
fications  in  the  near  future. 

KANSAS  EDITORS  MEET 

One  hundred  sixteen  Kansas  editors 
and  tlieir  wives  met  in  Lawrence,  Kan., 
Oct.  25,  at  the  annual  round-table  con¬ 
ference  sponsored  by  the  Kansas  Uni¬ 
versity  journalism  department.  The 
main  consideration  was  possible  legisla¬ 
tion  which  might  tend  toward  censor¬ 
ship.  Charles  W  Keller,  field  repre¬ 
sentative  of  the  Missouri  Press  Asso¬ 
ciation  told  the  editors  that  strict  laws 
are  not  likely  to  pass,  but  that  he  ex¬ 
pected  some  regulation  of  advertising. 
Fliiier  T.  Peterson,  editor  of  Better 
Homes  and  Gardens,  Des  Moines,  talked 
on  “Crusading,  Old  and  News.”  Satur¬ 
day  the  Kansas  Associated  Press  mem¬ 
bers  held  their  annual  fall  meeting  at 
l^wrence.  Clift  Stratton,  Washington 
corresiHindent  of  the  Topeka  Capital, 
gave  the  group  an  intimate  glimpse  of 
national  politics. 

$100  FINE  FOR  OBSCENITY 

(Special  to  Editor  &  Publisher) 

Miami,  OcL  28 — A  sentence  of  $100 
fine  or  six  months  in  jail  was  imposed 
Oct.  24  by  Judge  Ben  Willard  of  Crimi¬ 
nal  Court  on  Kent  Watson,  weekly 
publisher,  convicted  ot  publishing  an  ob¬ 
scene  article  about  Paul  Jeans,  editor 
of  the  Daily  Tribune. 


WHITE  PLAINS  DAILY  ELECTS 
W.  Lee  Tuller,  Reporter  Publisher, 
Chosen  President,  Succeeding  Barrett 

W.  Lee  Tuller,  publisher  of  the 
IVliite  Plains  (N.  Y.)  Daily  Reporter, 
has  been  elected  president  of  the  White 
Plains  Publishing  Company,  Inc.,  the 
newspaper’s  controlling  corporation. 

Mr.  Tuller,  who  has  tieen  vice-presi¬ 
dent  of  the  company,  succeeds  Henry 
R.  Barrett,  who  submitted  his  resigna¬ 
tion  recently. 

luiward  A.  Keeffe,  business  manager 
of  the  ReiKirter,  was  chosen  secretary, 
succeeding  Karle  P.  Hite,  who  had  held 
that  ]H>sition  for  many  years,  and  who 
resigned  with  Mr.  Barrett. 

Mr.  Barrett  and  Mr.  Ilite  both  re¬ 
main  as  members  of  the  Intard  of  di¬ 
rectors  of  the  White  Plains  Publishing 
Company. 

Walter  V.  Hogan,  editor  of  the  news¬ 
paper,  and  treasurer  of  the  corporation, 
was  made  vice-president  in  Mr.  Tuller’s 
place,  remaining  also  in  the  office  of 
treasurer. 


DELL  KEIZER  DIES 

(Special  to  Editor  &  Publisher) 
Kansas  City,  Mo.,  Oct.  28 — Dell 
Keizer,  76,  former  business  manager  of 
the  Topeka  (Kan.)  Daily  Capital  and 
later  editor  and  publisher  of  the  Topeka 
Daily  Herald,  died  last  week  at  his 
home  here.  When  the  Daily  Herald 
was  sold,  he  moved  to  Kansas  City  Fi 
associate  himself  with  the  Franklin 
Hudson  Publishing  Company. 


WHY  THE  NEWSPAPER  IS 
DOMINANT  MEDIUM 

(Continued  from  page  9) 


status  of  a  luxury  to  that  of  a  necessity. 
The  .American  public  has  been  sold  mo¬ 
bility.  A  masterful  selling  job  has  been 
accomplishc*d.  Here  again  the  newspa¬ 
per  has  been  most  instrumental.  Manu¬ 
facturers  of  automobiles,  tires,  and  ac¬ 
cessories  invest  200  per  cent  more  in 
newspapers  than  in  the  next  form  of 
advertising. 

During  the  year  1934,  manufacturers 
spent  $349,000,000  for  media  advertising. 
Of  this,  46.7  per  cent  went  into  news- 
jiapers.  This  is  about  45  per  cent  more 
tJiaii  went  nrto  magazines.  This,  it 
should  be  remembered,  constitutes  only 
what  manufacturers  invested  in  news¬ 
papers.  When  we  consider  the  hun¬ 
dreds  of  millions  of  dollars  which  re¬ 
tailers  invest  in  a  newspaper  during 
the  course  of  a  year,  there  can  be  no 
question  as  to  which  medium  performs 
the  greatest  selling  job  on  the  .American 
public. 

Everybody  who  can  read,  reads  a 
newspaper.  In  the  newspajier  there  will 
be  found  something  of  interest  for  every 
one.  The  newspaper  is  an  integral  part 
of  people’s  daily  lives.  They  would  be 
lost  without  it.  They  turn  to  it  daily. 
It  is  basic  to  their  lives.  The  news¬ 
paper,  therefore,  is  basic  to  any  job  of 
selling  the  American  public. 


Rebuilt  Presses 


SCOTT  24  and  32-page  PretBca,  alto  Modern 
Multi-Unit  and  Straight  Unit  Prefaet  in 
varioiu  capadtiei. 

GOSS  32-page  with  color  deck,  upper  former, 
good  (or  black  and  color  work. 

HOB  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-apeed  Octuple  with  Kohler  Reeli. 

COLOR  PRESSES 

HOB  12  Couple  “UniveiBal  Unit”  Color  Preti, 
all  couplet  reveriible.  Printt  from  K'  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  site  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Msia  OSes  k  Facitcy . PlaiafiaU.  N.  J. 

New  Tarfc  OSes . ZM  Was*  4lw  Straal 

ChicagaOSca . IlM  Maaadaack  Black 


CAN  ADVERTISER  SUCCEED 
WITH  RADIO? 


(Continued  from  page  7) 


will  rarely  exceed  the  number  of'lh^ 
vv  ho  fail. 


vertisers  on  at  the  same  time  cannot 
share  the  attention  of  the  listener. 

From  the  standpoint  of  competing  for 
the  listener's  attention,  radio  has  made 
direct  competitors  out  of  what  were 
otherwise  non-competing  advertisers. 
Standard  Brands,  Standard  Oil  and 
Standard  Sanitary  have  always  been 
considered  as  iion-comiieting  prixlucts 
ill  the  liroa  1  sense.  They  all  can  be  ad¬ 
vertised  ill  the  same  issue  of  a 
iiewspaiier  or  in  the  same  issue  of  a 
magazine. 

\Vere  these  three  programs  put  on 
the  three  networks  at  the  same  hour, 
each  sponsor  would  regard  himself  as 
being  directly  in  competition  with  the 
other  two  sponsors,  and  rightly  so,  for 
the  success  or  failure  of  each  is  meas¬ 
ured  by  the  success  or  failure  of  the 
other  two.  Not  only  would  Standard 
Brands,  Standard  Oil  and  Standard 
Sanitary  regard  themselves  as  com- 
Iietitors  on  a  simultaneous  broadcast, 
but  Standard  Brands  would  regard  their 
own  products— Chase  &  Sanborn  Coffee, 
Fleischmann  Yeast  and  Royal  Gelatin— 
as  keen  competitors,  were  each  of  them 
broadcasting  on  a  different  network  at 
the  same  hour. 

The  paramount  question  is  not  radio 
versus  all  other  media.  The  question 
that  is  immediately  important  is  radio 
versus  radio.  Some  advertisers  have 
met  with  tremendous  success  on  radio, 
just  as  so-me  candidates  have  met  with 
rtattering  success  at  the  polls.  It  is  just 
as  absurd  to  say  that  no  man  can  suc¬ 
ceed  at  the  jKills  as  it  is  to  say  that  no 
advertiser  can  succeed  on  radio. 

It  is  likewise  folly  to  blind  ourselves 


EDITOR  &  PUBUl^f 
Classified  Advertising 
RATES 


SITUATIONS  (Cash  with  Ordwi 
*  Zi™*  —  P«r  lina 

3  Tunes  —  .44  per  lins 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .M  per  line 
Count  six  words  to  the  lias 


I OKVIS  CI.O.SK  Till  KS.  NOON 
White  space  charged  at  same  rats  plr  li^ 
per  insertion  as  earned  by  frequa^  ^ 
insertion.  Minimum  spue,  thr»» 

The  E  ditor  &  Publisher  reserves  tbs  ritkt  Is 
classify,  edit  or  reject  any  copy.  ^ 


Newspapers  for  Sale 


llull.v  Nenspaper  property  In  one  of  ns 
tlona  richest  agricultural  sertiong  Recoril 
of  .substantial  earnings  over  a  period  of 
years.  Exclusive  Held  in  city  of  loons 
Will  stand  strictest  investigation  Wiii 
consider  sale  as  a  whole  or  controllloe 
interest.  IJuyer  will  deal  directly  with 
owners.  A-105.  Kditor  &  Publisher 


Newspaper  Brokers 


.Asleep  lit  the  switch  with  l)oth  capital  sod 
experience,  hut  the  opportunities  are  Dial¬ 
ing.  WAKE  UP!  (JET  BUSY!  Priceo 
of  newspapers  are  advancing,  but  I  tiin 
have  some  opportunities.  One  real  bar¬ 
gain.  semi-weekly,  exclusive  high  claat 
Held,  earning  20%  net  after  paying  all 
expenses  including  salary  of  owner.  Initial 
payment  $10,000.  J.  B.  Shale,  Tlmrs 
Building,  New  York. 


M 


Exclusive  iiftemooo  newspaper; 
also  weekly 

C.  Moore,  Beverly  Hills,  Calif. 


Supplies  and  Equipment 


SAVE  A  MINUTE 


in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start, 

Spa(^  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 


New  England  Newspaper  Supply  Co. 


Worcester,  Mass.,  U.  S.  A. 

CabU  Addrms  NENSCO-WaraMtar 


New  Hoe  Color  Mat 
Registering  Rack 


ill 


li 


WITH  this  novel  device,  color  mats  are  quickly 
and  pmitively  set  to  design,  for  close  register. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAILS 


R.  HOE  &  CO.,  INC. 

910  E.  138TH  ST.  (at  East  River)  NEW  YORK  CITY 


■The 
tt'riic 
tin  Hr. 


liu.iinK,  hiplling.  Merging  of  newipapen. 

No  lease  or  tradea.  .No  listing  chsrge. 
I.en  Keighner,  Pythian  Building,  Nsshvllle, 
Mich.,  or  J.  W.  Mapoles,  111  Old  River 
Hoad,  Wilkes-Barre,  Pa. 
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NewiP*per  Wanted 


Situations  Wanted 


Situations  Wanted 
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- - 7  my  savings  in  a  good  All-around  Newspaper  Man--;I3,  reporter, 

•ant  >®  *"  Who  Is  ready  to  re-  rewrite,  copy  desk  11  years  with  two  large 

iiddle  ***L»  a-129  Kdltor  &  Publisher,  dallies,  two  press  associations.  t’oiinty, 

reforcssni  o —  • -  - utate  federal  courts,  general  assignments 


Radio  Stations 


a...-  t'an  assist  you 
rsbltahert-^j  „n  matters  per- 


state,  federal  courts.  Keneral  asaiifnments 
experience.  Reliable,  capahlt*.  Rest  edu¬ 
cation.  Kxcellent  referencen.  Married. 
(lO  anywhere.  Make  offer.  A-S9,  K  &  1* 
Terponnel  .Service. 


^mlriK  to  operalinK  AiiibItiouH  youtli,  24.  Harvard  (fratluate, 

*  nil  Address  Rox  A-4<,  -  some  experience  In  reportiiiK  and  selllnK 


Cir^lation  Promotion _ 

"[[iXTewiiP^ers.  this  27-year-old  in- 
*®“rnntlnues  to  add  sound,  substan- 
on  a  solf-linanelng  plan. 


advertising,  desires  connection  with  weekly 
or  small  tlaily.  Now  happily  employed 
with  large  corporation,  but  much  prefers 
newspaper  work.  Am  a  go-getter,  f.  feet 
tall.  Salivry  no  object.  .\-118,  K  &  I’ 
I'ersonnel  ."Service. 


.iiiuuuH  solf-nnanelng  i>ian,  - ; - — - — - 

11*1  rxuTLOWK  CO..  Occl-  niisiness  Manager  -Newspaper  ex 

the  ,„Hi»n-inoli8  twenty  years,  all-around  experienci 

Lnul  Bldg.,  indian-ipolis. _  Kanizer  and  builder,  especially  In 


-Hudson  De 


executive, 
erience  as  or- 

Kanizer  and  builder,  especially  In  adver¬ 
tising  and  circulation  promotion  tields,  de¬ 
sires  connection  with  live  daily  as  gen- 


aging  editor.  Thorough  knowledge  of  me¬ 
chanical  end  as  well.  Have  four  news¬ 
papers  to  my  credit  which  1  have  “doc¬ 
tored’*  back  to  health.  A-90,  K  &  P 
Personnel  Service. 


dt-nUl^ _ 

Hoiidfd  WorTd^  Kccord  Clr-  sires  connection  with  live  dally  as  gen- 

friMt  &  ..le  h'ifth  Ave  N  Y  C.  eral  manager,  business  manager  or  man- 

,„l»tion  Builders.  -I*>  riiin  Ave.,  „rtl,nr  Thorough  knowledge  of  me- 

Crn^aperdomsI.eadingCirculation  Builders 
.Nesipse  Morrison  Plan 

■The  Plan  That  Pays  and  Proves  It” 
u-,ue  the  John  K.  Morrison  «  ompany. 
ah  flr.  Shops  Bldg.,  Des  Moines.  Iowa. 

Foreign  Publication 


Newspapers 

Magazines 


Books 

Periodicals 


Out-of-Town 

‘""““sCHULTZ  NEWS  AGENCY 
li;  w.  «4th  St..  N.  Y.  C..  MEdallon  3-9061 


Multigrapbing  and  Mimeographing 


Quick  Service — Quality  Work 
Century  l.etter  Co. 

116  W.  ISth  SC _ BUyant  9-2277 


Newspaper  Printing 


Circulation  31aiiager — Thoroughly  trained 
in  all  departments.  Excellent  record  in 
building  home  delivery  and  suburban  cir¬ 
culation.  Organized  suburban  motor  route 
deliveries  for  two  metropolitan  newspapers. 
Assisted  in  reorganizing  home  delivery 
system  for  another.  Writes  own  promo¬ 
tion.  Age  36.  Best  of  references.  A-88. 

E  &  P  Personnel  Service. _ 

Circulation  executive  wishes  to  Join  staff 
of  well-managed  small  dally  or  weekly 
to  gain  general  news  writing  experience 
preparatory  to  buying  small  newspaper, 
(’an  take  over  circulation  duties.  Com¬ 
prehensive  knowledge  of  promotion,  de¬ 
livery  systems,  and  office  records.  Salary 
secondary.  A-114  E  &  P  Personnel  Ser¬ 
vice. 


Composing  K.s.m  Foreman  —  Now  em¬ 
ployed.  .\ge  4ft.  I.ong  successful  service 
embodying  efficiency  and  steppoil-up  pro¬ 
duction.  ir,  years  an  executive,  18-ma¬ 
chine  plant.  Handles  difficult  labor  prob¬ 
lems.  is  well  known  for  several  i>ublished 
articles  on  composition  and  typography. 
Acc  references.  A-97,  K  &  I*  I’ersonnel 
Service. 

Editor-  Publisher  who  appreciates  strong 
editoriiil  policy,  grasp  of  history  and  econ¬ 
omics,  would  like  my  work  as  editor, 
managing  editor.  Wide  exporlenec  in 
East.  South,  Middle  West.  Employed. 
A-lOfi,  E  Sr  P  Personnel  Service. 

Kstablishrd,  successful  associate  editor, 
eiiltorial  writer,  columnist  on  large  met¬ 
ropolitan  daily  will  sacrifice  salary  to 
return  New  Engl.and  or  nearby  State  in 
position  of  responsibility  on  high  grade 
paper  whore  sane,  intelligent  treatment 
of  current  problems  is  (lesired.  A-104, 
E  &  P  Personnel  Service. 

Here’s  That  Alan.  Editors,  you’ve  been 
looking  for.  A  writer  who  eaii  put  life 
and  eolor  Into  your  paper.  Versatile,  re¬ 
sourceful.  experienced,  ambitious.  Good 
references.  3ft  years,  tall,  good  appear¬ 
ance;  $3ft  week.  J.  W.  Trevitt,  716  Jef- 
ferson  Ave.,  .Termyn,  Pa. _ 

l.ate  Managing  Editor  of  weekly  news¬ 
paper;  former  correspondent  in  FYance  and 
Germany  for  N.A.N.A.;  reads  and  speaks 
French  and  German;  reported  for  Phll.a- 
delphla  and  New  A’ork  papers;  al.so  capable 
rewrite,  eopyreader;  wants  Job,  preferably 
In  New  York  nr  Ponneetlcut.  A-lOO  E  &  P, 
Personnel  Service. 

l.ihrarian — One  year  as  reference  librarian. 
University  graduate,  then  I.lbrary  Science 
degree.  Keenly  likes  newspaper  work; 
some  reporter  experience;  news  sense. 
Studied  newspaper  library  methods.  A'oung 
man,  single,  travelled,  willing  to  learn. 


(’ireulatlon  .Man — -Seven  years'  experience  . .  . . . ... 

rubIMiers!!  Avail  yoursel^ves  In  home  delivery,  suburban,  and  country  industrious,  cooperative,  resourceful.  Rec¬ 

ur,  r,  yfith  two  leading  chain  publications.  Boy  ommendations.  S.tl.arv  serond.ary  to  op- 
promotlon  expert.  Age  27,  college  grad-  portunity.  A-107,  E  &  P  Personnel  Service, 
uate,  married.  Excellent  references,  De 


I  ulete  service;  composition,  stereotyping, 

!  nresswork.  all  In  one  plant.  Arnesen.  4808 
tth'  Ave..  Brooklyn.  N.  Y.  Tel.  SUnset 
6-6306.  6306. _ 


Shipping  News — I  can  he  of  service  to 
your  paper  if  you  want  a  university  grad¬ 
uate  with  practical  sea  experience;  tire- 
room,  deck,  sailing  vessels.  Have  a  wide 
knowledge  of  maritime  subjects.  Age  22. 
Member  Sigma  Delta  Chi.  A-103,  E  &  P 
I’ersonnel  Service. 

Telephone  Kcmm  Siipervls4>r,  age  32  years. 
Eight  years  successful  sales  and  executive 
record  before  entering  classified  Held.  Five 
years  full  charge  telephone  room  on  Met¬ 
ropolitan  dally.  Thoroughly  capable  in 
hiring,  training  and  directing  sales  force, 
also  analyzing  sales  problems.  A-lOl, 
E  &  P  I’ersonnel  Service. 

Want  a  Triple-Threat  Promotion  .Man? 
Try  This  One  l■'ree! 

I’ll  analyze  your  Held,  submit  plans  for 
a  complete  co-ordinated,  result-getting 
program  covering  every  phase  of  newspa¬ 
per  promotion  and  research.  Then  you 
decide  it  you  want  to  hire  me.  Twenty 
years'  experience  In  news,  advertising, 
merchandising,  publicity,  SALES  PRO- 
MI  ITION.S.  Prolific  idea  man.  Tireless 
worker.  I’ractical.  Good  at  layouts,  copy, 
planning,  (’an  pinch  hit  in  any  capacity. 
Will  gamble  1  can  make  some  alert  pub¬ 
lisher  a  profit.  Forty,  married,  two  sons, 
I’rotestant.  First  publisher  requesting  my 
fee  survey  gets  It.  Don’t  let  the  small 
town  address  fool  you.  Remember  the 
’’bettor  mousetrap.”  F.  C.  Gallagher, 
Allegan,  Mich. 

Washington  C’orrespondent  —  Newsman, 
nine  years’  experience;  thirty;  college 
graduate.  Six  years  with  leading  Eastern 
paper,  two  in  Its  Washington  Bureau. 
Now  on  staff,  Washington’s  biggest  paper; 
would  like  to  represent  magazine,  trade 
publication,  newspaper;  full  or  part  time. 
References.  A-92,  E  &  P  Personnel  Ser¬ 
vice. 

Woman  .Assistant — "’Right  hand”  for  pub¬ 
lisher  or  editor.  Good  in  public  contacts. 
Wide  experience  writing;  catalog  copy, 
religious  and  Juvenile  publications,  editing 
small  monthly.  Some  secretarial  experi¬ 
ence.  Age  29.  University  graduate.  Could 


_ _  Photo-Lithographing 


sires  connection  as  circulation  manager  in  Mechnnlcal  Superintendent — Superintend-  Journal  work.  Available  January 

Rmall  eitv  or  «nv  oonition  nffprlni?  oH-  ent  or  forpmao  of  romnoaine'  rof»m  ortAn  Reterences.  A-108.  £3  &  P  Personnel 


Lllf. 

ipfrt. 

isrse. 

ivlUe. 

River 


It 


>0  Cats  Needed.  Illustrate  Advertising 
Iilerature,  reproduce  letters,  bulletins,  etc. 
lz)« Ml  prices,  $1.60  per  100;  20c  additional 
lint's.  Passantluo.  250  W.  49th  LO-5-7644, 


Syndicate  Features 


larh  Meek,  Beginning  with  this  issue,  a 
directory  of  symilcate  features,  news  cov- 
engt.  and  photo  services  will  be  pub- 
liihed  next  to  reading  matter  in  EDITOR 
k  I’l’BLISIIEU.  Features  "tuned  to  the 
tempo  of  today”  are  listed  on  Page  30  In 
this  Issue. 


Help  Wanted 


Clrculution  .Men 

A  large,  aggressive,  fast-growing,  middle 
sest  newspaper,  whose  publisher  ranks 
the  circulation  department  FIRST  in  Im¬ 
portance,  has  opening  in  its  circulation 
department  for  young  man,  not  exceeding 
III  years  of  age.  Good  education  essential. 
Ung  experience  not  necessary.  Outstand¬ 
ing  opportunity  for  development  and  prog¬ 
ress. 

Apply  at  once,  giving  complete  history  of 
education,  business  and  newspaper  experi¬ 
ence.  Enclose  photo.  All  applications  con- 
ddentlal.  A-126.  Editor  &  Publisher. 


Wanted — Aggressive  circulation  manager 
for  small  new  daily  In  Michigan.  Must 
have  good  ideas  for  promotion  and  increas¬ 
ing  circulation  through  contests  buililing 
goodwill.  Send  photograph  and  complete 
qualifications.  Write  A-120,  Editor  '& 
Publisher. 


Situations  Wanted 


•Ictlng  City  Editor — Leading  morning 
paper  in  large  eastern  city  wants  to  make 
change.  Seeks  news  or  city  desk  Job 
preferably  in  Atlantic  States,  but  would 
go  West.  35;  collegc-bred,  abstainer.  14 
yoars  In  New  York  and  smaller  cities. 
A. -121  E  &  P  Personnel  Service. 


small  city  or  any  position  offering  ad 
vancement.  A-113,  E  &  P  Personnel 
Service. 

Circulation  Man  —  Married;  38;  reliable. 
Now  employed.  Desires  division  or  road 
work  with  an  honest  organization.  Metro¬ 
politan  and  local  newspaper  experience. 
.\-123,  Editor  &  Publl.sher. 

Circulation  Alanager — 30  years  of  age;  20 
years'  newspaper  work;  admitted  to  Ken¬ 
tucky  Bar.  Sept.,  1935.  A-130,  E  &  P 

Personnel  Service. 

Classifled  .Advertising — 4  years’  experience, 
including  managership  of  small  dally. 
Now  employed  by  large  metropolitan  dally. 
Age  23,  single.  Capable  taking  charge  of 
dept,  on  small  or  medium  sized  paper. 
Thoroughly  familiar  with  promotion,  cred¬ 
its.  censorship  and  make-up.  Real  op¬ 
portunity  desired.  A-134.  E  &  P  Person¬ 
nel  Service. 

Classifled  Manager- -Young,  employed,  de¬ 
sires  change.  lias  taken  leadership  for 
3  “second”  newspapers,  showing  gains  In 
revenue  and  linage  In  every  instance,  with 
reduced  operating  costs.  Experience  In 
cities  of  300,0ft0  population.  Educated, 
conservative,  ethical.  Former  publishers 
will  vouch  for  linage  showing  and  will¬ 
ingness  to  cooperate.  College  graduate, 
with  family.  Interview  Invited.  A-94 
E  &  P  Personnel  Service. 

College  Graduate  In  Journalism  wants  edi¬ 
torial  or  advertising  Job.  Can  operate 
inexpensive  Tasope  photoengraving  plant. 
22;  unmarried;  Christian.  A-125,  Editor 
&  Publisher. 

Composing  Room  Foreman  or  Superintend¬ 
ent  (working),  of  broad  experience,  avail¬ 
able.  Layout  plant,  reorganize,  handle 
men  without  friction.  Desire  position 
where  efficient,  economical  production  is 
demanded.  Fast,  accurate  and  dependable. 
Care  and  operation  of  linecasting  ma¬ 
chines.  Cut  page-cost  to  minimum.  De¬ 
liver  paper  on  time.  I’nion.  Married  and 
permanent.  Age  30.  IB  years’  experience. 
A-119,  E  &  P  Personnel  Service. 


.Idvertislng  Director — Fifteen  years’  suc- 
experience  on  leading  newspapers 
MCKs  new  connection  with  a  publisher  re¬ 
quiring  a  man  that  knows  how  to  build 
xdvertising  in  these  changing  times,  condl- 
Uons,  habits  and  possesses  real  IDEAS. 
Age  40,  married,  eollege  education.  Let 
me  send  my  complete  story.  A- 133,  E  & 
P  Personnel  Service. 

Mun — 11  years'  experience; 

Hteduute.  Energetic.  Resource- 
uii.  Well  rounded  knowledge  of  Newspa¬ 
per  operation.  Widely  known  among  News- 
raper  men.  Now  employed  as  advertising 
manager.  1931  increased  National  39% 
^eeks  position  as  Man- 
ot  National  .Manager.  39.  Single. 
Mce  E  &  P  Personnel  Ser- 


Manager,  employed, 
advancement.  Sixteen  years  ex- 
editorial,  ailvertlslng. 
Bxecutive  Record:  aggressive; 
men;  Highest  recommendations 
previous  employers;  can  create  and  sell; 

'Pa'Tled;  children;  Pleasant  Per- 
naiity  Salary  secondary  to  opportunity. 

E  &  F  Personnel  Service 

— Fifteen  years*  ex- 
developing  local  and  national 
f^apable  of  promoting  features 
ft  pakes.  Now  employed.  Not 

fthmfv  Ll  R^'pking  an  opportunity  where 

tivft  Vkm4*  "  results  are  recognized.  Rxecu- 
P  married.  A-96,  E  & 

“arson nel  Service. 


IF  you  SEEK 
A  NEWSPAPER  JOB- 


1.  THREE  40-word  ''tiluetion''  adt  in  EDITOR 
«  PUBLISHER. 

!.  A  3-menth  lubicrlplion,  (M  cxieniion,  to 
EDITOR  A  PUBLISHER. 

3.  Rcfistntion  with  E.  A  P.  Pcrtonnel  Service 

(or  tlx  months. 

4.  Prepemtion  by  us  o(  100  personal  bnl- 

lelins  about  your  quallHeations  and  tx- 
paricnet  (with  yonr  snapshot  included 
thereon.  These  we  send  to  nearspepets 
needing  a  men  ol  youi  abilities. 

DRAFT  an  ad  now  il  yon  ate  seeking  a  news¬ 
paper  connection,  and  send  it  to  us  with 
$5.00  check  or  money  order,  to  covet  all 
the  above  services.  A  registration  blank 
will  then  be  sent  to  yon.  A  reasonable  ad¬ 
ditional  percentage  charge  will  be  made 
when  and  i(  a  position  is  secured  through 
our  surviccs. 

E&P  PERSONNEL  SERVICE 

L.  P.  LIKFXA',  BIgr. 

1700  Timus  Bldg.,  Times  Squate,  N.  Y,  C 


ent  or  foreman  of  composing  room  open 
for  position.  Over  twenty  years’  experi¬ 
ence  on  large  daily  papers.  Capable  or¬ 
ganizer  and  producer.  Married.  Protes¬ 
tant.  Willing  to  meet  for  ronferenre  at 
your  convenience.  A-127,  E&P  Personnel 
Pervicc. 

Newspaperman— 19  years'  experience,  de¬ 
sires  connection  In  New  England,  prefer¬ 
ably  Connecticut;  as  deskman.  re-wrlte  or 
feature  writer  on  dally  or  as  editor  of 
weekly.  All  around  metropolitan  exper¬ 
ience.  Also  have  published  and  edited 
suburban  weeklies.  Now  connected  with 
a  wire  service  organization.  A-122.  E  & 
P  Personnel  Service. 

Promotion  Man  for  .Tnnior  1’ositinn — Ex¬ 
cellent  Ideas.  fMy  latest  one  to  leave  4 
years  successful  space  selling  and  seek 
full  time  promotion  work).  Age  27.  col¬ 
lege  graduate,  Protestant,  married.  Peeks 
Job  where  he  will  use  brain,  layout  and 
copy  ability.  Rest  references.  Samples 
New  York  City  only.  .A-135,  E&P  Per¬ 
sonnel  Perviee. 

Publishers  of  small  city  dailies:  If  you 
need  a  managing  or  city  editor  who  can 
combine  big  city  experience  with  a  first¬ 
hand  knowledge  of  small  city  practices 
and  problems,  I  believe  I  can  satisfy  you 
that  I  am  your  man.  I  am  a  sober,  re¬ 
liable  man  -with  a  family  who  knows  how 
to  take  his  place  in  a  small  city  com¬ 
munity.  Am  ready  to  come  to  you  for 
personal  interview.  A-131.  E&P  Per¬ 
sonnel  Service. 

Reporter-Artist,  age  23.  experienced  photo 
retouch.  layout,  cartoon.  Covered  police, 
fire  and  hospit.al  heats.  Desire  $3ft  sal¬ 
ary,  but  opportunity  to  demonstrate  abil¬ 
ity  is  prime  consideration.  Seven  years 
newspaper  connection.  Would  like  a  west 
coast  location,  but  not  necess,ary.  A-137, 
E&P  Personnel  Service. 

Reporter  wants  Job  in  South.  Three  years 
on  city  hall,  politics,  general  assignments 
for  Midwestern  daily  in  7ft.ftft0  city.  Also 
edit  special  pages.  Age  25.  TTniversity 
graduate.  Single.  Reasonable  salary. 
Chance  for  advancement.  Not  "tramp  re¬ 
porter.”  References  furnished.  A-98  E  & 
P  Personnel  Service. 

Reporter  with  Transport  Pilot’s  License 
and  own  plane  for  news-pleture  coverage 
and  promotion  work  seeking  position  with 
really  enterprising  newspaper.  Have  eight 
years  reportoriai.  rewrite  experience  In 
N’ew  York.  University  graduate.  Now 
employed  on  metropolitan  daily  hut  desire 
change.  A-132,  E  &  F  Personnel  Service. 


Reporter — Small  town  and  some  city  ex¬ 
perience;  graduate  Journalism  school.  Good 
on  features,  hut  want  connection  with 
paper  that  encourages  reporters  to  enliven 
their  news  stories— dramatize  them  more, 
flood  references.  Anywhere,  but  prefer¬ 
ably  small  city.  Middle  West.  A-91,  E&P 
Personnel  Service. 

Reporter,  23.  aggressive,  desires  a  perma¬ 
nent  position  on  news  staff  of  live  news¬ 
paper.  Location  no  object.  IV2  years 
Medlll  school.  Reporter,  columnist,  pub- 
Iletty  and  political  writing,  night  editor, 
school  paper.  Experience  on  local  paper 
with  some  advertising.  .\-109,  E&P  Per¬ 
sonnel  Service. 

Reporter— 21.  single.  Three  years  free¬ 
lance  In  New  York  area.  Familiar  all 
phases  newspaper  work,  including  sports, 
editorial,  news.  layout  and  printing.  Seek 
position  on  small  dally  or  good  weekly 
anywhere  within  Iftft  miles  of  New  York, 
•lust  enough  salary  to  live  on.  A-1,  E  & 
P  Personnel  Service. 


A'oung  Man,  25,  married,  five  years’  ex¬ 
perience  In  Midwest  and  East  as  reporter 
feature  writer,  city  editor,  seeks  copy  desk 
or  reporting  position,  preferably  In  East 
but  will  go  anywhere.  Want  permanent 
connection  with  future.  Highest  refer¬ 
ences.  A-136,  E&P  Personnel  Service. 

A'oiing  .Man,  reporter,  copy,  re-wrlte.  ver¬ 
satile  editorial  writer;  six  years  experience 
with  weeklies,  small  dailies;  college  man; 
wants  daily  berth  with  reasonable  pay — 
anywhere.  Employed,  but  quickly  avail- 
ahle.  A-124,  E&P  Personnel  Service. 

Newspaper  Machinist 

Moving,  erecting,  dismantling — Pressroom 
and  stereotype  equipment.  Call  BE  3-5967. 

H.  Ammon  &  Co..  95  Cliff  St.,  N.  Y.  C. 

Mechanical  Equipment  for  Sale 

I. inotypra  —  1,  5.  8.  11,  13,  19,  25.  Inter¬ 
types  B  and  <^.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  &  ENGRAnNO 
CO.,  413  Lafayette  St.,  New  York  City. 

For  Sale — Press  and  complete  stereotyping 
outfit,  used  until  August  26  by  'Wheeling 
Register.  24-page  Hoe.  News  Publishing 
Co..  Wheeling,  W.  'Va. 

Rebuilt  I.lnotypes,  Intertypes,  Monotypes, 
all  models.  Large  stock  matrices,  moulds, 
etc.  Payne  &  Walsh  Corp,,  180  Lafayette 
St..  New  York  City. 

Mechanical  Equipment  Wanted 

I'sed  Margarh  watercooled  mold  for  4  In¬ 
gots  wanted  at  once.  The  Herald.  Titus¬ 
ville,  Penna. 

Photo-Engraving  Equipment  for  Sale 

Engraving  Department  Flquipment,  all 

standard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street.  New  York  City. 

Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  IS  E.  16th  St..  N.  Y. 


Newspaper  Supplies 


stereotype  and  Pressroom.  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Puhli.shcrs  Supply,  Box  131,  West  Lynn. 
Mass. 


NEWSPAPER 

PROPERTIES 

Bought^  Sold  Bnd  Appraised 

All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Business  Establlsheti  In  1899 
3S0  Madison  Ave.  New  York 
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Editor  &  Publisher  for  November  2,  1935 


WHAT  OUR  READERS  SAY 


1  believe  eights  calls  were  mad* 
ing  the  game. 


So  1  concluded  that  ethical  adverfi^l 
panpstfr  NFWS  was  advertising  which  demanded  * 

GANGSTER  NEWS  money...!  was  not  connected  with 

To  Editor  &  Publisher  :  On  every  loud  speaking  arrangement  .but  I 
hand  one  heard  it  observed  that  it  toiik  sume  that  no  money  was  paid 
Dutch  Schultz  to  shove  the  war  into  the  service.  * 

background  of  the  news.  A  transplanted  in  my  section  it  soon  became  the 
French  woman  picking  up  an  afternoon  to  jeer  at  the  calls.  “"tUt 

newspaper  the  day  the  story  broke,  Once  I  wrote  a  column  in  which  t 
made  a  moue.  stated  that  “Ethics  is  that  code  * 

“I’m  not  interested  in  these  gang-  i^;ri  - 

sters,”  she  complained ;  “I  want  to  know 
about  the  war  situation  in  Africa,  for 
fear  France  may  be  drawn  in.  Well, 

I  stippose  I’ll  find  an  item  in  the  liack 
pages.” 

The  next  morning  my  attention  was 
engaged  by  an  editorial  in  the  .Vert’  Vork 
Herald  Tribune,  the  leading  editorial 
of  Oct.  25,  which  noted  the  current 
comment  that  this  was  a  “go<Kl  rid¬ 
dance  of  bad  rubbish,”  and  that  gang¬ 
sters  might  as  well  lie  permitted  to 
eliminate  one  another.  It  continued : 

‘Such  talk  is  founded  in  a  vicious 


diisl 


/;«  the  aJtsence  of  Mr.  Petv  in  the  Orient,  we  are  pleased  to  present  as  this 
uveh’s  guest  conductor  of  “Shop  Talk  at  Thirty”: 

ARTHUR  J.  SINNOTT, 

Editor,  Newark  (N.  J.)  Evening  New* 

WHEN  will  the  newspapers  of  these  tain.  Newspapers  arc  not  philanthropic 
United  States,  especially  the  met-  enterprises,  and  this  despite  the  holier- 
ropolitan  newspapers,  come  to  their  sen-  than-thou  attitude  of  some  of  our  pub- 


scs  about  professional  sports?  When 
will  they  come  to  a  working  agreement 
that  will  at  least  limit  the  exploitation, 
the  free  space  in  the  news  columns? 
When  will  they  realize  that  million 


lishers.  If  we  are  going  to  do  a  good 
job  and  if  we  are  going  to  pay  repor¬ 
ters,  advertising  solicitors,  and  the 
mechanical  force  decent  wages,  we  must 
have  profits.  The  more  profit,  the  more 


dollar  gates  are  not  created  by  the  Joe  high-minded  and  the  more  thorough  we 
Jacobses  or  the  Tex  Rickards  but  by  the  can  be.  We  must  maintain  the  idea  of 
merits  of  the  principals  themselves  and 
by  the  newspai>er  publicity?  When  will 


laid  down  by  old  practitioner*  to  ure- 
vent  young  men  from  attaining 
ate  success”...!  would  now  write 
“Flthical  .Advertising  is  blatant  adiw 
tising  for  which  the  beneficiary  (nji 
or  assumed)  i>ays  no  money.”  ' 

C.  G.  Asaty 
Advertising  Manan 
Geneva  (N.  Y.)  Tmts  | 

NEWS  STAFF  EXPANDED 


Six  Reporters  Are  Added  By 
lend  Oregonian 

merits  of  the  principals  themselves  and  presenting  news  on  the  basis  of  reader  fallac7-the ‘\srumption 'that  with 'each 

interest.  We  do  this  m  the  case  of  murder  of  the  sort  there  will  be  one  tortlam  Momtng  On. 

nrofessional  snorts  and  what  i«  mv  ^  in  recent  weeks.  They  are  IW 

proiessionai  sporis  ana,  wnai  i.  my  to  proy  „„  the  public  and  w.uvtman 

coniplaint,  we  overdo  it  and,  in  the  over-  „.orry  the  police  and  the  courts.  The  the  ’  fOre  f 

doing  of  It  we  encourage  an  exploUa-  ,,irect  opposite  is  the  fact.  Not  onlv  i 

tior.  which  not  onlv  reduces  our  profits,  .ip  the  executioners  sten  into  the  shoes  me  Albany  (Ort) 

but  gives  the  selfish  promotors  a  grand  f,?  thdr  sta, larky  of  N^ws.7el 

opportunity  to  profit  for  themsehes  at  their  defiance  breeds  a  constantly  grow-  ^pph  Kirschner  from  the^ 

. . .  iniitators.  For  every  (Wash.)  Olympian;  Lynn 

formerly  in  the  Oregonian  proootioo 
denartment,  and  Charles  Buxton,  spoits 
writer,  formerly  snorts  editor  of  the 
Oregon  State  College  Barometer. 

In  other  staff  shifts  Herbert  Lanot, 
rciKirter  has  become  moving  pictare 
etlitor ;  David  Piper,  former  drama  edi¬ 
tor,  has  liecome  book  editor,  and  Rnwel! 
Dark,  former  police  reporter,  hat  be. 
(  otnp  rhtirch  editor. 


Arthur  J.  Sinnott 

they  recognize  the  criticism  they  won 
for  themselves  by  overexploitation  of 
the  recent  Louis-Baer  fight  and  clean 
house? 

These  questions  come  in  mind  not 
only  as  a  result  of  the  fiasco  which  is 
called  the  Louis-Baer  fight,  but  also  by 
the  excessive  reporting  of  the  recent 
World  Series  baseball  games. 

It  is  not  a  new  question  and  it  is  not  a 
question  easily  settled.  That  I  rec¬ 
ognize.  I  do  insist  the  abuses  are  so 
rank  there  must  be  a  housecleaning. 


our  expense 

WWW 

There  is  an  idea,  sound  to  some 
extent,  that  there  is  a  tremendous 
reader  interest  in  professional  sports. 
There  is  a  great  interest,  but  the  most 
of  it  is  satisfied  hy  providing  the  an¬ 
swer  to  the  question,  “who  won?”  Tlie 
radio  is  providing  that  answer  in  a  way 
that  should  not  and  cannot  be  ignored 
by  wise  management.  If  no  other  rea¬ 
son  existed,  we  could  cut  down  sports 
linages  and  justify  the  reduction  be¬ 
cause  of  what  radio  has  done  in  the 
field  of  spot  news  flashes.  I  think  in 
view  of  the  new  circumstances  that  con¬ 
front  us.  newspaper  management  ought 
immediately  to  reappraise  sporting  cov¬ 
erage.  VN'e  ought  to  make  a  more  earn¬ 
est  effort  to  ascertain  what  impels  most 
people  to  buy  our  product.  Further, 
the  sports  writers  should  lie  brought 
into  line  and  made  to  face  the  same 
editorial  tests  as  to  news  value,  etc., 
that  must  be  faced  by  the  city  staff 
reporter,  the  political  reporter  and 
the  Washington  reporter.  His  in¬ 
tegrity  and  probity  are  just  as  vital 
to  the  good  name  of  the  newspaper 
as  the  integrity  and  probity  of  the 
editor  or  the  business  manager  or 
the  political  reporter.  Gratuities  and 
such,  using  a  mild  word,  ought  to  be 
forbidden  and  the  management  ought 
to  be  willing  to  pay  their  sports  writers 
enough  money  to  protect  them  from 
temptation.  Allowing  sports  writers  to 
indulge  in  side  lines  is  at  the  rcKit  of 


Will  anyone  contend  otherwise  after  ^  _ _ 

checking  the  tremendous  build-up  that  muclT  of  our  troubles.  "Soine  induTge  iii 
was  given  to  the  Louis-Baer  fight  ano  lines  liecause  pay  is  inadequate, 
then  contemplate  the  farce  that  it  was? 

My  judgment  is  not  based  on  hind-sight. 

•All  through  the  preliminaries  of  this 
notorious  affair  I  was  sure  in  my  own 
mind  that  many  newspapers  were  giv¬ 
ing  the  fight  more  space  than  it  de¬ 
served.  either  from  the  viewpoint  of 
general  news  importance  or  considered 
on  the  basis  of  Mr.  Baer’s  attractive¬ 
ness  or  Mr.  Louis’  undoubted  capacity. 

Gentlemen  who  write  sports,  especi¬ 
ally  in  the  metropolitan  press,  w'ere 
swept  off  their  feet.  What  swept  them 
off  their  feet  we  will  call  bad  judgment. 

Unfortunately  there  are  always  stories 
that  insidious  influences  were  at  work 
to  color  publicity.  I  have  no  proof  of 
the  truth  of  any  such  charges.  I  only 
know  their  persistence  calls  for  greater 
vigilance  on  the  part  of  newspaper  man¬ 
agement. 


TO  recapitulate,  we  know  without  in¬ 
quiry  that  the  revenue  derived  by 
newspapers  from  the  advertising  of  pro¬ 
fessional  sports  is  negligible:  it  is  out 
of  all  proportion  to  what  we  do  in  the 
way  of  free  coverage.  I  don’t  suppose 
it  ever  will  be  possible  while  we  have 
such  sacred  things  as  Milk  Funds  to 
get  an  agreement  among  the  publishers. 
But  each  publisher  himself  can  do  some¬ 
thing  more  than  what  he  is  doing  to 
protect  his  property  from  undue  ex¬ 
ploitation. 

I  conclude  by  saying  that  anyone  who 
provides  the  capital  and  labor  and  per¬ 
mits  someone  else  to  take  most  the 
profit  is  a  sucker. 


mg  numner  ot  mutators.  Por  every 
criminallv  minded  youth  who  is  deter¬ 
red  by  the  fate  of  a  Schultz  or  an  Am- 
lierg  there  are  two  who  find  in  it  a 
stimulating  challenge  to  their  own 
bravado  and  love  of  publicity.” 

I  submit  to  the  editors  of  the  daily 
press  of  this  country  that  one  of  their 
most  conspicuous,  successful  and  ad¬ 
mirable  newspapers  has  indicted  itself 
and  them  on  the  ground  of  increasing 
crime  by  glorification  of  the  criminal. 

T  invite  their  attention  to  the  words 
“specularity”  and  “love  of  publicity”  in 
this  thoughtful  editorial.  A  clear  case 
is  made  that  when  these  inter-gang 
murders  become  spectacular  bv  reason 
of  overplay  in  the  press,  and  the  gang¬ 
ster  liecomes  a  national  figure  by  reason 
of  the  newspaper’s  assistance,  gangsters 
increase. 

No  f)ne  supposes  that  racketering  and 
gangs  are  a  development  of  our  social 
life  which  can  be  ignored  by  the  news¬ 
papers.  It  is  a  part  of  their  function 
and  it  is  their  duty  to  chronicle  the 
growth  of  such  cancers.  Rut  everv 
newspaper  man  know's  that  in  the  bid 
for  larger  and  larger  circulations,  the 
daily  press  panders  to  the  appetite  of 
the  14-year-old  mind,  which  is  our 
average  mind,  for  sensationalism,  hor¬ 
ror  and  bloodshed.  That  is  why  we 
have  the  glorification  of  the  gangsters: 
that  is  whv  Dutch  Schultz  was  a  national 
figure  and  with  some  an  idol.  To  re¬ 
legate  such  happenings  as  the  assassina¬ 
tion  of  Schultz  to  a  proper  perspective 
may  mean  some  loss  of  circulation;  but 
the  problem  presented  to  the  editor  is 
not  whether  he  shall  lose  some  readers 
and  some  dollars,  but  whether  he  shall 
invite  a  Federal  censorship  of  crime 
news. 

Sn.As  Bent 

Old  Greenwich.  Conn. 


CURTIS  ESTATE  FOR  SALE 

(Special  to  Editob  &  Publishb) 

Phil.\deli'HIa,  Oct.  29— "Lyidon,’’ 
the  175-acre  Wyncote  estate  of  the  late  I 
Cyrus  H.  K.  Curtis,  Philadelphia  pob- 1 
lisher,  which  is  one  of  the  finest  in  tfael 
Philadelphia  suburban  district,  is  b  _ 
offered  for  sale.  The  house,  of  linx- 
stone  in  the  French  style,  was  for  nmqr 
years  the  home  of  Mr.  Curtis.  There 
also  are  several  farmhouses  and  garden¬ 
ers’  cottages  on  the  estate.  Plans  for 
division  of  the  large  tract  arc  now  being 
prepared.  W.  and  M.  Herkness,  in 
charge  of  developing  the  property,  said 
they  have  already  sold  Ib'/i  acres  from 
it  to  Wharton  Sinkler,  whose  residence 
adjoins  the  estate,  at  a  price  of  $3/100 
an  acre. 


The  great  competitor  of  the  news- 
t>aper  tixlay  is  the  radio.  The  radio 
gives  nothing  away  to  the  professional 
sports  promoters.  In  the  newspaper 
field  we  provide  the  capital,  the  labor 
and  the  white  paper.  The  profit  we 
take  is  hard  to  allocate,  but  that  we 
proGde  a  certain  profit  for  the  promo¬ 
tors,  especially  for  those  insiders  who 
work  with  the  ticket  speculators,  is  cer- 


ADVERTISING  ETHICS 

To  Editor  &  Publisher;  T  have  al¬ 
ways  believed  that  an  advertising  man 
should  pass  important  discoveries  along 
to  his  fellow  struggler  and  “Eureka.”  I 
am  positive  I  have  discovered  the  cor¬ 
rect  definition  for  “ethical  advertising.” 

I.ast  Saturday  T  attended  a  football 
game  at  Syracuse  I'niversity  stadium 
...  it  was  a  perfect  dav ...  it  was  a 
good  game. 

Tliere  was  just  one  cloud  on  an  other¬ 
wise  perfect  horizon. .  .the  paging  of 
doctors. 

Before  the  game  had  started  the  call 
came,  over  the  loudspeaker,  for  a  local 
doctor  to  perform  an  emergency  ??) 
operation.  Evidentiv  the  good  doctor 
failed  to  respond  for  his  name  was 


LA  COSS  SUCCEEDS  BRITTOB 

Louis  La  Coss,  who  has  been  with 
the  Sunday  department  of  the  St.  Lm 
Globe-Democrat  as  a  feature  writo, 
and  who  originated  “Highlights  of  the 
Week’s  News,”  a  double  truck  feitnre 
of  the  Sunday  issue,  about  two  yem 
ago,  has  been  appointed  an  editoral 
writer  to  succeed  the  late  Frederic  K 
Britton.  Hamilton  Thornton,  who  has 
been  a  feature  writer  on  the  Sandiy 
staff  for  the  last  ten  years,  is  now  con¬ 
ducting  the  “Highlights  of  the  Wedfs 
News”  feature. 


DOWNES  ON  WPA  GROUP 

(Special  to  Editok  &  Pcblishi*) 

Washington,  D.  C.,  Oct  31— 
Downes,  music  critic  of  the  New  Yen 
Tim.es,  has  been  appointed  to  the  » 
tional  advisory  committee  for  WPA 
music  projects.  The  committee  co> 
prices  25  outstanding  representatitt* « 
various  fields  of  musical  activity,  m 
purpose  is  to  assist  in  formulating stano- 
ards  and  advising  on  methods  to  be 
sued  in  giving  WPA  work  to  musklW 
transferred  from  the  relief  rolls. 


C.  E.  BROUGHTON  HONORED 

Charles  E.  Broughton,  editor  of  the 
Sheboygan  (Wis.)  Daily  Press,  was 

honored  Oct.  26  by  200  employes  and  lauie.  <iver  me  louaspeaKer,  ror  a  local  __  cad**  PAPER 

former  employes  of  his  newspaiier  at  doctor  to  perform  an  emergency  f?)  AUCTION  FAKM  rA«i» 

a  dinner  celebrating  his  completion  of  operation.  Evidentiv  the  good  doctor  The  Wallace  Publishing  Conip«J;| 
50  years  in  Wisconsin  journalism.  A  failed  to  respond  for  his  name  was  whose  farm  publications  were 
telegram  fiom  Washington,  bearing  bellowed  at  stated  intervals  all  through  between  1927  and  1933  by  HemT  A 
President  Roosevelt’s  congratulations,  the  game.  Wallace,  now  Secretary  of  -Agncia^ 

was  received.  Mr.  Broughton  is  Dem-  Another  medico  was  directed  to  call  "'k  be  sold  under  the  auetjon^ 

ocratic  national  committeeman  for  Wis-  his  wife  after  the  game. .  .that  caused  a  hammer  at  a  Sheriff’s  sale 
consin,  and  has  been  mentioned  as  a  can-  titter. .  .another  must  call  his  office...  Moines  Dec.  7,  according  to  a 
didate  for  governor  and  U.  S.  Senator,  another  must  do  this  and  another  that.  Y'ork  Times  correspondent 


